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The  story  behind  the  1972  Scher  Award 
won  by  Chicago  Today  for  outstanding  investigative  reporting. 


Chicago  race  track  action  hasn't  been  limited  to  the 
tracks.  One  prominent  politician  after  another  has 
profited  from  secret  race  track  stock  bought  at 
bargain  prices. 

And  it  was  a  well  kept  secret  until  Chicago  Today 
reporters  Sy  Adelman  and  Bob  Glass  broke  the  scan¬ 
dal  in  a  story  published  on  July  29.  But  we  didn't 
stop  there.  Political  Editor  Joel  Weisman  pitched  in 
and  uncovered  secret  stock  held  by  over  a  dozen  im¬ 
portant  politicians.  ^  Chicaoo 


today 

Chicago's  Number  One  Paper 
in  total  evening  circulation. 


The  results?  Indictments  against  some  very  promi¬ 
nent  politicians.  And  the  1972  Jacob  Scher  Award 
for  Chicago  Today. 

Selection  for  this  prestigious  award  is  made  on 
the  basis  of  outstanding  investigative  reporting  by  a 
daily  metropolitan  newspaper,  the  quality  of  writing, 
need  for  the  public's  right  to  know,  adherence  to 
professional  ethics  and  completeness  of  coverage. 

That  we'll  be  running  the  same  kind  of  winners 
I  this  year  is  a  good  bet. 


The  people  who  read  Capital  News¬ 
papers  are  Action  People.  They're  out  and 
around.  Doing  things.  Going  places.  And  we 
think  our  newspapers  should  reflect  the  life 


style  and  character  of  their  readers.  That's  our  readers  can  be  a  part  of;  things  of  inter- 


why  we're  in  show  business. 


est;  things  of  action. 


In  addition  to  the  current  news  cover¬ 
age,  investigative  reporting  and  incisive 
features  you'd  expect  from  good  newspapers 
we  also  run  Garden  Shows,  Ski  Shows,  Travel 
Shows,  Sport  Shows,  Christmas  Parades  and 
special  events  for  children.  We  do  things 


How  do  we  like  show  business?  Over 
a  quarter  of  a  million  of  our  readers  have 
been  to  see  our  shows  and  special  events. 
And  at  Capital  Newspapers,  we  believe  that 
good  things  for  our  readers  is  good  business 
for  us. 


Capital  Newspapers  Group,  Albany,  N.Y. 

Times-Union  newspapers  that  make  a  difference. 

Knickerbocker  News  Union-Star 

Represented  by  Hearst  Advertising  Service,  Inc. 


There  are 
19  M  individual 
pereenalitiee 

inlhe 

Harte-Hanka 


greup 


An  important  part  of  our  national  management  policy  is  local 
editorial  control. 

Harte-Hanks  insists  that  each  newspaper  reflect  the  unique 
needs  and  concerns  of  its  own  community.  And  that  the  publisher  establish 
his  own  editorial  philosophy. 

Our  group  synergy  makes  a  contribution,  too.  We  have 
management  specialists  who  help  solve  problems  in  planning,  sales, 
marketing,  production  systems,  computer  operations,  financial  planning, 
and  labor  relations. 

So  when  a  newspaper  joins  our  group  it  doesn’t  lose  its 


individuality.  We  leave  to  each  its  own. 

hARTE'lHANks  NEWSpApERS,  INC. 


Abjiene  Reporter-News 
Anderson  Independenl-Mait 
Big  Spring  Herald 
Bryan  Daily  Eagle 
Commerce  Journal 
Corpus  Christi  Caller-Times 
Corsicana  Sun 


Denison  Herald 
Framingham  News 
Greenville  Herald-Banner 
Hamilton  Journal  News 
Huntsville  Item 
Lewisville  I  eader 
Marshall  News  Messenger 


Pans  News 

San  Angelo  Standard-Times 
San  Antonio  Express  &  News  i 

ft - - — y 

Ypsilanli  Press 


Eiacutive  Offlcai:  Harta-Hanka  Nawtpapart.  Inc.,  P.  O.  Box  269,  San  Anlonio,  Taxat  76206 
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IN  THE  "RIGHT  PLACES 
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HUNTERDON 


UNION 


SOMERSET 


MIDDLESEX 


THEN  YOU  NEED . . . 

SkhrM 

THE'CouRiER-  News 

A  GANNETT  NEWSPAPER 

SERVING  CENTRAL  NEW  JERSEY 

MA/D  SERVING  IT  WELL) 


Captive  Reader  Families  in 


COMMUNITIES 


COUNTIES 


If  you  want  to  ADD  COLOR  in  the  "RIGHT  PLACES" 
and  we  mean,  the  rich,  CENTRAL  NEW  JERSEY 
MARKET,  you'll  need  the  (COLORFUL-NEW) 
COURIER-NEWS,  in  its  multi-million  dollar  news¬ 
paper  plant  in  Bridgewater,  N.J.  The  High  Speed, 
Electronically  Controlled  Otfr-Set  Press,  (The  largest 
ot  its  kind  in  the  country)  will  reproduce  YOUR 
COLOR  needs  better  and  brighter  ...  in  the  "RIGHT 
PLACES." 


1201  Route  22  West  Tel.  201-722-8800 

Somerville/  N.J. 

Represented  Nationally  by 

Story  *  Kollv-Smith  Inc. 

New  York,  Syracuse,  Philadelphia,  Atianta,  Boston.  Chicago,  Detroit,  California 


APRIL 

6- 8 — Illinois  Press  Association,  Ramada  Inn,  Peoria,  III. 

7- 8 — Sigma  Delta  Chi  region  7,  St.  Louis. 

7- 9 — National  Press  Photographers  Association  region  3  seminar.  Holiday 
Inn,  Media,  Pa. 

8 —  Sigma  Delta  Chi  region  10,  Portland,  Ore. 

8- 9 — North  Carolina  Press  Association  mechanical  conference.  North  Caro¬ 
lina  State  University,  Raleigh. 

9- 1 1— Inter-State  Circulation  Managers  Association.  Hilton  Hotel,  Lan¬ 
caster,  Pa 

9-12 — Southern  Newspaper  Publishers  Association  Foundation  seminar:  Or¬ 
ganization  and  Distribution  of  Medical  Care.  University  of  Alabama, 
Birmingham. 

9-13 — Newspaper  Purchasing  Management  Association.  Sonesta  Hotel, 
Houston. 

9-14— Pennsylvania  Newspaper  Publishers  Association.  Reporters  training 

seminar.  Penn  Harris  Hotel,  Harrisburg. 

9-21 — API  seminar  on  newspaper  production.  Columbia  University.  New 
York  City. 

13- 15 — Interstate  Advertising  Managers'  Association.  Pocono  Manor,  Pa. 

14- 15 — Louisiana  Press  Association.  Monte  Leone  Hotel,  New  Orleans. 

14-15 — Sigma  Delta  Chi  region  I,  Newark.  N.J. 

14-15 — Sigma  Delta  Chi  region  3.  Athens,  Ga. 

14-15 — Sigma  Delta  Chi  region  4.  Toledo,  Ohio. 

18-21 — American  Society  of  Newspaper  Editors.  Shoreham  Hotel,  Wash¬ 
ington.  D.C. 

18 —  Canadian  Press  Association.  Toronto. 

19— 21 — Illinois  Daily  Newspaper  Markets  workshop.  Holiday  Inn,  South, 
Joliet. 

20 —  Ohio  Circulation  Managers  Association.  Akron. 

20- 21— Canadian  Daily  Newspaper  Publishers  Association.  Toronto. 

21- 22 — Sigma  Delta  Chi  region  9.  Albuquerque,  N.M. 

21- 22 — Old  Dominion  Advertising  Conference.  Golden  Triangle  Motor 
Hotel.  Norfolk,  Va. 

22 -  Sigma  Delta  Chi  region  2.  Staunton,  Va. 

23- 26— Southern  Newspaper  Publishers  Association  Foundation  seminar; 
Tax  Equalization,  University  of  Tennessee,  Knoxville. 

23- May  5— API  seminar  for  telegraph  editors  and  copy  desk  chiefs.  Co¬ 
lumbia  University,  New  York  City. 

24- 27 — American  Newspaper  Publishers  Association,  Waldorf-Astoria  Hotel, 
New  fork  City. 

24 — Associated  Press  membership  meeting.  Waldorf-Astoria  Hotel,  New 
York  City. 

24— United  Press  International  meeting  for  editors  and  publishers.  Waldorf- 
Astoria  Hotel,  New  York  City. 

28-30 — New  Jersey  Press  Association  advertising  conference.  Le  Chateau 
Inn.  White  Haven,  Pa 

28-30 — Sigma  Delta  Chi  reg  Ion  8  conference.  New  Orleans. 

28-30— Sig  ma  Delta  Chi  region  I  I  conference.  Long  Beach,  Calif. 

28-30 — Sigma  Delta  Chi  region  8,  New  Orleans,  La. 

28-30 — Sigma  Delta  Chi  region  II,  Long  Beach,  California. 

30-May  I — Ohio  Circulation  Managers  Association.  Holiday  Inn,  Akron. 


MAY 

4-6— National  Press  Photographers  Association  southern  short  course.  Uni¬ 
versity  of  North  Carolina,  Chapel  Hill. 

4- 6— Florida  Press  Association.  Walt  Disney  World,  Orlando.  Fla. 

5- 6— Sigma  Delta  Chi  regions  5  and  6.  Milwaukee,  Wise. 

6- 7 — Allied  Daily  Newspapers  mechanical  section.  Marcus  Whitman  Hotel, 
Walla  Walla,  Wash. 

6- 7 — New  York  State  Mechanical  Conference.  Hotel  Syracuse,  Syracuse, 
N.Y. 

7- 10 — International  Newspaper  Promotion  Association.  Jung  Hotel,  New 
Orleans. 

7-12 — Pennsylvania  Newspaper  Publishers  Association  advertising  seminar. 
Penn  Harris  Hotel,  Harrisburg. 

7-19 — API  seminar  for  editorial  page  editors  and  writers.  Columbia  Uni¬ 
versity,  New  York  City. 

9-10 — Illinois  Daily  Newspaper  Markets.  Holiday  Inn  East,  Springfield. 

11- 12 — Allied  Daily  Newspapers.  Washington  Athletic  Club.  Seattle. 

12- 13— Oh  io  United  Press  International  Editors  Association.  Salt  Fork  Lodge, 
Cambridge,  O. 
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The  Plain  Dealer  uncovered 
a  chamber  of  horrors  at 
Lima  State  Hospital 


Dates,  names, 
photos,  and  pathetie 
testimonies  were  doeu- 
mented  in  a  series  ot 
unrelenting  {ront-page 
Plain  Dealer  stories  and 
supporting  editorials. 
The  six-month-long 
Plain  Dealer  investiga¬ 
tion  resulted  m  speeial 
Ohio  Grand  Jury 
indictments  against  31 
Lima  State  Hospital 
employees. 

Lima  and  all 
other  State  hospitals  in 
Ohio  will  never  be  the 
same  again,  thank  God. 


Living  Dead  —  Ruth  J..  a  patient  at 

Lima  (Ohio)  State  Hospital,  was  I'requently 
beaten;  spent  most  of*  her  time  in  a  medieated 
stupor  between  \isits  by  inspeeting  brass. 


Plain  Dealer 
investigative  reporters 
Edward  P.  Whelan  and 
Richard  C.  Widman 
turned  over  all  the 
rocks  and  reported 
what  was  underneath 
to  all  the  people  of  Ohio. 

The  Plain  Dealer 
recognizes  that  one  ot 
its  responsibilities 
is  to  expose  inequities, 
wherever  they  are 
found,  and  strive  to 
correct  them.  This  credo 
allows  no  tolerance 
for  sadistic  deviates 
on  the  public  pay  roll. 


when  it  comes  to  action  for  the  public  good.. 
The  Plain  Dealer  is  The  Starter. 


The  Plain  Dealer.  1801  Superior  Ave  ,  Cleveland,  Ohio  44114.  Ohio's  Largest  Newspaper 


ACTION  T|Me! 

Your  classified  ad  gets  maximum  action 
during  the  big  ANPA  Convention 
April  24-27 

In  EDITOR  &  PUBLISHER’S 
2  big  convention  Issues 


Pre-Convention 

Issue 


ANPA  Convention 
Issue 


April  22  April  29 


During  the  annual  publishers'  convention,  all  eyes  are 
focused  on  E&P's  two  big  special  coverage  issues. 
They  provide  you  with  your  best  timing  for  selling 
your  product  or  service  to  newspapers,  and  affords 
the  ideal  time  for  interviews  to  people  looking  for 
jobs,  or  newspapers  looking  for  personnel.  Use  the 
coupon  below  to  order  your  ad.  Mail  it  today. 


EDITOR  &  PUBLISHER 

850  Third  Avenue,  New  York,  N.  Y.  10022 

Please  insert  my  classified  ad  in  the  Convention  Issues 
Copy: _ 


RATES:  (Per  line,  per  issue)  4  weeks,  "POSITIONS  WANTED" 

$1.60;  3  weeks,  $1.70;  2  weeks,  $1.80;  I  Payable  with  order) 

1  week,  $1.90.  Add  504  for  box  service  2-wMks _ _ $1.30  per  line,  per  issue 

Count  5  average  words  per  line 
or  38  characters  and/or  spaces 

3  lines  iRinimum 

Name  . . . 

Address . 

City .  State . Zip . 

□  Run  for . weeks.  □  Run  until  forbidden. 


CA  TCH-lines 


By  Lenora  Williamson 

HOW  HIGH  NOW,  GROUND  COW?— This  made  a  meaty 
headline  in  the  North  Shore  papers  of  Pioneer  Press,  Wil¬ 
mette,  Illinois,  for  Alice  Snyder’s  March  round-up  on  how 
shoppers  are  coping  with  the  soaring  cost  of  beef. 

*  *  « 

AND  NOW  CONSIDER  THE  CASE  OF  THE  ANGUS  with 
an  identity  crisis.  For  a  Denver  dateline  story  for  New  York 
Times  News  Service  re  the  possibility  that  Big  Mac,  Grand 
Champion  steer  of  the  National  Western  Stock  show  “may  be 
a  fake”,  Anthony  Ripley  explains  that  the  animal,  certified  as 
a  black  Angus  may  possibly  be  a  black-dyed  white  Charolais 
named  Jeep.  Time  will  tell,  evidently.  The  Albuquerque  Trib¬ 
une  head  read:  “Fear  bum  steer  with  bogus  Angus.” 

*  *  « 

SHORTEST  NEWS  STORY  OF  THE  YEAR?  Under  a 
Cincinnati  Enquirer  headline  “Clean  ‘Death’  ”  was  this  one  line 
of  body  copy: 

Have  you  ever  wondered 

*  «  « 

TWO  TIME  HERO — Lou  Hiner,  chief  of  the  Washington 
bureau  of  the  Indianapolis  News,  survived  the  brave  citizen 
I  test  not  once  but  twice  during  an  armed  robbery  incident 
t  near  the  National  Press  Building.  Lou,  walking  to  work,  saw 
two  men  chasing  a  third.  “I  just  put  my  200-pound  frame  in 
'  front  of  him  .  .  .  and  the  guys  tackled  him.  When  they  told  me 
he  had  a  gun,  I  got  the  hell  away.”  Suspect  in  tow,  the  two  men 
headed  back  to  their  drugstore,  and  Lou  tagged  along,  curious. 
Suspect  bolted  again  at  the  entrance.  Lou  promptly  pressed 
against  the  front  door  until  the  fellow  was  once  more  secured. 
Then  our  hero  tapped  on  a  bank  window  to  get  someone  to 
call  police. 

«  «  « 

OUT  OF  THE  WEST  from  East  Wyatt  Earp  Boulevard  in 
Dodge  City,  Kansas,  comes  a  letter  from  the  editor  of  the  High 
Plains  Journal,  Ray  Pierce.  Such  a  picturesque  address  brought 
a  vision  of  sagebrush  and  cowboys,  dispelled  only  by  the  con¬ 
tents  of  the  letter  which  had  to  do  with  the  Ms.  issue.  Ray 
gave  his  analysis  and  then  taking  no  chances  addressed  the 
envelope  to:  “Miss,  Ms.,  Mrs.  Lenora  Williamson  (Check 
one)”  and  used  the  salutation  “Dear  (  )  Williamson.” 

*  *  * 

SPRING  CLEANING — ^Joe  Creason,  Louisville  Courier- 
Journal  columnist,  reports  a  household-hint  item  that  appeared 
in  a  central  Kentucky  weekly:  “To  restore  furniture,  start 
with  a  chisel,  hammer,  sandpaper,  and  an  old  hag  to  clean  up 
the  mess.” 

*  *  * 

“HER  BLIND  SPOT”  suggests  a  Royal  Oak  (Mich.)  Trib¬ 
une  head  in  relaying  the  sad  plight  of  the  London  clairvoyant 
who  was  being  plagued  by  mysterious  and  obscene  telephone 
calls.  “I  have  no  idea  where  they  are  coming  from,”  she  told 
police. 

«  «  « 

A  BIT  DISMAYED  is  C.  Millard  Eiler  Jr.,  city  editor  of 
the  Camden  (N.J.)  Couirer-Post,  to  see  Catch-lines  participat¬ 
ing  “in  the  game  of  changing  nouns  into  verbs,  a  game  that’s 
played  too  often  in  the  press  these  days.”  He’s  referring  to  a 
February  26  sentence,  “Snow  is  bladed  into  the  middle  of 
the  road  ...” 

“Granted,”  Millard  adds,  “it  takes  a  few  less  words  to  say 
‘bladed’  than  to  say  ‘pushed  into  the  middle  of  the  road  by  a 
grader’,  but  damnit  that  just  ain’t  literate.” 

Still,  Webster  does  list  a  verb  “blade”  defined  as  “to  remove 
with  machinery  having  a  blade”  and  Saints  &  Sinners  chief  of 
the  New  York  Times,  Ted  Bernstein,  notes  in  his  book  “The 
Careful  Writer”  that  “nouns  do,  by  what  is  called  ‘conversion’ 
or  ‘functional  change’,  become  verbs.  The  process  has  been 
going  on  since  the  13th  century  and  without  it  our  language 
would  be  a  poor  thing  indeed  ...”  All  this  authority  still  won’t 
make  Millard  happy  that  I  bladed  snow,  so  I’ll  reassure  him 
1  agree  with  Ted’s  recent  admonition  in  his  “Bernstein  on 
Words”  column  that  “if  conversions  are  made  merely  for  the 
sake  of  novelty,  who  needs  them?” 
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DICKENS 


The  Globe-Democrat  is  concerned  about  the 
city’s  children — their  environment,  their  needs. 
This  is  the  purpose  of  Old  Newsboy’s  Day,  an 
annual  event  sponsored  by  the  Globe-Democrat 
on  the  day  before  Thanksgiving  for  the  benefit  of 
over  1 25  children’s  agencies  in  greater  St.  Lx)uis. 

This  year  8,300  citizens  volunteered  to 
become  Newsboys  for  a  morning  and  sell  this 
special  edition  of  the  Globe-Democrat  to 
purchasers  for  whatever  price  they  chose  to  give. 
The  volunteer  Newsboys  raised  a  record 


$118,449.71.  (The  second  straight  year  that 
more  than  $100,000  has  been  raised.)  These 
funds  provide  specialized  equipment  for  the 
handicapped,  guidance  counseling  for  the 
troubled,  day  care  centers  and  foster  homes  for 
the  neglected  and  playgrounds  and  recreational 
programs  for  those  in  less  fortunate  areas. 

These  funds  are  also  very  tangible  evidence 
that  the  citizens  of  St.  Louis  are  actively 
concerned  and  are  working  toward  a  better 
existence  for  the  city’s  children. 

(Blobe-jaemormt 

A  Newhouse  Newspaper 


Editor  &L  Publisher 

®  THE  FOURTH  ESTATE 

Robert  U.  Brown  Jamas  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  1912-1959 


Charter  Member,  Audit 
Bureau  of  Circulations 
Member,  American 
Business  Press  Ine, 


6  Mo.  sverase  net  paid  December  SI,  1S71 — 25,248 
Renewal  Rate — 76.8% 


Color  linage  up  6% 

The  inability  of  Media  Records  to  provide  the  customary  linage 
reports  on  1971  newspaper  color  advertising,  local  and  national,  for 
this  Color  Issue  forced  E&P  to  collect  individual  reports  directly  from 
newspajiers.  Although  we  were  successful  in  obtaining  linage  figures 
from  720  newspapers,  53%  of  the  total,  the  task  emphasizes  the  de¬ 
pendence  of  newspapers  on  an  independent  measuring  service  such  as 
Media  Records.  Some  newspa|>ers,  we  find,  rely  exclusively  on  this 
service  and  their  color  linage  figures  therefore  could  not  be  obtained. 

In  spite  of  the  difficulties  and  the  few  unavoidable  omissions,  E&P’s 
compilation  shows  that  color  advertising  in  IJ.S.  dailies  continued  to 
grow'  in  1971  at  a  rate  of  about  6%  approximating,  if  not  exceeding, 
the  growth  in  black  and  white  linage.  Some  new'spapers  showed  gains 
and  others  had  losses  in  color  linage  but  there  was  a  net  increase  of 

fi%. 

The  list  of  daily  new'spapers  accepting  color  advertising  is  also  ex¬ 
panding  at  a  rapid  rate.  Eighty-one  percent  of  total  U.S.  daily  circu¬ 
lation — 1,115  dailv  new'spa|)ers — is  now  available  to  advertisers  in 
full  color.  This  compares  to  787  papers  and  73%  of  total  circulation 
five  years  ago.  The  list  of  newspapers  accepting  one  color  and  black 
includes  1,195  dailies  with  91%  of  total  circulation,  compared  to 
1,341  newsj)a|)ers  with  87%  of  total  circulation  five  vears  ago. 

The  amazing  trend  toward  newspaper  color  is  also  shown  in  the 
figures  for  Hi-Fi  and  SpectaColor.  Those  advertisers  that  prefer  not 
to  be  in  run-of-paper  color  can  use  Hi-Ei  in  more  than  1,550  dailies, 
or  SpettaC^olor  in  more  than  400  j)apers. 

.\s  more  and  more  dailies  switch  to  offset  the  availabilitv  of  color 
will  become  even  more  widespread.  Sixty  percent  of  all  dailies  repre¬ 
senting  40*^',  of  total  circulation  now'  jjrint  by  offset.  .Also,  some  letter¬ 
press  publishers  re|X)rt  they  have  reached  saturation  in  the  amount  of 
color  they  can  handle.  It  is  to  be  hoped  that  additional  press  capacity 
will  alleviate  this  condition  as  future  economic  conditions  w'arrant. 

New  .paper  color  w'as  just  beginning  to  cajrture  the  imagination  of 
newspaper  executives  and  newspaper  advertisers  when  E&P  published 
its  first  Color  Issue  in  1957.  .\t  that  time  only  about  half  the  dailies 
accepted  ads  in  one  color  and  black  and  about  20%  could  handle 
full  color.  The  history  since  then  has  been  one  of  newspapers  improv¬ 
ing  and  expanding  their  printing  equipment  to  meet  the  continuing 
increasing  demand  for  color  from  both  local  and  national  advertisers. 

Another  trial  closed 

•Add  one  more  criminal  trial  to  the  growing  list  of  those  that  have 
been  closed  to  press  and  ])ublic  by  judges  for  various  reasons.  The 
trend  is  ominous.  The  New  York  judge,  as  have  others  before  him, 
cited  the  “rights  of  the  defendant.”  It  is  a  simple  device  and  an  “easy 
out”  for  a  judge  in  a  touchy  situation  involving  more  than  one  de¬ 
fendant  in  a  series  of  trials  for  the  same  crime.  Unless  it  is  stopped, 
more  and  more  defense  attorneys  will  find  it  to  the  advantage  of  their 
clients  to  demand  the  same  while  more  and  more  judges  will  find  it 
expedient  to  agree. 
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. . — - - EDITORIAL  WORKSHOP . 

By  Roy  H.  Copperud 

A  Good  Try 

“There  are  a  few  current  incursions  on  the  lang^uage 
that  cause  me  distress.”  writes  Robert  L.  Hermann,  di¬ 
rector  of  reports  and  publications  for  the  Alfred  P.  Sloan 
Foundation,  New  York.  One  is  the  use  of  try  and  (do 
something)  where  I  would  say  try  to.  Try  and  seems  to 
me  illogical  and  illiterate,  but  some  of  the  graduates  of 
our  finest  colleges  use  it.  Is  there  any  justification  for 
it?” 

As  severe  a  critic  as  Fowler  in  the  original  edition  de¬ 
scribed  try  and  as  an  idiom  that  should  not  be  disapproved 
when  it  comes  naturally;  he  regarded  it  as  meeting  lit¬ 
erary  standards. 

Five  of  six  current  dictionaries  of  usage  that  deal  with 
this  expression  approve  of  it  (two  as  informal  standard, 
the  others  as  standard) ;  the  sixth  grudgingly  allows  it 
in  certain  contexts,  as  pointed  out  in  my  new  book,  Ameri¬ 
can  Usage:  the  Consensus.  The  American  Heritage  Usage 
Panel  rejected  it  (79%)  though  the  editors  concede  it  is 
common  in  speech.  Three  of  the  usage  dictionaries  dis¬ 
cern  shades  of  difference  in  meaning  between  try  and 
and  try  to,  but  their  examples  show  that  the  writer  is 
likely  to  make  the  right  choice  by  instinct  in  these 
special  cases. 

Gowers,  in  his  modern  revision  of  Fowler,  retained  the 
comment,  “It  is,  therefore,  colloquial,  if  that  means 
specially  appropriate  to  actual  speech;  but  not  if  col¬ 
loquial  means  below  the  proper  standard  of  literary  dig- 
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nity.”  I  quote  this  to  show  that  the  designation  colloquial 
is  by  no  mean.s  derogatory,  as  many  mistakenly  think. 

Approval  of  try  and,  logical  or  no,  is,  it  is  fair  to  say, 
overwhelming.  Logic,  incidentally,  is  among  the  more  un¬ 
satisfactory  of  tests  to  apply  to  usage.  Too  much  that  is 
standard  and  established  teyond  question  defies  it. 

A  captious  critic  once  criticized  the  sentence  “The 
candidate  will  try  and  carry  the  South”  as  misleading 
on  the  ground  that  it  really  says  the  candidate  will  not 
only  try  but  also  carry.  This  proves  nothing  but  the 
lengths  to  which  hairsplitters  will  go  in  efforts  to  prove 
nonexistent  points. 

Wayward  Words 

With  the  newly  awakened  concern  for  the  environment, 
there  have  been  numerous  stories  about  oil  spillages  in 
the  water  and  the  damage  they  have  caused. 

And  when  reporters  talk  about  the  harm  done  to  water- 
fowl  and  marine  life  by  swallowing  the  oil,  all  too  often 
they  seem  unable  to  use  such  simple,  everyday  words  as 
eat  or  swallow;  they  feel  compelled  to  make  it  ingest. 

I  submit  that  ingest  is  OK  in  a  biology  textbook  or  in 
the  laboratory,  but  is  unsuitable  in  writing  aimed  at  a 
general  audience,  and  particularly  newspaper  writing. 
It  has  too  much  of  a  clinical  smell  about  it,  and  it  leads 
me  to  suspect  that  the  writer  is  trying  to  impress  the 
reader  with  his  technical  background. 

The  word  is  not  confined  to  the  contexts  I  have  men¬ 
tioned,  either:  “But  her  mind,  clouded  by  the  first  few 
pills,  lost  count  and  she  ingested  a  lethal  number.”  In¬ 
excusable,  in  this  context,  for  swallowed. 


Candidate  Endorsements 


By  Jourdan  Houston 

1972,  it  is  President  time — time  for 
fresh  charges  of  a  one-party  press  and  of 
media  bias. 

A  study  of  editorial  endorsements  of 
presidential  candidates  reviews  editorial 
support  patterns  since  1948  and  suggests 
that  people  assign  too  much  importance  to 
endorsements  on  the  basis  of  too  few  sta¬ 
tistics. 

The  study,  made  at  the  University  of 
Vei-mont,  confirms  that  Republican  candi¬ 
dates  tend  to  be  favored  in  endorsements, 
but  points  out  that  thei-e  has  been  a  rise 
in  non-committed  newspapers  since  1948. 
It  cautions  that  endorsement  figures  can 
be  quite  deceptive  if  not  properly  an¬ 
alyzed. 

More  than  three-fourths  of  contem¬ 
porary  U.S.  dailies  express  preference  for 
a  candidate  during  a  presidential  cam¬ 
paign.  In  1968,  1,042  of  them  answered 
the  E&P  endorsement  poll,  representing 
60  percent  of  the  nation’s  dailies  and  80 
percent  of  all  circulation. 

The  study,  which  used  both  E&P  data 
and  private  canvassing  of  newspapers  to 
arrive  at  its  figure,  found  that  two-thirds 
of  newspapers  not  answering  the  E&P 
poll  had  circulations  of  under  11,000. 

Since  1896,  editorial  preference  for  Re¬ 
publicans  has  prevailed.  The  sole  Dem¬ 
ocrat  to  exceed  his  GOP  opponent  in  press 
support  was  Lyndon  B.  Johnson,  who  was 
backed  by  41  percent  of  newspapers,  com¬ 
pared  to  Barry  Goldwater’s  34  percent, 
according  to  the  study. 


But  Johnson’s  41  percent  backing  rep¬ 
resented  61  percent  (27  million)  of  the 
nation’s  daily  circulation,  while  Gold- 
water’s  represented  20  percent  (9  mil¬ 
lion),  More  newspapers  than  usual  failed 
to  submit  a  preference  in  1964. 

The  circulation  figures  show  the  weak¬ 
ness  of  Goldwater’s  press  support  that  is 
not  discernible  from  the  absolute  percen¬ 
tages. 

The  percent  of  Democrats’  press  sup¬ 
port  has  remained  at  about  15  percent  of 
dailies  since  1948,  although  circulation 
figures  have  doubled,  indicating  that 
larger  newspapers  have  swayed  from 
heavy  GOP  leanings. 

Republican  support  in  a  presidential 
election  has  averaged  60  percent  of  dailies 
in  that  time,  although  circulation  figures 
have  actually  dropped. 

Figures  for  newspapers  remaining 
uncommitted  during  a  presidential  elec¬ 
tion  have  risen  from  10  percent  of  dailies 
in  1932  to  an  average  of  24  percent  in 
elections  since  1956.  In  1948,  circulation 
figures  for  uncommitted  newspapers  were 
4.4  million.  Since  1956,  the  average  has 
been  just  over  7  million,  with  a  drop  to  5.6 
million  in  the  Nixon-Humphrey  race. 

Impi’oved  reporting  of  preferences  may 
have  automatically  increased  the  number 
of  uncommitted  dailies  since  1932,  and  the 
study  gives  this  reason  partial  credit  for 
the  increase.  But  another  explanation 
(Continued  on  page  18) 


JOURDAN  HOUSTON,  a  New  England 
journalist,  made  a  year-long  study  of  edi¬ 
torial  endorsements  of  U.S.  presidential 
candidates  as  a  basis  of  his  thesis  for  a 
graduate  degree  in  political  science  at  the 
University  of  Vermont.  The  article  is  a 
distillation  of  his  findings. 


Short  Takes 

CLASSIFIED  ADVERTISEMENT:  2 
BR.  Unfurnished  Apt.  Near  shopping  cen¬ 
ter.  Water,  garbage  and  sewage  fur¬ 
nished. — Gallup  (N.M.)  Independent. 

*  *  * 

Shortly  afterwards.  V.  .  .  was  nearly 
electrocuted  by  a  dangling  live  wife  in  the 
half-finished  building  on  Superbloc  K  111 
.  .  . — South  Bend  (Ind.)  Tribune. 

*  *  * 

.  .  .  the  controversial  STRESS  patrol- 
Stop  The  Robberies,  Enjoy  Safe  Streets — 
has  been  involved  in  several  decent 
shootings. — Ft.  Lauderdale  (Fla.)  News. 
♦  ♦  * 

CLASSIFIED  ADVERTISEMENT: 
Looking  for  an  apartment  that  doesn’t  al¬ 
ready  have  that  “loved  in  look”  then  see 
the  all  new  apartments  and  townhouses  at 
Blackhawk. — Fort  Wayne  (Ind.)  News- 
Sentinel. 

*  *  * 

The  Air  Force  has  even  dismantled  a 
church — complete  with  pews,  organ,  con- 
fussionals,  crosses  and  alter — and  moved 
it  to  a  base  in  Spain. — New  York  Post. 

*  *  <•< 

(E&P  pays  $2  for  amusing  typographical 
errors  found  in  newspapers  and  reprinted 
here.) 
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(The  difference  is  more  than  four  years.) 


This  election  year  looks  a 
whole  lot  different  from  1968;  23 
states  are  holding  primary  elections, 
as  opposed  to  14  four  years  ago.  And 
a  dozen  declared  candidates  are  jock¬ 
eying  for  position,  compared  with 
seven  in  1968. 

You  might  think  that  means 
New'  York  Times  News  Service  cli¬ 
ents  will  be  getting  twice  as  much 
election-year  copy  this  time  around. 
Right? 

Wrong.  A  major  aim  of  The 
Times  News  Service  editor  this  year 
is  to  keep  from  flooding  you  with 
words  where  there’s  only  a  trickle  of 
news. 

But  when  there’s  news— real 
news— Times  clients  will  get  all  of  it. 
And  all  the  better,  this  year,  because 
The  Times  has  engaged  one  of  the 
nation’s  most  prestigious  pollsters, 
Daniel  Yankelovich,  Inc.,  to  conduct 
a  series  of  surveys  tailored  specifically 


for  The  Times.  Polling  teams  have 
questioned  Florida  voters  to  find  out 
how  they  balloted  and  why  on  Tues¬ 
day,  March  14.  And  Times  wire  cli¬ 
ents  reaped  the  benefit  on  major  stor¬ 
ies  and  sidebars.  And  there’ll  be  four 
more  polls . . .  leading  up  to  key  pri¬ 
maries  in  Wisconsin,  California, 
Pennsylvania  and  one  more  yet  to  be 
announced. 

After  the  conventions,  when 
the  field  has  narrow'ed,  Yankelovich 
will  conduct  four  more  surveys,  cli¬ 
maxing  with  the  final  one  just  before 
Election  Day. 

The  aim?  Not  just  to  amass 
more  statistics,  hut  to  find  out  which 
issues  are  swinging  whose  votes 
which  way  and  why. 

This  is  a  whole  new  approach 
to  election-year  coverage.  Don’t  ex- 
p)ect  daily  stories  on  the  candidates. 
Do  expect  meaningful  news  about 
the  candidacies.  Don’t  look  for  rou¬ 


tine  coverage  of  the  campaigners.  In¬ 
stead,  you’ll  be  getting  news  about 
the  campaigns:  Where  the  funds  are 
coming  from . . .  how  the  youth  vote 
is  shaping  up . . .  whom  the  unions  are 
backing . . .  the  candidates’  use  of  the 
media. 

More  election  information . . . 
more  significant  news  for  your  read¬ 
ers.  That’s  what  The  New  York 
Times  News  Service  is  delivering- 
right  through  to  Election  Day  ’72. 

Find  out  if  it’s  available  right 
now  for  your  readers.  For  full  details, 
just  call  or  write  R.R.  Buckingham, 
editor/ general  manager,  or  Richard 
Long,  manager.  It  could  make  a  big 
difference  to  you. 

Stmej} 

Newsservice 

229  West  43d  Street 
New  York,  N.Y.  10036 
(212)  556-7087 
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Advertisers  ask  fairness 
in  consumerism  reports 

By  Jerry  Walker  Jr. 


Edward  M.  Thiele,  outgoing  chairman 
of  the  American  Association  of  Advertis¬ 
ing  Agencies,  accused  the  news  media  of 
“fanning  the  fires  of  consumerism  by  un¬ 
balanced  coverage  of  consumer  issues.” 

Thiele,  vicechairman  of  Leo  Burnett 
Co.  said  convincing  the  news  media  that 
they  should  adopt  a  “less  sensational  and 
emotional  attitude  toward  every  new 
charge  or  proposal  in  this  field  of  ‘con¬ 
sumer  welfare'  ”  was  a  task  that  the  4-As 
and  the  Association  of  National  Adver¬ 
tisers  should  undertake. 

Thiele  made  his  proposal  at  the  55th 
annual  4- A  meeting  Saturday  (March 
18)  at  Boca  Raton,  Florida. 

Advertising  men  should  open  a  dialogue 
with  the  press  soon  on  this  matter  before 
the  “chirping  of  the  crickets  drowns  out 
the  sweet  music  of  free  enterprise,”  he 
said. 

In  an  open  society 

On  Thursday  (March  16)  Miles  W. 
Kirkpatrick,  chairman  of  the  Federal 
Trade  Commission,  defended  the  Commis¬ 
sion’s  practice  of  publicizing  complaints. 

“It  is  hard  for  me  to  imagine  that  any¬ 
one  would  prefer  a  form  of  government 
that  allows  law  enforcement  to  function  in 
secrecy  to  a  form  of  government  that  re¬ 
quires  enforcement  actions  to  be  matters 
of  public  record,  subjected  to  public  scru¬ 
tiny  and  public  accountability,”  he  de¬ 
clared.  “In  the  American  system,  the  initi¬ 
ation  of  any  enforcement  action  is  in  the 
public  domain ;  it  cannot  and  should  not  be 
hidden  from  public  view.” 

Kirkpatrick  said  he  did  not  believe  the 
FTC’s  press  releases  were  injurious  or 
abusive  to  the  firms  involved  because  they 
are  limited  to  a  recital  of  the  complaint 
allegations  and  not  final  decisions. 

If  the  publication  of  the  Commission’s 
action  in  issuing  a  complaint  does  have  a 
harmful  impact  upon  sales  and  reputation 
of  the  manufacturer,  Kirkpatrick  said,  the 
“fact  of  such  harm  is,  in  my  view,  an 
unfortunate  but  unavoidable  incident  of 
this  nation’s  commitment  to  an  open  judi¬ 
cial  system,  in  which  all  enforcement  ac¬ 
tions  are  subject  to  public  scrutiny.” 

Calls  for  media  alert 

Thiele  proposed  a  joint  effort  to  alert 
the  news  media  “to  the  fact  that  an  ‘ac¬ 
cusation’  is  not  an  indictment,  much  less  a 
conviction.” 

“They  must  see  to  it  that  rebuttals  and 
retractions  are  featured  as  prominently  as 
the  original  accusation,”  he  said.  They 
must,  most  of  all.  learn  to  be  slower  on 


the  trigger — ^because  a  wounded  man,  or 
product,  or  business,  rarely  recovers  fully 
from  an  injury'  of  this  sort,  and  has  no 
ground  for  claiming  damages  so  long  as 
the  shot  was  fired  ‘in  the  public  interest.’ 

“Certainly  we  have  all  recognized  the 
obvious  unfairness  of  the  press  in  giving 
treatment  to  a  major  complaint  against 
business,  or  perhaps  the  product  of  one  of 
our  clients,  whether  justified  or  not  only 
to  have  it  disclaimed  or  answered  several 
days  later.  But  the  complaint  appears  on 
page  one,  while  the  disclaimer  is  buried 
among  the  obituaries. 

“This  is  not  to  accuse  the  press  of  being 
biased  or  deliberately  unfair.  It  is  their 
business  to  report  the  news. 

“And  consumer  advocates  are  good 
newsmakers — talented  not  only  in  seeking 
out  newsworthy  issues,  but  in  the  word¬ 
ing  and  timing  of  their  announcements 
to  make  them  headline-worthy.  “Unfortu¬ 
nately,  their  announcements,  if  not  alto¬ 
gether  baseless,  often  lack  objectivity.  The 
other  side  of  the  case  is  too  often  neglect¬ 
ed  or  overlooked.” 

Thiele  said  he  has  detected  some  signs 
that  the  press  itself  is  “recognizing  this 
deficiency  in  reporting.  He  recited  re¬ 
marks  made  by  Newbold  Noyes,  editor  of 
the  Washington  Star,  to  support  his  view: 

“Why  is  a  speech,  a  press  conference,  a 
court  decision,  a  congressional  hearing  al¬ 
ways  news,  while  the  real  situations  be¬ 
hind  these  surface  things  go  unnoted? 
Why?  Because  it  is  easy  that  way,  and 
because  that  is  the  way  we  have  always 
done  it.  .  .  I  think  the  worst  of  our  lazy 
and  supeificial  performance  today  is  that 
we  of  the  press  are  allowing  ourselves  to 
be  manipulated  by  various  interests — 
some  for  change  and  some  against  it — 
some  powerfully  in  support  of  the  system, 
some  destructively  seeking  to  tear  it 
down — all  clever  in  the  business  of  play¬ 
ing  on  our  weakness,  our  laziness,  our 
superficiality,  our  gullibility.” 

AH  have  stake  in  business 

Thiele  said  the  press  has  the  same 
stake  in  business  as  advertisers.  “If  busi¬ 
ness  suffers  as  a  result  of  unjustified 
harassment  from  governement  and  con¬ 
sumer  pressures,  does  this  not  affect  the 
media  to  the  same  degree?”  he  asked. 

“We  do  not  ask  the  media  to  ‘take  the 
side  of’  business.  We  do  not  want  them  to 
take  any  side  in  their  news  reporting.  It 
is  the  function  of  a  free  press  to  present 
the  facts,  as  obiectively  and  reliably  as  is 
humanly  possible,  and  let  the  public  make 
up  its  own  mind  as  to  the  interpretation 


of  these  facts. 

“We  want  to  have  the  record  set 
straight,  not  slanted  either  for  or  against 
us.  We  are  confident  that,  when  all  the 
facts  are  in,  the  public  is  intelligent 
enough  and  fair-minded  enough,  to  be  able 
to  tell  the  good  guys  from  the  bad  guys, 
and  to  separate  honest  mistakes  from 
willful  misdemeanors.  It’s  not  necessary 
for  the  media  to  put  white  hats  or  black 
hats  on  anybody  in  reporting  the  news. 

“In  my  opinion,  the  media — with  some 
honorable  exceptions,  of  course — have  not 
lived  up  to  this  primary  responsibility. 
And,  since  we  are  in  the  business  of  per¬ 
suasion,  one  of  the  basic  tasks  facing  us  is 
to  persuade  the  media  that,  if  they  want 
advertising  to  be  better,  and  public  life  to 
be  better,  then  they  cannot  hold  them¬ 
selves  exempt  from  this  demand  upon  all 
of  us. 

This  persuasion  cannot  be  achieved  by 
cursing  or  crying,  by  threatening  or  w'hin- 
ing.  It  can  only  be  done,  ultimately,  by 
insisting  that  the  press  begin  to  scrutinize 
itself  and  its  own  professional  standards 
with  the  same  cold-eyed  candor  with 
which  it  scrutinizes  other  elements  in  our 
society. 

‘Wasteland  of  cynicism’ 

Dan  Seymour,  president  of  J.  Walter 
Thompson  Co.,  also  blamed  the  news 
media  for  contributing  to  the  “great 
wasteland  of  cynicism”  about  advertising. 
“In  all  the  wide,  wide  range  of  media,  .  .  . 
it  is  just  about  impossible  to  find  a  well- 
informed  article  or  speech  or  statement 
about  advertising,”  the  head  of  the 
world’s  largest  advertising  agency  de¬ 
clared. 

Seymour  said  young  people  coming  out 
of  colleges  do  not  know  that  the  media 
have  two  faces — one,  the  “stern  editorial 
face  which  denounces  or  misunderstands 
advertising,”  the  other  the  “friendly 
smiling  face  that  takes  us  out  to  lunch  to 
tell  us  about  all  the  numbers,  the  circula¬ 
tion,  demographic  power  and  so  forth,  and 
to  explain  why  we  should  place  advertis¬ 
ing  on  their  channels  and  in  their  pages. 
This  face  understands  and  loves  advertis¬ 
ing.” 

“We  don’t  want  plugs,  or  favors,  or 
sweetheart  stories,”  he  said.  All  we  want 
is  a  fair  shake  editorially,  a  chance  to  get 
our  story  told  by  writers  and  editors  who 
will  bother  to  try  to  understand  our  busi¬ 
ness,  and  who  can  see  beyond  the  distor¬ 
tions,  and  sick  commercials,  and  the  fluffy 
fringes  of  the  business.” 

Seymour  said  the  mistake  that  agencies 
and  advertisers  have  made  up  to  now  has 
been  to  remain  silent  and  non-belligerent. 
“Instead  of  turning  the  other  cheek,”  he 
emphasized,  “we  should  have  ordered 
brass  knuckles.  Not  to  flght  has  been  a 
basic  error.” 

Without  waiting  any  longer,  Seymour 
said,  the  4-A’s  should  lead  a  massive  na¬ 
tional  advertising  information  program, 
augmented  in  every  locality  by  advertis¬ 
ing  clubs,  to  overcome  the  accumulated 
unfavorable  opinion  about  advertising. 


4-A’s — ^between  surf  and  tee 


Kerplunk.  No  doubt  many  4- A  members 
were  awakened  by  the  thumps  of  newspa¬ 
pers  here  at  the  door  to  their  hotel  room. 
Miami  Herald  and  New  York  Times  dis¬ 
tributed  free  copies  every  morning  except 
Sunday.  The  Herald  had  some  real  big 
ones,  including  two  editions  of  more  than 
150  pages.  One  morning  the  entrance  was 
stacked  with  copies  of  the  Herald,  Times, 
Wall  Street  Journal  and  National  Observ¬ 
er.  The  Chicago  Daily  News  passed  out  a 
special  paper,  featuring  historic  front 
pages,  on  the  bus  shuttle  to  the  beach.  On 
Sunday  morning  there  was  the  Boca  Ra¬ 
ton  News  in  just  two  sectons  and  only  one 
ad  insert.  The  News,  a  Knight-owned  pa¬ 
per,  played  a  4-A  report  on  the  front 
page.  The  story  ran  around  a  box  that 
announced  that  the  comic  strip  Peanuts 
and  Jack  Anderson’s  column  were  being 
added  as  of  March  28.  The  editor  said 
Peanuts  would  be  the  first  comic  strip  to 
appear  in  the  Boca  Raton  News. 

*  *  * 

Well  attended.  Taking  into  considera¬ 
tion  the  sunny  days  and  all,  the  sessions  at 
the  4-A  meeting  were  well-attended  by  the 
650  registered  members  and  guests.  Per¬ 
haps  one  reason  was  the  morning-only 
schedule  which  allowed  people  to  enjoy  the 
surf  and  golf  in  the  afternoon.  The  morn¬ 
ing  agendas  also  gave  people  lots  to  talk 
about  at  poolside  and  on  the  golf  course. 
A  9:30  p.m.  Friday  showing  of  old  ciga¬ 
rette  tv  commercials  and  some  “x”  foreign 
movie  commercials  packed  the  auditorium. 
The  biggest  applause  went  to  the  old 
Lucky  Strike  Hit  Parade  animated 
opener.  Next  in  popularity  was  the  Marl¬ 
boro  cowboy  and  then  the  Old  Gold  danc¬ 
ing  boxes. 

*  « 

Guests.  Since  the  4-A’s  decided  a  few 
years  ago  to  move  the  annual  meeting 
apart  from  the  American  Newspaper  Pub¬ 
lishers  Association  convention  in  April, 
many  more  newspaper  publishers  and  ad¬ 
vertising  sales  directors  have  been  able  to 
attend  the  agency  meeting.  There  were  17 
newspaper-affiliated  guests  listed  by  the 
4-A.  They  were:  Mr.  &  Mrs.  Leo  Bogart 
(Bureau  of  Advertising) ;  Mr.  &  Mrs. 
Mark  Bollman  (Bureau  of  Advertising) ; 
Mr.  &  Mrs.  Frederick  Chait  (Knight 
Newspapers,  Philadelphia) ;  Mr.  &  Mrs. 
Edward  D.  Corboy  (Chicago  Tribune) ; 
Mr.  &  Mrs.  Thomas  K.  Crowe  (Indianapo¬ 
lis  Star  and  News) ;  Mr.  &  Mrs.  Howard 
Grothe  (Miami  Herald) ;  Mr.  &  Mrs.  Jack 
Kauffman  (Bureau  of  Advertising) ;  Mr. 
&  Mrs.  Michael  J.  Kelly  (Bureau  of  Ad¬ 
vertising)  ;  Mr.  &  Mrs.  William  A.  Los- 
toski  (Cleveland  Plain  Dealer) ;  Mr.  & 
Mrs.  Joseph  P.  Lynch  (Washington 
Post) ;  Mr.  &  Mrs.  William  McKenna 
( Scripps-Howard  Newspapers) ;  Mr.  & 
Mrs.  Mac  G.  Morris,  (Bureau  of  Adver¬ 
tising)  ;  Mr.  &  Mrs.  Warren  J.  Reynolds 
(Parade) ;  Edwin  F.  Russell  (Newhouse 
Newspapers) ;  Mr.  &  Mrs.  Howard  Seaver 
(Parade) ;  Mr.  &  Mrs.  C.  Richard  Spit- 
torf  (Sawyer-Ferguson-Walker) ;  and  Mr. 
&  Mrs.  W.  Page  Thompson  (Family 
Weekly). 


Poolside.  Several  of  the  newspaper  peo¬ 
ple  were  wondering  aloud  why  the  Bureau 
of  Advertising  or  some  other  group,  such 
as  the  International  Newspaper  Advertis¬ 
ing  Executives,  doesn’t  sponsor  a  reception 
for  the  agency  moguls.  By  tradition,  the 
Television  Bureau  of  Advertising  hosts 
the  big  bash,  but  this  year  there  were 
some  pre-dinner  and  after-dinner  enter¬ 
tainment  by  the  Outdoor  Advertising  As¬ 
sociation  of  America  and  the  American 
Business  Press.  .  .  To  promote  its  new 
vest-pocket  camera,  Eastman  Kodak  will 
run  SpectaColor  inserts  in  newspapers 

McCaffrey  is  elected 
as  chairman  of  4-A’s 

James  J.  McCaffrey,  chairman  of  the 
board  of  McCaffrey  and  McCall,  was 
elected  chairman  of  the  board  of  the 
American  Association  of  Advertising 
Agencies. 

Victor  Bloede,  chairman  of  the  board  of 
Benton  &  Bowles,  was  elected  vice- 
chairman. 

Lester  Wunderman,  president  of  Wun¬ 
derman,  Ricotta  &  Kline,  was  elected 
secretary-treasurer. 

Election  of  officers  took  nlace  at  the 
4-As  annual  meeting,  Boca  Raton,  Flori¬ 
da,  last  week. 

McCaffrey,  succeeds  Edward  M.  Thiele, 
vicechairman  of  Leo  Burnett  Company, 
Chicago. 

John  Crichton  continues  as  president 
and  director  of  the  association. 


that  have  equipment  to  handle  the  roll-fed 
sheets;  otherwise,  according  to  the  agen¬ 
cy,  J.  Walter  Thompson,  new'spapers  will 
get  black-and-white  versions.  .  .  A  news¬ 
paper  ad  executive,  who  does  not  want  to 
be  identified,  said  he  has  had  “inside  in¬ 
formation”  on  the  travels  of  Howard 
Hughes  but  has  not  bothered  to  tip  off  his 
own  paper’s  reporters  lest  he  violate  per¬ 
sonal  confidence.  .  .  Roger  A.  Purdon, 
vicepresident  of  the  National  Advertising 
Division  of  the  Coucil  of  Better  Business 
Bureaus,  said  90  percent  of  the  ad  com¬ 
plaints  received  by  his  office  from  con¬ 
sumers  relate  to  merchandise  that  was 
ordered  from  ads  in  Sunday  supplements. 
Purdon  said  he  volunteered  the  services  of 
his  office  to  help  alleviate  the  workload  of 
Virginia  Knauer’s  Office  of  Consumer 
Affairs  in  regard  to  complaints  about  na¬ 
tional  advertising.  He  said  of  the  4,000  or 
so  complaints  submitted  to  Mrs.  Knauer 
by  the  public  none  were  national  ads.  .  . 
Purdon’s  pd''i"e  to  ap-encies  was,  avoid 
using  superlatives  in  advertising. 

This  reporter’s  notes  were  jotted  with  a 
hotel  pencil  bearing  this  gold  inscription: 
“The  World’s  Most  Beautiful  Resort  Es¬ 
tate.” 

*  *  * 

Speech  notes.  Nadeen  Peterson,  creative 
director  of  D’Arcy-MacManus  Interna¬ 


tional,  flashed  a  slide  of  an  old  “Wizard  of 
Id”  comic  strip  that  depicted  a  guy  apply¬ 
ing  for  a  job  in  a  horse  stable.  When 
asked  if  he  had  the  right  qualifications, 
the  reply  came  back  “Yes,  I  was  in  ad¬ 
vertising.”  Commented  Ms.  Peterson,  “It 
merely  reflects  the  way  the  world  sees  us. 

I  hope  we  can  change  our  image.  Of  all 
the  industries  in  the  world — we’re  cer¬ 
tainly  the  best  qualified  to  do  so.”  .  .  . 
Joan  Ganz  Cooney,  president  of  Children’s 
Television  Workshop,  creators  of  Sesame 
Street,  said  advertising  should  not  be  di¬ 
rected  at  children.  “How  much  better  for 
the  men  and  women  of  advertising  to  take 
the  initiative,  and  to  stop  what,  certainly, 
most  of  you,  in  your  hearts,  must  know  is 
not  in  the  best  interests  of  your  profes¬ 
sion,  or  your  children.”  . .  .  Nathan  Glazer, 
author  of  the  Lonely  Crowd,  said  he  thinks 
the  Village  Voice,  a  weekly  newspaper  in 
New  York,  will  outlive  Life  magazine, 
and  some  of  the  underground  papers  will 
survive  some  of  the  metropolitan  dailies. 

• 

Kennedy  publisher 
of  World  Almanac 

Edward  Ridgway  Kennedy,  a  reporter, 
editor  and  newspaper  executive  for  more 
than  30  years,  has  been  named  publisher 
of  The  World  Almanac  and  director  of 
publications  for  Newspaper  Enterprise 
Association,  owners  of  the  104-year-old 
reference  work. 

Kennedy  joined  NEA  in  1960,  became 
director  of  client  service  and  was  named 
a  vicepresident  in  1967.  As  publisher  of 
the  Almanac,  he  succeeds  Earl  H.  Ander¬ 
son  who  was  appointed  general  manager 
of  NEA  on  February  1. 

Kennedy  played  a  key  role  in  developing 
the  marketing  program  w'ith  82  newspa¬ 
pers  which  has  seen  the  Almanac  change 
from  a  New  York-oriented  book  selling 
850,000  copies  in  1966  to  an  international 
volume  with  an  anticipated  sale  of  1.3  mil¬ 
lion  copies  in  1972. 

Kennedy  has  been  involved  in  some 
phase  of  communications  work  since  he 
was  a  teen-ager  in  his  native  Philadelphia. 
During  World  War  II  he  rose  from  private 
to  captain,  and  was  awarded  both  the  Sil¬ 
ver  and  Bronze  Stars. 

• 

Thomson  net  is  higher 

Thomson  Newspapers  Ltd.  reports  net 
earnings  from  operations  of  $18.26  million 
for  1971,  up  from  $14.81  million  during 
1970.  Earnings  attributable  to  common 
shareholders  were  $1.10  a  share  for  1971 
and  89  cents  the  previous  year.  During 
1970,  the  company  had  $546,784  in  ex¬ 
traordinary  income,  mainly  from  profit 
on  investments. 

Net  sales  during  1971  were  $129.1  mil¬ 
lion  compared  with  $114.9  billion  the  pre¬ 
vious  year. 
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Columbia  to  train  minorities 
in  print  and  electronic  news 


A  broadened  national  Summer  Program 
in  Journalism  for  Members  of  Minority 
Groups  was  announced  this  week  by  the 
Columbia  University  Graduate  School  of 
Journalism.  The  program  has  trained  124 
reporters  since  1968,  virtually  all  of  whom 
are  employed  at  newspapers  and  television 
stations. 

For  the  first  time  in  the  program’s  five- 
year  history,  two  nationally  known  jour¬ 
nalists — Earl  Caldwell  of  the  New  York 
Times  and  Robert  C.  Maynard  of  the 
Wnshinqton  Post — will  as  co-directors  con¬ 
duct  the  program’s  newspaper  section. 

In  accepting  the  appointments,  Caldwell 
and  Maynard  said: 

“We  seek  to  find  the  means  through  this 
program  of  eliminating  from  the  lexicon 
of  American  journalism  the  phrase, 
‘couldn’t  find  anyone  qualified.’  ’’ 

The  director  of  the  broadcast  section 
will  be  A1  Goldstein,  on  leave  from  NBC 
News,  where  he  is  administrator  of  news 
training  programs,  and  a  former  executive 
producer  for  NBC  News,  Chicago.  Lou 
Potter,  former  executive  editor  of  Na¬ 
tional  Educational  Television’s  “Black 
Journal”  and  fonner  producer-writer  for 
WCAU-TV,  Philadelphia,  will  be  coor¬ 
dinator  of  the  broadcast  faculty.  Gold¬ 
stein  and  Potter  were  facultv  members  in 
1971. 

Editors’  review 

An  innovation  in  the  newspaper  pro¬ 
gram  will  be  a  “Visiting  Editor  Project.” 
Key  editors  of  sponsoring  newspapers  will, 
on  a  rotating  basis,  review  the  training 
project  and  work  in  the  newsroom,  assist¬ 
ing  in  the  publication  of  the  class  news¬ 
paper. 

The  visiting  editor  project  will  be  co¬ 
ordinated  by  Howard  M.  Ziff,  who  will  also 
serve  as  managing  editor  of  the  newspaper 
section.  Ziff,  a  former  newsman,  is  di¬ 
rector  of  journalistic  studies  at  the  Uni¬ 
versity  of  Massachusetts. 

Another  innovation  will  be  a  section  in 
the  broadcast  program  for  a  group  of  rela¬ 
tively  experienced  minority  professionals 
who  will  be  trained  for  supervisory  posi¬ 
tions,  .such  as  producer  or  manager  of  op¬ 
erations. 

In  announcing  the  appointments  of  Mr. 
Caldwell  and  Mr.  Maynard,  the  program’s 
executive  director.  Professor  Fred  W. 
Friendly,  said: 

“We’re  delighted  that  two  of  the  nation’s 
outstanding  newsmen  have  agreed  to  play 
key  roles  in  our  1972  effort  to  increase 
the  number  of  minority  new.smen  engaged 
in  the  crucial  task  of  informing  the  Ameri¬ 
can  people. 

“Their  presence  will  add  a  new  standard 
of  professionalism  and  excellence  to  the 
program.  They  will  work  in  close  liaison 
with  the  program’s  broadcast  faculty  and 
will  conduct  joint  seminars,  as  the  facul¬ 
ties  strive  to  ‘demystify’  the  journalistic 
process  for  newcomers  to  the  electronic 
and  print  media.” 

The  1972  program  will  run  for  11 


weeks,  June  12  through  August  25. 

The  program  will  be  limited  to  31  men 
and  women,  most  of  them  new  to  journal¬ 
ism.  Twenty-one  students  will  be  trained 
in  the  broadcast  section  and  10  in  the 
newspaper  section. 

All  students  will  be  guaranteed  news 
jobs  upon  graduation  by  participating  sta¬ 
tions  and  newspapers. 

The  broadcast  section  is  being  supported 
by  the  Ford  Foundation,  the  National 
Broadcasting  Company  and  the  CBS 
Foundation,  the  same  three  organizations 
that  supported  the  1971  program,  which 
trained  only  broadcast  journalists.  Ten 
broadcast  students  will  work  for  NBC 
owned  or  affiliated  stations,  10  will  work 
for  CBS  owned  or  affiliated  stations  and 
one  will  be  employed  by  a  public  television 
station. 

The  newspaper  section  is  being  sup¬ 
ported  by  the  Ford  Foundation  and  a 
group  of  10  newspapers.  Papers  including 
the  Knight  Newspapers,  the  Washington 
Post,  the  Louisville  Courier- Journal,  the 
Milwaukee  Journal  and  the  Boston  Globe 
have  asked  to  participate  in  the  program. 
Program  liaison  with  interested  newspa¬ 
pers  is  being  conducted  by  Norman  Isaacs, 
editor  in  residence  at  the  Graduate  School 
of  Journalism  and  former  executive  editor 
of  the  Louisville  Courier -Journal. 

Weekly  salaries 

In  addition  to  guaranteed  jobs,  all  stu¬ 
dents  will  receive  weekly  salaries  while  at 
Columbia,  as  well  as  tuition,  travel  ex¬ 
penses  and  room  and  board  on  the  univer¬ 
sity  campus. 

All  students  will  receive  intensive  in¬ 
struction  in  reporting,  writing  and  edit¬ 
ing.  Broadcast  students  will  work  in  the 
Graduate  School’s  television  and  radio 
studios,  shoot  and  edit  newsfilm  and  write 
to  film.  The  advanced  students  will  pro¬ 
duce  nightly  news  shows  and  mini-docu¬ 
mentaries.  Newspaper  students  will  learn 
how  to  organize  a  story,  check  sources  and 
how  to  rewrite.  They  will  also  publish 
their  own  newspaper. 

The  program  will  be  under  the  overall 
director  of  Professor  Friendly,  the  execu¬ 
tive  director  since  1968,  and  Dean  Elie 
Abel,  Iwth  of  the  Graduate  School  of  Jour¬ 
nalism.  Friendly,  former  president  of  CBS 
News,  is  Edward  R.  Murrow  Professor  of 
Journalism  at  Columbia  and  adviser  on 
television  to  the  president  of  the  Ford 
Foundation. 

The  124  graduates  of  the  four  previous 
Summer  Programs  constitute  the  largest 
group  of  minority  newsmen  trained  by  one 
progi’am.  It  is  estimated  that  the  gradu¬ 
ates  represent  10  to  15  percent  of  the  total 
number  of  minority  journalists  working 
for  general-audience  media  in  the  United 
States.  Of  the  graduates,  101  are  black, 
12  arc  Mexican,  6  are  Puerto  Rican,  3  are 
American  Indian  and  2  ai-e  Chinese-Ameri- 
can. 

The  administrator  of  the  program  is 
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Stuart  Dim,  a  former  reporter  for  News- 
day,  who  served  as  deputy  administrator 
in  1970  and  1971.  The  deputy  adminis¬ 
trator  is  Fletcher  Clarke,  a  1970  program 
graduate  and  a  former  urban  affairs  re¬ 
porter  for  the  Philadelphia  Bulletin. 

The  co-directors  of  the  print  program, 
Caldwell  and  Maynard,  have  been  with 
the  New  York  Times  and  the  Washington 
Post,  respectively,  for  five  years. 

Caldwell,  before  joining  the  Times, 
served  as  a  general  assignment  reporter 
for  the  New  York  Post,  the  old  New  York 
Herald-Tribune,  the  Rochester  (N.Y.) 
Democrat-Chronicle  and  the  Lancaster 
(Pa.)  Intelligencer  Journal. 

Caldwell  is  the  respondent  in  a  case  be¬ 
fore  the  Supreme  (Ilourt  of  the  United 
States  which  involves  whether  Caldwell, 
as  a  newsman,  has  the  right  by  virtue  of 
the  First  Amendment  to  refuse  to  appear 
before  a  grand  jui-y  investigating  the 
Black  Panther  Party. 

Maynard  joined  the  Washington  Post 
after  serving  as  assistant  (night)  city  edi¬ 
tor  of  the  York  (Pa.)  Gazette  and  Daily. 
He  was  a  Nieman  Fellow  in  1965-66.  May¬ 
nard  is  living  in  Hopland,  Calif.,  where  he 
is  writing  a  book  while  on  a  leave  of  ab¬ 
sence  from  the  Washington  Post. 

Ziff,  the  program’s  managing  editor, 
taught  in  the  1969  and  1970  summer  pro¬ 
grams.  He  has  been  night  city  editor,  as¬ 
sistant  city  editor  and  an  editorial  writer 
for  the  Chicago  Daily  News. 

Applications  for  admission  to  the  sum¬ 
mer  program  may  be  obtained  by  writing 
to  Columbia  University  Graduate  School 
of  Journalism,  New  York  City  10027. 
Deadline  for  applying  is  April  14. 

• 

Weeklies  change  hands 

Controlling  interest  in  the  Oakdale 
(Calif.)  Leader  and  the  Escalon  (Calif.) 
Times,  including  real  property,  has  shift¬ 
ed  to  Stan  Cook,  publisher,  in  a  series  of 
stock  transfers.  According  to  Mel  Hodell, 
newspaper  broker  of  Upland,  Calif.,  Cook 
will  have  acquired  complete  ownership  of 
the  weeklies  in  the  expected  purchase  of 
40fr  interest  held  by  his  father,  Stanley 
Wakefield,  former  publisher  who  retired 
last  year. 

• 

Rental  fees  listed 

News  media  would  pay  $5,124  annually 
in  rent  for  space  in  the  State  House  at 
Augusta,  Maine,  if  charged  the  regular 
rates,  according  to  the  Bureau  of  Public 
Improvements.  The  schedule  was  drawn 
up  for  Rep.  Roy  Bither  who  has  been 
trying  to  get  a  bill  passed  to  levy  charges 
against  news  organizations.  On  the  list 
were:  AP,  $1,824;  UPI,  $1,032;  Guy  Gan¬ 
nett  Press,  $672;  Bangor  Daily  News, 
$240;  and  Lewiston  Sun,  $216. 

• 

Precinct  information 

The  Minneapolis  Tribune  has  provided 
readers  with  statewide  caucus  precinct 
information  based  on  reports  by  observers 
at  100  model  precincts  which  represented 
the  state’s  population  characteristics  and 
the  voting  pattern  in  the  1970  gubernato¬ 
rial  election. 
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ITT  case  held 
in  suspense  by 
lobbyist  quiz 

The  scene  for  the  next  act  in  the  ITT- 
GOP  drama,  based  on  a  scenario  by 
columnist  Jack  Anderson  and  his  col¬ 
league  Brit  Hume,  is  a  hospital  room  in 
Denver  where  the  principal  character, 
Mrs.  Dita  D.  Beard,  will  be  interrogated 
by  seven  U.S.  Senators. 

Senate  Judiciary  Committee  chairman 
James  O.  Eastland  said  he  and  six  other 
members  of  the  committee  would  put 
questions  to  Mrs.  Beard  on  Sunday,  Mon¬ 
day  and  Tuesday — ^in  90-minute  sessions 
allowed  by  her  physicians — and  then  re¬ 
sume  the  committee  hearings  in  Washing¬ 
ton  on  Wednesday  (March  29). 

The  committee  will  try  to  learn 
firsthand  from  Mrs.  Beard,  lobbyist  for 
the  International  Telephone  &  Telegraph 
Corporation,  if  she  wrote  the  memoran¬ 
dum  that  Jack  Anderson  made  the  basis 
for  his  charge  that  the  giant  conglomerate 
agreed  to  underw'rite  costs  of  the  Republi¬ 
can  National  Convention  in  San  Diego 
(up  to  $200,000  or  more)  in  return  for  a 
favorable  settlement  of  the  government’s 
antitrust  case  to  block  the  merger  of  ITT 
and  Hartford  Fire  Insurance  Company. 

In  the  past  week,  Mrs.  Beard  asserted 
in  a  sworn  affidavit  that  Anderson’s  memo 
was  a  hoax.  He,  in  turn,  protested  East¬ 
land’s  action  in  turning  over  the  “ribbon 
copy”  of  the  memorandum  to  the  Justice 
Department  and  the  FBI,  lest  the  initial 
“D”  (said  to  be  Mrs.  Beard’s)  be  obliter¬ 
ated  in  the  handling. 

ITT  produced  two  other  memorandums, 
which  bore  slight  resemblance  to  the  one 
Anderson  said  he  had  gotten  from  the 
firm’s  Washington  files,  in  respect  to  the 
tieup  between  the  ITT  antitrust  suit  and 
the  contribution  by  its  subsidiary  Shera¬ 
ton  Hotels  Corporation  to  the  GOP  con¬ 
vention  fund. 

Eastland  said  all  three  documents 
would  be  scrutinized.  Anderson  stuck  by 
his  claim  that  the  Beard  memo  was  legiti¬ 
mate  and  he  relied  on  an  interview  in 
which  the  lobbyist  confirmed  her  initialed 
signature  to  reporter  Hume. 

With  prolongation  of  the  hearings,  the 
confirmation  of  Richard  Kleindienst  as  at¬ 
torney  general  has  been  delayed  indefin¬ 
itely;  at  least  until  the  Senate  committee 
is  satisfied  that  he  is  “clean”  as  far  as  the 
ITT  settlement  is  concerned. 

Several  of  the  Republican  members  of 
the  committee  have  accused  the  news 
media  of  bias  in  their  coverage  of  the 
proceedings  which  Kleindienst  had  re¬ 
quested  in  the  first  place,  following  And¬ 
erson’s  disclosure  of  the  memo. 

While  former  Attorney  General  John 
N.  Mitchell  was  testifying  about  his  meet¬ 
ings  with  Harold  Geneen,  ITT  chief 
officer,  in  respect  to  government  antitrust 
policies,  he  added  his  criticism  of  the 
press  and  jabbed  the  point  close  to  home. 

Mitchell  commented  that  he  “didn’t  see 
anything  in  the  papers”  about  the  visits 
by  publishers  to  his  office  when  they  were 
seeking  passage  of  the  Newspaper 
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TESTIFYING  before  the  Senate  Judiciary  Committee,  columnist  Jack  Anderson  shows  ITT 
memorandum.  Beside  him  is  one  of  his  reporters,  Brit  Hume,  a  former  DPI  and  Washington 
Post  staffer.  (Photo  by  Charles  Del  Vecchio,  Washington  Post). 


Preservation  Act  two  years  ago. 

Digging  into  some  more  ITT  documents, 
Anderson  shot  back  into  the  spotlight  with 
a  report  that  indicated  that  the  corpora¬ 
tion  had  approached  the  Central  Intelli¬ 
gence  Agency  with  a  plan  to  trigger  a 
military  coup  in  Chile  to  oust  the  elected 


Marxist  president,  Salvador  Allende. 

An  ITT  spokesman  said  the  allegation 
was  “without  foundation  in  fact.”  Ander¬ 
son  produced  copies  of  26  memos,  mes¬ 
sages  and  staff  reports  which,  he  said, 
came  from  the  company  files. 


Closed  trial  called  censorship 


A  judge  who  punishes  reporters  by 
barring  the  press  and  public  from  a  crimi¬ 
nal  trial  tramples  on  First  Amendment 
guarantees  against  censorship.  New  York 
State’s  Court  of  Appeals  ruled  this  week. 

While  siding  with  the  news  media  in 
their  appeal  from  an  order  by  Justice 
George  Postel  closing  the  conspiracy  trial 
of  Carmine  Persico  last  fall,  the  state’s 
highest  court  narrowed  the  issue  for  its 
decision.  This  was  not  a  case,  the  court 
held,  where  it  would  consider  the  question 
of  whether  a  defendant  has  a  greater 
right,  under  the  sixth  amendment,  to  de¬ 
mand  a  private  trial  than  the  public’s 
right  to  attend  court  sessions. 

About  15  years  ago  the  court  had  di¬ 
vided  sharply  on  that  issue,  said  Chief 
Judge  Stanley  H.  Fuld  who  had  parti¬ 
cipated  in  the  earlier  decision.  But  that 
case,  involving  the  trial  of  Minot  Jelke  on 
morals  charges,  differed  from  the  Persico 
case,  Fuld  pointed  out  because  the  trial 
was  closed  “in  the  interests  of  public  de¬ 
cency  and  morality  because  of  the  obscene 
and  sordid  details  of  the  testimony.” 

Justice  Postel’s  closing  of  the  Persico 
trial,  Fuld  said  in  an  opinion  for  all  mem¬ 
bers  of  the  court,  was  in  sharp  contrast. 
The  record  was  exceedingly  plain  that  the 
order  closing  the  trial  “was  aimed  speci¬ 
fically  at  the  news  media”  and  was  in¬ 
tended  as  a  punishment  for  what  Justice 
Postel  characterized  as  their  “contuma¬ 
cious  conduct”  in  disregarding  his  prior 
admonitions  not  to  publish  anything  other 
than  what  transpired  in  the  courtroom. 

On  two  occasions  Justice  Postel  had 
warned  reporters  that  their  newspapers 
were  printing  information  about  Persico’s 


criminal  record.  'Phis  led  to  a  confronta¬ 
tion  between  the  newsmen  and  the  Judge 
and  his  colloquial  remarks  warning  them 
of  being  “put  in  the  can”  for  contempt 
of  court  were  reported,  whereupon  he 
granted  the  defendant’s  motion  for  a 
private  trial.  Persico  was  acquitted  and 
then  the  transcript  of  the  testimony  was 
released  to  the  press. 

A  group  of  reporters  with  various  news 
organizations  as  friends  of  the  court,  ap¬ 
pealed  the  Postel  order  closing  the  trial 
and  lost  in  the  Appellate  Division.  The 
court  of  appeals  took  the  case  but  the 
question  of  opening  the  trial  became 
moot. 

In  essence,  the  highest  court  held  that 
the  reporters,  even  though  no  one  was 
cited  for  contempt,  had  a  personal  “stake” 
in  the  outcome  of  the  controversy  and 
could  legally  challenge  the  validity  of  the 
secret  trial. 

Postel’s  order,  said  the  court,  could  not 
help  but  have  a  deterrent  effect  on  free 
discussion  by  the  press,  substantially 
similar  to  what  would  have  resulted  had 
punishment  for  contempt  been  imposed. 
In  the  later  case,  the  court  said,  it  would 
have  been  necessary  for  Postel  to  show 
“a  serious  and  imminent  threat”  to  the 
integrity  of  the  trial.  The  court  added, 
“we  find  no  such  showing  in  the  record 
before  us.” 

Under  the  strictures  placed  by  the 
Supreme  Court  of  the  United  States  on 
contempt  citations,  the  New  York  judges 
said,  Postel  should  have  taken  other 
remedial  steps,  such  as  s^uestering  the 
jury,  if  he  found  that  publicity  threatened 
the  fairness  of  Persico’s  trial. 
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‘Effect  and  affect’  photos 
favored  by  prize  lensman 


Selection  of  Erwin  Gebhard,  29,  as  CIRCUS  INDIAN 

Wisconsin  Press  Photographer  of  the 


But  these  approaches  do  not  constitute 
all  of  Gebhard’s  work.  He  considers  him¬ 
self  versatile,  feeling  that  if  he  were  not 
he  would  stagnate  and  be  of  no  use  to 
the  newspaper,  its  readers,  or  himself. 

Gebhart  says  his  greatest  love  is  life, 
that  of  his  own  and  others,  and  the  best 
way  he  can  show  it  is  through  his  pic¬ 
tures. 

“The  joy  of  work  is  not  in  winning  pic¬ 
ture  awards,  or  seeing  credit  lines,  but 
the  joy  of  making  pictures.” 

Married,  with  two  children,  Gebhard 
attended  the  University  of  Chicago  and 
the  Art  Institute  of  Chicago,  majoring  in 
fine  arts  and  minoring  in  photography. 
He  received  his  BFA  in  1965  and  that 
LEUKEMIA'S  VICTIM  year  he  joined  the  Hammond  (Ind.) 

Picture  Story  Times.  Later  he  was  with  the  Blooming- 
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GOOSE  PLUCKING 
Picture  Story 

ton  (Ind.)  Tribune  before  going  to  the 
Milwaukee  Journal. 

The  year  1970  was  an  eventful  one  for 
Gebhard.  Besides  being  named  Wisconsin 
Press  Photographer  of  the  Year,  he  won 
first  and  second  places  in  the  Inland 
Daily  Press  Association  competition,  a 
first  place  and  traveling  exhibition.  Na¬ 
tional  Press  Photographers  Association, 
and  first  in  the  Milwaukee  Press  Club 
competition. 


year  1971  makes  him  a  consecutive  three- 
times  winner  of  the  award. 

Gebhard  was  thus  honored  in  1970  and 
1969  after  joining  the  Milwaukee  Journal 
as  a  staff  photographer  in  1967. 

Gebhard  works  with  the  belief  that 
there  no  longer  is  a  middle  road  attitude 
in  photography — at  least  there  isn’t  in 
his — and  he  prefers  to  editorialize  in 
most  of  his  pictures  pertaining  to  issues 
of  importance. 

In  today’s  society,  Gebhard  says,  peo¬ 
ple  are  either  liberal  or  conservative,  bi¬ 
ased  or  unbiased,  and  the  effect  of  these 
attitudes  influences  him  as  a  photogra¬ 
pher. 

Gebhard  believes  in  doing  “effect  and 
affect”  pictures  and  picture  stories  about 
people  who  are  disabled  in  some  way — 
either  physically,  mentally,  or  socially. 
With  this  approach  he  hopes  to  permeate 
the  readership,  hopefully  showing  hard¬ 
ships,  joys,  accomplishments  and  accept¬ 
ance. 


Ad-ventures  By  Jerry  Walker  Jr. 


Ad  controls.  Retail  furniture  advertis¬ 
ing  copy  submitted  to  the  Providence 
(R.I.)  Journal  and  Evening  Bulletin 
must  comply  with  guidelines  developed  by 
the  Journal  Co.,  the  Better  Business  Bu¬ 
reau  of  Rhode  Island  and  an  industry 
committee.  Geoi’ge  Bellano,  advertising  di¬ 
rector  of  the  newspapers,  said  savings 
claims  in  some  home  furnishings  ads  have 
become  of  increasing  concern  to  the  Jour¬ 
nal.  BBB  said  if  there  are  violations  of 
the  guidelines  it  is  prepared  to  file  com¬ 
plaints  with  the  Federal  Trade  Commis¬ 
sion.  .  .  New  Jersey’s  Department  of  In¬ 
surance  has  drafted  a  regulation  that 
would  require  mail-order  health  insurance 
companies  to  submit  their  ads  to  the  state 
before  they  could  appear  in  newspapers  or 
other  media. 

4c  3k 

Going  national.  Red  Carpet  Liquors, 
sold  in  Mississippi  for  two  years  success¬ 
fully  despite  a  state  law  prohibiting  liquor 
advertising,  is  going  national.  Marvin 
Clowers,  general  manager  of  Southern 
Distilling  Co.,  said  the  first  year’s  budget 
is  $250,000  and  the  fii’st  $100,000  will  be 
used  for  the  opening  promotion  in  New 
Orleans  starting  May  8.  From  Louisiana, 
plans  call  for  a  roll  out  to  Tennessee, 
.Arkansas,  Texas,  Georgia  and  Florida. 
Bruce  Advertising  of  Houston  is  the 
agency. 

♦  *  * 

Fast  growing  medium.  Dave  Reichberg, 
Altman,  Vos  &  Reichberg,  says  his  agency 
estimates  that  the  total  number  of  free 
standing  stuffers  in  newspapers  will  ex¬ 
ceed  12 12  billion  in  1973  at  a  cost  to  the 
advertiser  of  $250  million.  In  1970,  he 
said  there  were  between  6  and  7  billion 
FSS  inserts.  Reichberg  said  the  basic  rea¬ 
son  for  the  success  of  the  FSS  is  low  cost 
in  comparison  to  direct  mail.  While  direct 
mail  costs  today  run  from  $100  to  $120 
per  1000  for  mailings  to  rented  lists,  FSS 
costs  run  from  $20  to  $30  per  1000  which 
includes  space,  freight  and  printing.  Ad 
response  ranges,  he  said,  from  1  order  per 
1000  to  about  10  per  1000  or  a  cost  per 
lead  of  anywhere  from  $2  to  $20  each.  .  .  . 
William  Fitzhugh,  president  of  Newspa¬ 
per  Preprint  Corp.,  said  “around  100 
new.spapers’’  have  agreed  to  pay  an  annu¬ 
al  amount  equal  to  their  one  time 
1000-line  b&w  open  national  rate  to  un¬ 
derwrite  NPC’s  costs  V*  service  “stuffed” 
inserts.  NPC  will  help  an  agency,  adver- 
ti.ser  and  printer  in  developing  an  insert 
campaign  without  charge. 

*  *  ♦ 

Co-op  bulletin.  Schick  Inc.,  Los  Antreles, 
will  provide  $500,000  in  co-op  advertising 
support  for  its  full  line  of  personal  care 
products  at  the  local  level,  according  to 
Thomas  W.  Nickols,  vicepresident¬ 
marketing.  National  ads  are  being  placed 
by  Dancer-Fitzgerald-Sample  on  tv,  radio, 
and  in  shelter  magazines.  A  separate 
campaign  is  planned  for  Father’s  Day  on 
shavers  and  styling  dryer.  .  .  Bigelow- 
Sanford  Inc.  is  providing  its  carpet  out¬ 


lets  with  a  creative  art  and  copy  service 
free.  The  65-page  book  contains  ads,  prod¬ 
uct  illustrations  and  ready-made  copy.  If 
the  retailer  doesn’t  see  anything  he  likes, 
Bieglow  will  return  a  paste-up  of  a  ready- 
to-run  ad  within  two  weeks  based  on  the 
retailer’s  specifications.  .  .  A  dealer  listing 
preprint  rotogravue  section  of  8-pages  is 
being  inserted  in  62  newspapers  by  Jacob¬ 
son  Manufacturing  Co.,  Racine,  Wis.  .  .  . 
Hotpoint  will  celebrate  its  67th  anniver¬ 
sary  as  an  appliance  maker  wdth  a  promo¬ 
tion  in  April  and  May  that  calls  for  key- 
city  dealer-listing  ads.  .  .  .  Robert  N. 
Schoenbacher,  manager,  co-op  advertising 
for  the  Capital  Newspapers  in  Albany, 
N.Y.,  writes;  “regard  your  co-op  bulletin 
on  Ampex  inaugurating  an  industry  first 
with  its  program  for  consumer  tapes — 3M 
ran  a  co-op  test  program  in  Capital 
Newspapers  this  past  November  and  De¬ 
cember.  The  campaign  came  out  of  Pin¬ 
point  Marketing  (322  W.  48th  St.,  N.Y.), 
under  the  direction  of  Miss  Ann  Halter- 
beck,  in  conjunction  with  our  co-op  de¬ 
partment.  Dealer  listing  participation  was 
based  on  quantity  of  product  purchased. 
Over  8000  lines  of  space  was  run  during 
the  campaign.” 

tr  if  * 

Imitating.  Not  only  are  shopper  papers 
giving  newspapers  headaches  over  ad 
copyrights,  they  are  now  adopting  similar 
if  not  the  same  selling  methods.  A  week 
before  the  Bureau  of  Advertising,  ANPA 
scheduled  one  of  its  patented  copy  and 
layout  clinics  for  retailers,  a  Portland 
(Ore.)  shopper  put  on  its  own  sales  semi¬ 
nar  covering  the  same  subjects  and  in¬ 
cluded  the  Bureau’s  technique  of  “How  to 
Check  Your  Ads  for  More  Sell.”  .  .  .  The 
Television  Bureau  of  Advertising  also  has 
its  own  retail  commercial  workshop.  The 
first  one  will  take  place  April  6  in  New 
York.  A  highlight  will  be  a  segment  on 
how  effectively  manufacturer  footage  can 
be  integrated  into  local  commercials.  The 
instructor  will  be  Michael  Denesha,  East¬ 
man  Kodak. 

*  ♦  * 

Other  events.  Acrain  in  1971,  American 
Tobacco’s  ad  agencies  operated  on  an 
incentive  fee  basis  instead  of  the  IS'/f  com¬ 
mission  system.  This  resulted  in  savings 
of  $12,749,000  to  American  Tobacco  over  a 
seven-year  period,  the  company’s  annual 
report  states.  It  also  said  marketing  ex¬ 
penditures  w'ere  about  17%  below  1970 
owing  to  the  ban  on  broadcast  advertis¬ 
ing.  The  company  reported  a  net  sales 
revenue  drop  in  its  domestic  tobacco  prod¬ 
ucts  of  3.2%.  .  .  .  Publishers  Information 
Bureau  claims  that  magaz'ne  ad  revenues 
rose  \0.\%  in  January  and  February  over 
the  first  two  months  of  1971.  .  .  .  Mutual 
Benefit  Life  Insurance  Co.  is  going  on 
network  tv  for  the  first  time  as  sponsor  of 
ABC-tv’s  “Evening  News”.  At  the  same 
time  the  company  will  have  a  monthly 
schedule  of  ads  in  newspapers  in  51  cit¬ 
ies,  listing  general  agent  and  agent  na¬ 
mes,  addresses  and  phone  numbers.  Gayn- 
or  &  Ducas  is  the  agency. 


Boston  Herald 
survives  close 
of  tv  station 

At  3  o’clock  in  the  morning  of  March 
19,  Ken  Stahl  appeared  on  television 
screens  tuned  to  Channel  5,  Boston,  and 
said,  “Good  morning,  w’orld.” 

He  had  been  doing  a  similar  routine  for 
years  for  station  WHDH-tv,  owned  by  the 
Herald  Traveler  Corporation,  and  now  he 
was  continuing  his  chatty  farm-and.home 
program  for  WCVB-tv.  At  midnight,  by 
decree  of  the  courts  and  the  Federal  Com¬ 
munications  Commission,  WHDH-tv  shut 
down  its  transmitter. 

But,  happily  for  the  2,500  employes,  the 
Herald-Traveler  didn’t  fold  in  keeping 
with  a  dire  prediction  that  its  manage¬ 
ment  had  made  in  a  last-minute  appeal  to 
the  Supreme  Court  of  the  United  States 
to  stay  the  execution  of  the  FCC  death 
penalty  for  WHDH-tv. 

After  the  highest  court  declined  to  in- 
tei-vene,  Harold  E.  Clancy,  president  of 
the  Herald-Traveler  Corporation  said  the 
loss  of  the  profitable  tv  station  left  the 
future  of  the  morning-Sunday  newspaper 
up  in  the  air  but  “there  are  many  alterna¬ 
tives  to  be  considered  and  probably  pur¬ 
sued.” 

“I  hope,”  said  Clancy,  “the  paper  goes 
on  forever.” 

Joint  arrangement  possible 

Final  decisions  must  await  a  special 
meeting  of  the  HT  stockholders  for  which 
a  date  hasn’t  yet  been  set.  Meanwhile 
there  was  no  official  comment  on  the  pos¬ 
sibility  that  the  Herald-Traveler  and  the 
Record  Americaji,  owned  by  the  Hearst 
Corporation,  might  work  out  a  joint  busi¬ 
ness  arrangement.  The  HT  has  a  modern 
production  plant  and  the  Hearst  paper 
must  find  a  new  one  soon. 

The  Herald-Traveler  Corporation  re¬ 
tains  radio  station  WHDH  which  operates 
from  a  handsome  broadcast  center.  For 
nearly  15  years  the  newspaper  publishing 
company  had  held  the  license  for  Channel 
5  but  had  been  subjected  to  continual  liti¬ 
gation  challenging  its  right  to  operate  the 
station.  Three  years  ago  the  FCC  voted  to 
award  the  license,  which  had  been  kept  on 
a  temporary  renewal  basis,  to  a  new 
group,  Boston  Broadcasters  Inc.,  of  which 
Dr.  Leo  Beranek  is  president. 

BBI  went  on  the  air  with  WCVB-tv 
after  taking  over  almost  all  of  the 
WHDH-tv  staff  and  promised  to  present 
more  locally-produced  shows  than  any  oth¬ 
ers  and  to  air  editorials  on  local  topics.  In 
a  recent  poll,  WHDH-tv  received  an  over¬ 
whelming  vote  by  viewers  throughout 
New  England  in  favor  of  its  program¬ 
ming.  The  last  show  on  WHDH-tv  Satur¬ 
day  night,  March  18,  was  the  movie, 
“Fixed  Bayonets.” 

According  to  Broadcasting  magazine, 
station  WHDH-tv  with  a  license  to  Chan¬ 
nel  5  would  have  brought  $50  million  in  a 
sale. 
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Newspapers  publishing  more  than  2,000,000  Newspapers  publishing  mere  than  1,000,000 
lines  of  ROP  Color  during  1971  lines  of  ROP  color  advertising  in  1971 


1971  Color  Linage 

1.  Miami  Herald 

m&S 

6,918,258 

34.  Grand  Island  (Neb.)  Independent 

m/e 

1,986,642 

2.  R.  Lauderdale  News 

e&S 

4,892,820 

35.  Baton  Rouge  State  Times 

e 

1,927,100 

3.  Salt  Lake  City  Tribune 

m&S 

4,858,787 

36.  Rocky  Mountain  News 

m/s 

1,892,600 

4.  Honolulu  Star  Bulletin 

e&S 

4,529,588 

37.  Indianapolis  Star 

m/s 

1,866,508 

5.  Minneapolis  Tribune 

m&S 

4,075,032 

38.  Van  Nuys  Valley  News  &  Green  Sheet 

m/s 

1,834,422 

6.  Phoenix  Republic 

m&S 

4,025,031 

39.  Kansas  City  Times-Star 

m/e 

1,810,399 

7.  New  Orleans  Times-Picayune 

m&S 

3,949,410 

40.  Newport  Beach  Orange  Coast  Pilot 

e 

1,747,956 

8.  Honolulu  Advertiser 

m 

3,654,714 

41.  Los  Angeles  Times 

m/s 

1,742,800 

9.  St.  Petersburg  Times 

m&S 

3,551.177 

42.  Washington  Star 

e/s 

1,722,279 

10.  Salt  Lake  City  Deseret  News 

e 

3,466,797 

43.  Las  Vegas  Review-Journal 

e/s 

1,680,075 

1 1.  Denver  Post 

e&S 

3,314,092 

44.  Memphis  Commercial  Appeal 

m/s 

1,657,001 

12.  Milwaukee  Journal 

e&S 

3,302,083 

45.  Seattle  Times 

e/s 

1,647,477 

13.  Nashville  Tennessean 

m&S 

3,209,055 

46.  Lafayette  (Ind.)  Journal  &  Courier 

e 

1,622,709 

14.  Dallas  Times-Herald 

e&S 

3,185,877 

47.  Palo  Alto  Times 

e 

1,579,984 

15.  Houston  Chronicle 

e&S 

3,142,159 

48.  Everette  (Wash.)  Herald 

e 

1,561,658 

16.  Omaha  World-Herald 

d&S 

3,101,826 

49.  Cedar  Rapids  (la.) 

e/s 

1,557,028 

17.  San  Antonio  Light 

e&S 

3,094,314 

50.  Pasco  (Wash.)  Tri-City  Herald 

e/$ 

1,537,520 

18.  Dallas  News 

m&S 

2,962,363 

51.  Sacramento  Union 

m 

1,444,618 

19.  Phoenix  Gazette 

e 

2,888,159 

52.  Waycross  (Ga.)  Journal  Herald 

e 

1,434,152 

20.  Oklahoma  City  Oklahoman 

m&S 

2,799,128 

53.  Fresno  Bee 

e 

1,366,102 

21.  R.  Worth  Star-Telegram 

e&S 

2,724,228 

54.  Des  Moines  Register  &  Tribune 

1,361,280 

22.  Jacksonville  Times-Union 

m&S 

2,712,111 

55.  Boston  Herald  Traveler 

m/s 

1,331,492 

23.  Lansing  State  Journal 

e&S 

2,521,162 

56.  Tallahassee  Democrat 

e/s 

1,304,281 

24.  Houston  Post 

m&S 

2,441,508 

57.  Torrance  South  Bay  Breeze 

e 

1,215,028 

25.  Baton  Rouge  Advocate 

m&S 

2,441,194 

58.  Camden  Courier-Post 

e 

1,202,152 

26.  St.  Paul  Dispatch 

e&S 

2,437,695 

59.  R.  Smith  Southwest  Times-Record 

d 

1,141,463 

27.  Nashville  Banner 

e 

2,307,131 

60.  Toronto  Star 

e 

1,110,779 

28.  Grand  Rapids  Press 

e&S 

2,264,864 

61.  Montreal  Star 

e 

1,042,995 

29.  Chicago  Tribune 

m&S 

2,222,300 

62.  Salinas  Californian 

e 

1,019,592 

30.  Cincinnati  Post/Times-Star 

e 

2,184,187 

31.  Buffalo  News 

e 

2,121,193 

32.  Birmingham  News 

e&S 

2,100,103 

Linage  Figures 

supplied  by  publishers 

33.  Washington  Post 

m&S 

2,072,158 

(Atlanta  Journal-Constitution,  in  1970  top  25,  no! 

'  available  for  1971.) 

Leaders  score  gains  in  ROP  color  ads 

By  George  Wilt  porting,  as  many  newspapers  told  E&P  1971’s  top  25  newspapers  showed  totals 

that  they  do  not  keep  their  own  linage  of  87,012,691  lines,  a  gain  of  six  percent 
A  summary  of  results  of  Editor  &  Pub-  records,  but  wait  for  their  Media  Records  over  last  year’s  top  25.  Of  the  top  group, 
LiSHiai’s  16th  annual  newspaper  color  sur-  reports.  a  dozen  showed  gains  totaling  7.3-million 

vey  shows  that  color  is  alive  and  well,  32  newspapers  reported  publishing  more  lines,  with  12  other  newspapers  showing 

with  more  newspapers  capable  of  printing  than  2-million  lines  of  color  during  1971,  total  losses  of  2.9-million.  The  net  gain 

color,  and  linage  about  six  percent  ahead  with  29  additional  reporting  more  than  1-  for  the  top  25  showed  linage  up  4.3-mil- 

of  last  year.  million  lines  of  color.  lion. 

Full  color  ROP  is  offered  by  1,115  daily  The  Miami  Herald,  1970’s  color  linage  Top  gainers  in  the  color  field  were  the 

newspapers  representing  81%  of  the  to-  leader,  repeated  at  the  head  of  the  list  Honolulu  Star-Bulletin  and  Sunday  Ad- 

tal  U.S.  circulation.  In  1971,  1,232  news-  for  1971,  with  6,918,258  lines,  a  gain  of  vertiscr  with  color  for  1971  up  1,852,424 

papers  with  83%  of  the  total  U.S.  circu-  692,109  lines  over  a  year  ago.  Nearby  Ft.  lines  over  a  year  ago,  and  the  Phoenix  Re¬ 
lation  offered  black  and  two  color  ROP.  Lauderdale  News  repeated  in  the  second  public  jumping  801,043  lines  over  the  pre- 

Black  and  one  color  was  being  offered  by  spot,  but  with  their  4,892,820  lines  for  vious  year  to  4,075,032  lines.  Also  showing 

1,495  papers  with  91%  of  the  total  circu-  1971  reflecting  a  loss  of  146,109  lines  from  substantial  color  linage  gains  were  the 

lation.  last  year.  Omaha  World-Herald  (111,183  lines 

E&P  mailed  linage  questionnaires  to  all  In  summarizing  last  year’s  top  25  linage  gain) ;  New  Orleans  Times-Picayune 

U.S.  daily  and  Sunday  newspapers,  and  leaders,  carrying  a  total  of  82,003,239  (269,022  lines  gain) ;  St.  Petersburg  Times 

received  linage  reports  from  720  newspa-  lines  in  1970,  showed  a  gain  for  1971.  The  (702,163  lines  gain) ;  Nashville  Tennes- 

pers,  a  53  percent  return.  The  fact  that  top  25  for  1971  was  made  up  of  a  slightly  scan  (up  393,538  lines) ;  San  Antonio 

Media  Records,  Inc.,  is  several  months  different  list,  however,  as  one  of  last  year’s  Lip /if  (376,227  line  gain) ;  Uaiij/ jind  Sun- 

behind  in  reporting  linage  to  newspapers  leaders  was  unable  to  report  color  break-  day  Oklahoman  (167,355  line  gain) ;  and 

is  largely  responsible  for  those  not  re-  downs  in  time  for  E&P’s  deadline.  Fort  Worth  Star-Telegram  (up  172,731). 
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1972 

January 

linage 

Th*  following  linaga  tabulations  hava 
bean  compilao  by  Media  Records  Inc. 
tor  the  esclusiva  publication  by  Editor 
t  Publisher.  They  may  not  ba  reprinted 
or  published  in  any  form  without  explic¬ 
it  permission  from  Media  Records,  Inc. 
Note:  Newspapers  marked  with  code  be¬ 
low  include  advertising  in  Parade,  Family 
Weekly  or  Weekend  Magazine  approxi¬ 

mate  linage  as  follows; 

*  Parade— i*. 275  Fnes 
t  Family  Weekly — 73, 1 W  lines 

IV72  1971 

AKRON.  OHIO 

Beacon  Journal-e  . 2,30I,S32  2,22i,254 

‘Beacon  Journal-S  .  ..  1,252,452  1,239,947 

Grand  Total  .  3,554,284  3,455.201 

NOTE;  Beacon  Journal-e  This  Year — 2,301,- 
832  includes  8,950  Lines  of  Part  Run 
Advertising. 

Beacon  Journal-S  This  Year — 1,252.452 
includes  15,920  Lines  of  Part  Run  Ad¬ 
vertising. 

ALBANY,  N.  Y. 

tKnickerbocker  News 

Union  Star-e  .  1,303,245  1,208  385 

Times  Union-m  .  1,124,511  1,105,719 

•Times  Union-S  .  811,993  775,415 

Grand  Total  .  3,239,850  3,090,519 

ATLANTA.  GA. 

Constltution-m  .  2,812,525  2,281,805 

Journal-e  .  3,287,727  2,754,318 

Journal  t 

Constitution-S  .  1,519,394  1,400,459 

Grand  Total  .  7,719,74^  5.445,582 

NOTE;  Journal-e  This  Year — 3,287,727  in¬ 
cludes  142,082  Lines  of  Part-Run  Ad¬ 
vertising;  Last  Year— 2,754,318  includes 

145.778  Lines  of  Part  Run  Advertising. 

BALTIMORE.  MD 

*News-American-S  _  592,200  551,405 


News-American-e 

Sun-m  . 

Sun-e  . 

Sun-S  . 


..  1,154,015  1,151,518 
...  1,237,942  l,20-.,872 
...  1,713,348  1,597,125 
...  1,591.041  1,553,554 


Grand  Total  .  5.398,545  5,179  485 

NOTE;  News  American-S  This  Year— 592700 
Lines  includes  12,852  Lines  of  Part  Run 
Advertising;  Last  Year— 551,405  Lines  in¬ 
cludes  9,575  Lines  of  Part  Run  Adver¬ 
tising, 

News  _American-e  Last  Year — 1,151  518 
Lines  includes  38,400  Lines  of  Part  kun 
Advertising. 

BANGOR.  ME. 

fNews-m  .  870,492  877,203 

BATON  ROUGE.  LA. 

Advocate  (See  Note)  1,817,782  1,703,255 

•Advocate-S  .  724,385  510,193 

Grand  Total  .  2,542,157  2,313,449 

NOTE:  State-Times-e  and  Advocate-m  sold 
in  combination.  Linage  of  one  edition, 
Advocate-m  is  shown. 

BINGHAMTON.  N.  Y. 

Press-e  .  1,253,851  1,224,915 

•Press-S  .  475,3S5  434,091 


Grand  Total  . 

BOSTON. 

Record  American-m  . 

Advertiser-S  . 

Globe-e  ex.sat . 

Globe-m  . 

•Globe-S  . 

Herald  Traveler-m  . , 
Herald  Traveler-S  ... 


Dollar  Expenditure  Newspaper 
Linage  Trends 
January  1972 

A  summary  of  newspaper  advertising  for  the  month  in  64  cities. 

Change 


..  1,740,215  1,559,005 

MASS. 

590,107  534,215 

.  524,275  453,105 

.  1,257,422  1,155,578 
.  1,535,578  1,403,884 
.  1.911,538  1,555,573 
999,197  1,021,915 
.  943,939  918,039 


1972 

1971 

Dollar 

% 

(000) 

(000) 

(000) 

Change 

Classifications 

Omitted 

Omitted 

Omitted 

Retail  . 

.  $148,119 

$133,496 

-fl4,623 

+11.0 

Department  Stores 
(Included  in  Retail)  . 

.  41.904 

39,682 

4-  2,222 

+  5.6 

General  . 

39  919 

33,676 

+  6,243 

“1-18.5 

Automotive  . 

6,779 

7,723 

—  944 

—12.2 

Financial  . 

13,457 

11,061 

+  2,396 

+21.7 

Classified  . 

71,096 

59,855 

+11,241 

+18  8 

Total  Advertising  . 

.  279,370 

245,811 

+33,559 

+13.7 

Evening  News-e  This  Year — 2.445,405  in¬ 
cludes  88.128  Lines  of  Part  Run  Adver¬ 
tising;  Last  Year — 2,249  525  includes  58,- 
544  Lines  of  Part  Run  Advertising. 


1972  1971 

CAMDEN  N.  J. 

Courier-Post-e  .  2,180,848  1,880,859 

CHARLOTTE.  N.  C. 

News-e  .  1,599,581  1,495,351 

Observer-m  .  1,984,288  1,853,405 

•Observer-S  .  909,584  952,528 

Grand  Total  .  4,493  553  4,302,384 

NOTE:  Observer-m  This  Year — 1,984.288 
includes  12,850  Lines  of  Part  Run  Ad¬ 

vertising. 


CHICAGO.  ILL. 

Trlbune-m  .  3  918  208  3.598  528 

Tribune-S  .  2,231,709  2,0’0  5I8 

DaHv  News-e  .  1.749.090  1,520  955 

Sun-Times-m  .  2.0'>5.575  2.0'7.554 

•SunTimes-S  .  1,575.585  1.382  145 

Today-e  .  939,057  755,945 

Today-S  .  398,059  345,419 

Grand  Total  .  12,908  484  11.802  285 

NOTE;  Tribune-m  This  Year — 3,918,208  Lines 
includes  1,155,979  Lines  of  Part  Run  Ad- 
vertisinq;  Last  Year — 3,598.528  Lines  in¬ 
cludes  937,758  Lines  of  Part  Run  Ad- 
ve'tising. 

Tribune-S  This  Year — 2  231,709  Lines  in¬ 
cludes  433.487  Lines  of  80*9  Run  Ad¬ 
vertising;  Last  Year — 2.030.518  L'nes  in¬ 
cludes  423,505  Lines  of  Part  Run  Ad¬ 
vertising. 

News-e  This  Year — 1,749,090  Lines  in¬ 
cludes  55.404  Lines  of  Pa-t  Run  Adver¬ 
tising;  Last  Year — 1,520.955  Lines  in¬ 
cludes  18,084  Lines  of  Part  Run  Ad- 
ve'tising. 

Sun  Times-m  This  Year— 2.095,575  Lines 
includes  9,500  Lines  nf  Part  Run  Adver- 
tisina;  Last  Year — 2.057.554  L'nes  includes 
38.400  Lines  of  Part  Run  Advert's'nq. 

Sun  Times-S  This  Year — 1.575,585  Linas 
includes  485  835  Lines  of  Part  Run  Ad¬ 
vertising;  Last  Year — 1,382,145  Lines  in¬ 
cludes  305,421  Lines  of  Part  Run  Ad¬ 
vertising. 

Tr>dav-e  This  Year — 939,057  Lines  includes 
135  020  Lines  of  Pa~t  Run  Advert'sinq; 
Last  Year— 755  945  Lines  includes  157,333 
Lines  of  Part  Run  Advertising. 

Today-S  This  Year — 398,059  Lines  includes 
51,584  Linas  of  Pa"t  Run  Advertisino; 
Last  Year — 345,419  Lines  includes  24,^0 
Linas  of  Part  Run  Advertising. 


Grand  Total  .  7,773,157  7,242,411 

NOTE:  Advertisar-S  This  Year — 524,275  in¬ 
cludes  144,170  Lines  of  Part  Run  Ad¬ 
vertising. 

Globa-S  This  Year — 1,911,538  includes 
155,500  Linas  of  Part  Run  Advart'sing; 
Last  Year — 1,555,573  includes  12,800  Lines 
of  Part  Run  Advertising. 

BUFFALO.  N.  Y. 

Courier  Exprass-m  _  834.285  842,052 

‘Courier  Exprass-S  _  945,582  1,099,038 

Evening  News-a  .  2,445,405  2,249,525 

Grand  Total  .  4,225,272  4,100,525 

NOTE:  Courier  Express-S  Last  Year — I,- 
009,038  includes  21,455  Lines  of  Part  RUn 
Advertising. 


NOTE:  Plain  Daaler-m  Th's  Year — 2.380.953 
includes  105,311  Lines  of  Part  Run  Ad¬ 
vertising;  Last  Year — 2,211,813  includes 
94.114  Lines  of  Pa-t  Run  Adve-’t's^ng. 
Pla'n  Dealer-S  This  Year — 1507,953  in¬ 
cludes  95.485  Linas  of  Part  Run  Adver- 
tisinq;  Last  Year — 1,593  915  includes  50.- 
940  Lines  of  Part  R  -n  Adve-t'sino. 
Press-a  This  Yaar—2  259,512  inriusfas  311,- 
299  Lines  of  Part  Run  Adve-tis'nq;  Last 
Year— 2,277,055  includes  413,541  Linas  of 
Part  Run  Advertising. 


1972  1971 

COCOA.  FLA. 

Today-m  .  1,138  072  1,092  981 

fToday-S  .  508,459  510  152 

G'and  Total  .  1,545  531  1,503,133 

NOTE;  Today-S  Last  Year — 510,152  includes 
9,500  Lines  of  Part  Run  Advertising. 


COLUMBUS.  OHIO 

Dlspatch-e  .  2.455  593  2,413  497 

Dispatch-S  .  l.7->2.854  1,525  213 

Citizan-Journal-m  .  1,007,108  945,885 

Grand  Total  5,255,555  5.005,595 


DES  MOINES.  IOWA 

1972  1971 

Ragister-m  .  523,144  558,802 

Tribune-e  .  999,427  1,005,323 

Registers  .  810,914  570.081 

Grand  Total  .  2,433,485  2,234,205 

NOTE:  Tribuna-a  This  Year — 999,427  In¬ 
cludes  98,400  Linas  of  Part  Run  Ad¬ 
vertising;  Last  Year— 1 ,005,323  includes 
98,350  Lines  of  Part  Run  Advertising. 
Ragistar-S  This  Year — 810,914  includes 

138,934  Lines  of  Part  Run  Advertising; 
Last  Year— 570,081  includes  95,373  Lines 
of  Part  Run  Advertising. 

DETROIT.  MICH. 

Free  Prass-m  .  1,351,145  1,240,090 

‘Free  Press-S  .  714,580  593,277 

News-e  .  2,412.014  2,304,325 

News-S  .  1,550,741  1,519,701 

Grand  Total  .  5,141,581  5.757,393 

NOTE:  Free  Press-m  This  Year — 1,354,145 
includes  34,528  Lines  of  Part  Run  Ad¬ 
vertising;  Last  Year- 1,240,090  includes 
37.912  Linas  of  Part  Run  Advertising. 
Free  Prass-S  This  Year — 714,580  includes 
51,333  Linas  of  Part  Run  Advertising; 
Last  Year— 593,277  includes  84,418  Linas 
of  Part  Run  Advertising. 

News-e  This  Year — ^2,412,014  includes 
238,933  Lines  of  Part  Run  Advertising; 
Last  Year — 2,304,325  includes  240,434 
Linas  of  Part  Run  Advertising. 

News-5  This  Year — 1,550,741  includes 
159,185  Linas  of  Part  Run  Advertising; 
Last  Year— 1,519,701  includes  197,074 
Lines  of  Part  Run  Advertising. 

ERIE.  PA. 

Times-e  .  1,172,778  1,041,059 

‘Times-News-5  .  719,455  535,310 

Grand  Total  .  1,892,243  1,575,379 

NOTE:  The  News-m  and  the  Timas-a  are 
sold  in  optional  combination.  The  linage 
of  one  edition,  the  Timas-e  is  shown. 

FORT  LAUDERDALE,  FLA. 

News-e  .  3,099,202  2.881.572 

‘News-5  .  1,554,955  1,518,538 

News-sat .  945,437  871,852 

Grand  Total  .  5,599,504  5.372,052 

NOTE:  News-e  This  Year— 3,099,202  in¬ 
cludes  59,225  Lines  of  Part  Run  Adver¬ 
tising. 

FORT  WAYNE,  IND. 

Journal  Gaietta-m  .  .  1,317,579  1,375,259 

‘Journal  GazeHa-5  ...  740,885  702,238 

News  5entinel-e  .  1,580,004  1,551,993 

Grand  Total  .  3,738,558  3,739,490 


DALLAS.  TEX. 

News-m  .  3  107,5’!  2,597.142 

News-5  .  1.425,578  I  174.210 

Times  Herald-a  .  2,944  510  2,513  207 

•Times  Herald-5  .  1,533,244  1,420,459 

Grand  Total  .  9,012,053  7  905.028 

NOTE;  News-m  This  Year— 3  107,521  Linas 
includes  105.500  Linas  of  80*9  Run  Ad¬ 
vertising-  Last  Year — 2,597  142  Lines  in¬ 
cludes  105,752  Lines  of  Part  Run  Ad- 
ve'tising. 

News-5  This  Year — 1,425.578  Lines  in¬ 
cludes  35.800  Lines  of  Part  Run  Ad¬ 
vertising;  Last  Year — 1,174,210  Linas  in¬ 
cludes  31,850  Lines  of  Part  Run  Advertis¬ 
ing. 

Timas  Harald-a  This  Year — 2.941 510 
Lines  includes  102  820  Lines  of  Part  Run 
Advertising;  Last  Year — 2.513,207  Lines 
includes  111,745  Lines  of  Part  Run  Ad¬ 
vertising. 

Times  _  Harald-5  This  Yea' — 1,533.244 
Lines  includes  37,575  Lines  of  Part  Run 
Advertising-  Last  Year — 1.420,459  Lines 
includes  123,018  Lines  of  Part  Run  Ad¬ 
vertising. 


CINCINNATI.  OHIO 

Enquirer-m  .  2,795  753  2.093,128 

Enquirer-5  .  1,574,318  l,5’5,781 

Post  8  Tlmes-5tar-e  .  2,157,535  1,921,554 

Grand  Total  .  5,138,507  5,540,455 

NOTE:  Post  t  Times  5tar-e  Last  Year — 
1.921,554  Lines  includes  15,120  Lines  of 

Part  Run  Advertising. 


CLEVELAND,  OHIO 

Plain  Dealar-m  . .  2,380.953  2,211,813 

Plain  Dealer-5  .  I,507,9f3  I  593,915 

Fress-e  .  2,259,512  2,277,055 

Grand  Total  .  5,248,438  5,082,785 


DAYTON,  OHIO 

Journal-Herald-m  .  1.947  050  1,9*0  993 

News-e  .  2,004  400  2,054  885 

•News-5  .  881.907  827,155 


FORT  WORTH.  TEX. 

5tar-Telegram-m  .  1,758.483  1,559,151 

5tar-Teleqram-a  .  2,314,308  2,182,049 

‘5tar-Telagram-5  .  1,235,595  1,130,473 

Grand  Total  .  5,309,487  4,981,583 

FRESNO,  CALIF. 

Bee-a  .  1,535,031  1,348  385 

‘Bee-S  .  757,081  547.598 

Grand  Total  .  2,402,112  1,995,083 


HACKENSACK.  N.  J. 

Racord-e  .  1,981,552  1.877,357 

tRecord-S  .  831,103  550.594 

Grand  Total  .  2,815,755  2.537.951 

NOTE;  Racord-a  This  Year— 1,984.552  lines 
includes  215,804  Linas  of  Part  Run  Ad¬ 
vertising;  Last  Year — 1,877,357  Lines  in¬ 
cludes  220,155  Linas  of  Part  Run  Ad¬ 
vertising. 

HARTFORD.  CONN. 

Courant-m  .  1,555,117  1.515,888 

‘Courant-S  .  1,249,441  1,137,480 

Grand  Total  .  2,905,558  2,754.358 

NOTE:  Courant-S  This  Year — 1,249,441  in¬ 
cludes  155,100  lines  of  part  run  advar- 


.  881  907  827  155  HONOLULU,  HAWAII 

_ : _  _ : _  Advertiser-m  .  2,077,788  2.143,839 

.  4  833,357  4  873  033  Star-Bulletin-e  .  2,133,872  2,213,899 

‘Star-Bulletin  t 

Advertiser-S  .  955,987  935,983 

ER.  COLO.  Grand  Total  .  5,182,547  5,294,721 

m  ...  2,545.221  2,273  559 

:^:;:28‘M  2W9I  HOUSTON.tex. 

. 

.  7.559  240  5  888.797  Post-m  .  3,321,928  2,804  271 

,  Year — 2^15,973  Lines  in-  ‘Post-S  .  1,287,500  1,219,595 

.ines  of  Part  Run  Adver-  .  _  ..  ”  —  mrm 

ear— 2,511,399  Linas  in-  Grand  Total  . 10,090,397  9,089,584 

-ines  of  Part  Run  Adver-  j.-  j  vnv 

{Continued  on  page  17) 
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DENVER.  COLO. 

Rocky  Mt.  Naws-m  ...  2,545.221  2,273  559 
‘Rocky  Mt.  News-S  ...  574.182  535,852 

Post-e  .  2,815  973  2,511.399 

Post-S  .  1.492.854  1,357,957 

Grand  Total  .  7.559,240  5,888,797 

NOTE:  Post-e  This  Year — 2^15,973  Lines  in¬ 
cludes  114,884  Lines  of  Part  Run  Adver¬ 
tising;  Last  Year — 2,511,399  Lints  in¬ 
cludes  132,587  Lines  of  Part  Run  Adver¬ 
tising. 


January  linage 

{Continued  from  page  16) 


NOTE:  Chronicle-e  This  Year— 3, 574. '‘57 
lines  includes  371,03?  lines  of  Part  Run 
Advertising;  Last  Year  3,413,448  lines  in¬ 
cludes  410,673  lines  of  Part  Run  Adver¬ 
tising. 

Chronicle-S  This  Year— I  905,912  lines  in¬ 
cludes  134,757  lines  of  Part  Run  Adver¬ 
tising;  Last  Year — 1,652,170  lines  includes 
82,051  lines  of  Part  Run  Advertising. 
Post-m  This  Year— 3,321,928  lines  in¬ 
cludes  205,914  lines  of  Part  Run  Adver¬ 
tising;  Last  Year — 2,804,271  lines  includes 
178,106  lines  of  Part  Run  Advertising. 
Post-S — This  Year — 1,287.600  lines  in¬ 

cludes  93.940  lines  of  Part  Run  Adver¬ 
tising;  Last  Year — 1,219,595  lines  includes 
78.061  lines  of  Part  Run  Advertising. 


1972 


1971 


MEMPHIS,  TENN. 

Commercial  Appeal-m  2,004,245  1,829,003 
Commercial  Appeal-S  1,0.2,208  1,021,085 
Press-Scimitar-e  .  1,446,780  1,284,018 


1972 


1971 


INDIANAPOLIS,  IND. 

News-«  .  1,924,911  1,931,815 

Star-m  .  2,021,481  1,887,434 

Star-S  .  1,359,943  1,285,225 

Grand  Total  .  5,306,335  5,104,474 

JACKSONVILLE,  FLA. 

Times-Union-m  .  2.289.748  2,187,136 

Times-Union-S  .  927,913  873,001 

Journal-e  .  1,329,131  1,266,833 

.  4,546,792  4,326,970 


Grand  Total 


KANSAS  CITY,  MO. 

Times-m  .  2,025,440  l.856,‘'00 

Star-e  .  1,252,433  1,137,801 

Star-S  .  1,187,532  1,108,083 

Grand  Total  .  4,465,405  4,102,384 

NOTE:  Star-e  This  Year — 1,252,433  includes 
52,913  Lines  of  Part  Run  Advertising. 

LITTLE  ROCK.  ARK. 


Arkansas  Gaiette-m  . . 

1.427.013 

1,113.085 

•Arkansas  Gazette-S  . . 

601,335 

501,903 

Arkansas  Democrat-e  . . 

659,885 

653,959 

(Arkansas  Democrat-S  . 

408,976 

369,684 

Grand  Total  . 

3,097,179 

2,638,631 

LONG  BEACH, 

,  CALIF. 

Press  Telegram 

(See  Note)  . 

2,121,348 

2,089,977 

•Independent  Press 

Telegram-S  . 

809,985 

788,569 

Grand  Total  . 

2,931,333 

2,878,546 

NOTE:  Independent-m  and  Press  Tele- 
gram-e  sold  in  combination.  Linage  of 
one  edition.  Press  Telegram-e  is  shown. 
NOTE:  Press  Telegram-e  This  Year — 2,- 
121,348  Lines  includes  246,993  Lines  of 
Part  Run  Advertising;  Last  Year — 2,- 
089,977  Lines  includes  195,185  Lines  of 
Part  Run  Advertising. 

LONG  ISLAND.  N.  Y. 

Newsday-e  .  2,829,762  N.A. 

NOTE:  Newsday-e  This  Vear- 2,829,762 
Lines  includes  578,902  Lines  of  Part  Run 
Advertising. 

LOS  ANGELES.  CALIF. 

Times-m  .  4,904,939  4,562,025 

Times-S  .  3,687,182  3,600,772 

Herald  Examiner-e  _  855  860  912,285 

Herald  Examiner-S  ...  386.949  401,880 

Grand  Total  .  9,834,930  9,476,962 

NOTE:  Times-m  This  Year— 4,904,939  Lines 
includes  886,472  Lines  of  Part  Run  Ad¬ 
vertising;  Last  Year— 4,562  025  Lines  in¬ 
cludes  822,808  Lines  of  Part  Run  Ad¬ 
vertising. 

Times-S  This  Year — 3,687,182  Lines  in¬ 
cludes  1,352,471  Lines  of  Part  Run  Ad¬ 
vertising;  Last  Year — 3,600,772  Lines  in¬ 
cludes  1,285,525  Lines  of  Part  Run  Ad¬ 
vertising. 

LOWELL,  MASS. 

Sun-e  .  796,398  715,425 

tSun-S  .  471,460  426,934 


Grand  Total 


...  1,267.858  1,142,359 


LYNN,  MASS. 

Item-e  .  701,112  655,779 

MACON,  GA. 

Telegraph-m  .  880,759  815,146 

News-e  .  905,238  826,741 

•Telegraph  t  News-S  .  318,428  361,374 

Grand  Total  .  2,104,425  2,003,261 

MANCHESTER.  N.  H. 

Union  Leader-All  Day  .857,962  779.845 

tNews-S  .  411,699  382,155 

Grand  Total  .  1,269.661  1,162,000 

NOTE:  The  Sunday  News  is  sold  in  op¬ 
tional  combination  with  the  following 
Monday  Union  Leader, 

EDITOR  ac  PUBLISHER 


Grand  Total  .  4J03,233  4,134,106 

NOTE:  Press-Scimitar-e  This  Year — 1,446,- 
780  includes  55,146  Lines  of  Part  Run 
Advertising;  Last  Year — 1,284,018  in¬ 
cludes  52,811  Lines  of  Part  Run  Adver¬ 
tising. 

MIAMI,  FLA. 

Herald-m  .  5,019,635  4,547,489 

Herald-S  .  2,722,0/7  2,544.048 

News-e  .  2,285,079  1,934,295 

Grand  Total  . 10,026,811  9,025,832 

NOTE:  Herald-m  This  Year— 5,019,635  in¬ 
cludes  233,752  Lines  of  Part  Run  Ad¬ 
vertising;  Last  Year— 4,5s7,489  includes 
142,960  Lines  of  Part  Run  Advertising. 
Herald-S  This  Year— 2  722,097  includes 
123,486  Lines  of  Part  Run  Advertising; 
Last  Year — 2,5^,048  includes  119,295 
Lines  of  Part  Run  Advertising. 

News-e  This  Year  2,285,079  includes  52,- 
920  Lines  of  Part  Run  Advertising;  Last 
Year — 1,934,295  includes  50,514  Lines  of 
Part  Run  Advertising. 

MILWAUKEE,  WIS. 

Sentinel-m  .  1,234,517  1,212,782 

Journal-e  .  2,714,072  2,673,041 

Journals  .  1,952,050  1,837,791 

Grand  Total  .  5.900.63?  5,723,614 

NOTE:  Sentinel-m  This  Year — 1,234,517  in¬ 
cludes  12,854  Lines  of  Part  Run  Ad¬ 
vertising;  Last  Year — 1,212,782  includes 
7,675  Lines  of  Part  Run  Advertising. 
Journal-e  This  Year — 2,714,072  includes 
12,144  Lines  of  Part  Run  Advertising; 
Last  Year— 2,673,041  includes  7,845  Lines 
of  Part  Run  Advertising. 

MINNEAPOLIS,  MINN. 

Tribune-m  .  1,664,512  1,462,516 

Tribune-S  .  1,914,056  1,640,912 

Star-e  .  2,497,212  2,280,669 

Grand  Total  .  6,075,810  5,384,097 

NOTE:  Tribune-S  This  Year — 1,914,056  Lines 
includes  31,512  Lines  of  Part  Run  Ad¬ 

vertising;  Last  Year — 1,640,912  Lines  in¬ 
cludes  18,882  Lines  of  Part  Run  Adver¬ 
tising. 

Star-e  This  Year — 2,497,212  Lines  includes 
447,592  Lines  of  Part  Run  Advertising; 
Last  Year — 2,280,669  Lines  includes  446,- 
162  Lines  of  Part  Run  Advertising. 

MODESTO.  CALIF. 

Bee-e  .  1.051.585  1,145,314 

•Bee-S  .  413,677  384,687 

Grand  Total  .  1,465,262  1,530,001 

NOTE:  Bee-e  published  5  days  a  week 
only. 

MUNCIE,  IND. 

Press-e  .  B57,7BI  846,771 

Star-m  .  837,641  803,571 

tStar-S  .  408,323  437,352 

Grand  Total  .  2,103.745  2,087,694 

NASHVILLE,  TENN. 

Banner-e  .  1,610,599  1.576,532 

Tennessean-m  .  I,586,IBI  1,562,903 

Tennessean-S  .  859.075  924,502 

Grand  Total  .  4,055.855  4,063,937 

NEW  ORLEANS.  LA. 

Times-Picayune-m  .  2,842,807  2,718,603 

Times-Picayune-S  .  1,334,329  1,323,595 

States  &  Item-e  .  1,680,563  1,592,510 

Grand  Total  .  5,857,679  5,634,708 

NOTE:  Times  Picayune-S  This  Year — I.- 
334,329  includes  18,270  Lines  of  Part  Run 
Advertising;  Last  Year — 1.323,595  includes 
35,760  Lines  of  Part  Run  Adve'tisinq. 
States  &  Item-e  This  Year — 1,680,563  in¬ 
cludes  17,306  Lines  of  Part  Run  Adver¬ 
tising;  Last  Year — 1,592,510  includes 
20,574  Lines  of  Part  Run  Advertising. 

NEW  YORK.  N.  Y. 

Times-m  .  2,887,246  2,763  278 

Times-S  .  3,222,173  3,134,814 

News-m  .  1,931,407  1,844.365 

News-S  .  2,121,288  2,001,125 

Post-e  .  1,064,598  1,034,875 

Grand  Total  . 11,226,712  10,778,477 

NOTE:  News-m  This  Year — 1,931,407  lines 
includes  705,537  Lines  of  Part  Run  Ad¬ 
vertising;  Last  Year — 1,844,365  Lines  in¬ 
cludes  682,761  Lines  of  Part  Run  Ad¬ 
vertising. 

News-S  This  Year — 2,121,288  Lines  in¬ 
cludes  1,247,182  Lines  of  Part  Run  Ad¬ 
vertising;  Last  Year — 2,001,125  Lines  in¬ 
cludes  1,111,752  Lines  of  Part  Run  Ad¬ 
vertising. 

Times-S  This  Year — 3,222,173  Lines  in¬ 
cludes  275,053  Lines  of  Part  Run  Ad¬ 
vertising. 
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1972  1971 

NEWARK,  N.  J. 

Star  Ledger-m  .  1,852,090  1.023,841 

•Star  Ledger  s  .  1,432,137  981,145 

News-e  .  1.396,037 

News-S  .  1,123,974 

Grand  Total  .  3,284,227  4,524,999 

NOTE:  Star  Ledger-m  This  Year — 1,852  090 
includes  31,495  Lines  of  Part  Run  Ad¬ 
vertising;  Last  Year — 1,023,841  includes 
28,363  Lines  of  Part  Run  Advertising. 
News-e8S  did  not  publish  Jan.  I  through 
Jan.  31,  1972  due  to  strike  conditions. 


1972 


1971 


QUINCY,  MASS. 

Patriot  Ledger-e  .  1,082,668  972,722 

NOTE:  Patriot  Ledger-e  This  Year — l,M2,- 
668  Lines  includes  26,064  Lines  of  Part 
Run  Advertising;  Last  Year — 972722 
Lines  includes  20,700  Lines  of  Part  Run 
Advertising. 

ROANOKE.  VA. 

Times-m  .  1,131,277  1,086,126 

•Times-S  .  480,808  449,527 

World-News-e  .  1,163,309  1,079,282 

Grand  Total  .  2,778,394  2,614,935 


NEWBURGH,  N.  Y. 

News-e  .  1,005,560 

818,511 

ROCHESTER,  N.  Y. 

Democrat  t 

NIAGARA 

FALLS,  N.  Y. 

Chronicle-m  . 

...  1,362,290 

1,359,291 

Gaxette-m  . 

.  958,975 

864,043 

Chronicle-S  . 

..  1,087,288 

1,085,369 

tGazette-S  . 

.  372,511 

405,590 

Times-Union-e  . 

...  1,559,279 

1,525,501 

Grand  Total  . . . 

.  1,331,486 

1.269,633 

Grand  Total  . 

NOTE:  Democrat  & 

...  4.008.857 
Chronicle-S 

3,970.161 
This  Year 

ORANGE  COUNTY,  CALIF. 
(SANTA  ANA) 

Register  (See  Note)  ..  3,135,033  2,961,627 
tRegister-S  .  1,211,076  1,182,896 


Grand  Total  .  4,346,109  4,144,523 

NOTE:  Register-e  and  Register-m  sold  in 
combination.  Linage  or  one  edition, 
Register-e  is  shown. 


ORLANDO,  FLA. 

Sentinel-m  .  2,267,237  2,216,212 

•Sentinel-S  .  1,129,251  1,042.072 

Star-e  .  2,179.875  2,064,345 


Grand  Total  .  5,576,363  5,322,629 

NOTE:  Sentinel-m  This  Year — 2  267,237  in¬ 
cludes  293,351  Lines  of  Part  Run  Ad¬ 
vertising;  Last  Year — 2,216,212  includes 
341,351  Lines  of  Part  Run  Advertising. 
Sentinel-S  This  Year — I  129,251  includes 
161,360  Lines  of  Part  Run  Advertising; 
Last  Year — 1,042,072  includes  151,195 
Lines  of  Part  Run  Advertising. 

Star-e  This  Year — 2,179,875  includes  216,- 
687  Lines  of  Part  Run  Advertising;  Last 
Year — 2,064,345  includes  252,355  Lines  of 
Part  Run  Advertising. 

PEORIA,  ILL. 

Journal  Star-e  .  1,313,871  1,239,568 

•Journal  Star-S  .  513,781  587,525 

Grand  Total  .  1,907  652  l,8'>7,093 

NOTE:  Journal  Star-m  and  Journal  Star-e 
sold  in  combination.  Linage  of  only  one 
edition.  Journal  Star-e  is  shown. 

PHILADELPHIA.  PA. 

Bulletin-e  .  2,303,402  2,189,725 

•Bulletin-S  .  1,207,747  1,136,662 

Inquirer-m  .  1,697,810  1,577,403 

Inquirer-S  .  2,059,217  I,8l9,f28 

News-e  .  888,493  853,249 

Grand  Total  .  8,156,669  7.576,667 

NOTE:  8ulletin-e  This  Year — 2,303,402  in¬ 
cludes  535,280  Lines  of  Part  Run  Ad¬ 
vertising;  Last  Year — 2,189,725  includes 

467,331  Lines  of  Part  Run  Advertising. 

Bulletin-S  This  Year — I  207,747  includes 
369,371  Lines  of  Part  Run  Advertising; 

Last  Year — 1,136,662  includes  372,216 

Lines  of  Part  Run  Advertisino. 
Inquirer-m  This  Year — 1,697,810  includes 
248,911  Lines  of  Part  Run  Advertising; 

Last  Year — 1.577,403  includes  146,811 

Lines  of  Part  Run  Advertising. 

Inquirer-S  This  Year — 2.059,217  includes 

420,102  Lines  of  Part  Run  Advertising; 

Last  Year— 1,819,628  includes  287,233 

Lines  of  Part  Run  Advertising. 

PHOENIX,  ARIZ. 

Republic-m  .  3,411,365  3,104,209 

Republic  s  .  1,662.098  1.385.271 

GaieHe-e  .  3,391,660  3,047,264 


—1,087,288  includes  12,796  Lines  of  Part 
Run  Advertising. 

ROCKFORD.  ILL. 

Star  (See  Note)  .  1,322,389  524,990 

•Regi$ter-Star-S  .  603,973  193,195 

Grand  Total  .  1,926,362  718,185 

NOTE:  Star-m  &  Register-Republic-e  sold 
in  combination.  Linage  of  only  one  edi¬ 
tion,  Star-m,  is  shown. 

Rockford  Newspapers  did  not  publish 
Jan.  I  through  Jan.  19,  1971,  due  to 
strike  conditions. 

SACRAMENTO,  CALIF. 

Bee-e  . 2,081,183  2.035,751 

•Bee-S  .  B55.055  766,197 

Union-m  .  1,312,000  1,184,949 

tUnion-S  .  334,562  332,097 

Grand  Total  .  4,582,800  4,318,994 

ST.  LOUIS,  MO. 

Globe-Democrat-m  .  .  1,117.708  1,075,116 

Globe-Democrat-we  . .  677,976  640,052 

Post-D’spatch-e  .  1,964,335  1,852,193 

•Post-Dispatch-S  .  1,920,356  1,773,712 


Grand  Total  .  8,465,123  7,536,744 


PITTSBURGH.  PA. 

Post-Gai.  A  Sun-Tel.-m  824.725  514,548 

Press-e  .  1,843,940  1,081,267 

•Press-S  .  1,497,575  901,143 


Grand  Total  .  4,166,240  2,496,958 

NOTE:  Due  to  strike  conditions  the  fol¬ 
lowing  newspapers  did  not  publish: 
Press-e&S  Jan.  4  through  Jan.  17,  1971; 
Post  Gazette  and  Sun  Telegraph-m  Jan. 
4  through  Jan.  16,  1971. 


Grand  Total  .  5,680,375  5,341,073 

NOTE:  Globe-Democrat-m  This  Year — I,- 
117,708  includes  191,88?  Lines  of  Part 
Run  Advertising;  Last  Year — 1,075,116  in¬ 
cludes  154.928  Lines  of  Part  Run  Ad¬ 
vertising. 

Globe-Oemocrat-we  This  Year — 677,976 
includes  6,054  Lines  of  Part  Run  Adver¬ 
tising;  Last  Year — 640,052  includes  7,675 
Lines  of  Part  Run  Advertising. 
Post-Dispatch-e  This  Year — 1,964,335  in¬ 
cludes  126,194  Lines  of  Part  Run  Ad¬ 
vertising;  Last  Year — 1,852,193  includes 
132.855  Lines  of  Part  Run  Advertising.  _ 
Post-Dispatch-S  This  Year — 1,920,356  in¬ 
cludes  9,920  Lines  of  Part  Run  Advertis¬ 
ing. 

Globe-Democrat — Morning  published  5 
week  days  only. 

ST.  PETERSBURG.  FLA. 

Independent-e  .  2,038,970  1,810,102 

Times-m  .  3,113,755  2,773,876 

•Times-S  .  1,658,156  1,438,235 

Grand  Total  .  6,810,882  6,022,263 

NOTE:  Times-m  This  Year — 3,113,756  in¬ 
cludes  427,322  Lines  of  Part  Run  Ad¬ 
vertising;  Last  Year — 2,773,876  includes 
387.501  Lines  of  Part  Run  Advertising. 
Times-S  This  Year — 1,658,156  inclucles 
284,721  Lines  of  Part  Run  Advert'si/'g; 
Last  Year— l,438,2E5  includes  243,283 

Lines  of  Part  Run  Advertising. 

SALT  LAKE  CITY.  UTAH 

Tribune-m  .  2,091,644  1,866,984 

•Tribune-S  .  881,108  824,582 

Deseret  News-e  .  2,050,123  1,840,488 

Grand  Total  .  5,022,875  4,532,054 

SAN  ANTONIO.  TEX. 

Express-m  .  1,765,205  1,754,099 

tExpress-News-S  .  919,895  1,015.023 

Express-News-sat .  333,470  350,185 

News-e  .  1,745,670  1,692,500 

Light-e  .  2,102,254  1,906,692 

•Light-S  .  993.665  1,015,323 

Light-sat .  191,171  210,936 

Grand  Total  .  8,051,280  7.944  758 

NOTE:  Express-m,  News-e  and  Light-e 
published  5  days  a  week  only. 


PONTIAC.  MICH.  , 

Press-e  .  1,544,167  1,656,564  fun-tn  .  .  ' 

•Sun-Telegram-S  .  582,778  681,037 


PROVIDENCE,  R.  I. 

Bulletin-e  .  1,457,131  1,445,110 

Journal-m  .  1,315,657  1,301,514 

Journal  s  .  1,221,832  1,119,913 


Grand  Total  .  3,994,620  3,866,537 


Grand  Total  .  2,312,424  2.521,671 

NOTE:  Sun-m  This  Year — 1,729,644  Lines  in¬ 
cludes  58,193  Lines  of  Part  Run  Adver¬ 
tising;  Last  Year — 1,840,634  Lines  in¬ 
cludes  84,524  Lines  of  Part  Run  Ad¬ 
vertising. 


17 


1971 


1971 


Sun-S  This  Year  582,778  Lines  includes 
30,647  Lines  of  Part  Run  Advertising; 
Last  Year — 681,037  Lines  includes  19,834 
Lines  of  Part  Run  Advertising. 

Sun-m  and  Telegram-e  are  sold  in  com¬ 
bination.  Linage  of  one  edition,  Sun-m 
is  shown. 


1972  1971 

SAN  DIEGO.  CALIF. 

Union-m  .  2,353,583  1,989,199 

•Union-S  .  1,314,354  1,297,435 

Tribune-e  .  2,974.882  2,617.646 

Grand  Total  .  6,642,819  5,904,280 


SAN  FRANCISCO.  CALIF. 

Chronicle-m  .  1,818,620  1,713,061 

EKaminer-e  .  1,825,822  1,754.349 

Examiner  t 

Chronicle-S  .  1,050,133  960,485 

Grand  Total  .  4,694,575  4,427,895 


SAN  JOSE,  CALIF. 

Mercury  m .  3,520,854  3,222,652 

News-e  .  3,462,969  3,192,523 

•Mercury-News-S  .  1,423,369  1,254,386 

Grand  Total  .  8,407,192  7,669  561 

NOTE:  Mercury-m  This  Year — 3,520  854 
Lines  includes  199,845  Lines  of  Part  Run 
Advertising:  Last  Year — 3,222,652  Lines 
includes  164,204  Lines  of  Part  Run  Ad¬ 
vertising. 

News-e  This  Year — 3,462,969  Lines  in¬ 
cludes  199,845  Lines  of  Part  Run  Ad¬ 
vertising;  Last  Year — 3,192,523  Lines  in¬ 
cludes  164.204  Lines  of  Part  Run  Ad¬ 
vertising. 


SAN  JUAN.  P.  R. 

Star-m  .  761,326  694,933 

Star-S  . 231,749  162,391 

Grand  Total  .  993,075  857,324 


1972 


SEATTLE.  WASH. 

Post  Intelligencer-m  .  1,223,535  1,359,774 
'Post  Intelligencer-S  .  523,152  566,276 


Grand  Total  . 

.  1.746.687 

1,926,050 

NOTE:  Intelligencer-m 

1  This  Year— 1,223,- 

S3S  includes  9,000 

Lines  of 

Part  Run 

Advertising;  Last 

Year— 1 ,359,774  in- 

eludes  33,432  Lines 

of  Part 

Run  Ad- 

vertising. 

SHREVEPORT,  LA. 

Journal-e  . 

.  1,136,917 

l,06l.4’0 

Times-m  . 

.  1,572,579 

1,373.370 

Times-S  . 

786,191 

722,568 

Grand  Total  . 

.  3,495,687 

3,157,428 

SOUTH  BEND.  IND. 

Tribune-e  . 

.  1,416,642 

1.386.415 

•Tribune-S  . 

.  707,024 

613,002 

Grand  Total  . 

2,123,666 

1,999,417 

SPOKANE, 

WASH. 

Spokesman-Review-m 

.  873,247 

829,520 

•Spokesman-Review-S 

.  669,160 

636,107 

Chronicle-e 

.  970,072 

928,407 

Grand  Total  . 

2,512,479 

2,394,036 

SYRACUSE.  N.  Y. 

Herald-Journal-e 

.  1,512,693 

1,515,390 

*Herald‘American-$ 

821,132 

769,038 

Post  Standard-m  . 

.  746,561 

692,14? 

Grand  Total  .  3,080,386  2,976.577 

NOTE;  Herald  Journal-e  This  Year — I,- 
512,693  includes  18,514  Lines  of  Part  Run 
Advertising;  Last  Year — I,5I5,3>0  in¬ 
cludes  19,392  Lines  of  Part  Run  Ad¬ 
vertising. 

Herald  American-S  This  Year — 821,132 
includes  8,325  Lines  of  Part  Run  Ad¬ 
vertising;  Last  Year — 769,038  includes 
19,392  Lines  of  Part  Run  Advertising. 
Post  Standard-m  This  Year — 746,561  in¬ 


cludes  12,138  Lines  of  Part  Run  Adver¬ 
tising;  Last  Year — 692,149  includes  14,- 
233  Lines  of  Part  Run  Advertising. 


1972  1971 

TACOMA.  WASH. 

News-Tribune-e  .  1,430,042  1,502,410 

News-Tribune-S  .  579,648  620,731 

Grand  Total  .  2,009,690  2.I23.I4I 


TALLAHASSEE,  FLA. 

Democrat-e  .  1,113,902  1.025.045 

•Democrat-S  . .  518,058  445,470 

Grand  Total  .  1,631,960  1,470,515 

NOTE:  Democrat-e  This  Year — 1,113,902  in¬ 
cludes  12,854  Lines  of  Part  Run  Adver¬ 
tising. 


TAMPA.  FLA. 

Tribune-m  .  2,659.681  2,320,139 

Tribune-S  .  1,128.098  1,051,933 

Times-e  .  1,757,270  l.<  06,637 

Grand  Total  .  5,545,049  4,978,709 

NOTE:  Tribune-m  This  Year— 2,659,681  in¬ 
cludes  269,926  Lines  of  Part  Run  Ad¬ 

vertising;  Last  Year — 2,320,139  includes 
158.842  Lines  of  Part  Run  Advertising. 


TOLEDO.  OHIO 

Times-m  .  503,567  463,481 

Blade-e  .  1,705,456  1,578,175 

Blade-S  .  1,143,393  1.029,846 

Grand  Total  .  3,352,416  3,091,502 

NOTE:  Times-m  published  5  days  a  week 
only. 


TRENTON,  N.  J. 

Times  e  .  1,051,261  954,102 

tTimes  Advertiser-S  ...  975,118  903,742 

Trentonian-m  .  926.381  846,691 

Grand  Total  .  2,952,760  2,704,535 

NOTE:  Times-e  published  5  days  a  week 
only. 


1972 

WASHINGTON.  D.  C. 

News-e  .  1,014,268  961,202 

Post-m  .  3,582,548  3,3<6,903 

•Post  s  .  2,082,671  1.788,067 

Star-e  .  1,680,418  1,412,657 

Star-S  .  1,039,215  954,095 

Grand  Total  .  9,399,120  8,482.924 

NOTE:  Star-S  This  Year — 1,039,215  includes 
13,030  Lines  of  Part  Run  Advertising; 
Last  Year — 954,095  includes  7,675  Lines 
of  Part  Run  Advertising. 

WATERBURY.  CONN. 

American-e  .  1,101.079  1,069,069 

tRepublican-S  .  697,141  660,325 

Grand  Total  .  1,798,220  1 ,729,394 

NOTE:  American-e  and  Republican-m  sold 
in  combination.  Linage  of  American-e 
only  is  shown. 

WEST  PALM  BEACH.  FLA. 

Post-m  .  2.677,383  2,224,212 

Times-e  .  2,258,278  1,803,651 

•Post-Times-S  .  1,207,447  1,119,205 

Grand  Total  .  6,143,108  5,147,068 

NOTE:  Times-e  published  5  days  a  week 
only. 

WESTCHESTER-ROCKLAND  GROUP, 

N.  Y.  (10  CITIES) 

Mamaroneck  Times-e  .  1, 036, M2  1,037,144 
Mount  Vernon  Argus-e  1,081,490  1,110,330 
New  Rochelle 

Standard-Star-e  .  1,119,345  1,142,956 

Ossining  Citiien- 

Register-e  .  1,095,456  1,096,872 

Peekskill  Star-e  .  828,836  871.476 

Port  Chester  Item-e  ..  1,126,808  1,125,855 

Tarrytown  News-e  .  1,049,501  1,062,292 

Yonkers  Herald 

Statesman-e  .  1,295,167  1,291,738 

White  Plains  Reporter 

Dispatch-e  .  1,507,731  1,392,235 

Rockland  Journal 

News-e  .  1,414,205  1,244,183 

Grand  Total  . 11,555,201  11,375,081 


Endorsements 

(Continued  from  page  7) 

suggested  for  the  large  increase  is  the 
proliferation  of  mergers.  The  demise  of 
politically  competitive  newspapei-s,  the 
study  observes,  may  lead  remaining  pa¬ 
pers  to  appeal  to  a  varied  paidisan  read¬ 
ership  by  embracing  “independence”  po¬ 
litically. 

With  a  Republican  dominance  on  the 
editorial  page,  does  the  GOP  receive  fa¬ 
vored  coverage  during  a  campaign? 

One  refutation  stressed  by  the  Vermont 
study  to  the  so-called  “one-party  press”  is 
that  bo'th  Republicans  and  Democrats  have 
voiced  the  charge  with  equal  bitterness. 
Evidence  of  such  slanting  is  slim. 

Most  studies  have  shown  that  newspa¬ 
pers  maintain  rather  fair  presentation  of 
campaign  events.  In  fact,  so'me  newspa¬ 
pers  have  been  found  to  give  the  candi¬ 
date  they  oppose  greater  coverage  than 
their  favored  candidate. 

Few  candidates  have  conceded  this. 
Harry  Truman  saw  bias  everywhere  and 
resented  not  only  the  “commonplace  prac¬ 
tice  of  distorted  editorials  and  slanted 
news”  but  also  the  “outright  misrepresen¬ 
tations  of  columnists  and  commentators.” 

The  same  charges  spewed  from  Repub¬ 
lican  mouths  in  1964. 

Richard  Nixon’s  press  difficulties  are 
well-documented,  yet  he  received  58  per¬ 
cent  of  editorial  endorsements  in  1960  (to 
Kennedy’s  16  percent)  and  60.6  percent  in 
1968  (to  Humphrey’s  14  percent).  But 
analysis  of  circulation  figures  give  a  more 
realistic  picture. 

Nixon’s  1968  press  support  represented 
a  circulation  of  3.5  million  fewer  newspa- 
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pers  than  1960,  an  8  percent  decline. 
Humphrey  received  support  from  1.1  mil¬ 
lion  more  newspapers,  in  circulation 
figures,  than  John  F.  Kennedy,  an  in¬ 
crease  of  15  percent. 

The  study  emphasizes  the  need  for 
knowledge  of  newspaper  age,  region, 
readership,  ownership  and  size  in  proper¬ 
ly  analyzing  endorsement  importance.  For 
example,  Thomas  E.  Dewey  in  1948  had 
strongest  press  support  in  the  east  and 
far  west.  Adlai  E.  Stevenson  in  1956  had 
strength  only  in  the  south.  These  appar¬ 
ently  isolated  facts  are  pertinent  in  estab¬ 
lishing  a  true  picture  of  endorsement  pat¬ 
terns. 

Weighting  system  needed 

“There  is  a  need  for  more  accurate  and 
sophisticated  compilation  of  newspaper 
endorsements  of  presidential  candidates,” 
the  study  concludes,  adding  that  a 
“weighting  system  or  index  .  .  .  might 
significantly  shift  the  endorsement  pro¬ 
portions,  possibly  in  favor  of  the  Dem¬ 
ocrats,  since  more  lai*ge  papers  appear 
willing  to  endorse  Democrats  today.” 

The  study,  pai-t  of  a  larger  analysis  of 
presidential  endorsements,  suggests  that 
much  of  the  quadrennial  brouhaha  over 
endorsements  may  be  needless,  since  pub¬ 
lic  opinion  analysts  have  doubts  about  the 
persuasive  factor  of  editorials. 

They  have  offered  evidence  that  people 
read  what  they  wish  to  read,  items  rein- 
foi’cing,  rather  than  conflicting  with,  their 
existing  beliefs.  Political  scientists  argue 
that  people  rarely  vote  on  the  basis  of 
issues  or  candidate  qualifications  as  they 
could  objectively  read  them  in  newspa¬ 
pers.  Many  more  subtle  factors,  they  be¬ 
lieve,  are  involved. 

EDIT 


Texas  APME  award 
for  school  coverage 

The  Fort  Worth  Star-Telegram  has 
been  awarded  the  community  service 
award  of  the  1971  Texas  AP  Managing 
Editors  Association  for  its  coverage  of 
Fort  Worth  school  integration  last  Fall.  It 
marks  the  third  consecutive  year  the  pa¬ 
per  has  won  the  award. 

The  newspaper’s  coverage  of  the  new 
cluster  school  busing  was  credited  as 
being  a  factor  in  the  smooth  opening  of 
school.  Staffers  also  won  first  place 
awards  in  spot  news  writing  and  editori¬ 
als,  four  second  place  awards,  six  honor¬ 
able  mentions  and  a  special  mention. 

The  education  task  force  headed  by  as¬ 
sistant  city  editor  Glenn  Drumgoole  set  up 
to  investigate  the  school  situation  in¬ 
cluded:  Kathi  Miller  and  Anita  Baker, 
education  writers,  and  Jim  Vachule.  Dan 
Martin.  Paul  Rowan.  Buddy  Beck,  Bob- 
Ray  Sanders  Martha  Hand  and  Chuck 
Jackson.  Assisting  w’ere  Jim  Jones  subur¬ 
ban  editor,  and  reporters  Jim  Marrs, 
Sandra  Hawk,  Linda  Pavlik  and  Jerry 
Flemmons,  and  summer  interns  Jim  Davis 
and  Lee  Johnson. 

• 

Publisher's  memorial 

Contributions  to  a  memorial  scholarship 
fund  established  in  the  name  of  Clyde  E. 
(Red)  Moffitt,  retired  publisher  of  the 
Fort  Collins  (Colo.)  Coloradoan  who  died 
recently  of  a  stroke,  may  be  made  to: 
Clyde  E.  Moffitt  Memorial,  Colorado  State 
University,  Fort  Collins.  Publisher  for  30 
years,  Moffitt,  65,  served  as  president  of 
Fort  Collins  Newspapers  Inc.  until  Dec. 
31,  1971. 
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Summer  interns 
give  high  marks 
to  joh  program 

By  Maynard  Hicks 

Differences  in  the  reporting  life  be¬ 
tween  on-campus  and  off-campus  newspa¬ 
pers? 

Eight  spring  and  summer  interns  de¬ 
scribed  the  contrasts  for  journalism  stu¬ 
dents  during  a  seminar  that  helped 
qualify  members  for  one  hour’s  academic 
credit  at  Washington  State  University. 

Everything  is  “for  real  out  there,  with 
pi-essu  re-cooker  deadlines  and  demanding 
editoi’s  who  will  not  be  balked,”  the  ex¬ 
perienced  students  waimed. 

A  man  working  in  a  city  of  20,000  re¬ 
ported  the  strains  of  “having  undertakers 
phone  in  a  bale  of  obits  just  before  dead¬ 
line”  and  yet  having  to  produce  them  all 
free  of  errors  within  a  few  minutes  writ¬ 
ing  time. 

Vacations  stripped  staff 

A  coed  told  of  the  adjustments  she  had 
to  make  moving  overnight  from  general 
news  to  the  women’s  staff  of  a  middle- 
sized  newspaper  when  a  staffer  suddenly 
resigned.  The  pace  grew  even  faster  when 
vacations  stripped  down  that  area  from 
three  to  two  feminine  writers. 

Two  students  working  in  different  parts 


of  the  state,  without  taking  photography 
course  or  operating  a  camera  before — 
made  useable  pictures  with  no  more  in¬ 
structions  than  being  shown  how  to  click 
the  shutter  and  load  film. 

They  reported  general  awe  at  the  “dar¬ 
ing”  of  editors  who  often  trusted  them 
with  varied  and  demanding  assignments, 
including  meetings  of  governing  boards, 
police  stories,  town  council  meetings  in 
new  places  and  the  especially  tough  task 
of  interpreting  WSU  student  body  think¬ 
ing  and  trends  to  a  large  part  of  mid- 
Washington. 

The  wrench  of  reshaping  writing  and 
approaches  from  the  collegiate  world  to  a 
general,  older  and  sometimes  more  con¬ 
servative  readership  proved  possible,  but 
not  easy. 

Summer  of  adjustments 

A  couple  told  of  its  summer  of  quick 
adjustments  between  towns,  as  in  rapid 
succession  and  sometimes  day-by-day,  they 
varied  their  reporting  efforts  between 
three  tri-w'eeklies  put  out  by  the  Valley 
Publishing  Company. 

During  “dead  time”  between  deadlines 
they  filled  in  during  cleanups  cutting  and 
classifying  press  association  tape.  In  addi¬ 
tion  to  the  photography,  angles  which  col¬ 
lectively  surprised  them  somewhat  were 
the  chances  that  they  had  off-campus  to 
write  headlines,  cutlines,  plan  and  do 
makeup — some  ahead  of  Communications 
Department  courses  that  would  have 
taught  these  procedures. 

There  were  some  pleasures  exceeding 
the  busy  life  of  a  campus  reporter.  These 
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included  having  only  the  professional  job 
to  concentrate  on,  instead  of  the  diverse 
life  of  a  student,  a  part-time  publications 
worker,  and  an  active  campus  citizen  in  a 
number  of  areas.  It  was  also  a  pleasure, 
the  evaluators  reported,  to  find  news 
sources  perhaps  more  totally  cooperative 
and  interested  in  them  than  on  a  univers¬ 
ity  campus.  Additionally  the  student-in- 
the-  field  reported  the  ^itors  over  them 
w’ere  “pretty  nice  about  mistakes,”  even 
occasionally  roaring  with  laughter  as  they 
did  when  a  confused  coed  writing  military 
news  put  the  age  of  a  captain  in  the  Navy 
as  24  when  in  fact  that  was  the  age  of  his 
ship. 


Students  are  graded 

The  supervising  editors  independently 
and  through  faculty  channels  gave  the 
student-reporters  high  grades,  sometimes 
in  the  language  “a  (lamned  fine  reporter,” 
or  its  equivalent. 

The  interns  were  paid  by  the  papers  for 
their  work,  with  their  average  weekly  in¬ 
come  scaling  $113.  The  highest  for  a  re¬ 
turnee  ran  $155. 

The  Washington  newspapers  involved 
using  WSUers  were:  Seattle  Post- 
Intelligencer,  Spokane  Daily  Chronicle, 
Yakima  Herald-Republic,  Aberdeen 
World,  Kent  News-Journal,  Renton  Rec¬ 
ord-Chronicle,  and  Auburn  Globe-News. 

Students  reporting  were:  Nancy  Bun¬ 
nell,  Laura  Deichsel,  John  D.  Webster, 
Terry  Richard,  Tanya  Carper,  Dean  Rad¬ 
ford  and  in  absentia  Fred  Fishback.  Also 
reporting  was  Christine  Johnson,  with  the 
news  staff  of  KOMO-TV.  Most  interested 
auditors  and  questioners  were  several 
WSU  students  having  arranged  1972  in¬ 
ternships. 

Those  with  the  experience  unanimously 
recommended  to  the  WSU  staff  that,  if  at 
all  possible,  a  way  be  worked  out  that  all 
journalism  students  do  some  off-campus 
news  work.  A  class  now  works  out  once 
each  semester  to  ‘take  over  for  a  night’ 
the  Lewiston  (Idaho)  Morning  Tribune. 
(The  writer  of  this  report  is  a  journalism 
teacher  at  Washington  State  University.) 

• 

Pressmen’s  Union 
plans  lung  survey 

Case  histories  of  deceased  pressmen  and 
examinations  of  working  and  retired 
pressmen  are  being  planned  to  determine 
the  extent  to  which  they  may  be  subject  to 
a  higher  degree  of  respiratory  illness 
than  the  average  citizen. 

The  International  Printing  Pressmen’s 
and  Assistants’  Union,  the  American 
Cancer  Society  and  Mt.  Sinai  Hospital  are 
planning  a  $250,000  two-year  clinical  sur¬ 
vey. 

Dr.  I.  J.  Selikoff,  director  of  Mt.  Sinai 
School  of  Medicine  Environmental 
Sciences  Laboratory,  said  that  although 
there  are  indications  of  a  higher  degree  of 
respiratory  problems  among  pressmen, 
“hard  data”  must  be  developed. 

The  American  Newspaper  Publishers 
Association  has  been  asked  to  participate 
in  the  venture. 
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Arizona  student 
wins  $900  for 
building  expose 

Richard  H.  Gilman,  University  of  Ari¬ 
zona  senior,  won  top  honors  in  the  fifth 
monthly  writing:  competition  of  the 
William  Randolph  Hearst  Foundation’s 
$63,550  Journalism  Awards  Program. 

Gilman’s  investigative  article  of  the  le¬ 
gal  gaps  that  encourage  faulty  building  in 
the  Tucson  area  won  the  recognition  of 
the  judges  and  resulted  in  his  award  of  a 
$900  scholarship,  with  an  equal  grant 
going  to  the  university’s  department  of 
journalism. 

A  consistent  award-winner  in  the  annu¬ 
al  program  duiing  his  college  career,  Gil¬ 
man  will  again  paidicipate  in  a  national 
championship  division  for  monthly  win¬ 
ners.  This  will  be  his  third  year  of  cham¬ 
pionship  participation,  an  achievement 
equaled  only  by  one  other  student  in  the 
12-year  history  of  the  competitions. 

Other  winners  were: 

John  Donner,  San  Diego  State  College, 
second  place,  $450  scholarship; 

Jan  Short,  University  of  Southern  Cali¬ 
fornia,  thii'd,  $350; 

Stephen  Rakusin,  University  of  Flori¬ 
da,  fourth,  $300; 

Angela  Curcuru,  University  of  South¬ 
ern  California,  fifth,  $250; 

Kim  S.  Foltz,  University  of  Utah,  and 
Harold  Stafford,  Indiana  University,  tied 
for  sixth,  $175  each; 

Dan  Evans,  University  of  Kansas, 
eighth,  $150; 

Michael  J.  Dougan,  Oklahoma  State 
University,  and  Susan  Y.  Marshall,  Uni¬ 
versity  of  Arizona,  tie<l  for  ninth,  $125 
each. 

Also  receiving  recognition  from  the 


judges  and  placing  11th  to  20th  were: 
Timothy  Hergenrader,  University  of  Ne¬ 
braska;  Grant  S.  Fjermedal,  University 
of  Washington;  Stephen  Papinchak,  San 
Jose  (Calif.)  State  College;  Joey  Reaves, 
Louisiana  State  University;  Russell  G. 
Todd,  University  of  Texas  at  Austin; 
Gregory  Hartman,  University  of  Ken¬ 
tucky;  Pete  Gallagher,  Univei-sity  of 
Florida;  Gail  Gregg,  Kansas  State  Uni¬ 
versity;  Susan  Parker,  University  of 
Georgia;  and  Mary  Huffman,  University 
of  Nebiaska. 

The  University  of  Southern  California’s 
two  student  winners  moved  that  institu¬ 
tion  to  the  lead  in  the  race  for  school 
honors.  Temple  University  moved  to  sec¬ 
ond  place  and  the  University  of  Arizona 
is  third. 

• 

Grey  Advertising’s 
billings,  profits  up 

Grey  Advertising  (OTC)  has  reported 
increases  in  billings,  profits  and  earnings 
for  1971,  as  follows:  billings  up  $209,218,- 
000  from  $197,199,000  in  1970  and  net 
income  increased  10  percent  to  $1,538,000 
from  $1,394,000. 

Net  income  per  share  rose  to  $1.28 
against  last  year’s  $1.15,  based  on  the 
weighted  number  of  shares  outstanding  in 
1971,  $1,204,073;  and  in  1970  $1,207,280. 

• 

Anniston  service 

The  Anniston  (Ala.)  Star  runs  a  direc¬ 
tory  of  public  services,  officials  and  meet¬ 
ings  as  a  Sunday  feature.  It  runs  the 
length  of  the  page,  set  two-columns  wide 
and  includes  every  aspect  of  public  life  in 
Anniston. 


Defense  aide 
urges  softer 
touch  by  press 

Professional  compromise  between 
friendly  advei’saries,  rather  than  legal 
confrontation  between  mutual  antagon¬ 
ists,  was  proposed  to  University  of  Ala¬ 
bama  journalism  students  as  a  standard 
procedure  in  media  reporting  of  govern¬ 
ment  news. 

The  speaker  was  Jerry  Friedheim, 
deputy  assistant  secretary  of  defense,  who 
is  best  known  in  his  role  as  “Pentagon 
.■spokesman.” 

Friedheim  was  the  guest  (March  7)  of  a 
journalism  class,  “Social  Responsibility 
of  the  Press,”  taught  by  Dr.  Frank 
Deaver. 

Applying  his  suggestions  to  recent  con¬ 
troversies,  Friedheim  said  that  in  the 
cases  of  the  CBS  documentary,  “Selling  of 
the  Pentagon,”  and  publication  of  the 
“Pentagon  papers,”  both  sides  rushed  into 
a  “fight  that  didn’t  have  to  be  joined.” 

Not  antagonists 

Press  and  government,  Fiiedheim  said, 
are  not  “natural  enemies.”  Both  are  part 
of  “the  same  constitutional  system,”  and 
their  separate  roles  will  regularly  place 
them  in  adversary  positions.  But  if  both 
are  professional  in  the  performance  of 
their  duties,  “they  can  be  adversaries 
without  being  antagonists.” 

Both  sides  made  serious  mistakes  in  re¬ 
cent  controversies,  Friedheim  reflected,  by 
“refusing  to  talk  to  each  other.”  And,  he 
continued,  “if  you  don’t  solve  these  prob¬ 
lems  at  the  professional  level,  they  es¬ 
calate  to  the  legal  level.  Then  it’s  out  of 
your  hands.” 

When  he — or  anybody  else  from  the 
Pentagon — speaks,  Friedheim  said,  it  is 
always  “on  the  record.”  This  allows  for 
the  tracing  of  responsibility,  he  said,  and 
“helps  solve  some  problems  of  credibil¬ 
ity.” 

Friedheim  was  accompanied  in  his  Tus¬ 
caloosa  visit  by  his  military  aide,  Lt.  Col. 
Robert  Burke,  an  Alabama  masters  degree 
graduate  in  journalism. 


Veteran  editor  buys 
Wisconsin  weekly 

William  Borneman,  editor  of  the  Otta¬ 
wa  (Ill.)  Daily  Times,  has  purchased  the 
Oconto  County  (Wis.)  Reporter,  an¬ 
nounced  Duane  McCall,  former  publisher- 
editor  of  the  weekly. 

McCall,  who  has  been  with  the  Oconto 
paper  for  39  years,  will  remain  as  general 
manager,  Borneman  said.  The  new  owner 
is  a  veteran  of  newspapers  in  Indiana  and 
Illinois,  and  was  named  editor  of  the  Ot¬ 
tawa  newspaper  in  1967. 

The  sale  was  handled  by  Robert  N.  Bol- 
itho  of  Krehbiel-Bolitho  Newspaper  Ser¬ 
vice  Inc.,  of  Norton  and  Emporia,  Kansas. 
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Kerby  alarmed 
by  attacks  on 
press  freedom 

The  press  of  the  United  States  has  nev¬ 
er  been  better — or  under  such  consistent 
attack  from  so  many  sources,  William  F. 
Kerby,  president  of  Dow  Jones  and  Co. 
said  (March  17)  at  the  University  of 
Michigan,  Ann  Arbor. 

Honored  as  the  15th  recipient  of  the 
Business  Leadeiship  Award  given  each 
year  by  the  U-M  Graduate  School  of  Busi¬ 
ness  .4dministration,  Kerby  warned  that 
attacks  on  the  press — including  financial 
threats — pose  a  danger  to  the  constitu¬ 
tional  right  of  the  American  people  to  be 
informed. 

Dow  Jones  and  Co.  publishes  the  Wall 
Street  Journal  and  other  periodicals,  and 
operates  a  news  service. 

Problems  of  the  pi-ess,  Kerby  said,  are 
shared  by  all  citizens  because  “a  free  re¬ 
sponsible,  honest,  and  financially  viable 
press  is  essential  to  the  functioning  of  a 
democracy  and  the  maintenance  of  our 
freedom  as  a  people.” 

He  insisted  that  the  nation  has  never 
had  so  many  newspapers  and  periodicals 
of  such  high  quality,  along  with  the  tech¬ 
nology  and  professional  skills  to  produce 
them.  He  called  the  American  piess  gen- 
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erally  the  most  informative,  honest  and 
reliable  in  the  world. 

First  Anirndnirnt  flouted 

Paradoxically,  Kerby  continued,  “never 
in  the  history  of  this  country  has  the 
press  been  under  such  consistent  and 
widespread  attack  from  so  many  sources. 

“Every  once  in  a  while,  I  feel  compelled 
to  reread  the  First  Amendment,  just  to 
reassure  myself  it’s  still  there  despite  leg¬ 
islative,  executive,  and  judicial  actions 
which  appear  to  ignore  it.” 

Kerby  asked:  “How  did  we  get  in  a 
situation  where  the  executive  attempts 
pre-publication  censorship,  where  judges 
har  reporters  from  criminal  trials,  where 
Congress  enacts  legislation  in  clear  con¬ 
flict  with  the  First  Amendment?” 

Bad  press  public  relations  aside,  the 
leal  crux  of  any  credibility  gap  between 
the  press  and  its  audience,  Kerby  said,  “is 
that  never  before  in  the  history  of  this 
country  have  so  many  divisive  issues 
arisen  in  so  brief  a  span.  These  are  issues 
on  which  thinking  people  have  very  sti-ong 
and  very  personal  views.” 

Emotional  subjects 

He  cited  some  subjects  that  produce 
heated  response  from  readers:  Vice  Pres¬ 
ident  Agnew,  Southeast  Asia  policy,  wom¬ 
en’s  rights,  ecology,  student  activism  and 
Mid-East  policy. 

“Personally,”  Kerby  quipped,  “I  figure 
that  when  we  get  attacked  by  both  sides, 
we  must  have  done  a  good,  honest  job  of 
reporting  and  editing.” 

He  dismissed  the  possibility  of  news 
slanting:  “I  personally  know  of  no  respec¬ 
table  newspaper  published  in  the  United 
States  today  where  there  is  not  an  honest 
effort  to  report  the  news  as  it  .indeed 
happened.” 

Kerby  charged  that  the  tradition  of 
government  encouragement  of  news-dis¬ 
semination,  dating  from  the  birth  of  the 
republic,  bas  now  been  reversed. 

“In  very  simple  and  direct  terms,”  he 
said,  “the  fact  is  that  significant  elements 
of  the  national  print  media  are  today  liv¬ 
ing  under  a  death  sentence. 

“The  U.S.  Postal  Service,  operating  on 
the  basis  of  a  cost  accounting  study  which 
is  as  mysterious  to  outside  experts  as  it 
appears  inexplicable,  apparently  will  suc¬ 
ceed  in  raising  second  class  (publication 
mail)  postal  charges  by  astronomical 
amounts  over  the  next  few  years.  In  the 
case  of  some  large  national  publications, 
the  increases  will  approximate  200  per¬ 
cent.” 

Periodicals  threatened 

The  new  policy  also  will  result  in  deliv¬ 
ery  delays  of  up  to  several  days  in  certain 
categories,  he  added.  “I  can  only  state  the 
obvious:  A  four-day-old  newspaper  would 
be  pretty  useless.” 

Kerby  cited  the  case  of  Time  Inc.,  which 
has  estimated  that  the  proposed  new 
postal  rates  would  increase  its  mailing 
costs  by  $27  million — almost  three  times 
the  pre-tax  profits  in  1970  from  its  four 
national  periodicals.  Time,  Life,  Fortune 
and  Sports  Illustrated. 

“Although  two  of  the  Time  Inc.  periodi¬ 
cals  are  highly  competitive  with  Dow 


To  the  shredder! 

The  Buffalo  Evening  News,  which  will 
move  into  a  new  building  this  summer,  is 
posting  “Moving  Memos”  on  the  newsioom 
bulletin  board.  One  memo  said:  “We  have 
no  wish  to  move  all  the  paper  that  has 
accumulated  in  this  building  over  the  past 
75  years.  Please  begin  to  throw  away 
gross  amounts  of  the  paper  in  your 
domain.” 


Jones  publications,”  Kerby  added,  “I  as¬ 
sure  you  it  would  be  a  sad  day  for  us,  and 
for  the  country,  if  the  Time  periodicals 
were  forced  out  of  business  or  found  their 
audience  so  eroded  by  high  costs  as  to 
become  negligible  factors  in  the  informa¬ 
tion  field.” 

Price  control  regulations,  as  applied  to 
the  press,  constitute  a  contravention  of 
the  First  Amendment  because  they  could 
be  used  to  control  the  press,  the  news 
executive  continued. 

Kerby  discussed  three  cases  due  for  Su¬ 
preme  Court  action  this  term  which  in¬ 
volve  the  attempt  by  public  officials  to 
force  newsmen  to  reveal  the  sources  of 
confidential  information.  He  concluded 
that  “adverse  rulings  would  very  directly 
impede  the  right  of  newsmen  to  report 
and  write  the  facts  to  which  the  American 
public  has  a  right. 

“There  is  a  well-defined  and  organized 
campaign  to  severely  limit  the  right  of 
newspapers  to  report  all  the  facts  on  indi¬ 
viduals  arrested  and  indicted  for  serious 
offences,”  Kerby  said.  “The  argument  is 
that  such  reporting  could  prejudice  the 
accused’s  right  to  a  fair  trial.” 

He  branded  as  “nonsense”  the  move¬ 
ment  to  have  so-called  public-member 
panels  scrutinize  local  newspapers  and 
judge  whether  they  reflect  in  news 
columns  the  varying  views  of  special 
groups.  “It  isn’t  the  job  of  a  newspaper  to 
reflect  anything  except  the  plain  truth.” 

The  press,  Kerby  suggested,  should  be 
“operated  on  the  simple  principle  of 
providing  as  accurate,  objective,  and  bal¬ 
anced  an  account  of  current  happenings 
as  is  possible  in  a  fallible  world  .  .  .  any 
other  policy  is  not  only  irresponsible  but 
journalistically  fraudulent.  Most  impor¬ 
tantly,  we  believe  that  there  is  no  other 
method  by  which  a  democratic  people  can 
function  and  a  free  economy  operate.” 

• 

Carrier  scholarships 

Thirty  $500  scholarships  which  will  be 
awarded  annually  to  carriers  of  the  South 
Bend  Tribune  who  plan  to  attend  college. 
Announcement  of  the  awards  was  made  as 
part  of  the  Tribune’s  Centennial  program. 
Each  scholarship  is  a  flat,  one-time  grant 
payable  to  the  college  upon  the  student’s 
admittance.  However,  it  will  be  possible 
for  an  applicant  to  win  two  awards,  one 
during  his  junior  year,  and  another  dur¬ 
ing  his  senior  year  of  high  school.  To  be 
eligible  a  student  must  have  served  by  the 
date  of  his  high  school  graduation  a  mini¬ 
mum  of  12  months  as  a  Tribune  carrier. 
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Detroit  News 
imposes  ban 
on  ‘X’  movies 

The  Detroit  News  announced  it  no  long¬ 
er  will  publish  display  advertising  for — or 
give  editorial  publicity  to — X-rated  mo¬ 
tion  pictures  or  those  other  unrated  pic¬ 
tures  which,  in  the  News’  judgment,  are 
of  a  pornographic  nature. 

A  new  Detroit  News  code  includes: 

•  Rejection  of  display  advertising,  re¬ 
gardless  of  copy  content,  from  general 
entertainment  movie  houses  when  such 
advertising  is  in  support  of  films  carrying 
the  X-rating  of  the  Motion  Picture  Asso¬ 
ciation  of  America  (MPA); 

•  An  “information  only’’  restriction  ap¬ 
plicable  to  the  News’  daily  Movie  Guide 
under  which  houses  periodically  showing 
X  films  will  be  jiermitted  to  list  only  the 
name  of  the  theatre  and  picture,  the  cast, 
the  fact  of  the  X-rating  and  the  hours  of 
performance; 

•  Complete  exclusion  from  display  ad¬ 
vertising  and  the  Movie  Guide  of  nil  ma¬ 
terial  from  those  movie  houses  which  hab¬ 
itually  show  only  unrated  “adult’’  films  or 
those  with  MPA’s  X-rating; 

•  Removal  from  the  News’  entertain¬ 
ment  pages  of  all  publicity  stories,  re¬ 
views  and  other  promotion  material  (in¬ 
cluding  listing  in  the  News’  own  film  rat¬ 
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UPI  sends  apology 
to  Mitchell  for 
erroneous  caption 


ings)  of  both  X-rated  and  the  unrated 
pornographic  films.  General  news  develop¬ 
ments  concerning  such  pictures,  of 
course,  will  be  reported. 

In  a  page  one  editorial  March  19,  the 
News  stated  that,  "in  our  view,  a  sick 
motion  picture  industry  is  using  pornog¬ 
raphy  and  an  appeal  to  prurience  to  bol¬ 
ster  theatre  attendance;  quite  simply,  we 
do  not  want  to  assist  them  in  that  proc¬ 
ess. 

^’on’l  sell  tickets 

“It  may  be  said  that  we  are  restricting 
exhibitors  ‘rights’  to  publicize  films  which 
the  courts  have  refused  to  ban  as  obscene. 
Disregarding  our  views  on  the  ‘nothing 
can  be  done  about  it’  court  approach  to 
obscenity,  we  would  reply  that  no  judge  so 
far  has  said  that  a  newspaper  is  required 
to  help  sell  tickets  for  such  films. 

“Many  will  feel  we  are  not  going  far 
enough,  that  the  X-rated  film  should  be 
barred  from  our  Movie  Guide  and  that 
similar  bans  should  apply  to  many  films 
with  R  or  other  ratings  which  also  may  be 
offensive.  Our  answer  is  that  we  will  con¬ 
tinue  the  Movie  Guide  listing  so  that 
neighborhood  movie  patrons  who  do  not 
wish  to  attend  an  X  film  can  be  advised 
and  avoid  it. 

“We  agree  that  some  R  and  other  mov¬ 
ies  also  are  offensive,  but,  for  the  time 
being,  we  plan  to  concentrate  our  restric¬ 
tion  on  those  films  which  the  industry 
itself  classifies  as  unsuitable  for  non-adult 
viewers.” 


Mims  Thomason,  president  of  United 
Press  International,  apologized  to  former 
Attorney  General  John  N.  Mitchell  for  a 
UPI  picture  caption  which  incorrectly 
stated  that  Mitchell  conferred  at  a  Senate 
hearing  w’ith  an  executive  of  Internation¬ 
al  Telephone  and  Telegraph  Corp. 

Mitchell  protested  the  erroneous  caption 
March  15  in  telegrams  to  Thomason  and 
to  the  New  York  Times,  which  used  the 
erroneous  caption  in  its  early  editions  but 
corrected  the  caption  in  later  editions. 

The  man  shown  in  the  photograph  with 
Mitchell  at  Senate  Judiciary  Committee 
hearings  was  identified  initially  as 
William  Merriam,  an  ITT  vicepresident. 
He  actually  was  Robert  C.  Mardian,  an 
assistant  attorney  general. 

UPI  corrected  the  caption  one  hour  and 
35  minutes  after  the  original  version  was 
transmitted. 

Mitchell  asked  that  UPI  and  the  Times 
reprint  the  photograph  “with  a  formal 
retraction  and  correction  of  this  most 
damaging  caption  which  by  innuendo  and 
appearance  associates  me  with  ITT.” 

“United  Press  International  sincerely 
regrets  the  error  and  apologizes  for  any 
embarrassment  it  may  have  caused  you.” 
Thomason  told  Mitchell. 


Central  Ink  &  Chemical  Co. 
Inaugurates  Bulk  Delivery 


Central  Ink  t  Chemical  Co.  tanker  photographed  at  the  Company's 
new  Home  Office  and  Headquarters  plant  at  West  Chicago,  Illinois. 
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"At  first  we  didn’t  believe  you  could  print  a 
better  paper  at  a  lower  cost  using  offset.  Not 
with  a  big  run  like  ours,”  says  Alex  Primm. 
“Goss  showed  us  it  was  possible,  then  worked 
closely  with  our  people  to  adapt  these  presses 
to  do  the  job.  When  we're  running  completely 
offset,  both  the  composing  room  and  the 
engraving  department  will  be  in  a  position 
to  use  the  latest,  most  economical  equipment.” 

This  advertisement  was  printed  on  a  Goss  Metro-Offset 
at  the  St.  Louis  Post- Dispatch,  St.  Louis,  Mo.,  U.S.A. 


MGD  Graphic  Systems 

North  American  Rockwell 


"We  couldrit  have  consider^  leapfrogging 
::::2s;jto  photo  composition  without  going  offset 
^  Gtossvwortedwithustornakeit 

^  economically  possible^,  ,J“S; 
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“We’re  in  a  tough,  competitive  market,”  says  Bob 
Hentschell,  Post-Dispatch  Business  Manager. 
“Our  color  has  to  be  top  quality  because  we  run 
editorial  color  every  day.  And  our  advertisers 
are  demanding  better  color.  We  were  looking 
for  a  way  to  produce  a  consistently  better 
paper.  And  working  with  Goss,  we’ll  have  it  with 
our  new  Metro-Offset  presses.” 


Goss 


5601  West  31st  Street,  Chicago,  Illinois  60650 


To  reap  profits,  sow  color 
in  New  England 


FUny  Freeman  Farm,  Old  Sturbridge  Village,  Mass. 


Color  Now  Available  in  All  of  New  England  Daily  Newspapers— When  you  want  to  use  color  to  sell  New  England’s 
productive  markets,  it’s  no  longer  necessary  to  hunt  around  for  newspapers  equipped  to  cany  your  ads.  Today,  100  of  the 
region’s  107  dailies  print  color  in  their  own  plants,  and  over  half  of  these  print  full  ROP  color.  Preprint  color  fills  out  the 
picture,  bringing  the  extra  punch  of  color  selling  into  every  New  England  daily  newspaper  market. 


New  England  Dailies  Show  Big  Color  Linage  Rise— Ten  years  ago,  when  about  one-third  of  New  England  daily  papers  ii 

printed  color,  only  eight  of  them  carried  over  250,000  lines  of  color  ads.  By  1969,  twenty-three  New  England  papers  ex-  Kis 
ceeded  that  linage,  with  ten  going  over  500,000,  two  of  these  topping  a  million.  ^ 


Daily  Newspapers  Reach  More  People  in  New  England— The  nation’s  No.  1  advertising  medium  gets  concentrated  response 
in  New  England,  where  coverage  per  household  tops  the  national  average  by  14.8%.  Per-household  sales  here  are  higher 
than  in  any  other  region— too,  making  New  England  Newspapers  the  country’s  best  advertising  buy. 
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Color  advertising  gets  RESULTS  in  these  leading  New  England  newspapers: 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Hartford  Times  (E) 

Hartford  Times  (S) 

Meriden  Record  &  Journal  (M&E) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Joumal-Osurier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


MAINE 

Bangor  Daily  News  (M) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


RHODE  ISLAND 
Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 


MASSACHUSETTS 


Boston  Globe  (M&E) 

Boston  Globe  (S) 

Brockton  Enterprise  &  Times  (E) 
Fall  River  Herald  News  (E) 
Fitchburg  Sentinel  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 


North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 
Springfield  Republican  (S) 
Taunton  Gazette  (E) 
Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 


NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 
VERMONT 

Barre-Montpelier  Times-Argus  (E) 
Burlington  Free  Press  (M) 

Rutland  Herald  (M) 


CO 


New  Bedford  Standard-Times  (E&S)  Worcester  Gazette  (E) 
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Readers’  poll 
shows  affinity 
to  newspaper 

If  anybody  doubts  tbe  personal  relation¬ 
ship  between  the  reader  and  his  newspa¬ 
per  he  should  consider  the  experience  of 
the  North  Penn  Reporter,  at  Lansdale, 
Pa. 

The  Reporter  recently  published  a  ques¬ 
tionnaire  for  its  readers,  a  detailed  “how- 
are-we-doing”  sort  of  thing,  inviting  criti¬ 
cism  in  every  department. 

The  suburban  daily’s  circulation  is  16,- 
500.  It  got  4,215  answers.  Before  the  re¬ 
turns  were  split  into  “his”  and  “hers” 
categories,  a  count  showed  that  2,277 
households  were  heard  from.  That’s  close 
to  14  percent. 

H.  Charles  Berky,  general  manager, 
who  directed  the  polltaking,  said: 

“Businessmen  tell  me  that  they  can’t 
get  that  kind  of  return  even  when  they’re 
offering  some  inducement.  Instead  of  giv¬ 
ing  anything  away  we  were  asking  people 
to  take  the  time  to  sit  down  and  fill  out  a 
complicated  questionnaire. 

Close  relationship 


“They  did  it,  and  with  sincerity.  They 
had  ideas  about  what  they  wanted,  and 
passed  them  on  to  us.  The  overwhelming 
majority  understood  what  we  are  trying 
to  do.  'There’s  a  relationship  the  butcher. 


DO  THEY  KNOW 
SOMETHING  YOU 
SHOULD  KNOW? 


Local  and  National 
Advertisers  Used 

1,713,656  LINES  OF 
COLOR  DURING  1971  IN 

0^1  COLOR 

OO  I  ADS 

Color  Reduces  Sales  Cost 
In  The 

ALLENTOWN  •  BETHLEHEM 
EASTON  MCTRO  AREA 

.4  Single  Compact  Market, 
3rd  Largest  In  Penna. 

For  complete  low-cost  coverage  use  the 


CAU-CHRONICLE 

NEWSPAPERS 

Allentown,  Pa. 


SPECTACOLOR,  HI-FI  &  ROP  FULL  COLOR 
Represented  by  Story  &  Kelly-Smith,  Inc. 


baker  and  candlestick  maker  don’t  have,” 
he  said. 

The  questionnaire,  which  occupied  a 
full  page  of  the  paper,  probably  required 
20  minutes  to  half  an  hour  to  complete. 
Now  the  readership  is  clamoring  to  learn 
the  results,  while  the  newspaper  manage¬ 
ment  engages  a  computer  service  to  dig 
out  the  answers. 

But  the  survey,  even  before  the  tabula¬ 
tion,  gave  the  newspaper  a  chance  to  do 
some  explaining  to  its  readers.  The  centu¬ 
ry-old  Reporter,  until  recent  times,  was  a 
strictly  local  newspaper,  but  now  it  has 
come  into  direct  competition  with  the 
Philadelphia  dailies,  using  a  full  wire  ser¬ 
vice  without  letting  up  on  local  coverage. 

Wire  coverage 

Readers  took  the  change  to  heart.  Old 
timers  protested  that  the  paper  “doesn’t 
carry  the  local  news  the  way  it  used  to” — 
they  didn’t  stop  to  count  the  linage,  of 
course — while  the  bulk  of  the  readership 
approved  or  asked  for  more  off  the  wire. 
A  surprising  number  indicated  they  have 
stopped  getting  the  “city  papers.” 

The  management  also  had  the  opportu¬ 
nity  to  explain  why  the  readership  gets 
dii-ty  hands.  The  new  offset  process  of 
printing  has  created  a  problem,  as  the  ink 
does  not  absorb  as  readily  in  the  type  of 
paper  used.  It  rubs  off. 

■The  editor,  in  a  preliminary  report,  ex¬ 
plained  the  problem,  and  was  able  to  say 
that  “the  ink  industry  is  working  on  it 
and  we’ll  use  a  different  kind  as  soon  as  it 
is  produced.” 

One  of  the  more  amusing  aspects  of  the 
returns  conceimed  sports  and  again 
reflected  the  feeling  readers  have  that  the 
newspaper  is  “ours.” 

Not  boosters 

Fans  of  local  high  school  teams  com¬ 
plained  that  the  home  team  doesn’t  get 
the  breaks  it  should,  while  fans  for  the 
neighboring  districts  where  the  Reporter 
also  has  strong  circulation,  contended, 
“You  always  play  up  Lansdale.”  The  edi¬ 
tor  had  to  explain,  “the  Reuorter  isn’t  a 
boosters’  club  organ — the  other  guys  read 
it,  too.” 

When  the  returns  are  back  from  the 
computer,  Berky  said,  a  revision  of  the 
present  features  schedule  may  be  consid¬ 
ered  and  there  may  be  a  change  of  em¬ 
phasis  in  the  sports  department  if  the 
public’s  demands  are  consistent. 

Although  the  Equitable  Publishing  Co., 
which  owns  the  newspaper,  also  owns  the 
local  radio  station,  the  readership  survey 
was  publicized  only  tbi^ough  the  columns 
of  the  newspaper. 

“We  wanted  to  prove  something  about 
newspaper  coverage,”  Berky  says,  “and 
the  results  proved  it.  A  good  local  news¬ 
paper  doesn’t  need  any  backing  up.” 


White  sells  2  weeklies 

Carter  H.  White,  publisher  of  the 
Meriden  (Conn.)  Record- Journal,  has  sold 
two  Connecticut  weeklies,  the  Southington 
News  and  the  Plainville  News,  to  Robert 
E.  Joyce,  publisher  of  the  West  Haven 
City  News. 


Louisiana  publisher 
plans  world  tours 

An  idea  in  the  mind  of  a  Louisiana 
newspaperman  to  enable  news  people  to 
go  on  “study  missions”  abroad,  to  get 
first-hand  information  for  travel  articles, 
editorial  copy  and  general  background 
bore  fruit  in  1962. 

Nathan  Bolton,  publisher  of  the  Bastrop 
(La.)  Daily  Enterprise  organized  “News¬ 
paper  Adventurers”  10  years  ago  as  a 
non-profit  organization  and  took  26  news¬ 
papermen  and  women  to  New  Zealand, 
Australia,  Tahiti  and  Fiji. 

Bolton,  10  years  later,  is  taking  57  peo¬ 
ple,  most  of  them  journalists,  from  all 
over  the  United  States  and  even  Canada, 
next  week  (March  20)  to  India,  Nepal 
and  Iran.  A  number  who  went  to  India 
with  Bolton  more  than  a  decade  ago  when 
he  and  some  other  members  of  the  group 
decided  to  organize  Newspaper  Adventur¬ 
ers,  will  be  returning. 

Since  the  first  Bastrop  newspaperman’s 
trip  was  made  to  “Down  Under,”  he  has 
conducted  many  tours:  Spain-Portugal- 
Morocco;  South  Africa  and  Rhodesia; 
Russia  and  the  Balkan  countries;  South 
America;  Siberia  and  South  Central  Asia; 
Sweden-Norway-Spitzbergen;  Middle  East 
and  Holy  Land;  Guatemala  and  Central 
America;  and  others. 

Summer  tours 

Bolton  'nas  set  up  a  1972  summer  tour 
also,  leaving  Aug.  5  for  Eire,  North  Ire¬ 
land,  Scotland  and  the  Outer  Hebrides 
(including  the  Edinburgh  Festival).  Then 
next  Feb.  5,  1973  the  Newspaper  Adven¬ 
turers  will  be  traveling  to  East  Africa, 
including  Ethiopia,  Uganda,  Tanzania, 
Kenya  and  Zanzibar. 

Bolton  arranges  interviews  with  impor¬ 
tant  personages  and  hopes  to  schedule 
Prime  Minister  Gandhi  in  New  Delhi  this 
month.  The  group  receives  help  from  the 
State  Department  and  U.S.I.S.  offices 
abroad.  Last  year  the  Prime  Minister  of 
Lebanon  entertained  the  group  at  his  home 
in  Beirut.  The  Vicepremier  and  Arch¬ 
bishop  of  Greece  flew  to  the  island  of 
Rhodes  to  entertain  them. 

They  also  met  the  Arab  guerrilla  leaders 
in  Amman,  Jordan,  also  Jewish  leaders  in 
Jerusalem  on  the  same  tour. 

Once  the  President  of  Peru  took  them 
on  his  presidential  plane  to  the  northern 
part  of  the  country  where  they  were  feted 
at  a  banquet.  They  met  with  the  American 
deserter  leaders  in  Stockholm,  Sweden, 
and  with  Lapp  leaders  in  Lappland.  They 
were  guests  of  Prime  Minister  Ian  Smith 
two  years  ago  on  the  day  that  Rhodesia 
became  a  Republic  and  the  group  watched 
the  signing  of  the  proclamation  at  that 
time.  “I  enjoy  doing  this  as  lagniappe.” 

Newspaper  Adventurers  today  is  the 
main  newspaper  travel  organization  in  the 
United  States  and  has  become  widely 
known.  Bolton  admitted  that  it  is  a  trying 
hobby  at  times,  but  it  has  many  compensa¬ 
tions.  “One  good  thing  is  that  I  can  work 
up  a  tour  where  I  want  to  go  and  do  it 
like  I  want  to  do  it,”  he  concluded. 
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Arewe 

getting  the  government 
we  deserve? 


A  democracy,  according  to 
George  Bernard  Shaw,  always 
gets  the  government  it  deserves. 
No  better.  No  worse.  And  if  after 
an  election,  we’re  disappointed  in 
the  winners— city,  state,  or 
national— we  must  bear  a  heavy 
share  of  the  blame. 


In  these  days,  when  the  issues 
in  every  election  are  so  complex, 
it’s  easier  to  trust  a  man  than 
to  trust  our  own  judgement.  It’s 
simpler  to  vote  for  the  candidate 
who  looks  and  talks  like  a 
leader,  than  to  analyze  each 
candidate’s  ability  to  lead. 

We,  at  Knight  Newspapers, 
believe  the  best  safeguard  against 
the  “star  system”  in  politics 
is  a  well-i^ormed  public.  A  public 
that  looks  beyond  the  image  of 
a  candidate  to  the  essence  of  a 
candidate.  A  public  that  wants 
to  know  not  only  what  a  man  looks 
like  or  what  he  says;  but  also  where 
he  really  stands  on  the  vital 
problems  of  our  day,  and  what 
special  abilities  he  has  to  solve 
them.  It  is  our  duty  as  responsible 
journalists  to  bring  you  that 
information.  It  is  every  man’s 
duty  as  a  responsible  citizen 
to  use  it. 

America  will  always  get  the 
government  it  deserves.  Whether 
or  not  that’s  the  best  possible 
government  is  up  to  each  of  us. 


AKRON  BEACON  JOURNAL 
BOCA  RATON  NEWS 
CHARLOTTE  NEWS 
t:HARLO TEE  OBSERVER 
DETROIT  FREE  PRESS 
MACON  NEWS 
MACON  TELEGRAPH 
MIAMI  HERALD 
PHILADELPHIA  INQUIRER 
PHILADELPHIA  DAILY  NEWS 
TALLAHASSE  DEMOC:RAT 

KNIGHT  NEWSmPERS,  INC 


Nixon  tipped 
newsmen  about 
China  in  1970 

The  White  House  doesn’t  need  an 
abacus  to  keep  count  of  President  Nixon’s 
news  conferences. 

For  the  years  he’s  been  in  office,  the 
White  House  press  corps  says,  you  can 
add  up  all  of  Nixon’s  fonnal  meetings 
with  newsmen  on  a  cat’s  paws. 

The  1970  volume  of  Public  Papers  of 
the  Presidents  of  the  United  States,  just 
off  the  presses  of  the  General  Seiwices 
Administration  ($15.75  a  copy),  credits 
Nixon  with  only  four  news  conferences 
that  year — between  January  30  and  De¬ 
cember  10. 

Other  meetings  with  the  press  included 
quickly-called  gatherings  in  his  office, 
talks  with  individual  newsmen  on  tv,  and 
casual  garden-variety  conversations. 

James  McCartney  of  Knight  Newspa¬ 
pers  complained  in  a  recent  article  that 
“the  news  conference  has  been  dying  a 
slow  death  under  Mr.  Nixon.”  His  last 
formal  White  House  meeting  took  place 
June  1,  1971,  and  the  press  corps  has  been 
chafing  over  his  refusal  to  set  up  a  meet¬ 
ing  since  he  went  to  the  People’s  Republic 
of  China. 

Super-formality  prevails 

The  super-formality  of  Nixon’s  news 
conferences,  in  contrast  with  those  of  his 
predecessors  since  Franklin  D.  Roosevelt, 
at  least,  comes  through  sharply  in  a  read¬ 
ing  of  the  texts  contained  in  the  official 
book.  However,  Nixon,  too,  has  had  his 
lighter  moments  in  convei-sing  with  the 
news  people.  They  also  are  recorded. 

Actually  the  nub  of  the  story  about  his 
China  visit  that  burst  into  headlines  with 
his  announcement  on  television  July  15 
can  be  traced  back  to  an  offhand  remark 
he  made  during  a  response  to  a  reporter’s 
question  on  January  30,  1970. 

Asked  about  his  options  in  the  war  in 
Vietnam  and  in  Laos,  the  President 
launched  into  a  discussion  of  what  might 
be  the  situation  10  years  ahead  when  “the 
Communist  Chinese,  among  others,  may 
have  a  significant  nuclear  capability.” 

He  broke  into  this  discourse  to  say: 
“We  are  going  to  ti-y  to  make  the  break¬ 
through  in  some  normalization  of  our 
relationships  wth  Communist  China.” 


That  was  all,  and  Helen  Thomas’ 
“Thank  you,  Mr.  President”  ended  the  dis¬ 
cussion. 

Early  in  February,  1970,  the  President 
had  a  small  group  of  reporters  in  his 
office  to  give  them  the  text  of  a  40,000 
word  message  on  “Foreign  Policy  for  the 
1970’s.”  He  said  Dr.  Henry  Kissinger 
would  give  them  a  briefing  “for  back¬ 
ground  purposes”  and  he  urged  the 
newsmen  to  read  the  report.  “It  is  worth 
reading,”  he  said.  “I  have  read  it  myself.” 

Introduction  to  doghouse 

The  President  was  in  his  most  jocular 
form  when  he  showed  the  newsmen  to  the 
new  press  quarters  in  the  West  Wing  of 
the  White  House.  They  were  built  over 
the  swimming  pool  that  FDR  had  in¬ 
stalled. 

“You  are  in  the  deep  end  of  the  pool 
right  there,”  Nixon  pointed  out  on  the 
tour.  “Beyond  there  were  two  message 
rooms — one  for  men  and  one  for  women, 
and  a  women’s  dressing  room  and  a  men’s 
dressing  room.  I  don’t  know  where  the  AP 
is  .  .  .  Oh,  they  are  in  the  men’s  room,  I 
see. 

“You  should  know — I  understand  you 
refer  to  where  the  radio  broadcasters 
were  before  as  the  doghouse.  Well,  the 
doghouse  is  back  here,  too.  Some  of  you 
are  still  in  the  doghouse,  right  back  where 
the  snack  bar  is  .  .  .  We  also  dug  a  little 
hole  in  the  ground  for  some  of  you  on  the 
second  floor.” 

At  a  news  conference  in  the  Century 
Plaza  Hotel,  Los  Angeles,  on  July  30, 
1970,  the  President  was  asked  if  he  had 
seen  any  improvements  in  the  objectivity 
and  fairness  of  the  nation’s  press  in  the 
light  of  the  statement  by  Vice  President 
Agnew  about  the  press.  He  replied:  “My 
reaction  is  that  I  recall  once  having  com¬ 
ments  about  the  press  in  California  when 
I  was  here  and  that  didn’t  seem  to  get  me 
very  far.  All  I  can  say  now  is  I  just  wish 
I  had  as  good  a  press  as  my  wife  has,  and 
I  would  be  satisfied.” 

More  about  dogs 

The  President  had  a  little  quip,  too, 
when  he  began  the  ceremonies  April  22, 
1970,  to  present  the  Presidential  Medal  of 
Freedom  to  eight  journalists. 

“Usually,”  he  remarked,  “it  is  expected 
during  any  administration  that  the  press 
is  to  be  the  critic  of  the  Goveniment.  In 
this  administration  sometimes  it  seems  to 
be  the  other  way  around.  Now,  some 
would  say  that  is  man  biting  dog.  But  I 


don’t  want  to  suggest  that  the  press  are 
dogs,  so  I  will  not  say  that.” 

At  the  December  10  press  meeting,  the 
President  brought  it  to  a  close  by  saying 
that  Mrs.  Nixon  had  told  him  to  invite  all 
the  members  of  the  White  House  press 
coi-ps  and  their  families  to  the  Christmas 
Party  on  December  23. 

“She  says  there  are  some  new  lights 
that  all  the  children  will  like  to  see,”  the 
President  added. 

“Thank  you,  Mr.  President,”  declared 
Frank  Cormier  of  AP  and  (according  to 
the  official  book)  this  was  “President  Nix¬ 
on’s  twelfth  news  conference  .  .  .  broad¬ 
cast  live  on  radio  and  television.”  That 
covers  his  first  two  years  in  office. 


A  growing  interest  in  new  production 
equipment  and  processes  was  evident  at 
the  Fourth  Annual  Ridder  Publication  La¬ 
bor-Production  Seminar,  March  2-4. 

Ten  publishers  of  Ridder  newspapers 
were  in  attendance  at  the  Chandler,  Ari¬ 
zona  meetings  to  discuss  and  evaluate  ad¬ 
vances  in  new  equipment  and  application 
to  the  Ridder  papers. 

The  sessions  dealt  with  photocomposi¬ 
tion,  direct  printing  plates,  mailroom  ex¬ 
pansion  and  modernization.  The  possibility 
of  jurisdictional  problem  areas  arising 
with  the  new  processes  was  also  discussed. 

Special  guests  at  the  seminar  were 
Mason  Walsh,  general  manager,  and  John 
Phillips,  production  manager,  Phoenix  Re¬ 
public  Gazette  and  their  wives.  Chairing 
the  sessions  were  Gene  Lambert,  associate 
publisher  of  the  Duluth  News  Tribune, 
and  A1  Rosene,  production  director,  Rid¬ 
der  Publications. 

Besides  new  breakthroughs  in  produc¬ 
tion  techniques,  the  meetings  surveyed 
present  activities  at  the  Ridder  papers, 
including  a  slide  presentation  of  the  ex¬ 
pansion  underway  at  Duluth  and  discus¬ 
sion  of  employe  attitude  surveys  conduct¬ 
ed  by  the  St.  Paul  Dispatch  &  Pioneer 
Press  and  San  Jose  Mercury  News, 

Participants  in  the  seminar  included 
Bernard  H.  Ridder  Jr.,  president  of  Rid¬ 
der  Publications  and  publisher  of  the  St. 
Paul  papers. 

• 


Ridder  executives 
discuss  equipment 
for  new  processes 
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Expansion  program 
begun  in  Greeley 

A  million-dollar  expansion  has  been  an¬ 
nounced  by  the  Greeley  (Colo.)  Tribune. 

Leo  Koenig,  business  manager,  said  a 
$450,000  Goss  Urbanite  offset  press  has 
been  purchased  and  will  be  installed  in  a 
$400,000  building  now  under  construction 
adjacent  to  the  present  plant.  The  letter- 
press  operation  will  convert  to  offset  in 
the  fall  of  1972.  Editorial  offices  will  be 
remodeled  during  the  summer. 

OR  SC  PUBLISHER  for  March  25,  1972 


RATES,  REQUIREMENTS  FOR  DAILY 
NEWSPAPERS  OFFERING  COLOR 


Explanation  of  Column  Headings 


A  new  column  of  information  has  been  added  to  this  list  of  color 
availabilities  showing  newspapers  that  use  editorial  r.o.p.  co'or  “reg¬ 
ularly”  or  “occasionally.”  There  are  some  gaps  in  this  tabulation  due 
to  Incomplete  or  unreturned  questionnaires.  Supplementary  tabulations 
will  be  published  later. 

"Minimum  Size” — Smallest  space  unit  sold  for  the  number  of  colors 
specified,  expressed  as  linage  or  as  a  full  page  “None”  means  no 
minimum. 

"Extra  Charge” — Premium  added  to  black-and-white  space  cost  for  the 
specified  linage,  expressed  in  dollars  or  as  a  percentage  of  B&W  rates. 
When  newspaper  publishes  morning/evening  combination,  costs  shown 
are  usually  based  on  combination  rate. 

"Days  or  Week" — Columns  shew  which  days  of  the  week  color  is  avail¬ 


able  in  relation  to  days  of  the  week  newspaper  is  published. 

"Special  Ink” — Indicates  whether  the  newspaper  will  provide,  or  mix, 
special  colors  to  match  advertiser’s  requirements.  (An  extra  charge  may 
be  made.) 

“Closing  Days" — Refers  to  number  of  working  days  prior  to  publication 
that  reproduction  material  (not  insertion  orders)  must  be  received.  First 
figure  is  for  full  color;  second  is  for  spot  color. 

"Progs  and  Proofs” — Figures  in  column  indicate  the  quantity  needed  by 
newspaper  for  any  color  insertion.  First  figure  is  for  sets  of  progressive 
proofs;  second  is  for  complete  color  proofs. 

“Patch  Mats”  &  "5th  Cylinder” — Mechanical  terms  applying  primarily  to 
preferred  methods  of  handling  full-color,  partial-page  copy;  i.e.  Patching 
editorial  material  in  black  to  a  partial  page  color  advertising,  or  using 
a  5th  or  extra  press  cylinder  to  print  the  editorial  black. 


NOTE;  (Tab.)  indicates  newspaper  published  in  tabloid  format.  Margin  Symbol  (•)  identifies  papers  offering  color  in  letter  press  or  offset  supple¬ 
ments.  (9)  symbol  designates  9-column  page,  or  fewer  columns,  instead  of  conventional  8-column  format. 


Year  after  year,  the  first  choice 
for  advertising  campaigns  in 
color  has  been  the  direct-cast 
Bista  mat.  Consistent  quality 
control  in  manufacture  and  ex¬ 
pert  skill  in  pre-make  ready 
treatment  have  made  this  exclu¬ 
sive  product  the  "standard  of 
the  industry." 


When  it  comes 
to  ROP  color, 
come  to  us... 


Last  year,  the  complete  opera¬ 
tion  of  the  ROP  Color  Service 
was  transferred  from  the  Mil¬ 
waukee  Journal  to  our  company. 
We're  pleased  to  report  that  the 
flow  of  editorial  color  features 
continues,  and  with  ever-grow¬ 
ing  acceptance  on  the  part  of 
newspapers  everywhere. 

REILLY-LAKE  SHORE  GRAPHICS 


ROP  COLOR~|jsiRVia 


FOR  NEWSPAPERS 


Each  year,  in  cooperation  with 
Editor  &  Publisher,  we  gather 
data  from  more  than  a  thousand 
daily  newspapers.  Out  of  this 
comes  the  industry's  most  up- 
to-date  tabulation  of  color  rates 
and  specifications,  which  we 
make  available  to  advertisers 
and  their  agencies. 


RbIHu 

A  LaKBgSHore 

Brapmes 


ADDITIONAL  REILLY  SERVICES:  art  •  oycril  engravings  •  offset  film  and  conver 

SION  MATERIALS  •  TYPOGRAPHY  •  OFFSET  ANO  LETTERPRESS  PRINTING  •  FLEXOGRAPHIC  PLATES* 
ELECTROTYPES  •  REILLY  TYPES  •  PLASTICTYPES  •  PHENOLIC  PLATES  •  SYNOICATE,  BAKED  ANO 
BISTA  PRE-MADEREAOY  MATS  •  AD  PRDOFS  AND  REPRINTS 


812W.VANBURENST.  CHICAGO,  IIJJNOIS  60607  (312)829-9700 
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Daily  Newspapers  offering  ROP  color:  rates  and  data 


Compiled  by  Editor  &  Publisher  and  Reilly-Lake  Shore  Graphics,  Chicago,  March,  1972 


3  Colors 
and  Black 
Min.  Size 

3-Color* 

extra 

charge 

2  Colors 
and  Black 
Min.  Size 

2-Color* 

extra 

charge 

1  Color 
and  Black 
Min.  Size 

1-Color* 

extra 

charge 

Days 
of  Wk. 
Process 
color 
Avail. 

Days 
of  Wk. 

Spot 

color 

Avail . 

Closing 
Mixt  days  for 

Spec.  full  & 

ink  Spot  Col. 

No.  of 
Prom 
and 
Proofs 

5th  Cyl. 

& 

Patch 

Mats 

Pre-Prt. 

Inserts 

Accepted 

Use 

Edit 

Color 

ALABAMA 

Anniston  Star 

Page 

$115 

Page 

$90 

Page 

$65 

All 

All 

Not 

7-7 

2-2 

Offset 

SP 

Occ. 

•  Birmingham  News, 

Post  Herald 

1000 

$525 

1000 

$475 

None 

$375 

All 

All 

Vest 

4-4 

2-2 

-IP 

HF&SP 

Reg. 

Cullman  times 

1000 

$90 

1000 

$60 

1000 

$30 

STWTF 

STWTF 

Not 

3-1 

2-2 

Offset 

HF 

Reg. 

Decatur  Daily 

None 

$100* 

None 

$85* 

None 

$60* 

All 

All 

Yes 

3-3 

1-1 

Offset 

HF 

Reg. 

Dothan  Eagle 

None 

$220 

None 

$150 

None 

$80 

SMTVIfTF 

SMTWTF 

Yes 

3-3 

1-1 

5/P 

HF 

Occ. 

Florence  times  & 

Tri-Cities  Daily 

None 

$100 

None 

$85 

None 

$60 

SMTuFS 

All 

Yest 

7-7 

2 

OHset 

HF 

Gadsen  times 

None 

$125 

None 

$100 

None 

$50 

All 

All 

Yest 

3-2 

2-2 

Offset 

HF&SP 

Reg. 

Haleyville  Northwest 
Alabamian 

Page 

$120 

None 

$70 

None 

$35 

Sun. 

SuTh 

Yest 

3-2 

1 

Offset 

HF 

Occ. 

•  Huntsville  News 

None 

$175 

None 

$125 

None 

$75 

MTWTFS 

Yes 

3 

1 

OHset 

HF 

Reg. 

Huntsville  Times 

1000 

$225 

None 

$175 

None 

$125 

All 

All 

Yest 

10-3 

2-1 

-/- 

HF&SP 

Reg. 

Jasp>er  Mt.  Eagle 

None 

$90 

None 

$60 

None 

$35 

MTWTF 

MTWTF 

No 

2-2 

1-1 

OHset 

HF&SP 

Occ. 

•  Mobile  Press  Register 

1000 

$360 

ioob 

$300 

1000 

$215 

All 

All 

Yest 

10-10 

2 

-IP 

HF 

Occ. 

•  Montgomery  Advertiser, 
Alabama  Journal 

None 

$210 

None 

$175 

None 

$135 

All 

All 

Yest 

2-2 

5/P 

HF&SP 

Opelika  News 

$40 

SMTWTF 

Yes 

3-2 

2-2 

Offset 

HF 

Occ. 

Talladega  Home 

$40 

All 

All 

Yest 

6-3 

2-2 

OHset 

HF 

Reg. 

Tuscaloosa-Northport  News 

None 

$135 

None 

$90 

None 

$45 

All 

All 

Yes 

7-3 

2-1 

OHset 

HF 

Reg. 

ALASKA 

Anchorage  News 

1000 

55% 

1000 

40% 

1000 

25% 

All 

All 

Yest 

7-5 

1-1 

-IP 

HF 

•  Fairbanks  News-Miner 

None 

$185 

None 

$125 

None 

$65 

All 

All 

Yest 

3-2 

1-1 

Offset 

HF 

Occ. 

Juneau  Empire 

$150 

$100 

$50 

All 

All 

7-7 

1-1 

Offset 

Ketchikan  News 

None 

40% 

None 

25% 

All 

All 

No 

3-2 

2-1 

OHset 

HF 

ARIZONA 

Douglas  Dispatch 

Page 

$291 

Page 

$256 

All 

All 

-IP 

HF&SP 

•  Flagstaff  Arizona  Daily  Sun 

600 

$120 

600 

$80 

600 

$45 

MTWTFS 

MTWTFS 

Yest 

5-4 

1-1 

OHset 

HF 

Occ. 

Mesa  Tribune 

600 

$225 

600 

$140 

600 

$75 

All 

Yest 

2-1 

2-2 

OHset 

HF 

•  Phoenix  Republic  Gazettef: 

900 

$500 

900 

$400 

900 

$30P 

All 

All 

Yest 

5-5 

3-3 

-IP 

HF&SP 

Reg. 

Prescott  Courier 

$80 

$60 

$40 

SMTWTF 

SMtWTF 

Yest 

3-3 

2-2 

OHset 

HF&SP 

•  Scottsdale  Progress 

1000 

$150 

1000 

$100 

1000 

$50 

MTS 

MTWTFS 

Not 

7-4 

2 

Offset 

HF 

Occ. 

Tempe  News 

1000 

$115 

1000 

$80 

1000 

$45 

MTWTFS 

MTWTFS 

Yest 

4-2 

2 

OHset 

HF&SP 

Occ. 

•  9 Tucson  Arizona  Star 
&  Citizen 

1000 

$250 

1000 

$215 

1000 

$185 

All 

All 

Yest 

7-2 

2-2 

-IP 

HF&SP 

Occ. 

•  Yuma  Sun  &  Arizona  Sentinel  None 

$165 

None 

$110 

None 

$55 

SMTWTF 

SMTWTF 

Yest 

3-3 

1-1 

OHset 

HF 

Reg. 

ARKANSAS 

Conway  Log  Cabin  Democrat  None 

$120 

None 

$90 

None 

$55 

MTWTFS 

MTWTFS 

Yes 

3-2 

1 

Offset 

HF 

El  Dorado  News  Times 

840 

$130 

840 

^0 

None 

$50 

MTFS 

MTWFS 

No 

3-2 

OHset 

HF 

Occ. 

Fayetteville  Northwest 
Arkansas  Times 

None 

$140 

None 

$100 

None 

$60 

MTWTFS 

MTWTFS 

Not 

3 

2-2 

-/- 

HF 

Forrest  City  Times  Herald 

1000 

$40 

All 

No 

2 

2-2 

OHset 

HF&SP 

•  Fort  Smith  Times  Record, 
Southwest  American 

1000 

$150 

1000 

$125 

1000 

$75 

All 

All 

Yest 

3-3 

2-1 

51- 

HF&SP 

Reg. 

Harrison  Times 

1000 

$35 

All 

No 

2 

2-2 

-IP 

HF&SP 

Hope  Star 

1000 

$80 

1000 

$60 

1000 

$35 

MTWTFS 

MTWTFS 

Not 

7-3 

2 

Offset 

HF&SP 

Occ. 

Hot  Springs  Sentinel-Record 
New  Era 

1000 

$150 

1000 

$100 

1000 

$50 

All 

All 

Yest 

10-5 

2-2 

Offset 

HF&SP 

Occ. 

Jonesboro  Sun 

1000 

33-1/3% 

All 

Yes 

7 

2-2 

Offset 

HF 

•  Little  Rock  Arkansas 
Democrat 

1000 

$315* 

1000 

$265* 

1000 

$205* 

All 

All 

Yest 

7-7 

2-2 

-IP 

HF&SP 

Occ. 

Little  Rock  Arkansas  Gazette  1000 

$365* 

1000 

$305* 

1000 

$255* 

All 

All 

Yest 

7-3 

3-4 

-IP 

HF 

Reg. 

Pine  BluH  Commercial 

1000 

100% 

.  1000 

66-2/3%  1000 

33-1/3% 

All 

All 

Yest 

10-7 

5/P 

HF&SP 

Rogers  News 

1000 

$105 

1000 

$70 

1000 

$35 

All 

All 

Not 

2-1 

Offset 

HF 

Searcy  Citizen 

None 

$150 

None 

$100 

None 

$50 

All 

All 

2-2 

Offset 

Springdale  News 

None 

$105 

None 

$70 

None 

$35 

MTWTF 

MTWTF 

Yest 

5-2 

2-2 

Offset 

HF 

Reg. 

Texarkana  Gazetta  &  News 

1000 

$140 

1000 

$100 

1000 

$70 

All 

All 

Yest 

7-7 

1-3 

Offset 

HF&SP 

West  Memphis  Times 

1000 

$165 

1000 

$110 

1000 

$55 

All 

All 

Yest 

5-3 

3 

51- 

HF 

CALIFORNIA 

•  Alameda  Times-Star 

1120 

2/3%*  1120 

1/2%*  1120 

1/3%* 

MTWTFS 

MTWTFS 

Yest 

3-3 

1-1 

OHset 

HF 

Occ. 

Alahmbra  Post  Advocate 

Vt  Page 

$200 

'/.Page 

$150 

%  Page 

$100 

All 

All 

Yest 

2-1 

1-2 

OHset 

HF 

Anaheim  Bulletin 

1000 

$200 

1000 

$135 

1000 

$75 

MTWTFS 

MTWTFS 

Yest 

2-1 

1-2 

-IP 

HF 

Antioch  Ledger 

1000 

$180 

1000 

$120 

1000 

$60 

MTWTFS 

MTWTFS 

Yest 

2-2 

OHset 

HF&SP 

Occ. 

•  Bakersfield  Californian 

1000 

65%  1000 

50%  1000 

33-1/3% 

All 

All 

Yest 

3-3 

1-3 

-IP 

HF&SP 

Reg. 

Banning-Beaumont 

Record  Gazette 

None 

$45 

All 

No 

3 

4-4 

Offset 

HF 

Barstow  Desert-Dispatch 

None 

$120 

None 

$80 

None 

$40 

MTWTFS 

MTVVTFS 

No 

2-2 

1-1 

OHset 

HF&SP 

•  Berkeley  Gazette 

588 

$195 

588 

$150 

588 

$95 

MTWTFS 

MTWTFS 

Yest 

3-3 

-IP 

HF&SP 

Occ. 

Brawley  News 

980 

$40* 

All 

Not 

2-2 

2-2 

-1- 

HF 

Burbank  Review 

560 

$305 

560 

$205 

560 

$105 

MTF 

MTWTFS 

Yest 

3-3 

2^2 

-IP 

HF&SP 

*  Volume  rate  discount  available.  t  AdPro  inks  available.  $  To  convert  to  offset. 
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You’re  a  better  “buy  ” 
whenyou  use  more 
photostapfe 


i 


For  the  reader:  Photos  add  reality  and 
immediacy.  Photographs  talk  to  him 
through  his  most  direct  and  important 
sense— visual  impact! 

For  you:  Liberal  use  of  pictures  boosts 
circulation.  Builds,  keeps  reader  interest. 

For  your  advertisers:  The  newspaper 
with  reader  interest  is  the  one  that  justi¬ 
fies  their  advertising  dollars. 

Increase  the  photography  in  your  pa¬ 
per  and  simultaneously  save  your  staff 
time  with  economical  Kodak  equipment. 
For  example,  the  Kodak  Versamat  Film 
Processor,  Model  5,  can  deliver  ready-to- 
use  negatives  in  less  than  four  minutes. 
Your  photographers  get  in  and  get  out 
in  a  hurry. 

The  Kodak  Ektamatic  Processor, 
Model  214-K,  can  also  aid  the  speed-up, 
y  ^  delivering  stabilized,  finished  prints  in 
15  seconds.  Eliminates  the  bother  . . .  re- 
■v-jv  ,-0  duces  the  time  and  space  required  for 
standard  darkroom  "wet  areas"  too. 

Get  your  photographers  out  of  the 
darkroom  and  onto  the  news  sooner  with 
just  a  little  help  from  Kodak.  Ask  your 
photographers  about  these 
products— they  know  about 
their  virtues. 


Eastman  Kodak  Company,  Dept.  412-L, 
Rochester,  N.Y.  14650 

I'd  like  to  receive  more  information  about  how 
Kodak  products  and  equipment  can  make  my 
paper  a  better  buy. 


V 


The  best  inpiession  you  can  make. 

Kodak  products  for  quality  photography— and  quality  printing. 
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3  Colors 
and  Black 
Min.  Size 

3-Color*  2  Colors 
extra  and  Black 
charge  Min.  Size 

2-Color* 

extra 

charge 

1  Color 
and  Black 
Min.  Size 

1 -Color* 
extra 
charge 

Days 
of  Wk. 
Process 
color 
Avail. 

Days 
of  Wk. 
Spot 
color 
Avail. 

Mixt 

Spec. 

ink 

Closing 
days  for 
full  & 
Spot  Col. 

No.  of 
Progs 
and 
Proofs 

5th  Cyl. 

& 

Patch 

Mats 

Pre-Prt. 

Inserts 

Accepted 

Use 

Edit 

Color 

CALIFORNIA  (Cont'd.) 

Cainarillo  News 

None 

$65 

MTWTF 

Not 

2 

Offset 

HF 

Chico  Enterprise-Record 

560 

$150  560 

$100 

560 

$50 

MTWTFS 

MTWTFS 

Vest 

5-5 

3-1 

-IP 

HF 

Occ. 

Concord  Transcript 

588 

$60 

MTWTF 

Vest 

5-2 

2 

HF 

Occ. 

Corona  Independent 

1000 

$60 

MTWTF 

MTWTF 

Vest 

4-2 

2-1 

-/- 

HF81SP 

Culver  City  Star  & 

News  Vanguard 

588 

$175  588 

$125 

588 

$75 

MTWTFS 

MTWTFS 

No 

2-2 

2-2 

SI- 

HF81SP 

Davis  Enterprise 

None 

$100  None 

$75 

None 

$50 

MTWTF 

MTWTF 

Not 

3-2 

1-2 

Offset 

HF 

Occ. 

Downey  Southeast  News 
&  Champion 

560 

$145  560 

$100 

560 

$55 

All 

All 

4-4 

1-1 

HF81SP 

El  Cajon  Inland  Empire 
Californian 

$105 

$82 

MTWTFS 

Not 

2-2 

2 

HF 

El  Centro  Post  Imperial 
Valley  Press 

980 

$40* 

All 

Not 

2-2 

2-2 

HF 

•  Escondido  Times-Advocate 

None 

$195*  None 

$130* 

None 

$65* 

SMTWTF 

SMTWTF 

Vest 

10-3 

2-1 

Offset 

HF 

Occ. 

Eureka  Humbolt 

Standard  Times 

1000 

$145  1000 

:-il5 

1000 

$85 

All 

All 

Vest 

7-7 

1 

HF 

•  Fairfield  Daily  Republic 

None 

$100  None 

$75 

None 

$50 

SMTWTF 

SMTWTF 

Not 

6-4 

Offset 

HF 

Reg. 

Fontana  Herald  News 

None 

$125  None 

^0 

None 

$50 

MTWTFS 

MTWTFS 

Not 

3-2 

2 

Offset 

HF81SP 

Fremont  Newark  Argus 

560 

$120  560 

$84 

560 

$48 

MTTFS 

MTTFS 

Vest 

2-2 

Offset 

HF 

Fremont  News-Register 

1000 

$110  1000 

$80 

1000 

$50 

MTTFS 

MTTFS 

Vest 

2-2 

Offset 

HF 

•  Fresno  Bee 

980 

$330*  980 

$260* 

560 

$180* 

All 

All 

vest 

3-3 

2-2 

-IP 

HF 

Reg. 

Fullerton  News  Tribune 

980 

$180  980 

$120 

980 

$85 

MTWTFS 

MTWTFS 

Vest 

2-2 

1-1 

-IP 

HF 

Reg. 

Garden  Grove  Orange 
County  News 

1000 

$500  1000 

$400 

1000 

$250 

All 

All 

Vest 

2-k 

3-4 

-IP 

HF81SP 

Gilroy  Dispatch 

None 

$90 

None 

$45 

All 

2 

Offset 

Glendale  News-Press 

1000 

$240  1000 

$160 

588 

$80 

MTF 

MTWTFS 

Vest 

3-3 

2-2 

-IP 

HF81SP 

Occ. 

Grass  Valley-Nevada 

City  Union 

700 

$80 

700 

$45 

MTWTFS 

Ye$ 

5-3 

1 

Offset 

HF 

Hanford  Sentinel 

600 

$110  600 

$80 

600 

$50 

MTWTFS 

MTWTFS 

Vest 

2-2 

1-1 

Offset 

HF 

Occ. 

Hayward  Review 

560 

$210  560 

$168 

560 

$108 

All 

All 

Vest 

6-3 

1-1 

-/- 

HF 

Hemet  News 

1176 

75% 

1176 

50% 

FS 

All 

Yes 

5-3 

1 

-IP 

HF81SP 

Hollister  Free  Lance 

None 

$40 

MTTF 

Yest 

3-3 

1-1 

Offset 

HF 

Huntington  Beach 
Independent 

560 

$120  560 

$90 

560 

$50 

All 

All 

Yest 

4-2 

2-3 

-IP 

HF81SP 

Huntington  Park  Signal 

560 

$120  560 

$90 

None 

$50 

MTTF 

MTTFS 

Yes 

3-2 

1-1 

-IP 

HF 

Occ. 

Indio  News 

1000 

$110  1000 

$85 

1000 

$55 

MTWTFS 

MTWTFS 

Not 

3-3 

3 

-IP 

HF81SP 

Inglewood  News 

588 

$175  588 

$125 

588 

$75 

MTTFS 

MTTFS 

Yest 

7-3 

1-1 

5/P 

HF81SP 

•  La  Habra-Brea  Star  Progress 

1000 

$550  1000 

$450 

1000 

$300 

SMTWTF 

SMTWTF 

Yest 

2-2 

4-2 

5/P 

HF 

Occ. 

Lancaster  Antelope  Valley 
Ledger-Gazette 

1000 

$165  1000 

$110 

1000 

$55 

MTWTF 

MTWTF 

Not 

7-1 

1 

-1- 

HF/SP 

Occ. 

•  Livermore  Herald  &  News 

588 

$120  588 

$84 

588 

$48 

All 

All 

Yest 

3-3 

Offset 

Reg. 

Lodi  News-Sentinel 

None 

$120  None 

$80 

None 

$40 

MTWTFS 

MTWTFS 

Yest 

3-2 

1-1 

SIP 

HF 

Occ. 

Lompoc  Record 

560 

$50  5^ 

$50 

560 

$50 

MTWTFS 

MTWTFS 

Yest 

3-2 

1-1 

Offset 

HF 

Reg. 

Long  Beach  Independent 
Press  Telegram 

1000 

$500*  1000 

$400* 

1000 

$250* 

All 

All 

Yest 

4-2 

3-4 

-IP 

HF81SP 

Reg. 

•  Los  Angeles  Herald-Examiner  1000 

$825*  1000 

$725* 

1000 

$625* 

All 

All 

Yest 

7-7 

5-5 

HF 

•  Los  Angeles  Times 

1000 

$1785*  1000 

$1410* 

1000 

$1205* 

All 

All 

Yest 

4-4 

4-4 

-IP 

HF 

Madera  Tribune 

600 

$135  600 

$90 

600 

$45 

MTWTF 

No 

Offset 

HF&SP 

Martinez  News-Gazette 

600 

75%  600 

60% 

600 

35% 

All 

All 

Yest 

7-7 

3-2 

56- 

HF 

Marysville-Yuba  City 

Appeal  Democrat 

None 

$150  None 

$100 

None 

$50 

MTWTFS 

MTWTFS 

Yest 

3-2 

2-2 

-IP 

HF81SP 

Occ. 

Merced  Sun-Star 

600 

$125  600 

$95 

600 

$65 

MTWTFS 

Yest 

3-2 

Offset 

HF 

•  Modesto  Bee 

980 

$140  980 

$120 

560 

$90 

MTWTF 

SMTWTF 

Yest 

3-3 

-IP 

HF 

Occ. 

•  Monrovia  News-Post 

560 

$175  560 

$125 

560 

$65 

MTWTFS 

MTWTFS 

Yest 

2-2 

1-1 

Offset 

HF81SP 

Reg. 

Monterey  Peninsula  Herald 

602 

75%  602 

70% 

602 

35% 

MTWTFS 

MTWTFS 

Yest 

3-2 

2-2 

-IP 

HF 

Occ. 

Napa  Register 

600 

$145  600 

$100 

600 

$55 

MTWTFS 

Yest 

5-2 

2-2 

Offset 

HF 

Occ. 

6  Newport  Beach-Costa  Mesa 
Orange  Coast  Daily  Pilot 

None 

$225  None 

$150 

None 

$75 

MTWTFS 

MTWTFS 

Yest 

3-3 

2-2 

-IP 

HF 

Reg. 

•  Oakland  Tribune 

1000 

$600  1000 

$600 

1000 

35% 

SMTWT 

All 

Yest 

4-2 

2-4 

-IP 

HF 

Occ. 

Oceanside  Blade  Tribune 

1000 

$175  1000 

$135 

1000 

$95 

All 

All 

Yest 

3-3 

1-1 

Offset 

HFSiSP 

Ontario-Upland  Report 

None 

$190  None 

$135 

None 

$80 

All 

All 

Yest 

3-2 

2-2 

-/- 

HF 

Occ. 

•  gOroville  Mercury-Register 

1000 

$40 

MTWTFS 

Yest 

2  2 

2-1 

5/- 

HF 

Oxnard  Press  Courier 

None 

$135  None 

$105 

None 

$70 

All 

All 

Yest 

2-1 

5/P 

HF 

Palm  Springs  Desert  Sun 

1000 

$210 

All 

Yes 

-/- 

•  Palo  Alto  Times 

None 

$160  None 

$150 

None 

$100 

MTWTFS 

MTWTFS 

Yest 

3-3 

1-1 

-IP 

Reg. 

P»adena  Star -News 

1000 

$300  1000 

$275 

1000 

$225 

All 

All 

Yest 

2-2 

2-2 

-IP 

HF81SP 

Paso  Robles  Press 

None 

$50 

MTTF 

MTTF 

Vest 

3-3 

2-2 

Offset 

HF 

Petaluma  Argus-Courier 

600 

$105  600 

$75 

600 

$45 

MTWTFS 

MTWTFS 

Yest 

3-3 

1-1 

Offset 

HFSiSP 

Occ. 

Pittsburg  Post-Dispatch 

1000 

$100 

1000 

$50 

MTTF 

MTTF 

101 

Offset 

HF 

•  Pomona  Progress-Bulletin 

None 

$205  None 

$145 

None 

$85 

All 

All 

Vest 

4-3 

2-2 

SI- 

HF 

Porterville  Recorder 

Page 

$150  1176 

$100 

588 

$50 

MTTF 

MTWTFS 

Not 

4  2 

2-2 

Offset 

HFSiSP 

Red  Bluff  News 

None 

$95  None 

$65 

None 

$40 

MTWTF 

MTWTFS 

Not 

6-2 

2-2 

Offset 

HFSiSP 

6  Redding  Record-Searchlight  600 

$95  None 

$75 

None 

$55 

MTWTFS 

MTWTFS 

Yest 

3-3 

2-2 

-IP 

HF 

Occ. 

Redland  Facts 

600 

65%  600 

50%  600 

35% 

MTWTFS 

MTWTFS 

Yest 

3-3 

1-1 

Offset 

HF 

•  Redwood  City  Tribune 

14 

$135  14 

$90 

14 

$65 

MTWTFS 

MTWTFS 

Yest 

3-3 

2-2 

5/P 

HF 

Rag. 

Richmond  Irtdependent 

588 

$210  588 

$165 

588 

$110 

MTWTFS 

MTWTFS 

Yest 

3-3 

-IP 

HFSiSP 

Occ. 

Riverside  Press-Enterprise 

1000 

$340  560 

$260 

None 

$156 

All 

All 

Yest 

2-2 

2 

HFSiSP 

Reg. 

Roseville  Press-Tribune 

None 

$50 

All 

Yest 

3 

1-1 

Offset 

HFSiSP 

Volume  rate  discount  available.  t  AdPro  inks  available. 
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If  you’re  sold 
by  this  ad 
you’re  in 
the  minority 

COLOR  MAKES  THE  CASH  REGISTER 
RING  IN  LONG  BEACH,  CAL. 


Color  ads  in  the  Long  Beach  Independent, 
Press-Telegram  produced  84.9%  more  sales  than 
identical  black-and-white  ads. 

In  six  tests  using  comparable  stores,  identical 
items  at  identical  prices  with  color  versus 
black-and-white  the  only  variable,  the  color  ads 
rang  the  cash  register  almost  twice  as 
often  as  the  black-and-white.  , 


And  the  Independent,  Press-Telegram  is  I* 
the  only  newspaper  to  really  reach  the  * 
one  million  people  living  in  the  Long 
Beach  Metropolitan  Area.  No  other  metro¬ 
politan  daily  reaches  more  than  1  out  of  6  homes 
in  the  market. 

To  put  more  of  the  green  in  your 

cash  register  —  put  your  ads  in  the  Independent, 

Press-Telegram. 


Represented  nationally  by  Sawyer  •  Ferguson  •  Walker  Co. 


With  new 
Micro-Metal  40, 
more  letterpress  papers 
can  now  shoot  for 
100%  cold  type! 


Micro-Metal  40,  the  new  thinner  gauge, 
cost  cutting  zinc  engravers’  metal,  is  right 
in  step  with  the  economies  of  cold  type 
plate  production. 

Micro-Metal  40  saves  you  about 
15%  in  metal  costs.  And  its  etching 
depth  of  only  .030  means  less  time  in 
the  bath,  more  plates  per  bath  and 
per  hour,  plus  lower  chemical  costs. 
Now  you  can  shoot  for  100%  cold 
type  and  simplify  and  speed-up  your 
entire  operation  from  copy  to  press. 

Cold  type  is  the  answer  to  meeting 
deadlines  at  less  cost.  Micro-Metal  40 
helps  it  pay  off. 


BAIJ:^  METIAL  &  CMEMICAL 

DIVISION  OF  BALL  CORPORATION 

GREENEVILLE,  TENN.  37743 


Daily  Newspapers  offering  ROP  color:  rates  and  data  —  Cont'd. 

Compiled  by  Editor  &  Publisher  and  Reilly-Lake  Shore  Graphics,  Chicago,  March,  1972 
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Process 
color 

Avail. 
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Closing 
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&  Pre-Prt. 

Patch  Inserts 

Mats  Accaptad 

Use 

Edit 

Color 

CALIFORNIA  (Cont'd.) 

Sacramento  Bee 

Page 

$420 

Page 

$340 

Page 

$260 

All 

All 

Vest 

3-3 

1-3 

-/P 

HF 

Reg. 

•  Sacramento  Union 

84 

$335* 

84 

$275* 

84 

$205* 

All 

All 

Vest 

4-2 

1-1 

Offset 

HF&SP 

Reg. 

•  Salmas  Californian 

1200 

$189 

1200 

$164 

602 

$50 

MTWTFS 

MTWTFS 

Vest 

5-3 

1-1 

5/P 

HF 

Occ. 

San  Bernardino  Sun-Telegram  None 

$385 

None 

$275 

None 

$165 

All 

All 

Vest 

3-2 

2-2 

-IP 

HF 

San  Clemente  Sun-Post 

600 

$50 

MTWTF 

Vest 

5 

2-2 

Offset 

•  San  DieuO  Union  Tribune 

1000 

$600^“ 

Tobo 

“$47^* 

1000 

$3^ 

Xll  ~ 

Ail 

Vest 

5-2 

1-1 

5/P 

HF&SP 

Reg. 

•  San  Fernando  Valley  Times 

None 

$365 

None 

$260 

None 

$155 

All 

Vest 

3-2 

2-2 

-IP 

HF 

•  San  Francisco 

Examiner  &  Chronicle 

1000 

$1200 

1000 

$1200 

1000 

$650 

MTWTFS 

MTWTFS 

Vest 

10-5 

-/- 

HF 

San  Francisco 

Commercial  News  (Tab.) 

50% 

30% 

1 

Offset 

HF 

•  San  Gabriel  Valley  Tribune 

600 

$300 

600 

$225 

600 

$175 

Not 

5/P 

HF 

•  San  Jose  Mercury-News 

1000 

$550* 

1000 

$485* 

1000 

$300* 

All 

All 

Vest 

3-3 

3-3 

-IP 

HF 

Occ. 

San  Leandro  News 

1000 

$110 

1000 

$80 

1000 

$50 

MTTFS 

MTTFS 

Vest 

3-3 

2-2 

Offset 

HF&SP 

•  9San  Luis  Obispo 

Telegram  Tribune 

None 

$100 

None 

$75 

None 

$50 

MTWTFS 

MTWTFS 

Vest 

4-3 

2-2 

5/P 

HF 

•  San  Mateo  Times  & 

News  Leader 

1000 

$190 

1000 

$160 

1000 

$110 

MTWTFS 

MTWTFS 

Vest 

3-2 

2-2 

-/- 

HF 

Occ. 

San  Pedro  News-Pilot 

560 

$330 

560 

$255 

None 

$155 

MTS 

MTWTFS 

Not 

3-2 

1-1 

Offset 

HF 

•  San  Rafael 

1  ndependent-Journal 

1000 

$195 

1000 

$165 

600 

$126 

MTWTFS 

MTWTFS 

Vest 

3-3 

2-1 

HF 

Occ. 

•  Santa  Ana  Register 

1000 

$550 

1000 

$450 

1000 

$300 

SMTWTF 

SMTWTF 

Vest 

4-3 

3-3 

5/P 

HF 

•  Santa  Barbara  News-Press 

1000 

$190* 

1000 

$135* 

600 

$80* 

All 

All 

Vest 

7-7 

2-1 

-IP 

HF 

R«g. 

Santa  Cruz  Sentinel 

560 

$150 

560 

$100 

560 

$50 

SMTWTF 

SMTWTF 

Vest 

3-2 

2-2 

5/P 

HF 

Occ. 

Santa  Maria  Times 

600 

$100 

600 

$75 

600 

$50 

MTWTFS 

MTWrrFS 

Vest 

3-3 

2 

Offset 

HF 

Santa  Monica 

Evening  Outlook 

600 

$190 

600 

$140 

600 

$94 

MTWTFS 

MTWTFS 

3-3 

HF 

Santa  Paula  Chronicle 

600 

$100 

600 

$70 

600 

$35 

MTWTF 

MTWTF 

Vest 

3-3 

2-2 

5/P 

HF 

Occ. 

•  9Santa  Rosa  Press  Democrat 

1000 

$285 

1000 

$190 

600 

$132 

SMTWTF 

SMTWTF 

Vest 

7-7 

1-2 

-IP 

HF 

Occ. 

Sonora  Union-Democrat 

None 

$60 

All 

Offset 

HF 

•  South  Lake  Tahoe  Tribune 

None 

$115 

None 

$80 

None 

$45 

MTWTF 

MTWTF 

Vest 

3-3 

1-1 

Offset 

HF&SP 

Occ. 

•  Stockton  Record 

14 

$250* 

14 

$210* 

14 

$125* 

All 

All 

Vest 

5-3 

1-4 

-IP 

HF 

Sunnyvale  Standard 

Register  Leader 

588 

$50 

All 

Yes 

2 

2-2 

HF 

Taft  Midway  Driller 

Vi  Page 

$40 

MTWTF 

MTWTF 

Yes 

5-5 

2-2 

Offset 

HF 

Thousand  Oaks 
News-Chronicle 

None 

$321 

None 

$229 

None 

$132 

SMTWTF 

SMTWTF 

Yes 

2-2 

Offset 

HF 

Occ. 

•  Torrence-Redondo  Beach- 

Hermosa  Beach-Manhattan 

Beach  South  Bay  Breeze  560 

$225* 

560 

$175* 

560 

$115* 

All 

All 

Yest 

3-2 

2-2 

Offset 

HF&SP 

Occ. 

Tulare  Advance- 
Register  &  Times 

None 

$65* 

None 

$50* 

None 

$35* 

MTWTFS 

MTWTFS 

Yest 

3-2 

1-1 

-/- 

HF 

Turlock  Journal 

1000 

$90 

1000 

$45 

MTWTFS 

MTWTFS 

Yest 

3-2 

3-3 

Occ. 

Vallejo  Times-Herald  & 
News-Chronicle 

600 

75% 

600 

60% 

600 

35% 

All 

All 

Yes 

7-7 

2-2 

5/- 

HF 

Van  Nuys  News  & 

Valley  News 

1000 

$372 

1000 

$267 

1000 

$162 

STF 

STTF 

Yest 

5-3 

3-4 

-IP 

•  Ventura  Star-Free  Press 

None 

$321 

None 

$229 

None 

$132 

SMTTFS 

All 

Yest 

3-2 

2-2 

5/P 

HF 

Victorville  Press 

$120 

$60 

MTWTF 

MTWTF 

Yest 

4-2 

1-1 

Offset 

HF 

Reg. 

Visalia  Times-Oelta 

Page 

$130 

Page 

$115 

Page 

$75 

Yest 

3-3 

2-2 

-IP 

HF 

•  Walnut  Creek  Contra 

Costa  Times 

672 

$150 

STWTF 

Not 

4 

2 

HF 

Occ. 

Watsonville  Register- 
Pajaronian  &  Sun 

None 

$145 

None 

$100 

None 

$55 

MTWTFS 

MTWTFS 

Yest 

4-3 

2-2 

Offset 

HF 

Occ. 

West  Covina  Tribune 

600 

$300 

600 

$225 

600 

$175 

All 

All 

Yest 

5-2 

6-6 

-IP 

HF 

Whittier-News 

1320 

75% 

1320 

50% 

660 

25% 

All 

All 

Yest 

5-2 

6-6 

-IP 

HF 

Willows  Journal 

None 

75% 

None 

50% 

None 

25% 

MTWrrF 

MTWTF 

Not 

3-2 

3-2 

Offset 

HF&SP 

Woodland  Democrat 

Page 

$135 

1000 

$85 

1000 

$60 

MTWTFS 

MTWTFS 

No 

3-3 

3-3 

Offset 

HF&SP 

COLORADO 

Alamosa  Valley  Courier 

None 

$150 

None 

$100 

None 

$50 

MTWTF 

MTWTF 

Not 

4-2 

1-1 

Offset 

HF 

Reg. 

Boulder  Camera 

1000 

$160 

1000 

$110 

1000 

$57 

All 

All 

Yest 

7-3 

1-1 

HF 

Occ. 

Canon  City  Record 

420 

$125 

420 

$75 

420 

$40 

Not 

4-2 

1 

Offset 

HF 

Occ. 

Colorado  Springs  Sun 

Page 

$200 

1219 

$140 

1219 

$80 

All 

All 

Yest 

3-3 

1-1 

SI- 

HF 

•  Colorado  Springs 

Gazette-T  elegraph 

1000 

$330 

1000 

$220 

1000 

$70 

All 

All 

Yest 

3 

2-2 

-IP 

HF 

Reg. 

•  Denver  Post 

1000 

50% 

1000 

40% 

1000 

25% 

All 

All 

Yest 

7-7 

2 

-1- 

HF 

Reg. 

•  6Denver  Rocky  Mountain  News  Page 

$310 

Page 

$240 

Page 

$150 

All 

All 

Yest 

3-2 

2-2 

-IP 

HF 

Reg. 

Durango  Herald 

560 

$120 

560 

$80 

560 

$40 

SMTWTF 

SMTWTF 

Not 

4-4 

2-1 

Offset 

HF&SP 

Reg. 

Fort  Collins  Coloradoan 

None 

$135 

None 

$95 

None 

$50 

SMTWTF 

SMTWTF 

Yes 

5-2 

2-2 

5/P 

HF 

Occ. 

•  6  Grand  Junction  Sentinel 

None 

$118* 

None 

$89* 

None 

$47* 

All 

All 

Yest 

5-3 

1-1 

HF&SP 

Reg. 

Greeley  Tribune& Republican  1000 

$150 

1000 

$100 

1000 

$50 

MTWTFS 

MTWTFS 

No 

3-3 

2-2 

SI- 

La  Junta  Tribune-Democrat 

600 

$77.50  600 

$57.50  600 

$37.50 

MTWrrFS 

MTWTFS 

Yest 

14-7 

1-1 

Offset 

HF 

9  Lamar  Tri -State  News 

1000 

33-1/3%  1000 

50% 

MTWTF 

No 

5-5 

2 

Offset 

HF 

Occ. 

Longmont  Times-Call 

1120 

$80 

None 

$40 

MTWTFS 

Yest 

2 

2-2 

HF 

Occ. 

Loveland  Reporter-Herald 

1000 

$40 

MTTFS 

Not 

3-3 

1 

HF 

Occ. 

•  Montrose  Press 

588 

$120 

588 

$80 

588 

$40 

MTTF 

MTWTF 

No 

3-2 

2-1 

Offset 

HF 

Occ. 

Pueblo  Star-Journal 
Chieftain 

600 

$205 

600 

$152.50  600 

$100 

All 

All 

Yest 

8-6 

2-2 

-IP 

HF&SP 

Occ. 

*  Volume  rate  discount  available.  t  AdPro  inks  available. 
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COLORADO  (Cont'd.) 


Rocky  Ford  Gazette  600  S80  600  S40  MTWTF  Vest  3-3  2 _ Offset  HF 


Sterling  Journal-Advocate 

1000 

$90 

1000 

$70 

1000 

$50 

MTWTFS 

MTWTFS 

No 

2-2 

Offset 

HFSiSP 

Occ. 

CONNECTICUT 

9  Bridgeport  Post  &  Telegram 

1000 

$320 

1000 

$270 

1000 

$150 

All 

All 

Vest 

2-3 

5/P 

HF 

Bristol  Press 

850 

$255 

850 

$170 

850 

$85 

MTWTFS 

MTWTFS 

Vest 

7-7 

2 

5/P 

HF 

6  Danbury  News-Times 

1000 

$200 

700 

$150 

700 

$100 

MTWTFS 

MTWTFS 

Vest 

4-2 

1 

Offset 

HF 

Occ. 

Greenwich  Time 

Page 

$340 

Page 

$210 

1000 

$185 

MTWTF 

Vest 

2  2 

2-2 

Offset 

Occ. 

a  Hartford  Courant 

Page 

$466* 

Page 

$337* 

1000 

$208* 

All 

All 

Vest 

7-7 

2 

HF&SP 

Occ. 

•  Hartford  Times 

Page 

$1518* 

Page 

$1403* 

1000 

$1288* 

All 

All 

Vest 

7-5 

2-2 

-/P 

HF&SP 

Occ. 

Manchester  Herald 

None 

$225 

None 

$150 

None 

$75 

MTWTFS 

MTWTFS 

Vest 

7-2 

6-2 

Offset 

HF81SP 

Occ. 

•  9  Meriden  Morning 

Record  &  Journal 

1050 

$125 

1050 

$75 

MTWTFS 

Not 

2-2 

1 

HF 

9Middletown  Press 

1000 

$240 

1000 

$160 

1000 

$80 

MTWTFS 

MTWTFS 

Vest 

3-3 

2-2 

-/- 

HF 

Milford  Citizen 

1000 

$300 

1000 

$200 

1000 

$100 

SMTWTF 

SMTWTF 

Not 

3-2 

1-2 

Offset 

Occ. 

9New  Britain  Herald 

None 

$100 

MTWTFS 

Vest 

7 

2 

HF 

Occ. 

New  Haven  Journal-Courier  & 
Register 

1000 

$420 

1000 

$330 

1000 

$235 

All 

All 

Vest 

7-7 

3-3 

-/P 

HF81SP 

9New  London  Day 

None 

$260 

1000 

$195 

1000 

$130 

MTWTFS 

Not 

5-5 

2-1 

HF 

6Norwich  Bulletin 

600 

$100 

SMTWFS 

Vest 

3-2 

2-2 

Offset 

HF&SP 

Stamford  Advocate 

1000 

$170 

MTWTFS 

3 

1 

HF 

Torrington  Register 

1000 

$140 

1000 

$75 

MTWTFS 

Not 

3 

2  2 

HF 

a9Waterbury  Republican 
&  American 

1000 

$240* 

1000 

$180* 

1000 

$120* 

All 

All 

Not 

7-7 

2-2 

Offset 

HF 

Reg. 

9Willimantic  Chronicle 

None 

$60 

MTWTF 

Vest 

2-2 

_ 

Offset 

_ 

_ _ 

DELAWARE 


Dover  State  News 

None 

$180 

None 

$120 

None 

$60 

MTWTF 

MTWTF 

Vest 

3-3 

2-2 

HF&SP 

Occ. 

Wilmington  News  &  Journal 

1000 

$395* 

1000 

$295* 

600 

$210* 

MTWTFS 

MTWTFS 

Vest 

5-5 

1-1 

-/- 

HF&SP 

Occ. 

DISTRICT  OF  COLUMBIA 

SWashington  News 

1200 

$450 

600 

$350 

600 

$250 

MTWTFS 

MTWTFS 

Vest 

3-3 

2 

-/- 

HF 

Washington  Post 

1000 

$720 

1000 

$585 

1000 

$485 

All 

All 

Vest 

10-5 

3-6 

-/- 

HF 

•  Washington  Star 

1000 

$675* 

1000 

$525* 

1000 

$375* 

All 

All 

Vest 

5-3 

2-6 

-/- 

HF&SP 

Reg. 

FLORIDA 

•  Bradenton  Herald 

1000 

$165 

1000 

$125 

1000 

$85 

All 

All 

Vest 

5-3 

1-1 

-/- 

HF 

Reg. 

Clearwater  Sun 

None 

$180 

None 

$130 

None 

$70 

SMTWTF 

SMTWTF 

Vest 

4-4 

2-2 

5/P 

HF 

Reg. 

•  Cocoa  T  oday 

1000 

$465 

1000 

$348 

1000 

$240 

All 

All 

Not 

5-3 

2-2 

-/P 

HF&SP 

Reg. 

6 Daytona  Beach  News-Journal  %  Page 

$200* 

54  Page 

$150* 

54  Page 

$100* 

All 

All 

Vest 

7-7 

2-2 

Offset 

HF 

Reg. 

•  Deland  Sun-News 

600 

$100 

600 

$75 

600 

$50 

SMTTF 

SMTWTF 

Yes 

3-2 

1 

Offset 

HF 

Occ. 

Fort  Lauderdale  News 

1000 

$350 

1000 

$350 

1000 

$225 

All 

All 

Vest 

3-3 

2-2 

HF 

Fort  Myers  News-Press 

1000 

$175 

1000 

$125 

1000 

$70 

All 

All 

Vest 

4-4 

2-2 

5/P 

HF&SP 

Occ. 

Fort  Pierce  News  Tribune 

1000 

$85 

1000 

$50 

All 

Vest 

3 

HF 

Fort  Walton  Beach 

Playground  Daily  News 

680 

$145 

680 

$110 

680 

$75 

SMTWTF 

SMTWTF 

Yes 

5-3 

1-1 

Offset 

HF 

Gainsville  Sun 

1120 

$190 

1120 

$140 

1120 

$85 

All 

Yes 

7  4 

2 

-/- 

HF 

Occ. 

•  Hollywood  Sun-Tattler 

None 

$250 

None 

$200 

None 

$100 

MTWTFS 

MTWTFS 

Yest 

3-3 

1 

HF 

Reg. 

Homestead  News- Leader 

1000 

$150 

1000 

$100 

1000 

$55 

MTWTF 

MTWTF 

Yest 

7-2 

2-2 

Offset 

Occ. 

Jacksonville  Journal  & 
Times-Union 

None 

$700 

None 

$500 

None 

$300 

All 

All 

Yest 

3-3 

2-1 

-/P 

HF&SP 

Occ. 

Key  West  Citizen 

1000 

$135 

1000 

$90 

1000 

$45 

All 

All 

Yest 

7-2 

1 

Offset 

HF 

Lakeland  Ledger 

None 

$235 

None 

$175 

None 

$115 

All 

All 

Yes 

7-7 

2-2 

HF 

•  Lake  Wales  Highlander 

Page 

$95* 

Page 

$65* 

Page 

$35* 

SMTWTF 

SMTWTF 

Yest 

3-2 

1-1 

Offset 

HF&SP 

Reg. 

Leesburg  Commercial 

None 

$120 

None 

$80 

None 

$40 

All 

All 

Yes 

10-3 

Offset 

HF 

_ _ 

Marianna  Jackson 

County  Floridian 

1000 

30% 

TWTFS 

Yest 

3-2 

2 

-/P 

HF&SP 

Melbourne  Times 

None 

$170 

None 

$115 

None 

$75 

All 

All 

Yest 

6-3 

2-2 

Offset 

HF 

•  Miami  Herald 

None 

$950 

None 

$680 

None 

$440 

All 

Yest 

7-4 

1-5 

-/- 

HF&SP 

Reg. 

•  Miami  News 

None 

$950 

None 

$680 

None 

$440 

MTWTFS 

Yest 

7-4 

1-5 

-/- 

HF&SP 

Reg. 

6Miami  Beach  Sun 

None 

$150 

None 

$75 

All 

All 

Yest 

2-2 

Offset 

HF&SP 

Naples  Collier  County  News 

1000 

$200 

1000 

$100 

1000 

$50 

All 

All 

Yest 

7-3 

2-2 

Offset 

HF 

Ocala  Star-Banner 

1000 

$150 

1000 

$120 

1000 

$75 

SMTWTF 

SMTWTF 

Yest 

7-3 

2-2 

Offset 

HF 

Reg. 

•  Orlando  Sentinel  &  Star 

1000 

$400* 

1000 

$350* 

1000 

$260* 

All 

All 

Yest 

7-4 

1-2 

-/P 

HF 

Ref. 

Panama  City  News-Herald 

1000 

30% 

All 

Yest 

10-3 

HF&SP 

Occ. 

•  Pensacola  News- Journal 

1000 

$320 

1000 

$265 

1000 

$225 

All 

All 

Yest 

2-2 

2-2 

-7p 

HF&SP 

Occ. 

Pompano  Beach  Sun  Sentinel 

1  1000 

$350 

1000 

$350 

1000 

$225 

All 

All 

Yest 

4-3 

2-2 

-/- 

HF 

Reg. 

•  St.  Augustine  Record 

None 

$125* 

None 

$100* 

None 

$50* 

MTWTFS 

MTWTFS 

Yest 

5-5 

2-2 

Offset 

HF 

Occ. 

•  St.  Peterburg  Times  & 

1000 

$435 

1000 

$335 

1000 

$235 

All 

All 

Yes 

5-3 

3-3 

Offset 

HF&SP 

Reg. 

1000 

$150 

1000 

$100 

1000 

$50 

MTWTF 

MTWTF 

Not 

5-3 

2-2 

Offset 

HF 

Occ. 

Sarasota  Herald-Tribune 
&  Journal 

1000 

$240 

1000 

$190 

1000 

$140 

All 

Yest 

7-7 

HF&SP 

Reg. 

•  Volume  rate  discount  available.  t  AdPro  inks  available. 
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FLORIDA  (Cont'd.) 

Tallahassee  Democrat 

560 

$225 

560 

$175 

560 

$100 

All 

All 

Vest 

33 

2-2 

Offset 

HF 

Reg. 

•  Tampa  Tribune  &  Times 

1000 

$350 

1000 

$300 

1000 

$225 

All 

All 

Vest 

7-4 

2-2 

-/P 

HF 

Reg. 

•  Titusville  Star-Advocate 

1000 

$175 

1000 

$150 

1000 

$100 

All 

All 

Not 

5-3 

2-2 

Offset 

HFSiSP 

a  West  Palm  Beach  Post-Times 

850 

$275 

850 

$225 

850 

$175 

All 

All 

Not 

7-4 

2-2 

Offset 

HF 

Reg. 

Winter  Haven  News-Chief 

14 

$102.50 

14 

$71.75 

14 

$38.50 

S 

SMTWTF 

Not 

7-4 

3-3 

Offset 

HF 

Occ. 

GEORGIA 

Albany  Herald 

500 

$125 

500 

$100 

500 

$75 

All 

All 

Not 

7-3 

2-2 

5/- 

HF 

Americus  Times-Recorder 

%  Page 

$130 

V4  Page 

$90 

V4  Page 

$50 

MTTF 

MTWTFS 

No 

6-3 

1-1 

Offset 

HFfiiSP 

Occ. 

•  Athens  Banner  Herald 

560 

$120 

560 

$90 

560 

$50 

All 

All 

Vest 

4-3 

1 

Offset 

HFSiSP 

Reg. 

•  Athens  News 

1000 

$140 

1000 

$105 

1000 

$60 

All 

All 

Not 

7-5 

1-1 

Offset 

HF 

•  Atlanta  Journal  Constitution 

1000 

$920 

1000 

$736 

1000 

$552 

MTS 

All 

Vest 

14  10 

1-5 

-/- 

HF 

Occ. 

6Augusta  Chronicle 

798 

$239 

798 

$179 

798 

$119 

All 

All 

Vest 

7-4 

1-1 

Offset 

HF 

Reg. 

•  Columbus  Ledger-Enquirer 

1000 

$225 

1000 

$175 

1000 

$125 

All 

All 

Vest 

5-3 

1-3 

5/P 

HFSiSP 

Reg. 

Cordele  Dispatch 

1000 

$125 

1000 

$60 

1000 

$35 

MTTF 

MTTF 

Not 

3-3 

1-1 

Offset 

HF 

Occ. 

Dalton  Citizen-News 

None 

$60 

MTWTFS 

MTWTFS 

Yes 

2-2 

1-1 

-/- 

HFSiSP 

Gainsville  Times 

None 

$190 

None 

$140 

None 

$75 

SMTWTF 

SMTWTF 

Vest 

2-1 

1-1 

Offset 

HF 

Reg. 

LaGrange  News 

$65 

$65 

$40 

MTWTFS 

MTWTFS 

Vest 

3-2 

1-1 

Offset 

HFSiSP 

Lawrenceville  Gwinnett  News  None 

$150* 

None 

$100* 

None 

$50* 

SMTWTF 

SMTWTF 

Not 

11 

Offset 

HF 

Reg. 

Macon  Telegraph  &  News 

None 

$295 

None 

$225 

None 

$160 

All 

All 

Vest 

5-3 

2-2 

SI- 

HF 

Reg. 

Marietta  Journal 

None 

$175 

None 

$140 

None 

$100 

SMTWTF 

SMTWTF 

Vest 

7-3 

2-2 

Offset 

HFSiSP 

Reg. 

Moultrie  Observer 

1000 

$100 

1000 

$75 

1000 

$50 

All 

Not 

3 

1 

Offset 

HF 

•  Rome  News-Tribune 

1000 

$200 

1000 

$135 

1000 

$75 

SMTWTF 

SMTWTF 

Yes 

2-2 

2 

Offset 

HF 

Reg. 

•  Savannah  News  &  Press 

1000 

$250 

1000 

$200 

1000 

$150 

All 

All 

Vest 

3-1 

3-2 

HFSiSP 

Reg. 

Thomasville  Times-Enterprise  None 

$433 

None 

$398 

None 

$313 

All 

All 

Yes 

5-3 

2-2 

Offset 

HF 

Occ. 

Valdosta  Times 

None 

$65 

MTWTFS 

Not 

3-2 

2-2 

-/- 

HF 

Occ. 

Waycross  Journal-Herald 

980 

$120 

980 

$85 

980 

$50 

MTWTFS 

MTWrrFS 

Not 

5 

1 

-/- 

HF 

Occ. 

West  Point  Valley  Times-News 

None 

$60 

None 

$35 

All 

Not 

Offset 

HF 

HAWAII 

•  Hilo  Hawaii  Tribune-Herald 

None 

$150 

None 

$125 

None 

$80 

SMTWTF 

SMTWTF 

Not 

3-2 

2-2 

Offset 

HF 

Occ. 

Honolulu  Advertiser  & 

Star  Bulletin 

1000 

$551 

1000 

$431 

1000 

$310 

All 

All 

Yest 

6-3 

2-2 

-IP 

HF 

Honolulu  Hawaii  Hochi 

None 

$97 

None 

$66 

All 

All 

14-14 

3 

Offset 

IDAHO 

Blackfoot  News 

None 

$37* 

All 

All 

Yes 

2  1 

4-2 

Offset 

HF 

•  Boise  Statesman 

None 

$180 

None 

$140 

None 

$100 

All 

All 

Yest 

7-7 

2-2 

-IP 

HFSiSP 

Reg. 

•  Burley  Co.  Idaho  Press 

$95 

$55 

MTWTF 

MTWTF 

Yes 

7-7 

2 

Offset 

HFSiSP 

•  Caldwell  News  Tribune 

560 

^100 

WO 

$75 

560 

$50 

Yest 

3-3 

1-1 

Offset 

HF 

Occ. 

Coeur  d'Alene  Press 

600 

$110 

600 

$80 

600 

$50 

All 

All 

Not 

62 

1 

Offset 

HF 

Idaho  Falls  Post-Register 

700 

$110 

700 

$90 

700 

$50 

SMTWTF 

SMTWTF 

Yest 

6-3 

2-1 

-IP 

HF 

Occ. 

•  Lewiston  Tribune 

600 

$150 

600 

$110 

600 

$70 

All 

All 

Yest 

3-3 

1-1 

-1- 

HF 

Occ. 

•  6 Moscow  Idahonian 

None 

$150* 

None 

$100* 

None 

$50* 

MTWTFS 

MTWTFS 

Yest 

5-2 

1-1 

Offset 

HF 

Occ. 

Nampa  Free  Press 

560 

75% 

560 

50% 

560 

35% 

MTWTFS 

MTWTFS 

Yest 

3-3 

1-1 

Offset 

HFSiSP 

Occ. 

•  Pocatello  State  Journal 

600 

$100 

600 

$75 

600 

$45 

SMTWTF 

SMTWTF 

Yest 

3-3 

1-1 

Offset 

HF 

Occ. 

Twin  Falls  Times-News 

600 

$125 

600 

$75 

600 

$50 

SMTWTF 

SMTWTF 

Yest 

7-3 

2-1 

Offset 

HF 

Reg. 

ILLINOIS 

9  Alton  Telegraph 

1000 

$80 

MTWTFS 

Yest 

5 

1-1 

HFSiSP 

Occ. 

•  Aurora  Beacon-News 

672 

$190 

672 

$170 

672 

$155 

All 

All 

Yest 

7 

3-2 

-1- 

HF 

Occ. 

9  Belleville  News-Democrat 

Page 

$100 

MTWTF 

Yest 

3 

2-2 

HF 

Occ. 

Belvidere  Republican 

None 

$125 

None 

$90 

None 

$55 

MTWTFS 

MTWTFS 

No 

4-3 

2-2 

Offset 

HF 

Occ. 

6  Bloomington-Normal 
Pantagraph 

812 

$200* 

812 

$150* 

812 

$100* 

All 

All 

Yest 

5/P 

HF 

Occ. 

Canton  Ledger 

1000 

$90 

1000 

$70 

1000 

$50 

MTWTFS 

MTWTFS 

Yest 

3-3 

1-1 

Offset 

HFSiSP 

Reg. 

Carbondale-Herrin  Murphysboro 
Southern  Illinoisan 

1000 

$75 

All 

2 

HF 

Central ia-Central  City- 
Wamac  Sentinel 

1190 

$150 

1190 

$100 

1190 

$50 

SMTWTF 

SMTWTF 

Not 

5-3 

2-2 

Offset 

HF 

Champaign  Courier 

1000 

$75 

All 

Yest 

4 

1-1 

HF 

Occ. 

Champaign-Urbana  News- 
Gazette 

1000 

$150 

1000 

$110 

1000 

$75 

All 

All 

Yest 

4-4 

2-2 

-IP 

HF 

Reg. 

Charleston  Coles  County  Times 

$150 

$100 

$50 

All 

MTuFS 

Yes 

12-8 

2-2 

Offset 

HFSiSP 

BChicago  Today 

Page 

$730 

Page 

$730 

Page 

$615 

SMTWTF 

SMTWTF 

Yest 

5 

3-3 

HF 

Reg. 

9Chicago  Calumet 

None 

$300 

None 

$200 

None 

$100 

MTWTFS 

MTWTFS 

Yest 

3-2 

3-3 

Offset 

HFSiSP 

Occ. 

Chicago  Daily  Defender 

1000 

25%* 

MTWTS 

Not 

3 

2-2 

HF 

•  Chicago  News 

2480 

$880* 

2480 

$880* 

1000 

$600* 

MTWTFS 

MTWTFS 

Yest 

7-3 

2-3 

HFSiSP 

Reg. 

•  BChicago  Sun-Times 

1200 

$816* 

1200 

$816* 

1200 

$615* 

All 

All 

Yest 

7-3 

2-3 

HFSiSP 

Reg. 

•  Chicago  Tribune 

2480 

$1294 

2480 

$1294 

1000 

$990 

All 

All 

Not 

7-7 

2-1 

HF 

Reg. 

•  Danville  Commercial  News 

1000 

$170* 

1000 

$125* 

1000 

$80* 

All 

Yest 

7-5 

2 

SI- 

HF&SP 

Occ. 

•  DeKaib  Chronicle 

None 

$180 

None 

$120 

None 

$65 

MTWTFS 

MTWTFS 

Yest 

3-3 

1-1 

Offset 

HF 

Occ. 

*  Volume  rate  discount  available.  t  AdPro  inks  available. 
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ILLINOIS  (Cont'd.) 

•  Dixon  Telegraph 

$120 

$80 

$40 

MTWTFS 

MTWTFS 

Vest 

2-2 

2-2 

Offset 

HF 

Occ. 

DuQuoin  Call 

1000 

$30 

MTWTFS 

Vest 

5 

3 

HF 

Occ. 

East  St.  Louis 

Metro-East  Journal 

1000 

$120 

SMTWTF 

Vest 

3-3 

1 

-/- 

HF&SP 

Occ. 

Effingham  News 

1000 

$135 

1000 

$90 

1000 

$45 

TFS 

MTWTFS 

Not 

10-5 

3-3 

Offset 

HF 

Reg. 

Elgin  Courier-News 

None 

$225 

None 

$160 

None 

$125 

All 

All 

Vest 

7-4 

1-1 

HF&SP 

Occ. 

BFreeport  Journal-Standard 

1000 

$150* 

1000 

$100* 

None 

$70* 

MTWTFS 

MTWTFS 

Vest 

3-3 

1-1 

HF&SP 

Occ. 

Galesburg  Register-Mail 

980 

$100 

980 

$75 

980 

$50 

MTWTFS 

MTWTFS 

Vest 

4-2 

2-2 

-IP 

HF 

Occ. 

Harrisburg  Register 

1000 

$40 

MTTF 

Not 

3 

2 

-/- 

HF&SP 

Occ. 

Hoopeston  Chronicle-Herald 

$35 

MTWTF 

MTWTF 

Not 

5-2 

2 

Offset 

HF 

Occ. 

Jacksonville  Journal-Courier 

None 

$120 

None 

$80 

None 

$50 

All 

Vest 

5-2 

1-1 

-1- 

HF&SP 

Occ. 

Joliet  Herald-News 

None 

$195 

None 

$175 

None 

$155 

All 

All 

Vest 

5-3 

1-1 

5/P 

HF&SP 

Kankakee  Journal 

1000 

$200 

1000 

$135 

1000 

$85 

SMTWTF 

SMTWTF 

Vest 

3-3 

1 

-IP 

HF&SP 

Occ. 

Kewanee 

604 

$100 

604 

$100 

%  Page 

$50 

All 

All 

Vest 

3-3 

2-2 

5/P 

9  LaSalle-Peru -Oglesby 
News-Tribune 

1000 

$150 

1000 

$100 

1000 

$60 

MTWTFS 

MTWTFS 

Vest 

5-3 

1-1 

-/- 

HF&SP 

Lawrenceville  Record 

None 

$35 

MTWTF 

Vest 

5 

Offset 

HF 

Litchfield  News-Herald 

1000 

$50 

MTWTF 

Yes 

3 

1-2 

Offset 

HF 

Macomb  Journal 

1000 

$45 

MTWTFS 

Not 

3 

1-2 

Offset 

Mattoon  Journal-Gazette 

None 

$105 

None 

$90 

None 

$60 

MTWTFS 

MTWTFS 

Vest 

3-3 

1-1 

51- 

HF 

•  Moline  Dispatch 

1000 

$155 

1000 

$135 

1000 

$89 

MTWTFS 

MTWTFS 

Vest 

3-2 

2-2 

5/P 

HF 

Reg. 

9Monmouth  Review  Atlas 

Page 

$80* 

None 

$80* 

None 

$40* 

WT 

MTWTFS 

Vest 

2-2 

1-1 

-/- 

HF 

Morris  Herald 

980 

$100 

980 

$70 

980 

$40 

MTWTF 

MTWTF 

No 

2-2 

2-2 

Offset 

HF 

Occ. 

Mount  Prospect  Herald 

None 

$350 

None 

$250 

None 

$100 

All 

All 

5-5 

Offset 

Mount  Vernon  Register-News 

None 

$120 

None 

$80 

None 

$60 

MTWTFS 

MTWTFS 

t 

3-3 

1 

HF 

Reg. 

90lnev  Mail 

1000 

$110 

1000 

$85 

1000 

$50 

MTWTFS 

MTWTFS 

Not 

5-3 

3-3 

Offset 

HF&SP 

Reg. 

Ottawa  Republic-Times 

1000 

$140 

1000 

$100 

1000 

$60 

MTWTFS 

MTWTFS 

Yes 

4-3 

3 

Offset 

HF 

Occ. 

Pekin  Times 

1000 

$75 

MTFS 

Not 

7 

Offset 

HF 

•  Peoria  Journal-Star 

1000 

$325* 

1000 

$260* 

1000 

$185* 

All 

All 

Vest 

5-5 

2-2 

-IP 

HF&SP 

Occ. 

Pontiac  Leader 

1000 

$110 

1000 

$80 

1000 

$45 

MTWTFS 

MTWTFS 

Vest 

3-2 

1 

Offset 

HF&SP 

•  Quincy  Herald-Whig 

None 

50% 

None 

40% 

None 

25% 

All 

All 

Vest 

5-3 

1-1 

-IP 

HF 

Occ. 

Robinson  News 

1000 

$90 

1000 

$45 

MTWTFS 

Not 

5-5 

1 

Offset 

HF 

Occ. 

9  Rockford  Star  &  Register 
Republic 

1000 

$260* 

1000 

$200* 

None 

$135* 

All 

All 

Vest 

7-4 

1-3 

-IP 

HF&SP 

Occ. 

•  Rock  Island  Argus 

1000 

$115* 

1000 

$100* 

1000 

$66* 

MTWTFS 

MTWTFS 

Vest 

3-2 

2-2 

HF&SP 

Reg. 

Springfield  State  Journal 
&  Register 

1000 

$265 

1000 

$215 

1000 

$140 

All 

All 

Vest 

3-3 

3 

-IP 

HF 

Reg. 

9Sterling-Rock  Falls  Gazette 

$65 

MTWTFS 

Vest 

3 

2 

HF 

Occ. 

Streator  Times-Press 

1000 

$120 

1000 

$90 

1000 

$50 

MTWTFS 

MTWTFS 

Vest 

3-3 

2-2 

5/P 

HF 

Taylorville  Breeze-Courier 

None 

$60 

None 

$30 

MTWTFS 

MTWTFS 

Vest 

3-3 

2-2 

HF&SP 

Occ. 

Watseka  Iroquois 

County  Times 

1000 

$120 

1000 

$80 

1000 

$40 

MTWTF 

MTWTF 

No 

4-2 

1-1 

Offset 

HF 

•  Waukegan-North  Chicago 
News-Sun 

1212 

$150 

1212 

$120 

1212 

$85 

MTWTFS 

MTWTFS 

Vest 

5-5 

2-1 

5/P 

HF&SP 

Reg. 

Wheaton  Journal 

None 

$225 

None 

$160 

None 

$125 

SMTWTF 

Not 

5-3 

1-1 

HF 

INDIANA 

9  Anderson  Herald  &  Bulletin 

None 

$180 

None 

$120 

All 

Vest 

7 

3-3 

HF 

9  Bedford  Times  Mail 

1000 

$345 

1000 

$230 

1000 

$115 

MTWTFS 

MTWTFS 

Vest 

6-4 

2-2 

-/- 

HF 

Occ. 

Bloomington  Tribune 

560 

$180 

560 

$120 

560 

$60 

SMTWTF 

SMTWTF 

Vest 

4-2 

2-2 

Offset 

HF 

Occ. 

Clinton  Clintonian 

%  Page 

$25 

MTWTF 

Not 

3 

2 

Offset 

Occ. 

Columbus  Republic 

None 

$210* 

None 

$140* 

None 

$70* 

MTWTFS 

MTWTFS 

Vest 

3-3 

2-2 

Offset 

HF 

Reg. 

Connersville  News-Examiner 

None 

$110 

None 

$90 

None 

$50 

MTWTFS 

No 

5-3 

1-1 

Offset 

HF 

Occ. 

Crawfordsville 

Journal-Review 

None 

$140 

None 

$100 

None 

$55 

MTWTFS 

Not 

5-5 

1-1 

-/- 

HF 

Decatur  Democrat 

602 

$80 

602 

$40 

MTWTFS 

Vest 

5-5 

2-1 

Offset 

HF 

•  Elkhart  Truth 

1000 

$140 

1000 

$105 

1000 

$70 

MTWTFS 

MTWTFS 

Vest 

4-3 

2-2 

51- 

HF&SP 

Elwood  Call-Leader 

600 

$70 

600 

$35 

All 

No 

4 

Offset 

HF 

•  Evansville  Courier  &  Press 

1260 

$300* 

1260 

$250* 

980 

$155* 

All 

All 

Vest 

10-4 

4-4 

HF&SP 

Occ. 

Fort  Wayne  Journal  Gazette 
&  News  Sentinel 

1000 

$530 

1000 

$425 

1000 

$150 

MTWTFS 

MTWTFS 

Vest 

10-5 

1-2 

51- 

HF 

Occ. 

Frankfort  Times 

None 

$135 

None 

$100 

None 

$50 

STWTFS 

STWTFS 

Not 

7-2 

Offset 

HF 

Occ. 

•  Franklin  Journal 

None 

$150 

None 

$100 

None 

$50 

MTWTFS 

MTWTFS 

Vest 

5-3 

1-1 

Offset 

HF 

Occ. 

Franklin  Star 

None 

$235 

None 

$120 

MTWTFS 

MTWTFS 

Vest 

2-2 

1-1 

Offset 

HF 

•  9  Gary  Post-Tribune 

1000 

$235 

1000 

$190 

1000 

$150 

All 

All 

Vest 

4-4 

2 

5/P 

HF&SP 

Goshen  News 

None 

$225 

None 

$150 

None 

$75 

MTWTFS 

MTWTFS 

t 

10-5 

2-2 

5/P 

HF 

Occ. 

Greencastle  Banner 

588 

$110 

588 

$55 

MTFS 

All 

No 

4-2 

Offset 

HF 

•  Hammond-East  Chicago  TimeslOOO 

$235 

1000 

$190 

1000 

$150 

SMTWTF 

SMTWTF 

Vest 

7-7 

2-2 

-IP 

HF&SP 

Reg. 

None 

$120* 

None 

$80* 

None 

$40* 

MTTF 

SMTWTF 

Not 

3-1 

2-1 

Offset 

HF 

Occ. 

•  Indianapolis  Star  &  News 

1000 

$750* 

1000 

$600* 

1000 

$450* 

All 

All 

Vest 

7-7 

1-2 

-/- 

HF&SP 

Occ. 

SJasper  Herald 

None 

$75 

None 

$57 

None 

$35 

MTFS 

MWTFS 

No 

3-2 

1-2 

Offset 

HF 

Occ. 

Jefferson  News 

None 

$185 

None 

$120 

None 

$65 

MTWTFS 

Yes 

1-3 

2-2 

Offset 

HF 

Occ. 

•  Kendaleville  News  Sun 

1000 

$50 

MTTF 

No 

3-3 

2-1 

Offset 

HF&SP 

6  Kokomo  Tribu  ne 

450 

$185 

450 

$145 

450 

$85 

MTFS 

All 

Yest 

7-3 

1-1 

Offset 

HF 

Occ. 

*  Volume  rate  discount  available.  t  Ad-Pro  inks  available. 


EDITOR  ac  PUBLISHER  for  March  25,  1972 


47 


The  Cottrell  press  now 


comes  in  four  ecMions. 

Every  time  we  tell  the  Cottrell  story,  it  gets  bigger. 

For  now  we  run  the  gamut  from  V-15A  and  V-25  tubular 
presses  to  845  semi-cylindrical  single- width  press  on  up  to  our 
new  1650,  a  semi-cylindrical  double-width  press. 

Each  is  designed  to  meet  specific  production  speed  and 
paging  requirements. 

But  all  have  one  thing  in  common — the  result  of  an 
objective  look  at  the  printing  requirements  of  today’s  chang¬ 
ing  newspapers.  A  design  offering  reduced  paper  waste,  faster 
color  balance,  easier  register  control  and  better  accessi¬ 
bility  —  all  combining  to  maximize  operating  efficiency. 

For  complete  information,  write  Harris-Intertype  Corpora¬ 
tion,  Cottrell  Division,  Mechanic  Street,  Westerly,  Rhode 
Island  02891. 

HARRIS 

Communication 

Technology 


Daily  Newspapers  offering  ROP  color:  rates  and  data  —  Cont'd. 

Compiled  by  Editor  &  Publisher  and  Reilly-Lake  Shore  Graphics,  Chicago,  March,  1972 
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•  Lafayette-West  Lafayette 


Journal  &  Courier 

600 

$175 

600 

$135 

600 

$95 

MTWTFS 

MTWTFS 

Vest 

3-3 

2 

-IP 

HF&SP 

Reg. 

La  Porte  Herald  Argus 

1000 

$150 

1000 

$100 

1000 

$50 

MTFS 

MTWTFS 

Vest 

5-3 

2-2 

56- 

HF 

Occ. 

Lebanon  Reporter 

1000 

$150 

1000 

$100 

1000 

$50 

MTFS 

MTWTFS 

No 

3-3 

2-2 

Offset 

HF 

Occ. 

Logansport  Pharos-Tribune  & 
'press 

1000 

$135 

1000 

$97 

1000 

$57 

MTF 

SMTWTF 

Not 

5-4 

2 

HF 

Occ. 

Madison  Courier 

$135 

$100 

$50 

MTWTFS 

MTWTFS 

Vest 

3-2 

3-3 

Offset 

HF 

Occ. 

Marion  Leader  Tribune  & 
Chronicle 

None 

$120 

None 

$100 

None 

$60 

All 

All 

Vest 

53 

2-2 

Offset 

HF 

Martinsville  Reporter 

$70 

$40 

MTWTFS 

MTWTFS 

Vest 

4  2 

2-2 

Offset 

HF 

Occ. 

a  Michigan  City  News-Dispatch 

1000 

$180* 

1000 

$120* 

1000 

$60 

MTWTFS 

MTWTFS 

Vest 

7-4 

3-3 

-/- 

HF 

Occ. 

a  Muncie  Star  &  Press 

1000 

$225 

1000 

$150 

1000 

$87 

All 

All 

Vest 

7-4 

1-2 

5/P 

HFSiSP 

Reg. 

New  Albany  Tribune 

1000 

$80 

MTWTF 

Not 

4 

1-1 

HF 

New  Castle  Courier-Times 

None 

$120 

None 

$60 

MTWTFS 

t 

3 

1-1 

-/- 

HF&SP 

Noblesville  Ledger 

630 

$47.50 

MTuF 

Vest 

4-3 

2-2 

HF 

Occ. 

6 Peru  Tribune 

None 

$150* 

None 

$100* 

None 

$50* 

MTWTFS 

MTWTFS 

Vest 

4-4 

2-2 

Offset 

HF 

Reg. 

BPIymouth  Pilot-News 

Page 

$120 

V4  Page 

$80 

Vi  Page 

$40 

MTF 

MTWTFS 

Not 

3-2 

2-1 

Offset 

HF 

Reg. 

Portland  Commercial-Review 

1000 

$35 

All 

Not 

3 

2 

HF 

a  Richmond  Palladium-Item 

1000 

$180 

1000 

$120 

1000 

$60 

SMTWTF 

SMTWTF 

Vest 

505 

101 

HF&SP 

Occ. 

Rushville  Republican  & 
Telegram 

1000 

$40 

MTWTFS 

Not 

5-3 

2  2 

-/- 

HF 

Occ. 

Seymour  Tribune 

None 

$240 

None 

$120 

None 

$60 

MTWTF 

MTWTFS 

Vest 

5-3 

1-1 

Offset 

HF 

Reg. 

Shelbyville  News 

1000 

$100 

1000 

$50 

MTWTFS 

Yes 

5-4 

2-2 

-IP 

HF 

a  South  Bend  Tribune 

None 

$450 

None 

$330 

None 

$180 

All 

All 

Vest 

7-7 

2-2 

-IP 

HF 

Occ. 

Terre  Haute  Tribune-Star 

600 

$110 

MTWTFS 

Vest 

7 

1-2 

HF&SP 

Occ. 

Union  City  Times-Gazette 

1000 

$40 

All 

Vincennes  Sun-Commercial 

588 

$125 

588 

$75 

588 

$45 

MTWTFS 

MTWTFS 

Vest 

Offset 

HF 

BWabash  Plain  Dealer 

440 

$150 

440 

$100 

440 

$50 

MTWTFS 

MTWTFS 

Vest 

7-3 

2-2 

Offset 

Reg. 

eWarsaw  Times-Union 

Vi  Page 

$150 

VI  Page 

$110 

%  Page 

$70 

MTWTFS 

MTWTFS 

Vest 

3-3 

2-2 

Offset 

Occ. 

Washington  Times-Herald 

1000 

$80* 

1000 

$50* 

MTWTFS 

MTWTFS 

No 

4-4 

-/- 

HF 

Occ. 

Winchester  News  & 

Journal  Herald 

1000 

$60 

1000 

$120 

All 

No 

2 

HF 

IOWA 


Ames  Tribune 

None 

$90 

None 

$70 

None 

$50 

MTWTFS 

MTWTFS 

Vest 

6-3 

2-2 

Offset 

HF 

Reg. 

Atlantic  News-Telegraph 

None 

$40 

MTWTFS 

Not 

4  4 

2-2 

HF 

Boone  News- Republican 

iooo 

$40 

MTWTFS 

Not 

4-4 

2-2 

HF 

9Builington  Hawk  Eyej: 

None 

$120 

None 

$90 

None 

$60 

SMTWTF 

SMTWTF 

Vest 

7-3 

2-3 

Offset 

HF 

Reg. 

Carroll  Times  Herald 

None 

$105 

None 

$75 

None 

$40 

MTTF 

MTWTF 

Vest 

6-6 

1-1 

SI- 

HF 

Occ. 

a  Cedar  Falls  Record 

1000 

$350 

1000 

$245 

1000 

$160 

MTWTFS 

MTWTFS 

Vest 

12-12 

2-2 

Offset 

HF 

Cedar  Rapids-Marion  Gazette 

1000 

$275 

1000 

$225 

1000 

$125 

All 

All 

Vest 

3-3 

3-2 

-IP 

HF 

Reg. 

Centerville  lowegian  & 

Citizen 

840 

$33 

MTWTF 

MTWTF 

Not 

3-2 

2-2 

-1- 

HF&SP 

Occ. 

Charles  City  Press 

None 

$40 

MTWTF 

No 

5-5 

HF&SP 

Cherokee  Times  &  Chief 

Page 

$275 

1500 

$185 

1000 

$135 

All 

Vest 

2-2 

2-2 

Offset 

HF 

Clinton  Herald 

None 

$175 

None 

$125 

None 

$75 

MTWTFS 

MTWTFS 

Vest 

7-3 

2-2 

Offset 

HF 

Reg. 

Council  Bluffs  Nonpareil 

None 

$165 

None 

$120 

None 

$75 

All 

All 

Vest 

7-3 

1-1 

-IP 

HF&SP 

Occ. 

•  Creston  News*  Advertiser 

None 

$70 

None 

^0 

None 

$36 

MTWTFS 

t 

10-7 

2-2 

Offset 

HF 

a  Davenport-Bettendorf 
Times-Democrat 

None 

$923 

None 

$923 

None 

$834 

Vest 

3-3 

2-2 

-/- 

HF&SP 

Occ. 

a  Des  Moines  Register 
&  Tribune 

Page 

$500* 

Page 

$500* 

1000 

$350* 

All 

All 

Vest 

6-5 

1-2 

HF&SP 

Reg 

a  Dubuque  Telegraph-Herald 

None 

$250 

None 

$175 

None 

$95 

SMTWTF 

SMTWTF 

Vest 

54 

1-2 

Offset 

HF 

Reg. 

9  Fairfield  Ledger 

1000 

$45 

MTWTFS 

Not 

2 

1 

HF 

Fort  Dodge  Messenger  & 
Chronicle 

1000 

$210 

1000 

$140 

1000 

$85 

MTTFS 

MTTFS 

Vest 

3-3 

11 

5/P 

HF&SP 

Occ. 

Fort  Madison  Democrat 

1000 

$40 

MTTFS 

Not 

2 

HF 

Iowa  City  Press-Citizen 

1000 

$145 

1000 

$110 

1000 

$75 

TWTFS 

Not 

4-4 

2 

HF 

Keokuk  Gate  City 

Page 

$99 

Page 

$75 

Page 

$40 

MTWTF 

MTWTF 

Not 

22 

1-1 

Offset 

HF 

Occ. 

6Le  Mars  Sentinel 

750 

$95 

750 

$65 

750 

$35 

MTWTF 

MTWTF 

No 

3-2 

1-2 

Offset 

HF 

Occ. 

9Marshalltown  Times- 
Republican 

None 

$60 

MTWTFS 

Vest 

6 

-/- 

HF 

a  9Mason  City  Globe-Gazette 

None 

$115 

None 

$115 

None 

$75 

MTTFS 

MTWTFS 

Not 

5-3 

2-2 

-/- 

HF&SP 

Occ. 

Muscatine  Journal 

None 

$80 

None 

$70 

None 

$40 

MTWTFS 

MTWTFS 

Vest 

3-3 

2-2 

51- 

HF&SP 

Occ. 

Nevada  Journal 

420 

$50 

MTWTFS 

No 

5 

2 

Offset 

HF 

Newton  News 

Page 

$130 

Page 

$100 

1200 

$60 

MTWTF 

MTWTF 

Vest 

10-10 

1-1 

Offset 

HF&SP 

Occ. 

Oelwein  Register 

1000 

$125 

1000 

$75 

1000 

$45 

MTWTFS 

No 

2 

Offset 

HF 

Oskaloosa  Herald 

None 

$150 

None 

$120 

None 

$60 

MTWTF 

MTWTF 

Vest 

3-3 

2-1 

Offset 

HF 

Occ. 

Ottumwa  Courier 

1000 

$90 

1000 

$90 

1000 

$60 

TWTF 

All 

Vest 

3-3 

2-1 

Offset 

HF 

Perry  Chief 

None 

$105 

None 

$70 

None 

$35 

MTF 

MTTF 

Vest 

5-2 

2-2 

Offset 

HF&SP 

Occ. 

9Sioux  City  Journal 

1000 

$300 

1000 

$300 

1000 

$125 

All 

All 

Vest 

5 

2ffi 

-IP 

HF&SP 

Spencer  Reporter  &  Times 

1000 

$118 

1000 

$82 

1000 

$46 

SMTWTF 

SMTWTF 

Vest 

7-3 

3-3 

Offset 

HF 

Vinton  Cedar  Valley  Times 

None 

$90 

None 

$60 

None 

$35 

MTWTF 

MTWTF 

No 

Offset 

HF 

Occ. 

Washington  Journal 

840 

$36 

MTWTFS 

Vest 

2 

Offset 

HF&SP 

Volume  rate  discount  available.  t AdPro  inks  available.  J  Converts  to  Offset  in  July. 
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no  heat 
web  offset  inks 
print  your 
papers  in 
stronger,  new 
easy-to-blend 
colors. 


Our  GPI  Superset 
“pick  a  number”  color 
matching  system  makes 
it  easy  for  you  to  mix 
the  stronger,  brighter 
colors  nowin  fashion.  No 
guesswork,  no  matching 
delay,  no  delivery  prob¬ 
lems.  Just  pick  your  shade 
and  follow  the  simple  GPI 
blending  formula.  G  PI  '^sequent 
Superset  Inks  run  beautifully  ^Losmet 
on  all  grades  of  newsprint,  with  ^^p,od 
excellent  tone  and  contrast. 

They’re  exceptionally  stable  on  the 
press,  dry  to  an  excellent  finish,  give 
your  ads  the  zing  your  customers  expect 


^^^^^adem  de 

sapien^^N^^ 

^rfrerle  grand.  Auam 

amicit  dicend. 

ailman.  Buoniam  si 

multa  itiose  and  no^^ 

reccm 
non  ^ 
se  saM 
It  eninl 
ratiodin 
iuptatib] 
ac  post< 
diligano 
sapiens 
amicit  d 
multa  vi 
dis  plad 
Lorem  j 
ad  miij 
in  voM 
prae|V 
est m 


■ousdan^^^ 
Inad  ut  coer^^^ 
ind  qui  neg  facile 
iliant  et,  aptissim 
ura  autend  inane 
B  ne  iustitial  dem 
|niore  efficit.  Tia 
■arent  esse  per 
wtur  expedium. 
^us  plena  sit, 
.  ^Bdversantur 


SUN  CHEMICAL  CORPORATION 


GENERAL  PRINTING  INK  DIVISION 
135  West  Lake  St,  Northlake,  III.  60164 


FREE -SUPERSET  COLOR  PALETTE 

Ask  the  guy  from  GPI  for  the  new  GPI  Superset 
No  Heat  Color  Selector  palette  of  1 1  Pantone®* 
base  colors  plus  13  blends.  Ask  for  it  today! 
Or,  write  for  your  free  copy. 


•Reg  trade  mark  of  Pantone.  Inc. 
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•  9Waterloo-Cedar  Falls 


Evansville  Courier 

420 

$230 

420 

$165 

420 

$100 

SMTTF 

SMTWTF 

Vest 

3-3 

2-2 

HF&SP 

Reg. 

KANSAS 

Arkansas  City  Traveler 

%  Page 

$85 

’4  Page 

$65 

14  Page 

$40 

MTTFS 

MTTFS 

No 

53 

2-1 

Offset 

HF 

Atchison  Globe 

1000 

$45 

1000 

$45 

SMTWTF 

No 

3 

2-3 

Offset 

HF 

Augusta  Gazette 

500 

$30 

All 

Not 

2 

Offset 

Coffeyville  Journal 

%  Page 

$113 

580 

$73 

580 

$43 

SMTWTF 

SMTWTF 

Vest 

5-3 

11 

Offset 

HF 

Reg. 

Dodge  City  Globe 

None 

$120 

None 

$85 

None 

$50 

MTWTFS 

MTWTFS 

Vest 

3-3 

2  1 

Offset 

HF 

Occ. 

9EI  Dorado  Times 

1000 

$142 

1000 

$95 

1000 

$47 

MTWTFS 

MTWTFS 

Vest 

7-4 

2-1 

Offset 

Occ. 

Emporia  Gazette 

1000 

$75 

1000 

$50 

MTWTFS 

Vest 

3 

2-2 

HF81SP 

Fort  Scott  Tribune 

1000 

$30 

MTTFS 

Not 

4 

2 

HF 

Garden  City  Telegram 

1000 

$75 

1000 

$50 

1000 

$25 

MTWTFS 

Vest 

3 

2 

-/P 

HF81SP 

Reg. 

Great  Bend  Tribune 

Page 

$100 

Page 

$75 

1000 

$50 

SMTWTF 

SMTWTF 

Vest 

4  2 

2 

Offset 

HF 

Great  Bend  Western 

Kansas  Press 

Page 

$100 

Page 

$75 

1000 

$35 

All 

All 

Vest 

32 

1-1 

HF 

Hay  News 

1000 

$100 

1000 

$60 

SMTWTF 

SMTWTF 

Vest 

3  2 

2-1 

-/- 

HF 

Occ. 

Hiawatha  World 

420 

$60 

420 

$30 

All 

No 

7 

2-2 

Offset 

HF&SP 

•  9Hutchinson  News 

None 

$250 

None 

$200 

None 

$110 

All 

All 

Vest 

5  5 

1-1 

Offset 

HF 

Reg. 

Independence  Reporter 

1000 

$50 

SMTWTF 

Vest 

4 

HF 

Occ. 

9Junction  City  Union 

500 

$95 

500 

$60 

MTWTFS 

MTWTFS 

Vest 

7  7 

-/- 

HF&SP 

Occ. 

•  Kansas  City  Kansan  J 

980 

$170 

980 

$115 

980 

$60 

SMTWTF 

SMTWTF 

Vest 

1-1 

1-1 

5/P 

HF&SP 

Occ. 

Lawrence  Journal-World 

1000 

$130 

1000 

$95 

1000 

$60 

MTWTFS 

MTWTFS 

Vest 

4-3 

1 

-/P 

HF&SP 

Reg. 

Leavenworth  Times 

1000 

$72 

SMTWTF 

Vest 

4 

11 

HF 

Occ. 

Liberal  Southwest  Times 

None 

$150 

None 

$100 

None 

$50 

MTWTFS 

MTWTFS 

Yes 

3-3 

1-1 

HF 

6  Manhattan  Mercury 

None 

$112 

None 

$77 

None 

$42 

SMTWTF 

SMTWTF 

Not 

3-3 

Offset 

HF 

Reg. 

Newton  Kansan 

1000 

$45 

All 

Not 

3 

2-2 

HF 

Olathe  News 

560 

$100 

560 

$75 

560 

$50 

TWTFS 

TWTFS 

Vest 

2  2 

1 

Offset 

Ottawa  Herald 

None 

$70 

None 

$52 

None 

$35 

MTWTFS 

MTWTFS 

No 

5-3 

1-1 

Offset 

HF 

Occ. 

Parsons  Sun 

1000 

$120 

1000 

$90 

588 

$50 

MTWTFS 

Vest 

5 

2 

-IP 

HF 

Reg. 

Pittsburg  Headlight  &  Sun 

588 

$130 

588 

$90 

588 

$50 

All 

All 

Vest 

5  3 

2  2 

SI- 

HF 

Occ. 

•  6Pratt  Tribune 

500 

$150 

500 

$100 

500 

$50 

MTWTFS 

MTWTFS 

Not 

3  2 

1-1 

Offset 

HF 

Occ. 

BSaiina  Journal 

None 

$200 

None 

$150 

None 

$85 

SMTWTF 

SMTWTF 

Yes 

4-3 

3-3 

Offset 

HF 

Reg. 

Topeka  Capital-Journal 

None 

$325* 

None 

$237 

None 

$162* 

All 

All 

Vest 

3-3 

1-1 

-IP 

HF 

Reg. 

Wichita  Eagle  &  Beacon 

None 

$460 

None 

$480 

None 

$320 

All 

All 

Vest 

7-5 

2 

-IP 

HF&SP 

Reg. 

Winfield  Courier 

14 

$45 

MTWTFS 

MTWTFS 

Vest 

53 

12 

Offset 

HF&SP 

Occ. 

KENTUCKY 


6  Ashland  Independent 

750 

$175 

750 

$150 

750 

$100 

SMTWTF 

SMTWTFS 

Not 

7  5 

2-2 

Offset 

HF 

Occ. 

9Bowling  Green  Park  City  NewslOOO 

$174 

1000 

$122 

1000 

$70 

SMTWTF 

SMTWTF 

Not 

3-3 

1-1 

Offset 

HF 

Reg. 

Corbin  Tribune  &  Times 

1000 

$30 

All 

Nat 

7 

Offset 

HF 

•  Danville  Advocate  cnger 

1000 

$105* 

1000 

$70* 

1000 

$35* 

SMTWTF 

SMTWTF 

Not 

2-2 

1-1 

Offset 

HF&SP 

Occ. 

Frankfort  State  Journal 

1060 

$100 

1000 

$75 

1000 

$50 

All 

All 

Not 

7  4 

2  2 

Offset 

HF 

Glasgow  T imes 

None 

$65 

None 

$55 

None 

$45 

All 

All 

Vest 

7-3 

2-2 

Offset 

HF&SP 

•  Hender«on  Gleaner-Journal 

600 

$105 

600 

$80 

600 

$45 

STWTFS 

STWTFS 

Not 

7  5 

Offset 

HF 

Reg. 

Hopkirisville  Kentucky 

New  Era 

1000 

$108 

1000 

$88 

1000 

$58 

MTWTFS 

MTWTFS 

Vest 

3  3 

2-2 

Offset 

HF 

Reg. 

Lexington  Herald-Ledger 

1000 

$270 

1000 

$210 

1000 

$150 

MTWFS 

All 

Vest 

7-7 

2-2 

-/- 

HF 

Occ. 

BLousville  Courier  Journal 
&  Times 

750 

$325 

All 

Vest 

5 

Occ. 

Madisonville  Messenger 

None 

$150* 

None 

$100* 

None 

$50 

MTWTFS 

MTWTFS 

Not 

4  2 

1-1 

Offset 

HF&SP 

Occ. 

•  9  Mayfield  Messenger 

1000 

$100 

1000 

$60 

1000 

$40 

MTWTFS 

MTWTFS 

Vest 

3  2 

2-2 

Offset 

HF 

Middlesboro  News 

600 

$70 

600 

$40 

MTWTFS 

Vest 

3 

3-3 

Offset 

HF 

Occ. 

Owensboro  Messenger 
&  Inquirer 

None 

$165 

None 

$125 

None 

$75 

All 

All 

Not 

4-4 

2-2 

Offset 

HF 

Reg. 

Paducah  Sun-Democrat 

1000 

$140 

1000 

$120 

1000 

$100 

SMTWTF 

SMTWTF 

Vest 

5-3 

1-1 

51- 

HF&SP 

Paris  Enterprise 

1000 

$150 

1000 

$100 

1000 

$50 

SMTWTF 

SMTWTF 

No 

4-3 

2-2 

Offset 

HF&SP 

Reg. 

Richmond  Register 

1000 

$90 

1000 

$60 

1000 

$30 

MTWTFS 

MTWTFS 

Vest 

5-3 

2-2 

Offset 

HF&SP 

Somerset  Commonwealth- 
Journal 

None 

$105 

None 

$70 

None 

$35 

MTWTF 

MTWTF 

Yes 

2  2 

Offset 

HF 

Occ. 

LOUISIANA 

Alexandria-Pineville 


Town  Talk 

1000 

$100* 

1000 

$80* 

1000 

$60* 

All 

All 

Yest 

4-4 

2-2 

5/P 

HF&SP 

Occ. 

•  Bastrop  Enterprise 

None 

$100 

None 

$70 

None 

$40 

MTWTFS 

MTWTFS 

Not 

4  2 

1-1 

Offset 

HF 

Baton  Rouge  Advocate  & 
State  Times 

1000 

$350 

1000 

$275 

1000 

$175 

All 

All 

Yest 

33 

1-3 

-IP 

HF 

Reg. 

Bogalusa  News 

Vt  Page 

$120 

Vt  Page 

$80 

V,  Page 

$40 

MTTF 

MTWTF 

Yest 

2-1 

1 

Offset 

HF 

Reg. 

•  Crowley  Signal 

560 

$105* 

560 

$70* 

560 

$35* 

STWTF 

STWTF 

Yest 

3-3 

2-2 

Offset 

HF&SP 

Reg. 

Franklin  Banner-Tribune 

1000 

$50 

MTWTF' 

Not 

3-2 

1-1 

Offset 

HF 

Occ. 

Hammond  Star 

None 

$110* 

None 

$75* 

None 

$40* 

MTWTF 

MTWTF 

Yest 

2  2 

1-1 

Offset 

HF&SP 

Reg. 

Jennings  News 

1000 

$85 

1000 

$65 

1000 

$45 

MTWTF 

MTWTF 

Yest 

3  2 

1-1 

Offset 

HF 

Occ. 

Lafayette  Advertiser 

1000 

$75 

All 

Yest 

3 

2  1 

HF 

•  Lake  Charles  American  Press 

1000 

55% 

1000 

45% 

1000 

35% 

All 

All 

Yest 

7  4 

2-1 

5/P__ 

HF 

Occ. 

Volume  rate  discount  available.  t  AdPro  inks  available.  f  Changing  to  Offset 
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LOUISIANA  (Cont’d.) 

Monroe  News-Star  &  World 

1CX)0 

$175 

1000 

$150 

600 

$125 

SMT 

All 

Vest 

4-3 

2-2 

-/P 

HF 

Occ. 

Morgan  City  Review 

1000 

$40 

All 

No 

2 

2-2 

Offset 

HF 

•  New  Iberia  Iberian  & 

Jeanerette  Enterprise 

1000 

$120 

1000 

$80 

1000 

$50 

S 

SMTWTF 

Not 

5-2 

4-4 

Offset 

HF&SP 

Reg. 

New  Orleans  Times-Picayune 
&  State  Item 

1000 

$500* 

1000 

$500* 

1000 

$275* 

All 

All 

Vest 

7-5 

2-2 

-/- 

HF 

Occ. 

Opelousas  World 

1000 

$120 

1000 

$90 

1000 

$50 

SMTWTF 

SMTWTF 

Vest 

5-2 

2-2 

Offset 

HF 

Occ. 

Ruston  Leader 

$85 

$65 

$45 

MTWTF 

MTWTF 

Vest 

5-2 

2-2 

Offset 

HFSiSP 

Occ. 

•  Shreveport  Journal  &  Times 

1000 

$275 

1000 

$225 

1000 

$150 

All 

All 

Vest 

7-5 

2-2 

-IP 

HF 

Occ. 

MAINE 

Augusta  Kennebec  Journal 

1000 

75% 

1000 

60% 

MTWTFS 

MTWTFS 

Vest 

7-5 

1-2 

-IP 

HF 

Bangor  News 

1000 

$325 

1000 

$275 

1000 

$220 

MTWTFS 

MTWTFS 

Vest 

5-5 

2-1 

HF&SP 

Occ. 

BBath-Brunswick  Times  Record 

900 

$195 

900 

$130 

900 

$65 

MTWTF 

MTWTF 

No 

7-3 

1-2 

Offset 

HF 

Biddeford-Saco  Journal 

1000 

$50 

MTWTFS 

Not 

3-3 

3-3 

HF 

Lewiston-Auburn  Sun  Journal  None 

$200 

None 

$75 

None 

$150 

MTWTFS 

MTWTFS 

Vest 

5-5 

2-2 

5/P 

HF&SP 

Portland  Press  Herald  Express 

1000 

$350 

1000 

$275 

1000 

$200 

All 

Vest 

7-7 

1-2 

5/P 

HF&SP 

Waterville  Sentinel 

1000 

$100 

1000 

$100 

MTWTFS 

Not 

3 

3-2 

HF 

MARYLAND 

•  Annapolis  Capital 

None 

$65 

None 

$55 

None 

$55 

MTFS 

MTWTFS 

Vest 

7-1 

2 

Offset 

HF 

Occ. 

•  Baltimore  News  American 

1000 

$675 

1000 

$550 

1000 

$385 

SMTWTFS 

SMTWTFS 

Vest 

3-2 

2-2 

-/- 

HF 

Reg. 

Baltimore  Sun 

Page 

$980 

Page 

$865 

1000 

$625 

All 

All 

Vest 

3-3 

2-2 

HF&SP 

Cambridge  Banner 

1000 

$70 

1000 

$45 

MTWTFS 

MTWTFS 

No 

4-2 

2-2 

Offset 

HF 

Cumberland  News  &  Times 

1000 

$125 

1000 

$90 

1000 

$70 

SMTWTF 

SMTWTF 

Vest 

5-5 

3-3 

-/- 

HF&SP 

Frederick  Post  &  News 

None 

$180 

None 

$120 

None 

$60 

All 

All 

3-3 

1 

Offset 

•  Hagerstown  Herald  Mail 

Page 

$190 

Page 

$150 

1000 

$80 

MTWTFS 

MTWTFS 

Vest 

3-3 

1-2 

-/- 

HF&SP 

Salisbury  Times 

Page 

$175 

Page 

$125 

1000 

$65 

SMTWTF 

SMTWTF 

Vest 

5-5 

2-2 

HF 

Occ. 

MASSACHUSETTS 

Attleboro  Sun 

840 

$75 

MTTF 

No 

5-3 

2-2 

HF 

Boston  Christian  Science 
Monitor 

1500 

50%  * 

1500 

40%  * 

1500 

25%  * 

MTWTFS 

MTWTFS 

Vest 

14-7 

2 

Offset 

HF&SP 

Boston  Globe 

600 

$725 

600 

$675 

600 

$525 

MTWTFS 

MTWTFS 

t 

7-3 

3-3 

-/- 

HF&SP 

Occ. 

•  Boston  Herald-Traveler 

1000 

$500 

1000 

$450 

600 

$350 

TWTF 

All 

Vest 

5-3 

3-3 

5/- 

HF&SP 

Reg. 

Boston  Record 

American  ITab.) 

1000 

$450 

MTWTFS 

Vest 

3-3 

2-2 

HF&SP 

Occ. 

Brockton  Enterprise  &  Times 

800 

$225 

800 

$175 

None 

$125 

MTTFS 

MTWTFS 

Vest 

5-3 

2-1 

5/- 

HF&SP 

Occ. 

Fall  River  Herald-News 

None 

$175 

All 

Yes 

3 

3-2 

HF 

Fitchburg  Sentinel 

1000 

$150 

1000 

$120 

1000 

$80 

SMTWTF 

SMTWTF 

Vest 

2-2 

2-2 

-1- 

HF 

Reg. 

Framingham  News 

1000 

$200 

1000 

$140 

1000 

$90 

SMTWTF 

SMTWTF 

Vest 

2-2 

2-2 

-1- 

HF 

Reg. 

Gardner  News 

'A  Page 

$225 

’/j  Page 

$150 

Vt  Page 

$75 

MTWTFS 

MTWTFS 

t 

5-5 

1-1 

Offset 

HF 

Occ. 

•  Gloucester  Times 

1000 

$200 

1000 

$150 

1000 

$75 

MTTF 

MTTF 

No 

3-3 

1-1 

Offset 

HF&SP 

Reg. 

Greenfield  Recorder-Gazette 

1000 

$300 

1000 

$250 

1000 

$200 

MTWTF 

MTWTFS 

Not 

6-3 

2 

Offset 

HF 

Occ. 

Holyoke  Transcript  Telegram 

1  Page 

$554 

1000 

$165 

1000 

$110 

TFS 

MTWTFS 

Vest 

7-3 

3-3 

-/- 

HF 

Occ. 

Hyannis  Cape  Cod 

Standard  Times 

1000 

$160 

1000 

$110 

1000 

$60 

All 

All 

Not 

3-3 

HF 

9 Lawrence  Eagle  Tribune 

1340 

$300 

1340 

$250 

600 

$140 

MTWTFS 

MTWTFS 

Not 

6-3 

2-2 

Offset 

HF 

Reg. 

Leominster  Enterprise 

1000 

$60 

MTWTFS 

Vest 

3-3 

2-2 

HF 

Lowell  Sun 

600 

75%* 

600 

60%* 

600 

35% 

All 

All 

Not 

7-3 

1-1 

5/- 

HF 

Reg. 

Malden  News 

None 

$100 

MTF 

No 

3 

2-2 

HF&SP 

Occ. 

Medford  Mercury 

560 

$75 

MTF 

Yes 

3-3 

2-2 

-/- 

HF&SP 

Milford  News 

1000 

$75 

MTWTFS 

Yes 

3-3 

2-2 

Offset 

HF 

•  New  Bedford  Standard  Times 

600 

$135 

All 

Yest 

3 

2-2 

HF 

Newburyport  News 

600 

$75 

All 

7 

Offset 

BNorth  Adams  Transcript 

700 

$140 

700 

$110 

700 

$65 

MTWTFS 

MTWTFS 

Yest 

7-7 

2-1 

Offset 

HF 

Occ. 

Northampton  Hampshire 
Gazette 

560 

$185 

560 

$135 

560 

$75 

MTWTFS 

MTWTFS 

Yest 

5-3 

1-1 

Offset 

HF 

Occ. 

•  Pittsfield  Berkshire  Eagle 

1000 

$200 

1000 

$160 

1000 

$100 

MTTFS 

MTWTFS 

Yes 

5-5 

2-2 

-IP 

HF&SP 

Occ. 

Quincy  Patriot  Ledger 

1000 

$125 

1000 

$125 

MTWTFS 

Yest 

4-4 

HF 

Salem  News 

%  Page 

$250 

None 

$125 

MTWTFS 

Not 

3 

2 

HF 

Southbridge  News 

600 

$90 

600 

$60 

All 

Yes 

2 

Springfield  Union  News  & 
Republican 

Page 

$450 

Page 

$350 

1000 

$250 

MTWTFS 

All 

Not 

5-3 

2-2 

HF&SP 

Reg. 

Taunton  Gazette 

1000 

$75 

MTWTFS 

Not 

4 

2 

Waltham  News-Tribune 

600 

$120 

600 

$60 

MTWTFS 

Yest 

3-1 

1 

HF 

Woburn  Times 

1000 

$100 

MTWTF 

Not 

2-2 

2-2 

-1- 

HF 

Worcester  Telegram  & 
Gazette 

1000 

$375* 

1000 

$325* 

1000 

$275* 

All 

All 

Not 

3-3 

2-1 

5/P 

HF 

Reg. 

MICHIGAN 

Alpena  News 

1050 

$120 

1050 

$100 

1050 

$60 

MTTF 

MTWTFS 

Yest 

14-7 

2-2 

Offset 

HF 

Occ. 

Albion  Recorder 

1000 

$110 

1000 

$80 

1000 

$50 

MTWTF 

MTWTFS 

Not 

4-3 

2-2 

Offset 

HF 

Occ. 

*  Volume  rate  discount  available.  t  AdPro  inks  available. 
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MICHIGAN  (Cont'd.) 

Ann  Arbor  News 

Page 

$200 

Page 

$175 

1000 

$75 

All 

All 

Vest 

4-4 

2-1 

HF81SP 

Bad  Axe  Tribune 

1000 

$60 

All 

AM 

Not 

5 

Offset 

HF 

Battle  Creek  Enquirer 
&  News 

1000 

$165* 

1000 

$130* 

1000 

$80* 

All 

All 

Not 

53 

2-2 

-/- 

HF8.SP 

Occ. 

Bay  City  Times 

980 

$132 

All 

Not 

4 

HF81SP 

Benton  Harbor  News- 
Palladium 

1000 

$184 

1000 

$129 

1000 

$84 

MTWTFS 

MTWTFS 

Vest 

4-3 

2-2 

-IP 

HF81SP 

Occ. 

Big  Radpis  Pioneer 

None 

$150 

None 

$100 

None 

$50 

All 

All 

1-1 

Offset 

HF 

6  Cadillac  News 

None 

$150 

None 

$110 

None 

$60 

MTWTFS 

MTWTFS 

Not 

4-3 

1-1 

Offset 

HF 

Reg. 

Chetxjygan  Tribune 

None 

$120 

None 

$60 

All 

4 

Offset 

HF&SP 

Detroit  Free  Press 

Page 

$1400* 

Page 

$1400* 

1000 

$650* 

All 

All 

Vest 

7  2 

6-6 

-/- 

HF8.SP 

Detroit  News 

Page 

$1200 

Page 

$1200 

1000 

$750 

MWT 

All 

Vest 

7-2 

-/- 

HF81SP 

Occ. 

Dowagiac  News 

None 

$120* 

None 

$80* 

None 

$40* 

MTWTFS 

MTWTFS 

Not 

5-3 

2-2 

Offset 

HF 

Occ. 

Escanaba  News 

1000 

$150 

MTWTFS 

Vest 

5-5 

1 

HF 

Occ. 

Flint  Journal 

1000 

$350 

1000 

$275 

1000 

$175 

All 

All 

Not 

4-4 

2-2 

-/- 

HF81SP 

dec. 

Grand  Haven  Tribune 

1000 

$70 

MTWTFS 

Not 

3 

2 

Offset 

HF81SP 

•  Grand  Rapids  Press 

1000 

$375* 

1000 

$275* 

1000 

$175* 

All 

All 

Not 

7-4 

3-1 

-/- 

HF81SP 

Occ. 

Greenville  News 

1000 

$105 

1000 

$70 

1000 

$35 

All 

All 

Not 

3-3 

Offset 

HF 

Hillsdale  News 

560 

$100 

560 

$75 

560 

$40 

MTTFS 

MTTFS 

Not 

6-4 

4-4 

Offset 

HF 

Occ. 

Holland  Sentinel 

Page 

$260 

Page 

$185 

1000 

$85 

MTWTFS 

Not 

6-6 

4 

HF 

Ironwood  Globe 

1000 

$60 

MTWTFS 

Vest 

3-2 

2 

5/- 

HF81SP 

dec. 

Jackson  Citizen  Patriot 

840 

$200 

840 

$175 

840 

$100 

All 

All 

Not 

4-4 

2-2 

-/- 

HF81SP 

Reg. 

Kalamazoo  Gazette 

1000 

$260 

1000 

$220 

1000 

$110 

All 

All 

Vest 

7-6 

1-1 

HF&SP 

Occ. 

•  Lansing  State  Journal 

900 

$350 

900 

$275 

900 

$150 

All 

All 

Vest 

4-4 

1-1 

-/- 

HF&SP 

Reg. 

Ludington  News 

1000 

$60 

MTWTFS 

Not 

4 

2-2 

HF 

Manistee  News-Advocate 

1000 

$115 

MTWTFS 

MTWTFS 

Vest 

6-3 

3-2 

Offset 

HF 

Marquette  Mining  Journal 

616 

$65 

MTWTFS 

Not 

5 

2 

HF&SP 

Menominee  Herald  Leader 

602 

$90 

602 

$60 

602 

$30 

MTWTFS 

MTWTFS 

Yes 

4-3 

2-3 

Offset 

HF 

Midland  News 

None 

$70 

MTWTFS 

Not 

4 

HF&SP 

Reg. 

Monroe  News 

1000 

$150 

1000 

$90 

MTWTF 

Vest 

12-6 

3 

-/- 

HF 

Mount  Clemens  Macomb  Daily  1000 

$270 

1000 

$190 

1000 

$110 

MTWTFS 

MTWTFS 

Yes 

3 

2-2 

Offset 

HF 

Occ. 

Mt.  Pleasant  Times-News 

1000 

$200 

1000 

$100 

All 

Yest 

4 

Offset 

HF 

Muskegon  Chronicle 

1000 

$250 

1000 

$200 

1000 

$120 

All 

All 

Not 

4-4 

1-1 

-/P 

HF&SP 

Reg. 

BNiles  Star 

840 

$60 

MTWTFS 

MTWTFS 

Yest 

5-3 

2-2 

Offset 

Owosso  Argus  Press 

None 

$200* 

None 

$150* 

None 

$75* 

MTFS 

MTWTFS 

Not 

5-3 

11 

Offset 

HF 

Occ. 

•  Petoskey  News-Review 

980 

$225 

980 

$150 

980 

$75 

MTWTF 

MTWTF 

Not 

5-5 

1-2 

Offset 

HF 

Pontiac  Press 

1500 

$320 

1500 

$250 

1500 

$200 

MTWTFS 

MTWTFS 

Yest 

5-5 

3-1 

5/P 

HF&SP 

Occ. 

•  Port  Huron  Times  Herald 

1000 

$145* 

1000 

$120* 

1000 

$85* 

All 

All 

Not 

4-3 

2-2 

5/- 

HF 

Occ. 

•  BSaginaw  News 

None 

$275 

None 

$250 

None 

$125 

All 

All 

Yest 

7-7 

2-2 

HF&SP 

Occ. 

St.  Joseph  Herald  Press 

980 

$184 

980 

$129 

980 

$84 

MTWTFS 

MTWTFS 

Yest 

4-4 

2-2 

HF&SP 

Occ. 

Three  Rivers  Commercial 

14  Page 

$40 

MTWTFS 

Not 

2 

Offset 

HF 

Occ. 

Traverse  City  Record-Eagle 

None 

$85 

MTWTFS 

Not 

3 

2-2 

HF&SP 

Utica  Sentinel 

None 

$100 

None 

$65 

None 

$40 

MTWTF 

MTWTFS 

Yes 

3-3 

2-2 

Offset 

HF 

Reg. 

•  Ypsilanti  Press 

980 

$125 

980 

$100 

980 

$75 

MTWTFS 

MTWTFS 

Yest 

33 

2-1 

-/- 

HF&SP 

Reg. 

MINNESOTA 

Albert  Lea  Tribune 

None 

$365 

SMTWTF 

Yest 

5-3 

2-1 

HF 

Occ. 

Austin  Herald 

600 

$120 

600 

$95 

600 

$70 

MTTFS 

MTWTFS 

Not 

4-4 

1-1 

-/- 

HF 

Occ. 

•  Bemidji  Pioneer 

1000 

$80 

1000 

$60 

1000 

$40 

MTWTFS 

MTWTFS 

No 

4 

2 

Offset 

HF&SP 

Occ. 

Brainerd  Dispatch 

1000 

$110 

1000 

$80 

1000 

$50 

MTWTFS 

MTWTFS 

Not 

3-3 

1-1 

Offset 

HF 

Occ. 

•  Duluth  News  Tribune  & 
Herald 

14 

$300 

14 

$250 

14 

$160 

MTFS 

All 

Yest 

3 

2-1 

-IP 

HF&SP 

Occ. 

BFairmount  Sentinel 

None 

$90 

None 

$65 

None 

$35 

MTWTFS 

MTWTFS 

Not 

4-2 

2-1 

Offset 

HF 

Reg. 

Faribault  News 

None 

$50 

MTWTFS 

Not 

3 

1 

HF&SP 

Fergus  Falls  Journal 

1000 

$50 

MTWTFS 

Not 

7 

2-1 

HF 

Hibbing  Tribune 

None 

$120* 

None 

$90* 

None 

$50* 

MTWTFS 

MTWTFS 

Not 

3-3 

2-2 

Offset 

HF 

Occ. 

Little  Falls  Transcript 

1000 

$150 

1000 

$120 

1000 

$90 

MTWTF 

Not 

5 

HF 

Mankato-North  Mankato 
Free  Press 

1000 

$250 

1000 

$200 

1000 

$145 

All 

All 

Yest 

4-4 

3-3 

Offset 

HF&SP 

Minneapolis  Tribune  &  Star  Page 

$830* 

Page 

$830* 

Page 

$560* 

All 

All 

Yest 

4  2 

1-5 

HF&SP 

Reg. 

Moorhead  News 

None 

$224 

None 

$210 

None 

$112 

All 

All 

Yest 

4-4 

2-2 

5/P 

HF&SP 

6 New  Ulm  Journal 

1000 

$120 

1000 

$80 

1000 

$40 

MTWTF 

MTWTFS 

Not 

4-2 

2-1 

Offset 

Occ. 

•  Owatonna  People's  Press 

1000 

$115 

1000 

$90 

1000 

$65 

TS 

STWTFS 

Not 

3-1 

1-1 

Offset 

HF 

Reg. 

Red  Wing  Republican- 
Eagle 

2300 

$50 

2300 

$50 

1000 

$50 

MTWTF 

MTWTFS 

Not 

505 

201 

Offset 

HF 

Occ. 

Rochester  Post  Bulletin 

1000 

$195 

1000 

$140 

1000 

$85 

All 

All 

Yest 

3-3 

2-2 

5/- 

HF&SP 

St.  Cloud  Times 

1000 

$150 

1000 

$120 

1000 

$90 

MTWTFS 

MTWTFS 

Yest 

4-4 

2-2 

51- 

HF&SP 

•  St.  Paul  Pioneer  Press  & 
Dispatch 

1000 

$605 

1000 

$605 

1000 

$325 

All 

All 

Yest 

3-2 

2-2 

-IP 

HF&SP 

Reg. 

Wilmar  West  Central  Tribune  980 

$140 

980 

$90 

980 

$50 

MWTFS 

MWTFS 

No 

7-5 

-/- 

HF&SP 

Winona  News 

1000 

$100 

1000 

$75 

1000 

$50 

SMTTF 

SMTWTF 

Yest 

5-5 

2 

HF 

Occ. 

•  Worthington  Globe 

1000 

$120 

■  1000 

$80 

■  1000 

$40* 

MTWTFS 

MTWTFS 

Not 

2 

1-2 

Offset 

HF 

Reg. 

*  Volume  rate  discount  available.  t  AdPro  inks  available. 
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Days  Days 


3  Colors 
and  Black 
Min.  Size 

3-Color* 

extra 

charge 

2  Colors 
and  Black 
Min.  Size 

2-Color* 

extra 

charge 

1  Color 
and  Black 
Min.  Size 

1-Color* 

extra 

charge 

of  Wk. 
Process 
color 

Avail. 

of  Wk. 

Spot 

color 

Avail. 

Mixt 

Spec. 

ink 

Closing 
days  for 
full  & 
Spot  Col. 

No.  of 
Progs 
and 
Proofs 

5th  Cyl. 

& 

Patch 

Mats 

Pre-Prt. 

Inserts 

Accepted 

Use 

Edit 

Color 

MISSISSIPPI 

Biloxi-Gulfport  Herald 

None 

$150 

None 

$110 

None 

$90 

All 

All 

Vest 

5-5 

1-1 

SI- 

HF&SP 

Reg. 

Clarksdale  Press  Register 

1000 

$30 

All 

Yes 

2 

2 

HF 

Columbus  Commercial 
Dispatch 

1000 

$40 

SMTWTF 

Vest 

1-4 

2-2 

Offset 

HF 

Occ. 

Corinth  Corinthian 

None 

$90 

None 

$60 

None 

$30 

MTTF 

MTWTF 

Not 

5-3 

2-2 

Offset 

HF 

Occ. 

6  Greenville  Delta  Democrat 
Times 

1000 

$195* 

1000 

$130* 

1000 

$65* 

SMTWTF 

SMTWTF 

Vest 

6-4 

3-3 

Offset 

HF 

Occ. 

Greenwood  Commonwealth 

None 

$90 

None 

$75 

None 

$50 

MTWTFS 

MTWTFS 

Vest 

6-6 

2-2 

Offset 

HF81SP 

Occ. 

Hattiesburg  American 

1000 

$160 

1000 

$120 

1000 

$80 

MTWTFS 

MTWTFS 

Not 

3-3 

1 

-/- 

HF81SP 

Jackson  Clarion  Ledger 
&  News 

1000 

$300 

1000 

$200 

1000 

$125 

All 

All 

Vest 

7-7 

2-2 

-IP 

HF 

Reg. 

Laurel  Leader-Call 

1000 

$90 

1000 

$60 

MTWTFS 

MTWTFS 

Not 

6-6 

1-1 

-1- 

HF 

McComb  Enterprise-Journal 

1000 

$90* 

1000 

$75* 

1000 

$50* 

MTWF 

MTWF 

Yes 

4-2 

2-2 

Offset 

HF 

Meridian  Star 

1000 

30% 

1000 

25% 

1000 

20% 

All 

All 

Yest 

4-3 

1-1 

-IP 

HF&SP 

Occ. 

Natchez  Democrat 

1000 

$90 

1000 

$65 

1000 

$40 

All 

All 

Not 

7-2 

2-2 

Offset 

HF&SP 

Occ. 

Pascagoula  Mississippi 

Press  Register 

1000 

$120 

1000 

$85 

1000 

$60 

SMTWTF 

SMTINTF 

Yest 

5-4 

2-2 

-/- 

HF 

Occ. 

Starksville  News 

1000 

$90 

1000 

$65 

1000 

$35 

MTTF 

All 

Yes 

3-2 

Offset 

HF 

Tupelo  Journal 

840 

$55* 

840 

$35* 

840 

$25‘ 

MTWTFS 

MTWTFS 

Yest 

7-4 

1-1 

Offset 

HF 

Vicksburg  Post 

Page 

$141.12  1500 

$81 

1000 

$42 

All 

All 

Yest 

6-6 

2-2 

Offset 

HF 

Occ. 

West  Point  Time  Leader 

1000 

$90 

1000 

$65 

1000 

$35 

MTWTFS 

MTWTFS 

Yest 

3-2 

2-2 

Offset 

HF 

(1 


"ti 


i 

I 


l.k! 


MISSOURI 


Boonville  News  &  Advertiser 

None 

$85 

None 

$70 

None 

$50 

MTWTF 

MTWTF 

No 

4-3 

Offset 

HF 

Brookfield  News-Bulletin 

1000 

$35 

All 

2 

Offset 

HF&SP 

Cape  Girardeau  Southeast 
Missourian 

1000 

$180 

1000 

$120 

None 

$60 

MTWTFS 

Yest 

3-3 

2-1 

HF&SP 

Occ. 

Carthage  Press 

1000 

$90 

1000 

$70 

1000 

$40 

MTWTFS 

MTWTFS 

Not 

2-2 

2-1 

Offset 

HF&SP 

Reg. 

Chillicothe  Constitution-Tribune 

1000 

$40 

MTWTFS 

Not 

4-4 

1 

-/- 

HF 

Clinton  Democrat 

%  Page 

$25 

MTWTF 

No 

3 

Offset 

HF&SP 

Columbia  Missourian 

1000 

$105 

1000 

$70 

1000 

$35 

STWTFS 

STWTFS 

t 

5-2 

2 

Offset 

HF 

Occ. 

Columbia  Tribune 

1000 

$180 

1000 

$120 

1000 

$60 

STWTF 

STWTF 

Yest 

1 

Offset 

HF 

Fulton-Sun  Gazette 

None 

$95 

None 

$65 

None 

$45 

All 

All 

1-1 

Offset 

HF 

Hannibal  Courier  Post 

1000 

$90 

1000 

$70 

1000 

$45 

MTTFS 

MTWTFS 

Yest 

4-3 

2-2 

Offset 

HF 

Occ. 

•  Independence  Examiner 

None 

$140 

None 

$100 

None 

$55 

MTWTFS 

MTWTFS 

Yest 

3-2 

2-2 

Offset 

HF 

Jefferson  City  Capital  & 

Post  Tribune 

1000 

$200 

1000 

$145 

1000 

$90 

All 

All 

Yes 

7-5 

2-2 

-/- 

HF 

•  Joplin  Globe  &  News  Herald 

1000 

$175 

1000 

$125 

All 

Yest 

7-7 

2-2 

HF&SP 

Occ. 

•  Kansas  City  Times  &  Star 

1000 

$1150 

1000 

$1150- 

1000 

$650 

All 

All 

Yest 

7-3 

1-2 

-IP 

HF 

Reg. 

Kennett  Daily  Dunklin 
Democrat 

1000 

$75 

1000 

$60 

1000 

$40 

MTWTFS 

Not 

5-5 

4-4 

-1- 

HF&SP 

Kirksville  Express  &  News 

None 

$150 

None 

$100 

None 

$50 

SMTWTF 

SMTWTF 

Yest 

3-2 

1-1 

Offset 

HF 

Lebanon  Record 

None 

$125 

None 

$75 

Yest 

2-2 

3 

Offset 

HF&SP 

Macon  Chronicle  Herald 

588 

$110‘ 

588 

$85* 

588 

$50* 

MTWTFS 

MTWTFS 

Yest 

2-1 

2-2 

Offset 

HF&SP 

Occ. 

Maryville  Forum 

600 

$30 

MTTFS 

7 

1-1 

Offset 

HF 

9 Mexico  Ledger 

None 

$150 

None 

$100 

None 

$60 

MTFS 

MTFS 

Not 

6-4 

2-2 

Offset 

HF 

Occ. 

Moberly  Monitor-Index  & 
Democrat 

1000 

$105 

1000 

$70 

1000 

$35 

MTWTFS 

MTWTFS 

Not 

3-2 

1 

Offset 

HF 

Neosho  News 

1000 

$120 

1000 

$80 

1000 

$40 

SMTWTF 

SMTWTF 

Yest 

3-3 

2-2 

Offset 

HF&SP 

Occ. 

Nevada  Mail 

None 

$35 

All 

3 

HF 

Richmond  News 

Page 

$50 

All 

1 

Offset 

Holla  News 

None 

$50 

All 

Offset 

HF 

St.  Charles  Banner-News 

980 

$120 

980 

$60 

MTT 

Not 

3 

Offset 

HF 

Occ. 

St.  Joseph  Gazette  & 

News  Press 

980 

$300* 

980 

$215* 

980 

$145* 

All 

All 

Yest 

7 

1-1 

-IP 

HF 

St.  Louis  Globe  Democrat 

1000 

$600 

1000 

$450 

1000 

$350 

All 

All 

Yest 

7-7 

3 

-1- 

HF 

St.  Louis  Post-Dispatch 

2480 

$650 

1000 

$500 

1000 

$400 

SMTWTF 

SMTWTF 

Yest 

7-4 

3 

-1- 

HF 

Reg. 

St.  Louis  Record  (Tab.) 

Page 

$80 

Page 

$40 

All 

2 

Offset 

Sedalia  Democrat-Capital 

500 

$150 

500 

$100 

500 

$70 

All 

All 

Yest 

5-2 

2-2 

Offset 

HF&SP 

Reg. 

•Sikeston  Standard 

None 

$75* 

None 

$60* 

None 

$40* 

MTWTFS 

No 

4-2 

Offset 

HF&SP 

Occ. 

Springfield  News  & 
Leader-Press 

1000 

$250 

1000 

$175 

1000 

$100 

All 

All 

Yest 

7-3 

2-1 

-IP 

HF 

Reg. 

Trenton  Republican  Times 

1000 

$40 

MTTF 

No 

7 

1-1 

Offset 

HF 

Warrensburg  Star-Journal 

None 

$40 

MTWTF 

Yes 

3-3 

1-1 

HF 

Occ. 

West  Plains  Quill 

1000 

$150 

1000 

$100 

600 

$50 

MTTF 

MTWTF 

Yes 

1-1 

1-1 

Offset 

HF 

Occ. 

MONTANA 

Billings  Gazette 

None 

$200 

None 

$200 

None 

$135 

All 

All 

Yest 

4-3 

2-2 

Offset 

HF 

Reg. 

Bozeman  Chronicle 

600 

$85 

600 

$60 

600 

$45 

SMTWTF 

SMTWTF 

Yest 

3-2 

1-1 

Offset 

HF&SP 

Occ. 

Butte  Montana  Standard 

1000 

$135 

1000 

$135 

600 

$75 

MTWFS 

All 

Yest 

5-5 

1-1 

Offset 

HF 

Reg. 

•  Great  Falls  Tribune  Leader 

600 

$200 

600 

$200 

None 

$130 

All 

Yest 

7-4 

2-2 

-IP 

HF 

Occ. 

Havre  Daily  News 

560 

$70 

560 

$40 

MTWTF 

Not 

2 

2-2 

Offset 

HF 

Helena  Independent  Record 

None 

$90 

None 

$68 

None 

$49.60 

STWTF 

STWTF 

Yes 

6-4 

-1- 

HF 

Occ. 

Kalispell  Inter  Lake 

600 

$195 

600 

$130 

600 

$65 

All 

All 

No 

2-2 

1-1 

Offset 

HF 

•  Volume  rate  discount  available.  t  AdPro  inks  available. 
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Days 

Days 

of  Wk. 

of  Wk. 

Closing 

No.  of 

5th  Cyl. 

3  Colors 

3-Color* 

2  Colors 

2-Color* 

1  Color 

1 -Color' 

Process 

Spot 

Mixt 

days  for 

Progs 

& 

Pre-Prt. 

Use 

and  Black 

extra 

and  Black 

extra 

and  Black 

extra 

color 

color 

Spec. 

full  & 

and 

Patch 

Inserts 

Edit 

Min.  Size 

charge 

Min.  Size 

charge 

Min.  Size 

charge 

Avail. 

Avail. 

ink 

Spot  Col. 

Proofs 

Mats 

Accepted 

Color 

MONTANA  (Cont'd.) 


Livingston  Enterprise 

None 

$55* 

None 

$30' 

STWTF 

STWTF 

Vest 

2-2 

1 

Offset 

HF&SP 

Miles  City  Star 

None 

$80 

None 

$55 

None 

$30 

MTWFS 

All 

Not 

10-5 

2-2 

Offset 

HF 

Missoula  Missoulian 

560 

$145 

560 

$104 

560 

$62 

All 

All 

4-4 

Offset 

HF 

Reg. 

NEBRASKA 


Alliance  Times-Herald 

980 

$50 

All 

MTWTFS 

Not 

-/- 

HF 

9  Beatrice  Sun 

1000 

$100' 

1000 

$70' 

1000 

$40' 

MTWTFS 

MTWTFS 

Vest 

3-2 

1-1 

HF 

Columbus  Telegram 

1000 

$100 

1000 

$75 

1000 

$35 

MTTFS 

Vest 

5-2 

2-2 

-/- 

HF 

Fremont  Tribune 

500 

$145 

500 

$110 

500 

$65 

MTTFS 

MTWTFS 

Vest 

3-3 

1-1 

-/- 

HF 

Occ. 

Grand  Island  Independent 

980 

$70 

980 

$50 

980 

$30 

MTT 

MTWTFS 

Vest 

3-3 

1-1 

-/P 

HF 

Occ. 

6 Hastings  Tribune 

800 

$100 

None 

$70 

None 

$40 

MTWTFS 

MTWTFS 

Vest 

3-1 

2-2 

Offset 

HF 

Occ. 

Holdrege  Citizen 

1500 

$90 

1500 

$60 

1500 

$30 

MTWTF 

MTWTF 

Yes 

7-3 

2 

Offset 

HF 

Occ. 

Kearney  Hub 

1000 

$75 

1000 

$65 

1000 

$40 

MTWTFS 

Not 

4-2 

1 

Offset 

HF 

e  Lincoln  Journal-Star 

1000 

$275 

1000 

$220 

1000 

$135 

All 

All 

Vest 

6-3 

1-2 

5/- 

HF&SP 

Reg. 

McCook  Gazette 

’/.  Page 

$95 

’/.Page 

$70 

’/.  Page 

$35 

MTWTFS 

MTWTFS 

Vest 

3-3 

1-1 

Offset 

HF 

Occ. 

Nebraska  City  News-Press 

1000 

$30 

SMTWTF 

No 

6-3 

2 

Offset 

HF 

•  Norfolk  News 

980 

$140 

980 

$100 

980 

$60 

MTTFS 

MTWTFS 

Vest 

5-3 

2-2 

51- 

HF 

North  Platte  Telegraph 

560 

$95 

560 

$75 

560 

$45 

MTWTFS 

MTWTFS 

Vest 

7-4 

3-2 

Offset 

HF 

•  Omaha  World-Herald 

2408 

$550 

2408 

$450 

1000 

$275 

All 

All 

Vest 

10-4 

3-6 

HF&SP 

Reg. 

e  BScottsbuff  Star-Herald 

770 

50% 

770 

40% 

770 

30% 

STWTFS 

STWTFS 

Not 

4-2 

1-1 

Offset 

HF 

Occ. 

York  News-Times 

1000 

$55 

1000 

$30 

MTTFS 

Not 

3 

Offset 

HF 

Occ. 

NEVADA 


Carson  City  Nevada  Appeal 

None 

$75  None 

$50 

None 

$25 

SMTWTF 

SMTWTF 

5/2 

2-2 

Offset 

Elko  Free  Press 

^150  M0~ 

$100 

Z_569!_ 

$50 

Offset 

Ely  Times 

None 

$30 

All 

No 

2 

^2 

Offset 

HF 

•  Las  Vegas  Review-Journal 

1000 

$612  1000 

$525 

1000 

$437 

All 

All 

Not 

"  ”5^  ' 

1-2 

Offset 

HF 

Reg. 

•  Las  Vegas  Sun 

1000 

66-2/3%'  iOOO  ' 

50%' 

1000 

25%' 

All 

All 

VesF” 

7-4 

2-2 

_ 5/P _ 

HF 

Reg. 

e  Reno  Nevada  State 

Journal  &  Gazette 

1000 

$200  1000 

$170 

1000 

$120 

All 

All 

Not 

7-7 

2-2 

5/P 

HF&SP 

Occ. 

NEW  HAMPSHIRE 


Claremont  Eagle 

1000 

$50 

MTWTFS 

Not 

2-2 

2-2 

HF 

Dover  Foster's  Democrat 

1000 

$240 

1000 

$160 

1000 

$80 

MTWTFS 

MTWTFS 

Not 

3-1 

1-1 

Offset  HF 

Keene  Sentinel 

1000 

$70 

MTWTFS 

Not 

5-5 

-/-  HF 

Occ. 

9  Laconia  Citizen 

1000 

$60 

MTWTFS 

Vest 

3 

2-1 

HF 

Lebanon  Valley  News 

None 

$60 

MTWTFS 

Not 

5-5 

1 

HF 

Manchester  Union  Leader 

600 

$200 

All 

Yes 

3 

2 

HF 

Occ. 

Nashua  Telegraph 

1000 

$409 

1000 

$378 

1000 

$315 

MTWTFS 

MTWTFS 

Not 

6-3 

2-2 

-/-  HF 

Reg. 

9Portsmouth  Herald 

400 

100% 

400 

50% 

MTWTFS 

Not 

3 

HF 

Occ. 

NEW  JERSEY 


Asbury  Park  Press 

1000 

$240 

1000 

$190 

1000 

$130 

All 

All 

Yest 

3-2 

1-1 

5/P 

HF 

Atlantic  City  Press 

1000 

$255 

1000 

$190 

1000 

$125 

All 

All 

Yest 

7 

1-1 

HF 

Bayonne  Times 

None 

50% 

None 

30% 

MTWTFS 

Not 

3 

2-2 

HF 

Bergen  Record 

900 

$350 

900 

$275 

900 

$200 

SMTWTF 

SMTWTF 

Yest 

5-2 

2-2 

-/- 

HF 

Occ. 

Bricktown-Point  Pleasant 
Laketown  Ocean  County 
Observer  (Tab.) 

500 

$90 

All 

Yes 

3 

1-1 

Offset 

Bridgeton  News 

None 

$70 

MTWTFS 

No 

3 

-/- 

HF 

Camden  Courier-Post 

1000 

$310 

1000 

$240 

1000 

$170 

MTWTFS 

MTWTFS 

Not 

5-3 

3-2 

-/- 

HF 

Reg. 

Dover  Advance 

1000 

$100 

MTWTF 

Not 

5 

HF 

Elizabeth  Journal 

1000 

$235 

1000 

$195 

1000 

$160 

MTWTFS 

MTWTFS 

Yest 

51- 

HF 

Jersey  City  Jersey  Journal 

Page 

$350 

Page 

$250 

1000 

$150 

MTWTFS 

MTWTFS 

Yest 

7-5 

2-2 

HF&SP 

Occ. 

Long  Branch  Record 

None 

$50 

MTWTFS 

Not 

4-4 

3-3 

Offset 

HF&SP 

6  Morristown  Record 

None 

$165 

MT 

No 

3 

Offset 

Occ. 

•  Newark  News 

Page 

$600 

Page 

$500 

1000 

$300 

All 

All 

Yest 

3 

HF&SP 

•  Newark  Star-Ledger 

Page 

$600 

Page 

$500 

1000 

$300 

All 

All 

Yest 

5-2 

1-3 

HF 

•  New  Brunswick  Home  News 

None 

60% 

None 

45% 

None 

30% 

All 

All 

Yest 

5-3 

4-2 

-/- 

HF&SP 

Occ. 

PassaiC'Ciifton  Herald  News 

1000 

$350 

1000 

$275 

1000 

$200 

MTWTF 

MTWTFS 

Yest 

5-3 

3-3 

5/- 

HF&SP 

Occ. 

Paterson  News 

1000 

$350 

1000 

$275 

1000 

$200 

MTFS 

MTWTFS 

Yest 

5-5 

2-2 

5/P 

HF 

Occ. 

Perth  Amboy  News  Tribune 

1000 

$225 

1000 

$160 

1000 

$100 

MTWTFS 

Yes 

5-2 

3-3 

51- 

HF 

Red  Bank  Register 

700 

$100 

MT\/VTF 

Yest 

2 

2-2 

HF 

•  9Trenton  Times-Advertiser 

2772 

$250 

2772 

$175 

1000 

$125 

SMTWTF 

SMTWTF 

Yest 

5-2 

2 

HF&SP 

Reg. 

6Trenton  Trentonian  (Tab.) 

600 

$150 

600 

$125 

600 

$100 

MTWTFS 

MTWTFS 

Yest 

7-3 

2 

-IP 

Occ. 

Union  City  Hudson  Dispatch 

None 

$245 

None 

$140 

All 

Yest 

5 

2-2 

51- 

HF 

Occ. 

•  9Vineland  Times-Journal 

600 

$150 

600 

$100 

600 

$50 

MTWTFS 

MTWTFS 

Yest 

2-1 

1-1 

Offset 

HF 

Reg. 

Willingboro-Burlington 
County  Times 

1000 

$170 

1000 

$140 

1000 

$90 

MTWTFS 

MTWTFS 

Yest 

3-3 

1-1 

Offset 

HF&SP 

Reg. 

Woodbury  Times 

None 

$75 

MTWTFS 

Yest 

4 

2 

-/- 

HF 

NEW  MEXICO 

Albuquerque  Journal  & 
Tribune 

1000 

60% 

1000 

50% 

1000 

40% 

All 

^11 

Yest 

7-3 

2-2 

-IP 

HF 

*  Volume  rate  discount  available.  t  AdPro  inks  available. 
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NEW  MEXICO  (Cortt'd.) 

Artesia  Press 

630 

$50 

630 

$25 

SMTWTF 

No 

2-2 

-/- 

Occ. 

Carlsbad  Current-Argus 

None 

$75 

SMTWTF 

Not 

5-2 

2-2 

Offset 

HF 

Clovis  News-Journal 

560 

$85 

560 

$50 

SMTWTF 

Vest 

3 

1-1 

51- 

HF&SP 

Farmington  Times 

None 

$135 

None 

$95 

None 

$50 

SMTWTF 

SMTWTF 

Vest 

3-2 

Offset 

HF 

Gallup  Independent 

600 

$50 

MTWTFS 

Not 

5 

1 

Offset 

HF 

•  Hobbs  News-Sun 

None 

$105 

None 

$70 

None 

$35 

SMTWTF 

Vest 

5 

1-2 

-/- 

HF&SP 

Occ. 

Las  Cruces  Sun-News 

375% 

1000 

150% 

1000 

90% 

SMTWTF 

SMTWTF 

Vest 

4-3 

2-2 

Offset 

HF 

Occ. 

Lovington  Leader 

None 

$30 

All 

Yes 

3 

Offset 

HF 

Roswell  Record 

None 

$100 

None 

$60 

SMTWTF 

Vest 

3 

1-1 

Offset 

HF 

Occ. 

Sante  Fe  New  Mexican 

1000 

$150 

1000 

$125 

1000 

$75 

SMTWTF 

Not 

7-5 

3 

Offset 

HF&SP 

Silver  City  Press  &  Independent 

None 

$50 

All 

1 

Offset 

HF&SP 

Tucumcari  News 

1000 

40% 

MTWTF 

Not 

5 

1 

Offset 

HF 

NEW  YORK 

•  Albany  Times-Union  & 
Knickerbocker  News 

Page 

$350 

Page 

$275 

1000 

$200 

SMTF 

All 

Vest 

4-3 

2-2 

HF&SP 

Reg. 

Amsterdam  Recorder 

1000 

$225 

1000 

$150 

1000 

$75 

MTFS 

MTWTFS 

Vest 

5-3 

2-2 

Offset 

Occ. 

•  Binghamton  Press 

1000 

$350 

1000 

$250 

1000 

$150 

All 

All 

Not 

7-7 

3-3 

-/P 

HF 

Reg. 

•  Buffalo  Courier-Express 

14 

$350 

14 

$250 

14 

$200 

All 

All 

Vest 

4-4 

2 

5/P 

HF 

Reg. 

•  Buffalo  News 

None 

$590 

None 

$465 

None 

$340 

MTWTFS 

MTWTFS 

Vest 

7-7 

2-4 

56- 

HF&SP 

Reg. 

•  Catskill  Mail 

%  Page 

$40* 

MTTFS 

Not 

4-2 

2-2 

Offset 

BCorning  Leader 

None 

$125 

None 

$100 

None 

$60 

MTWTFS 

MTWTFS 

Vest 

2-2 

1-1 

-/- 

HF&SP 

Occ. 

Dunkirk-Fredonia  Observer 

1000 

$50 

MTWTFS 

Not 

6-3 

2-1 

Offset 

SP 

•  Elmira  Star-Gazette  & 
Telegraph 

1000 

$220 

1000 

$165 

1000 

$110 

All 

Not 

5-5 

1-1 

-IP 

HF&SP 

Gloversville-Johnson 

Leader  Herald 

1000 

$160 

1000 

$110 

MTFS 

Vest 

5 

Offset 

HF 

Herkimer-llion  Telegram 

1000 

$50 

MTTF 

Not 

5 

2 

Offset 

HF 

Hornell  Tribune 

None 

$250 

None 

$150 

None 

$95 

All 

All 

Yes 

7-7 

3-3 

Offset 

HF&SP 

Occ. 

Hudson  Register-Star 

1000 

$50 

All 

All 

Not 

2 

2-1 

Offset 

HF 

•  Ithaca  Journal 

None 

$140 

None 

$100 

None 

$70 

MFS 

MTWTFS 

Yes 

3-2 

2-2 

Offset 

Reg. 

•  Jamestown  Post-Journal 

1000 

$90 

MTWTFS 

Yest 

4 

-/- 

HF&SP 

Occ. 

•  Kingston  Freeman 

1000 

$150 

1000 

$125 

1000 

$90 

SMTWTF 

SMTWTF 

Not 

3-3 

1-1 

-/- 

HF 

•  Lockport  Union-Sun  & 

Newburgh  Beacon  News 

Page 

$120 

840 

$95 

None 

$70 

All 

All 

Yest 

6-3 

2-1 

-1- 

HF 

Occ. 

NEW  YORK  CITY 

SOaily  News  Record 

560 

$525 

560 

$375 

560 

$200 

All 

All 

No 

6-6 

1 

-1- 

HF&SP 

5Home  Furnishings  Daily  (Tab.)  560 

$750 

560 

$500 

560 

$250 

All 

All 

No 

6-6 

1 

-1- 

HF&SP 

•  Long  Island  Press 

Page 

$1113.00 

Page 

$900 

1000 

$740.00 

All 

All 

Not 

4-2 

3-3 

-/- 

HF 

Occ. 

6  Post  (Tab.) 

600 

$675 

MTWTF 

Yest 

2 

7 

HF 

Staten  Island  Advance 

Page 

$215 

Page 

$160 

1000 

$115 

All 

All 

Yest 

3-3 

2-2 

HF&SP 

Reg. 

SWomen's  Wear  Daily 

560 

$525 

560 

$375 

560 

$200 

All 

All 

No 

6-6 

1 

-/- 

HF&SP 

NEW  YORK  STATE  (Cont'd.) 

Niagara  Falls  Gazette 

Page 

$278 

Page 

$188 

1000 

$118 

All 

All 

Yest 

3-2 

2-2 

-/- 

HF&SP 

Reg. 

North  Tonawanda- 
Tonawanda  News 

1000 

$200 

1000 

$110 

1000 

$75 

All 

2 

Offset 

HF 

Ogdensburg  Journal  & 
Advance  News 

1000 

$40 

All 

Yes 

5 

2-2 

Offset 

HF&SP 

Oneida  Dispatch 

1000 

$45 

MTWTFS 

Not 

2-2 

2-2 

Offset 

HF 

Oneonta  Star 

1000 

$65 

MTFS 

Yest 

7-7 

1 

HF 

Oswego-Fulton 

Palladium-Times 

1000 

$50 

MTWTFS 

Not 

7-7 

2 

HF 

Plattsburgh  Press-Republican 

1000 

$100 

1000 

$75 

MTWTFS 

No 

7 

1 

HF 

Port  Jervis  Union  Gazette 

1000 

50% 

MTWTF 

Yest 

3-3 

2-2 

Offset 

HF 

Occ. 

Poughkeepsie  Journal 

672 

$200 

672 

$150 

672 

$100 

All 

All 

Yest 

10-7 

2 

-/- 

HF 

Occ. 

•  Rochester  Democrat  & 

Chronicle  Times  Union 

1000 

$870* 

1000 

$650' 

•  1000 

$450* 

All 

All 

Yest 

10-7 

2 

-IP 

HF&SP 

Occ. 

Rome  Sentinel 

1000 

$150 

1000 

$110 

1000 

$80 

MTWTFS 

MTWTFS 

Yest 

4-3 

2-4 

Offset 

HF&SP 

Occ. 

Salamanca  Republican  Press 

1000 

$120 

1000 

$60 

All 

Yest 

7 

2 

Offset 

HF 

•  eSaratoga  Saratogian 

1000 

$105 

1000 

$85 

1000 

$65 

SMTF 

SMTWTF 

Not 

3-3 

1-2 

Offset 

HF 

Reg. 

•  Schenect^y  Gazette 

Page 

$225 

1000 

$195 

1000 

$150 

MFT 

MTWTFS 

Yest 

5-5 

1-1 

-/- 

HF 

Occ. 

Schenectady  Union  Star 

Page 

$225 

1000 

$195 

1000 

$150 

MTWTF 

MTWTFS 

Yest 

7-7 

1-1 

-/- 

HF 

•  Syracuse  Herald  Journal  & 
Post  Standard 

Page 

45% 

Page 

35%  1000 

25% 

All 

All 

Yest 

3-3 

2-2 

HF&SP 

Reg. 

•  Troy  Record  &  Times  Record  1000 

$210 

600 

$180 

600 

$140 

MTWTFS 

MTWTFS 

Yest 

6-4 

3-2 

-IP 

HF&SP 

•  Utica  Press  & 

Observer-Dispatch 

1000 

$311 

1000 

$311 

All 

Yest 

5 

2 

-1- 

•  Watertown  Times 

1800 

$210 

1500 

$175 

950 

$135 

MTWTFS 

MTWTFS 

Yest 

6-6 

2-2 

51- 

HF 

Occ. 

NORTH  CAROLINA 

Asheboro  Courier-Tribune 

840 

$50 

All 

Not 

2 

2 

5/- 

HF 

•  Volume  rate  discount  available.  t  AdPro  inks  available. 
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NORTH  CAROLINA  (Cont'd.) 

Asheville  Citizen-Times 

None 

$300 

None 

$200 

None 

$100 

All 

All 

Vest 

5-3 

1-2 

5/P 

HF 

Reg. 

Burlington  Times-News 

1000 

$150 

1000 

$110 

1000 

$60 

MTWTFS 

MTWTFS 

Vest 

5-5 

2-2 

-IP 

HF 

•  Charlotte  Observer  and  News  None 

$600 

None 

$450 

None 

$300 

All 

All 

Vest 

53 

1-3 

HF&SP 

Reg. 

Concord  Tribune 

None 

$150 

None 

$100 

1000 

$50 

SMTWTF 

SMTWTF 

Vest 

10-7 

2-2 

Offset 

HF 

Durham  Herald  Sun 

1000 

$325 

1000 

$200 

1000 

$100 

All 

All 

Vest 

3-2 

2-2 

-IP 

HF 

Reg. 

•  Elizabeth  City  Advance 

Page 

$150- 

1000 

$100- 

1000 

$50 

SMTWTF 

Not 

2 

2-2 

Offset 

HF 

•  Fayetteville  Observer 

None 

$160 

None 

$120 

None 

$80 

All 

All 

Vest 

5-3 

2-2 

HF 

Occ. 

9Gastonia  Gazette 

1000 

$150 

1000 

$100 

1000 

$65 

All 

All 

Vest 

4  4 

2 

HF 

Goldsboro  News  Argus 

1000 

$130 

1000 

$95 

1000 

$65 

SMTWTF 

SMTWTF 

Vest 

4-3 

3-1 

Offset 

HF 

Reg. 

Greensboro  Record  &  News 

1000 

$400 

1000 

$270 

1000 

$140 

All 

All 

Vest 

4-3 

2-2 

HF81SP 

Reg. 

•  Greenville  Reflector 

1000 

$110 

1000 

$85 

1000 

$60 

MTTF 

MTWTF 

Vest 

3-3 

1-1 

Offset 

HF 

Occ. 

Hendersonville  Times-News 

1000 

$95 

1000 

$75 

1000 

$45 

All 

All 

2-2 

Offset 

HF 

Hickory  Record 

1000 

$50 

MTWTFS 

Vest 

4-4 

1-1 

HF 

High  Point  Enterprise 

1000 

$145 

1000 

$110 

1000 

$80 

All 

All 

Vest 

3-3 

HF 

Occ. 

Jacksonville  News 

1000 

$110 

1000 

$80 

1000 

$50 

MTS 

MTWTFS 

Vest 

6-3 

22 

Offset 

HF&SP 

Kanapolis  Independent 

None 

$150 

None 

$100 

None 

$50 

SMTWTF 

SMTWTF 

Vest 

14-7 

1-1 

Offset 

HF 

Occ. 

Kinston  Free  Press 

1000 

$50 

All 

Vest 

3 

2-2 

Offset 

HF 

Lenoir  News-Topic 

600 

$150 

600 

$100 

600 

$50 

MTTFS 

MTWTFS 

No 

2-2 

2-1 

Offset 

Reg. 

Lexington  Dispatch 

None 

$115 

None 

$90 

None 

$65 

MTFS 

MTTFS 

Vest 

3-3 

2-2 

Offset 

HF 

Occ. 

Lumberton  Robesonian 

None 

$90 

None 

$45 

SMTWTF 

Offset 

HF 

Morgantown  News-Herald 

None 

$100 

None 

$75 

None 

$45 

MTWTF 

MTWTF 

Yes 

3-2 

2-2 

Offset 

HFSSP 

Reg. 

New  Bern  Sun-Journal 

1000 

$50 

MTWTFS 

No 

10-10 

HF 

Raleigh  News  Observer 
&  Times 

None 

$400 

None 

$275 

None 

$150 

All 

All 

Vest 

7-7 

2-2 

HF&SP 

Reg. 

Reidsville  Review 

$100 

$75 

$50 

MTWTF 

Not 

2 

Offset 

HF 

Roanoke  Rapids  Herald 

None 

$100 

None 

$70 

None 

$40 

MTF 

SMTWTF 

Yes 

53 

2-2 

Offset 

HF 

dec. 

BRockingham  Richmond 
County  Journal 

448 

$115 

448 

$80 

448 

$45 

MTWTF 

MTWTF 

Yest 

2  1 

1-1 

Offset 

HF 

Reg. 

Rocky  Mount  Telegram 

Page 

$125 

800 

$90 

800 

$75 

MTWTFS 

All 

Yest 

2-2 

2-2 

-/- 

HF 

Salisbury-Spencer  East 
Spencer  Post 

500 

$150 

500 

$100 

500 

$75 

All 

All 

Yest 

2  2 

2-2 

Offset 

HF 

Reg. 

Sanford  Herald 

$135 

$90 

$45 

MTWTFS 

MTWTFS 

Yest 

3-3 

1-1 

Offset 

HF&SP 

Occ. 

Shelby  Star 

1000 

$125 

1000 

$90 

1000 

$50 

All 

Yest 

5 

3 

Offset 

HF 

•  Statesville  Record  &  Landmark  600 

$130 

600 

$90 

600 

$50 

MTWTFS 

MTWTFS 

Yest 

3-2 

1-1 

Offset 

HF 

Reg. 

Tarboro  Southerner 

None 

$40 

MTWTF 

No 

3 

Offset 

HF&SP 

Thomasville  Times 

1000 

$145 

1000 

$110 

1000 

$80 

All 

Yest 

7  7 

3 

HF 

Washington  News 

V4  Page 

100% 

’/4  Page 

2/3% 

'/j  Page 

1/3% 

MTWTFS 

Not 

2-2 

2-2 

Offset 

Wilmington  Star-News 

1000 

$125 

1000 

$100 

1000 

$75 

All 

All 

Yes 

3-3 

1-1 

Offset 

HF 

Reg. 

Wilson  Times 

None 

$115 

None 

$90 

None 

$60 

MTWTFS 

MTWTFS 

Yest 

3-3 

2 

Offset 

HF 

Reg. 

9Winston-Salem  Journal  & 
Twin  City  Sentinel 

1000 

$300 

1000 

$225 

None 

$140 

All 

All 

Yest 

5-2 

2 

-IP 

HF&SP 

Occ. 

NORTH  DAKOTA 

Bismarck  Tribune 

1000 

$100 

1000 

$65 

MTWTFS 

Yest 

4 

2 

HF&SP 

Occ. 

Devils  Lake  Journal 

1000 

$90 

1000 

$65 

1000 

$40 

MTTF 

MTTF 

Not 

5-3 

2 

Offset 

HF&SP 

•  Dickinson  Press 

None 

$55 

None 

$40 

STWTFS 

STWTFS 

Yest 

3-2 

1-1 

5/P 

HF&SP 

Fargo  Forum  &  Tribune  & 

Moorhead  (Minn.)  News  None 

$224 

None 

$210 

None 

$112 

All 

All 

Yest 

4-4 

2 

-IP 

HF&SP 

Reg. 

Grand  Forks  Herald 

None 

$160 

None 

$115 

None 

$85 

SMTWTF 

SMTWTF 

Yest 

5-5 

1-1 

5/P 

HF 

Occ. 

•  Mandan  Morning  Pioneer 

’/.  Page 

$130 

'4  Page 

$90 

None 

$50 

STWTFS 

STWTFS 

Yes 

3-2 

1-2 

Offset 

HF 

Occ. 

Minot  News 

560 

$150 

560 

$110 

560 

$75 

MTWTFS 

MTWTFS 

Yest 

4-4 

1-1 

-IP 

HF&SP 

Occ. 

•  Williston  Herald 

'h  Page 

$100 

’/.  Page 

$75 

%  Page 

$40 

MTFS 

MTFS 

No 

6-3 

i-i 

Offset 

OHIO 

•  Akron  Beacon  Journal 

Page 

$450 

Page 

$450 

1000 

$200 

All 

All 

Yest 

7-4 

2-2 

-/- 

HF&SP 

Occ. 

Alliance  Review 

Page 

$210 

1000 

$140 

1000 

$75 

TFS 

MTWTFS 

No 

7  3 

2-2 

Offset 

HF 

Occ. 

GAshland  Times-Gazette| 

600 

$160 

600 

$125 

600 

$85 

MTFS 

MTWTFS 

Yest 

5-3 

3-3 

Offset 

HF 

Occ. 

•  A^tabula  Star-Beacon 

1000 

$150 

1000 

$125 

1000 

$80 

MTWTFS 

MTWTFS 

Yest 

5-4 

2-1 

Offset 

HF 

Occ. 

Athens  Messenger 

1000 

$65 

SMTWTF 

No 

3 

2-2 

HF 

Bowling  Green 
Sentinel-Tribune 

100 

$75 

MTWTFS 

Yest 

4 

3 

HF 

Bryan  Times 

980 

$100 

980 

$100 

980 

$50 

MTWTFS 

MTWTFS 

Not 

3-3 

Offset 

HF 

Occ. 

Bucyrus  Telegraph 

1000 

$60 

MTFS 

2 

2-1 

HF 

Cambridge  Jeffersonian 

588 

$100 

588 

$75 

588 

$50 

MTWTFS 

Not 

5-3 

2-2 

HF 

Occ. 

Canton  Repository 

Page 

$360- 

Page 

$250' 

•  1000 

$135- 

MTFS 

All 

Vest 

4-2 

2 

HF 

Occ. 

Celina  Standard 

54  Page 

$100 

’/.  Page 

$50 

MTWTFS 

Yes 

3-3 

-/- 

HF 

Occ. 

•  Chardon  Geauga  Times  Leader  980 

$135 

980 

$110 

980 

$65 

MWTF 

Yest 

5 

2 

Offset 

HF 

Reg. 

•  Chillicothe  Gazette 

Page 

$140 

1000 

$115 

1000 

$75 

MTWTFS 

MTWTFS 

Yest 

5-3 

3-3 

-/- 

HF 

Reg. 

Cincinnati  Enquirer 

1000 

$440' 

'  1000 

$322 

■  600 

$205* 

All 

All 

Yest 

4-3 

1-2 

-/- 

HF&SP 

Reg. 

•  Cincinnati  Post  &  Times-Star  1000 

$550* 

’  1000 

$425 

•  840 

$300- 

MTWTFS 

MTWTFS 

Yest 

3-3 

2-2 

HF&SP 

Occ. 

Circleville  Herald 

600 

$50 

MTTFS 

4-2 

HF 

*  Volume  rate  discount  available.  t  AdPro  inks  available.  {  To  convert  to  Offset. 
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Ydull  thank  your 
Chemc^man 


Triangle  Publications  did... 
for  the  Protocol  Power  Plate  Punch 
for  weh  offset  printing. 

The  management  of  Triangle  Publications,  Inc., 

Research  and  Development  Center,  Hightstown,  New 
Jersey,  was  well  aware  of  the  time-and-material-saving 
advantages  of  plate  punches  for  web  offset. 

When  their  Chemcoman  recommended  the 
electrically-powered  Protocol  Plate  Punch,  they 
investigated  the  many  features  it  offered. 

“We  decided  to  purchase  the  Protocol  Plate 
Punch,"  says  Nick  Paulus,  Press  Room  _ 

Superintendent,  shown  here 
Chemcoman  Walter 

is 

to  We  have  a 

our 

press  we 


tie  up  production . .  .The  Protocol  is  an  essential 
addition  to  our  shop.  We  now  have  the  assurance  of 
a  rugged,  durable  punch  for  quick  press  register." 

The  Protocol  Plate  Punch  also  provides  positive 
retraction.  A  lubricating  system  prevents  metal  residue 
from  building  up  on  the  punches,  which  eliminates 
jamming.  Push-button  controls  and  individual 
selection  of  punch  heads  make 
for  simple  and  speedy 
V  operation.  The  Protocol  can 

punch  any  kind  of  plate 
material,  up  to 
.030" 

V  For  details  on  Protocol 

Plate  Punches— either 
power  or  manual  — ask 
your  Chemcoman  or 
contact  Chemco 
Photoproducts 
Powers 
Glen 

New  York  11542. 


'hemco  is  the  exclusive  U.  S.  distributor  of 
:he  complete  Protocol  Registrator  System  — 

■»late  Punch,  Registrator  Table,  Film  Cutters  and  Punches 
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Days 
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color 

Avail. 

Days 
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Avail.  ink  Spot  Col. 
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Progs 
and 
Proofs 

5th  Cyl. 

8i  Pre-Prt. 

Patch  Inserts 

Mats  Accepted 

Use 

Edit 

Color 

OHIO  (Cont'd.) 

Cleveland  Plain  Dealer 

Page 

$1382 

Page 

$1258 

1000 

$430 

All 

All  Vest 

6-5 

4 

-/- 

HF 

Occ. 

•  Cleveland  Press 

Page 

$1550* 

Page 

$1320* 

1000 

$450* 

MTWTFS 

MTWTFS  Vest 

83 

2-3 

HF 

Occ. 

Columbus  Citizen-Journal 

1000 

$200 

1000 

$150 

1000 

$100 

MTWTFS 

MTWTFS  Vest 

7-7 

3-2 

-/P 

HF&SP 

•  Columbus  Dispatch 

1000 

$550* 

1000 

$275* 

1000 

$275* 

All 

All  Vest 

5-3 

2-2 

-/P 

HF&SP 

Occ. 

Conneaut  News-Herald 

980 

$135* 

980 

$110* 

980 

$65* 

MTWTFS 

MTWTFS  Vest 

4-3 

2-1 

Offset 

HF 

Occ. 

Coshocton  Tribune 

None 

$110 

None 

$85 

None 

$60 

All 

All  Vest 

14-7 

3 

HFSiSP 

Occ. 

•  Dayton  Journal  Herald 
&  News 

1000 

55% 

1000 

45% 

1000 

35% 

All 

All 

5-4 

22 

-/- 

HF8<SP 

Reg. 

Defiance  Crescent-News 

Page 

$115 

1000 

$85 

None 

$50 

WTFS 

MTWTFS  Not 

3-2 

1-1 

Offset 

HF 

Occ. 

Delphos  Herald 

None 

$105 

None 

$70 

None 

$35 

All 

All  Yes 

4-4 

2-2 

Offset 

HF 

Dover  New  Philadelphia 
Reporter 

1000 

$195 

1000 

$120 

1000 

$65 

MTWTFS 

MTWTFS  Yest 

4-3 

2-2 

Offset 

HF 

Reg. 

East  Liverpool  Review 

1000 

$65 

MTWTFS  Yest 

5 

HF 

Occ. 

Elyria  Chronicle-Telegram 

600 

$200 

600 

$150 

600 

$100 

All 

All  Yest 

5-3 

1-1 

Offset 

HF 

Reg. 

Fairborn  Herald 

None 

$195 

None 

$130 

None 

$65 

MTWTF 

MTWTF  Yest 

5-3 

2-2 

Offset 

HF 

Occ. 

Findlay  Republican-Courier 

840 

$125 

840 

$85 

MTWTFS  Not 

3-3 

2 

HF 

Fostoria  Review-Times 

420 

$150 

420 

$100 

420 

$50 

MTWTFS 

MTWTFS  Yest 

4-2 

2-2 

Offset 

HF 

Occ. 

Fremont  News-Messenger 

1000 

$155 

1000 

$125 

1000 

$75 

MTWFS 

MTWTFS  Not 

10-6 

2-2 

Offset 

HF 

Occ. 

Gallipolis  Tribune 

None 

$40 

None 

$40 

None 

$40 

Yest 

4-4 

2-2 

Offset 

HF 

Geneva  Free  Press 

1000 

$135 

1000 

$110 

1000 

$65 

MTWTFS 

MTWTFS  Yes 

2-2 

2-2 

Offset 

HF81SP 

Occ. 

Hamilton  Journal-News 

1000 

$155 

1000 

$120 

1000 

$75 

MTWTFS 

MTWTFS  Not 

4-4 

1-1 

-/- 

HF 

Ironton  Tribune 

1000 

$50 

SMTWTF  Yest 

33 

2-2 

HF81SP 

•  Kent  Ravenna  &  Record- 
Courier 

Page 

$150 

%  Page 

$115 

y.  Page 

$60 

TS 

MTWTFS  No 

4-3 

2-2 

Offset 

HF 

Occ. 

Kenton  Times 

1000 

$100 

1000 

$50 

MTWTFS 

MTWTFS  Yest 

3  2 

1-1 

-/- 

HF81SP 

Lancaster  Eagle-Gazette 

1000 

$75 

MTWTFS 

MTWTFS  Yest 

4 

-/- 

HF 

Lima  News 

1000 

$330 

1000 

$250 

1000 

$150 

All 

All  Yest 

7-4 

3-3 

-/- 

HF 

London  Madison  Press 

None 

$135 

None 

$90 

None 

$45 

MTTF 

MTWTF  Not 

4-2 

2-2 

Offset 

HF81SP 

Occ. 

Lorain  Journal 

1000 

$200 

1000 

$150 

1000 

$100 

SMTWTFS 

SMTWTFS  Yest 

7-7 

2-2 

-/P 

HF81SP 

Occ. 

Mansfield  Nev^-Journal 

None 

$100 

None 

$100 

None 

$65 

All 

All  Yest 

5-4 

1-1 

-/P 

HF81SP 

Reg. 

•  6  Marietta  Times 

594 

$115 

594 

$90 

594 

$65 

MTWTFS 

MTWTFS  Yest 

2-2 

1-1 

Offset 

HF 

Reg. 

Marion  Star 

1000 

$90 

Yest 

5 

3 

HF81SP 

Martins  Ferry-Bellaire 

Times  Leader 

1000 

$185* 

1000 

$135* 

1000 

$85* 

MTWTFS 

MTWTFS  Not 

4-4 

1-2 

Offset 

HF 

Reg. 

Massillon  Independent 

1176 

$75 

MTWTFS  Yest 

3 

2 

HF 

Occ. 

6  Medina  County  Gazette  & 
Leader-Post 

%  Page 

$500* 

%  Page 

$445 

'A  Page 

$355* 

MTWTFS 

MTWTFS  Yes 

4-2 

1-1 

Offset 

HF81SP 

Occ. 

Middletown  Journal 

2000 

$160 

1500 

$125 

1000 

$80 

All 

All  Not 

5-4 

2-2 

-/- 

HF 

Mount  Vernon  News 

1000 

$125 

1000 

$95 

1000 

$60 

MTWTFS  Not 

3 

Offset 

HF 

Napoleon  Northwest  Signal 

None 

$150 

None 

$100 

None 

$50 

MTWTF 

MTWTF  Yest 

7-3 

2-2 

Offset 

HF 

Occ. 

Newark  Advocate  &  1 

Anterican  | 

Niles  Times 

None 

$75 

MTWTFS 

MTWTFS  Yest 

4-4 

-/- 

HF 

Occ. 

Norwalk  Reflector 

980 

$50 

MTWTFS  Not 

3 

2 

Offset 

HF 

Occ. 

Painesville  Telegraph 

980 

$150 

980 

$125 

980 

$80 

All 

All  Yes 

7-7 

2-1 

HF 

GPiqua  Call 

None 

$125 

None 

$90 

None 

$60 

MTWTFS 

MTWTFS  No 

5-3 

3-3 

Offset 

HF 

Occ. 

Pomeroy-Middleport 

Sentinel  Times 

None 

$100 

None 

$70 

None 

$40 

MTTF 

SMTWTF  Yes 

3-2 

2-2 

Offset 

HF 

Occ. 

Portsrrtouth  Times 

1000 

$155 

1000 

$85 

MTWTFS  Yest 

5-4 

2-2 

HF81SP 

Occ. 

Salem  News 

1000 

$75 

HF 

•  SSandusky  Register 

28 

$150 

28 

$125 

28 

$85 

MTFS 

MTWTFS  Not 

5-4 

3-2 

Offset 

HF 

Reg. 

Shelby  Globe 

560 

$90 

560 

$60 

560 

$30 

MTWTFS 

MTWTFS  Not 

7-4 

2-2 

Offset 

HF 

Occ. 

SSidney  News 

1000 

$170 

1000 

$85 

MTWTFS  No 

3-3 

2-3 

HF 

Springfield  News-Sun 

Page 

$325 

Page 

$275 

1000 

$225 

All 

All  Yest 

7-7 

2-2 

HF 

Steubenville  Herald-Star 

Page 

$240 

Page 

$165 

1000 

$85 

MTWTFS 

MTWTFS  Yest 

7-5 

1-1 

HF 

Occ. 

Tiffin  Advertiser 

None 

$120 

None 

$60 

MTWTFS  Yes 

4-3 

HF 

Toledo  Times  &  Blade 

1000 

$600* 

1000 

$450* 

1000 

$325* 

SMTFS 

All  Yest 

5-5 

2-4 

-/- 

HF8iSP 

Occ. 

Troy  News 

None 

$120 

None 

$85 

None 

$65 

MTWTFS 

MTWTFS  Yest 

7-2 

2-2 

Offset 

HF 

dec. 

Van  Wert  Times-Bulletin 

None 

$50 

All  No 

55 

3-3 

-/- 

HF81SP 

Warren  Tribune  Chronicle 

Page 

$125 

1000 

$110 

1000 

$85 

MTWTFS 

MTWTFS  Yest 

7-4 

2-2 

-/- 

HF 

Occ. 

Washington  Court  House 
Record  Herald 

None 

$50 

MTWTFS  Not 

3 

2-1 

5/- 

HF 

•  Willoughby  News-Herald 

1000 

$100 

MTWTFS  Yest 

3-3 

1-1 

-/- 

HF 

Reg. 

Wilmington  News-Journal 

None 

$50 

Not 

6-6 

2 

-/- 

HF 

•  Wooster  Record 

1000 

$225 

1000 

$150 

1000 

$50 

MTWTFS 

MTWTFS  Not 

3-3 

4 

Offset 

Xenia  Gazette 

Page 

$170 

Page 

$120 

1000 

$65 

MTWTFS 

MTWTFS  Yest 

5-4 

1 

HF 

dec. 

Youngtown  Vindicator 

Page 

$360 

Page 

$250 

1000 

$130 

All 

All  Yest 

7  7 

2-2 

HF 

gZanesville  Times- Recorder 

None 

$115 

None 

$90 

None 

$65 

All 

All  Yest 

4-3 

1-1 

5/P 

HF 

Occ. 

OKLAHOMA 

Ada  News 

1000 

$50 

SMTWTF  Yes 

5 

2 

HF 

•  Altus  Times  Democrat 

600 

$105 

600 

$70 

600 

$35 

No 

6-3 

2-2 

Offset 

HF 

Reg. 

Anardarko  News 

580 

$30 

STWTF  Not 

7-3 

2 

Offset 

HF 

Ardmore  Ardmoreite 

1000 

$50 

SMTWTF  Not 

7 

1 

HF 

Occ. 

*  Volume  rate  discount  availalbe.  t  AdPro  inks  availalbe.  1 
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Bartlesville 


Examiner-Enterprise 

1000 

$125 

1000 

$90 

1000 

$50 

SMTWTF 

SMTWTF 

Yes 

3-2 

2-2 

Offset 

HF 

Reg. 

Blackwell  Journal-Tribune 

1000 

$25 

SMTWTF 

Vest 

10-5 

1 

HF 

Occ. 

Chickasha  Express 

1000 

$75 

1000 

$40 

All 

All 

YesT 

3 

1-1 

Claremore  Progress 

None 

$65 

None 

$35 

All 

1 

Offset 

HF 

Clinton  News 

%  Page 

$120 

y.  Page 

$80 

14  Page 

$40 

SMTWTF 

Not 

2 

2-2 

Offset 

HF 

Occ. 

Duncan  Banner 

None 

$110 

None 

$75 

None 

$40 

SMTWTF 

No 

3-2 

2-2 

-/- 

HF 

Durant  Democrat 

196 

$75 

196 

$40 

SMTWTF 

Yes 

2 

1 

Offset 

HF&SP 

Occ. 

Elk  City  News 

14  Page 

$75 

Vi  Page 

$40 

All 

1 

Offset 

Enid  News  &  Eagle 

600 

$100 

600 

$125 

600 

$150 

All 

Not 

6-4 

1-1 

Offset 

HF 

Occ. 

Gutherie  Leader 

588 

$97 

588 

$67 

588 

$42 

SMTWTF 

SMTWTF 

Not 

3-1 

Offset 

HF 

Occ. 

•  Henryetta  Free  Lance 

None 

$35 

All 

Not 

2 

1 

Offset 

HFSiSP 

Holdenville  News 

700 

$30 

ST 

No 

3-2 

2-2 

Offset 

Lawton  Constitution  Press 

1000 

$150 

1000 

$120 

1000 

$85 

All 

All 

Not 

7-5 

2-2 

-IP 

HF&SP 

9McAlester  News-Capital 

None 

$105 

None 

$70 

None 

$35 

All 

All 

Yes 

2-2 

Offset 

HF 

•  McAlester  Democrat 

1000 

$25 

STWTFS 

No 

2 

Offset 

Miami  News-Record 

588 

$150 

588 

$100 

588 

$50 

All 

All 

Yest 

5-10 

2 

Offset 

Muskogee  Phoenix  & 

Times  Democrat 

14 

$150 

14 

$110 

14 

$70 

All 

Yest 

3-2 

3-3 

Offset 

Reg. 

9  Norman  Transcript 

Page 

$100 

1000 

$75 

1000 

$50 

ST 

SMTWTF 

Yes 

6-4 

1-1 

5/P 

HF 

Reg. 

•  Oklahoma  City 

Oklahoma  Journal 

600 

$250 

600 

$200 

600 

$120 

All 

All 

Yes 

4-3 

2-1 

Offset 

HF 

Reg. 

•  Oklahoma  City 

Oklahoman  &  Times 

Page 

$650 

1000 

$525 

1000 

$310 

All 

All 

Yest 

8-2 

2-1 

-/- 

HF&SP 

Reg. 

Okmulgee  Times 

616 

$25 

All 

Yest 

3 

-/- 

Pauls  Valley  Democrat 

1000 

$105 

1000 

$70 

1000 

$35 

STWTF 

STWTF 

Yes 

3-1 

1-2 

Offset 

HF 

Reg. 

Pawhuska  Journal-Capital 

588 

$90 

588 

$65 

588 

$35 

STWTFS 

STWTF 

Not 

3-1 

Offset 

9  Ponca  City  News 

1000 

$100 

1000 

$70 

1000 

$40 

SMTWTF 

SMTWTF 

Yest 

4-4 

1-1 

-/- 

HF 

Occ. 

9Sapulpa  Herald 

None 

$127 

None 

$85 

None 

$42 

SMTWTF 

SMTWTF 

Yes 

5-4 

2 

Offset 

HF 

Reg. 

Seminole  Producer 

1000 

$80 

1000 

$40 

STWTF 

No 

2 

2  2 

Offset 

HF 

Occ. 

•  Shawnee  News-Star 

1000 

$70 

1000 

$40 

STWTFS 

STWTFS 

Yest 

4-4 

1-2 

SIP 

HF&SP 

Stillwater  News-Press 

1500 

$105 

1000 

$75 

1000 

$40 

SMTTF 

SMTWTF 

Yest 

5-3 

1-1 

Offset 

HF 

Occ. 

•  Tulsa  World-Tribune 

1000 

$425 

1000 

$325 

1000 

$225 

All 

All 

Yest 

4-3 

2 

SIP 

HF&SP 

Reg. 

OREGON 


Albany  Democrat-Herald 

1000 

$180 

600 

$135 

600 

$75 

MTWTFS 

MTWTFS 

Yest 

10-4 

2-2 

Offset 

HF 

Reg. 

Ashland  Tidings 

588 

$130 

588 

$90 

588 

$50 

MTWTFS 

Not 

5-5 

1-1 

Offset 

HF 

Reg. 

Astoria  Astorian 

None 

$135 

None 

$90 

None 

$45 

MTWTF 

MTWTF 

Not 

2-2 

2-2 

Offset 

HF 

Reg. 

•  Baker  Democrat-Herald 

None 

$85 

None 

$60 

None 

$35 

MTWTFS 

MTWTFS 

Yest 

3-2 

2-1 

Offset 

HF&SP 

Bend  Bulletin 

None 

$105 

None 

$70 

None 

$35 

MTWTFS 

MTWTFS 

Yest 

7-5 

1-1 

Offset 

HF 

Occ. 

•  Coos  Bay-North  Bend  World 

588 

$195 

588 

$130 

588 

$65 

MTWTFS 

MTWTFS 

Yest 

5-3 

1-1 

-/- 

HF&SP 

Occ. 

Corvallis  Gazette-Times 

None 

$125 

None 

$85 

None 

$45 

MTWTFS 

MTWTFS 

Yest 

4-4 

Offset 

HF 

Reg. 

•  Eugene  Register-Guard 

None 

$175* 

None 

$140* 

None 

$85* 

All 

All 

Yest 

3-3 

2-2 

HF&SP 

Reg. 

Grants  Pass  Courier 

588 

$150 

588 

$100 

588 

$50 

MTWTFS 

MTWTFS 

Yest 

4-4 

2-2 

-IP 

HF 

Occ. 

Klamath  Falls  Herad  &  News 

None 

$195 

None 

$130 

None 

$65 

SMTWTF 

SMTWTF 

Yest 

4-3 

1-1 

Offset 

HF 

Reg. 

6  La  Grand  Observer 

None 

$85 

None 

$60 

None 

$35 

MTWTFS 

Offset 

HF 

Occ. 

•  9Medford  Mail  Tribune 

1000 

$125 

1000 

$90 

600 

$55 

SMTWTF 

SMTWTF 

Yest 

2-2 

2 

-1- 

HF 

Oregon  City 

Enterprise-Courier 

None 

$210 

None 

$140 

None 

$70 

MTWTF 

MTWTF 

Not 

4-2 

2-2 

Offset 

HF 

Occ. 

•  Pendleton  East  Oregonian 

980 

$145 

980 

$100 

None 

$50 

MTWTFS 

MTWTFS 

Yest 

3-2 

1-1 

Offset 

HF 

Occ. 

•  Portland  Oregonian  & 

Oregon  Journal 

Page 

50%* 

Page 

45%* 

1000 

50%* 

MTWTFS 

SMTWFS 

Yest 

6-4 

2-2 

HF 

Occ. 

Roseburg  News  Review 

600 

75% 

600 

50% 

600 

45% 

MTWTFS 

MTWTFS 

Yest 

3-3 

1-1 

Offset 

HF 

Reg. 

•  9Salem  Oregon  Statesman  & 
Capital  Journal 

None 

$200 

None 

$150 

None 

$100 

All 

All 

Yest 

4-3 

2-2 

Offset 

The  Dalles  Chronicle 

None 

$105 

None 

$80 

None 

$55 

MTWTFS 

MTWTFS 

Not 

2-2 _ 

1-1 

Offset 

HF&SP 

Occ. 

PENNSYLVANIA 


Allentown  Call-Chronicle 

Page 

$360 

Page 

$300 

1000 

$200 

All 

All 

Yest 

3-3 

1-1 

-/- 

HF&SP 

Reg. 

Altoona-Mirror 

Page 

55% 

Page 

45% 

1000 

35% 

MTWTFS 

MTWTFS 

Yest 

3-3 

2-3 

HF 

Occ. 

Beaver-Rochester-Aliquippa- 
Ambridge  Beaver  County 
Times 

1000 

$200 

1000 

$150 

1000 

$100 

All 

All 

Yest 

3-2 

3-1 

5/- 

HF 

9Beaver  Falls-New  Brighton 
News-Tribune 

800 

25% 

MTWS 

Yest 

4 

2-1 

HF 

Berwick  Enterprise 

1000 

$60 

MTWTFS 

Yest 

5-5 

HF 

Occ. 

Bethlehem  Globe-Times 

1000 

$80 

MTWTFS 

Yest 

5-5 

2-2 

HF 

Bloomsburg  Press 

560 

$60 

MTWTFS 

Yest 

7 

-/- 

HF&SP 

Brownsville  Telegraph 

1000 

$70 

MTWTFS 

t 

2 

2 

Offset 

Butler  Eagle 

1000 

$150 

1000 

$110 

1000 

$70 

All 

All 

Yest 

3-3 

2-2 

Offset 

HF 

Carlisle  Sentinel 

%  Page 

$135 

%  Page 

$95 

None 

$50 

MTWTF 

MTWTFS 

Yest 

4-2 

2-2 

Offset 

HF&SP 

Occ. 

Chambersburg  Public  Opinion 

560 

$80 

MTWTFS 

MTWTFS 

Yest 

6-3 

1-1 

5/P 

HF&SP 

Occ. 

Chester  Delaware  County 

1000 

$240 

1000 

$200 

1000 

$140 

MTWTFS 

All 

Not 

4-4 

3-3 

5/- 

HF 

Reg. 

•Volume  rate  discount  available.  t  AdPro  inks  available. 
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PENNSYLVANIA  (Cont'd.) 

Columbia  News 

600 

$150 

600 

$100 

600 

$50 

MTWTFS 

Not 

5 

2-2 

Offset 

HF 

Connellsville  Courier 

None 

$60 

MTWTFS 

Not 

5-5 

2 

HF 

Doylestown-Hatboro 

Intelligencer 

1000 

$50 

HF 

DuBois  Courier-Express 

'/.  Page 

$85 

MTTFS 

Not 

10 

2 

HF 

Easton  Express 

1000 

$260 

1000 

$190 

1000 

$110 

MTWTFS 

MTWTFS 

Vest 

5-3 

2-2 

HF 

Occ. 

9Elwood  City  Ledger 

560 

$90 

560 

$60 

560 

$45 

MTWTFS 

MTWTFS 

Yes 

33 

1-1 

51- 

HF 

•  Erie  Times-News 

1000 

$245 

1000 

$215 

1000 

$165 

All 

All 

Vest 

5-3 

2-2 

Offset 

HF 

Occ. 

Greensburg  Tribune-Review 

1000 

$225 

1000 

$150 

1000 

$75 

MTWTFS 

MTWTFS 

Vest 

7-4 

2-2 

HF 

Greenville  Record-Argus 

Vt  Page 

$35 

All 

Vest 

6-6 

1 

HF 

Hanover  Sun 

1000 

$80 

MTWTFS 

Vest 

7-7 

HF 

Occ. 

•  Harrisburg  Patriot  News 

1000 

$375* 

1000 

$300* 

840 

$200* 

All 

All 

Vest 

3-3 

2-2 

-IP 

HF 

Occ. 

Hazleton  Standard-Speaker 

1000 

$125 

1000 

$75 

MTWTFS 

Vest 

6-6 

HF 

Homestead-West  Homestead 
Munhall  Messenger 

'4  Page 

$140 

’/.Page 

$90 

Vt  Page 

$50 

MTWTFS 

Vest 

4  2 

2-3 

Offset 

HF 

Reg. 

Huntington-Mount  Union 
News 

1000 

$180 

1000 

$130 

1000 

$80 

MTWTFS 

MTWTFS 

Not 

7-7 

2-2 

Offset 

HF 

gjeanette  News-Dispatch 

14 

$60 

All 

Not 

3 

2-2 

HF 

•  Johnstown  Tribune-Democrat  1000 

$383 

1000 

$266 

1000 

$150 

MTWTFS 

MTWTFS 

Vest 

5-3 

1-1 

Offset 

HF 

Reg. 

Kittanning  Leader  Times 

Vt  Page 

$65 

MTFS 

Not 

2-2 

1 

-/- 

HF 

Lancaster  Intelligencer- 
Journal  &  New  Era 

Page 

$350* 

1500 

$250* 

800 

$150* 

All 

All 

Vest 

7-3 

2-1 

-/- 

HF 

Reg. 

Lansdale  North  Penn 
Reporter 

None 

$155 

None 

$110 

None 

$60 

MTF 

MTWTF 

Vest 

5  2 

2-2 

Offset 

Latrobe  Bulletin 

Page 

$100 

1000 

$75 

600 

$50 

All 

All 

No 

4-4 

1-2 

Offset 

HF 

Lebanon  News 

None 

$140 

None 

$100 

None 

$68 

MTWTFS 

MTWTFS 

Vest 

33 

11 

-/- 

HF 

Reg. 

Levittown  Bucks  County 
Courier  Times 

1000 

$240 

1000 

$190 

1000 

$120 

All 

MTWTFS 

5-5 

2-2 

HF 

Occ. 

Lewistown  Sentinel 

None 

$75 

MTWTFS 

Vest 

5-5 

2 

HF 

Lock  Haven  Express 

1000 

$110 

1000 

$90 

1000 

$60 

MTWTFS 

MTWTFS 

Vest 

5-2 

4-2 

Offset 

HF 

Reg. 

Lock  Haven  Express 

Clariton  News 

1000 

70% 

1000 

50% 

1000 

30% 

MTWTFS 

MTWTFS 

Vest 

4-3 

2-2 

-IP 

HF 

Reg. 

•  6  Milton  Standard 

None 

$85 

None 

$70 

None 

$45 

MTWTFS 

MTWTFS 

Vest 

3-2 

2-2 

Offset 

HF&SP 

Occ. 

Monessen-Charleroi-Donora 
Valley  Independent 

1000 

50% 

1000 

40% 

1000 

25% 

MTWTFS 

Vest 

3-3 

2-1 

-/- 

HF 

Occ. 

•  Monongahela  Daily  Herald 

1000 

$75 

1000 

$50 

MTWTF 

MTWTF 

Vest 

55 

5/- 

HF&SP 

Mount  Carmel  Item 

1000 

$150 

1000 

$100 

600 

$80 

All 

Not 

4 

2 

Offset 

HF 

New  Castle  News 

None 

$150“ 

None 

$120* 

None 

$80* 

MTTFS 

MTWTFS 

Vest 

3  3 

2 

Offset 

HF 

Occ. 

New  Kensington-Arnold 
Dispatch 

None 

$225 

None 

$175 

None 

$125 

MTWTFS 

MTWTFS 

Vest 

5-4 

2  2 

Offset 

HF 

•  Norristown  Times  Herald 

1000 

$160 

1000 

$130 

1000 

$100 

MTWTFS 

MTWTFS 

Vest 

5-5 

1-1 

51- 

HF 

Occ. 

Oil  City  Franklin  Derrick 
&  News-Herald 

1000 

$125 

1000 

$75 

MTuSat. 

MTWTFS 

Not 

4-4 

1-1 

Offset 

HF 

Philadelphia  Bulletin 

1000 

$775 

1000 

$775 

1000 

$575 

All 

All 

Vest 

5-3 

1-12 

-/- 

HF&SP 

Reg. 

Philadelphia  Inquirer 

None 

$725 

None 

$575 

Vest 

5-4 

1-6 

-1- 

HF&SP 

Occ. 

Philadelphia  News  (Tab.) 

600 

$350 

600 

$350 

600 

$200 

MTWTF 

MTWTFS 

Not 

10-10 

2-1 

-1- 

HF&SP 

Occ. 

PhoenixvilU-  Republican 

1000 

$50 

All 

No 

5 

2-1 

Pittsburgh  Post-Gazette 

Page 

$750 

Page 

$750 

1000 

$550 

MTWTF 

MTWTF 

Vest 

3-2 

1-4 

Occ. 

•  Pittsi^uigh  Press 

Page 

$925 

Page 

$925 

1000 

$725 

MTTF 

SMTTF 

Vest 

3-2 

1-4 

Occ. 

•  Pottstown  Mercury 

1000 

$150 

1000 

$125 

1000 

$100 

MTWTFS 

MTWTFS 

Vest 

4-4 

5/P 

HF 

Occ. 

9Pottsville  Republican 

110 

55% 

110 

45% 

110 

35% 

MTWTFS 

MTWTFS 

Vest 

4-4 

3-3 

-1- 

HF&SP 

Occ. 

•  Scranton  Times 

1000 

$325 

1000 

$250 

1000 

$325 

SMFS 

All 

Vest 

53 

2-2 

-IP 

HF&SP 

Occ. 

•  Scranton  Tjib:ine  & 
Scranionian 

1000 

$310 

1000 

$235 

1000 

$160 

SMTFS 

All 

Vest 

7  3 

2-2 

5/P 

HF&SP 

OShamokin  News-Disptach 

1000 

$150 

1000 

$100 

1000 

$80 

MTWTFS 

Not 

3 

2 

Offset 

HF 

Sharon-Ferrell-Sharpsville 
Wheatland  Herald 

600 

35% 

MTWTFS 

Vest 

10  5 

3-3 

51- 

HF 

9Shenandoah  Herald 

1000 

$50 

MTFS 

Vest 

3 

2 

Offset 

HF&SP 

•  Somerset  American 

1000 

$100 

1000 

$50 

MTWTFS 

Vest 

4 

1-1 

HF&SP 

Occ. 

State  College-Bellefonte 
Center  Times 

None 

$155 

None 

$138 

None 

$80 

MTWTFS 

MTWTFS 

Vest 

7  7 

2-2 

-/- 

HF 

Stroudsburg-East  Stroudsburg 

Pocono  Record  Page 

$180 

Page 

$120 

1000 

$60 

WTF 

All 

No 

6-3 

2 

Offset 

HF 

Occ. 

Sunbury  Item 

1176 

$135 

1176 

$100 

1176 

$85 

MTWTFS 

MTWTFS 

Yes 

HF 

•  BTarentum-Brackenridge 
Valley  News 

None 

$225 

None 

$175 

None 

$125 

MTWTFS 

MTWTFS 

Yest 

52 

Offset 

HF 

Reg. 

Towanda  Review 

None 

$150 

None 

$100 

None 

$50 

MTTFS 

MTTFS 

Not 

7-7 

3 

Offset 

Occ. 

Union  Town  Herald 

None 

$70 

MTWTFS 

Yest 

33 

1-1 

HF 

Occ. 

Vandergrift  News  Citizen 

1000 

$150 

1000 

$90 

1000 

$60 

MTWTFS 

MTWTFS 

Not 

7-3 

1-1 

Offset 

HF 

Occ. 

•  Warren  Times-Mirror  & 
Observer 

560 

$150 

560 

$100 

560 

$50 

MTWTFS 

Yest 

3-2 

2-2 

Offset 

HF 

Occ. 

Washington  Observer- 
Reporter 

1000 

$240 

1000 

$160 

1000 

$80 

TFS 

MTWTFS 

Yest 

5-3 

2-2 

Offset 

HF 

Occ. 

Waynesboro  Record  Herald 

1000 

$55 

MTWTF 

No 

4 

2 

Offset 

HF 

Occ. 

Waynesburg  Democrat 
Messenger 

1000 

$80 

1000 

$50 

MTWTFS 

MTWTFS 

No 

3-3 

2-2 

Offset 

HF 

*  Volume  rate  discount  available.  t  AdPro  inks  available. 
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Color 

PENNSYLVANIA  (Cont'd.) 

West  Chester  Local  News 

1000 

$110 

1000 

$60 

SMTWTF 

Vest 

4-4 

2 

Offset 

HF 

Occ. 

Wilkes-Barre  Record,  Times- 

Leader  &  News  Page  $450 

Page 

$350 

1000 

$250 

MTWTFS 

MTWTFS 

Vest 

7-3 

2-1 

HF 

PUERTO  RICO 

San  Juan  El  Imparcial  (Tab.)  Page  S150  Page  $125  560  $75  All  All  Yes  5-5  HP 


•  San  Juan  El  Mundo 

588 

$425 

588 

$220 

588 

$150 

All 

All 

Vest 

5-3 

3 

-/- 

HF&SP 

5San  Juan  Star  (Tab.) 

504 

$225 

5-4 

$150 

504 

$75 

All 

All 

Vest 

10-2 

Offset 

HF 

RHODE  ISLAND 


Newport  News 

1000 

$225 

1000 

$175 

1000 

$100 

MTWTFS 

MTWTFS 

Vest 

6-6 

1-1 

Offset 

HF  ^ 

9  Pawtucket-Central  Falls  Times 

1000 

$125 

MTWTFS 

Vest 

4 

2-2 

HF  ' 

•  Providence  Journal  Bulletin 

1000 

$310* 

SMTWTF 

Vest 

7 

2-2 

HF&SP 

Westerly  Sun 

560 

$200 

560 

$150 

560 

$75 

SMTWTF 

Vest 

3 

1 

Offset 

HF 

9West  Warwick  Pawtucket 
Valley  Times 

700 

$195 

700 

$145 

700 

$95 

MTWTFS 

MTWTFS 

Not 

7-4 

2-2 

-/P 

HF 

9Woonsocket  Call 

600 

$185 

600 

$155 

600 

$125 

MTWTFS 

MTWTFS 

Vest 

3-3 

2-2 

5/P 

HF 

SOUTH  CAROLINA 


Aiken  Standard  &  Review 

None 

$120* 

None 

$90* 

None 

$60* 

MTWTF 

MTWTF 

Not 

5-2 

2-2 

Offset 

HF&SP 

Reg. 

Anderson  Independent  Mail 

Page 

$275 

1000 

$175 

1000 

$125 

TWF 

All 

Vest 

5-2 

2 

HF 

Reg. 

Charleston  Post,  News  & 
Courier 

1000 

$250 

1000 

$187 

1000 

$125 

All 

All 

Vest 

4-4 

3-3 

HF&SP 

Reg. 

Columbia  State  &  Record 

None 

$300 

None 

$225 

None 

$150 

All 

All 

Vest 

5-3 

3-1 

^  -/P 

HF&SP 

Reg. 

Florence  News 

600 

$160 

600 

$130 

600 

$100 

All 

All 

Vest 

7-5 

1-1 

HF&SP 

Reg. 

•  Greenville  News  &  Piedmont 

1000 

$325 

1000 

$250 

1000 

$175 

All 

All 

Vest 

3-2 

1-3 

-IP 

HF 

Occ. 

Greenwood  Index-Journal 

None 

$180 

None 

$120 

None 

$60 

MTTFS 

10-3 

Offset 

HF 

Orangeburg  Times  & 
Democrat 

1000 

$150 

1000 

$100 

1000 

$50 

SThF 

All 

Vest 

7-3 

2-2 

Offset 

HF&SP 

•  6Rock  Hill  Herald 

None 

$180 

None 

$120 

None 

$60 

MTWTFS 

MTWTFS 

Vest 

3-3 

2-2 

Offset 

HF 

Reg. 

9Spartanburg  Herald-Journal 

None 

$300 

None 

$225 

None 

$150 

All 

All 

Yes 

10-3 

2-1 

Offset 

HF 

Occ. 

Sumter  Item 

1000 

$115 

1000 

$90 

1000 

$50 

MTWTFS 

MTWTFS 

Yest 

4-3 

2-1 

Offset 

*  HF 

Union  Times 

1120 

$135 

1120 

$90 

1120 

$45 

MTWTFS 

MTWTFS 

Yest 

3-1 

2  2 

Offset 

HF 

Occ. 

SOUTH  DAKOTA 


Aberdeen  American-News 

1000 

$70 

All 

Yest 

2 

2 

HF 

Reg. 

Huron  Plainsman 

1000 

$50 

SMTWTF 

Yest 

3 

1 

HF&SP 

6  Madison  Leader 

1000 

$70* 

1000 

$50* 

1000 

$30* 

MTWTF 

MTWTF 

Yes 

2-1 

1-1 

Offset 

HF 

Occ. 

Mitchell  Republic 

1000 

$210 

1000 

$140 

1000 

$70 

All 

All 

2-2 

2-2 

5/P 

HF 

Rapid  City  Journal 

Page 

$140 

1000 

$85 

1000 

$65 

All 

All 

Yest 

5-5 

2  2 

51- 

HF&SP 

Sioux  Falls  Argus-Leader 

1000 

$150 

1000 

$130 

None 

$105 

All 

All 

Yes 

3-3 

1-1 

5/P 

HF 

Reg. 

Watertown  Public  Opinion 

1000 

$100 

1000 

$75 

1000 

$50 

MTWTFS 

MTWTFS 

Yest 

3-3 

1-1 

Offset 

HF&SP 

Reg. 

Yankton  Press  &  Dakotan 

294 

$105 

294 

$75 

294 

$40 

All 

All 

4-4  ’ 

Offset 

HF 

TENNESSEE 


Athens  Post-Athenian 

None 

$100 

None 

$75 

None 

$50 

MTWTF 

MTWTF 

Yest 

3-3 

2-2 

Offset 

HF 

Occ. 

Bristol  Herald  Courier  & 
Virginian  Tennessean 

1000 

$175 

1000 

$145 

1000 

$110 

All 

All 

Offset 

• 

Chattanooga  News-Free  Press 

1000 

$375 

600 

$260 

600 

$145 

All 

All 

Yest 

7-7 

3 

5/P 

HF&SP 

Reg. 

Chattanooga  Times 

800 

$250 

800 

$200 

800 

$125 

All 

All 

Yest 

5-3 

2-2 

-IP 

HF&SP 

Clarksville  Leaf  Chronicle 

1000 

$225 

1000 

$175 

1000 

$125 

SMTTF 

SMTWTF 

Not 

2-2 

22 

Offset 

HF&SP 

Reg. 

Cleveland  Banner 

1000 

$180 

1000 

$120 

1000 

$60 

MTWTFS 

MTWTFS 

Yest 

4-2 

1 

Offset 

HF 

Occ. 

• 

Columbia  Herald 

980 

$118* 

980 

$88* 

980 

$59* 

MTWTFS 

MTWTFS 

Not 

3-3 

2-2 

Offset 

HF 

Occ. 

Elizabethon  Star 

616 

33-1/3% 

SMTWTF 

MTWTF 

Yes 

3-2 

1-1 

Offset 

HF&SP 

Occ. 

•  9Greenville  Sun 

1000 

33-1/3% 

MTTFS 

MTWTFS 

Yes 

7-2 

1-1 

Offset 

HF 

Occ. 

• 

Jackson  Sun 

14 

$125 

14 

$100 

14 

$75 

SMTWTF 

SMTWTF 

Yest 

3-3 

1-1 

5/P 

HF&SP 

Occ. 

John  son  City  Press-Chronicle 

1000 

$120 

1000 

$95 

1000 

$70 

SMTWTF 

All 

Yest 

4-3 

2-1 

HF&SP 

Occ. 

Kingsport  Times-News 

1000 

$56 

MTF 

All 

Yest 

4-3 

2-2 

Offset 

HF 

Occ. 

Knoxville-Journal  &  News 
Sentinel 

1000 

$320 

1000 

$270 

1000 

$220 

All 

All 

Yest 

2-3 

-IP 

HF 

Occ. 

Maryville-Alcoa  Times 

None 

$70 

None 

$35 

MTWTF 

MTWTF 

Yest 

3-2 

‘l-1 

Offset 

HF 

Occ. 

• 

Memphis  Commercial  Appeal 
&  Press-Scimitar 

1000 

$675* 

1000 

$575* 

1000 

$400* 

All 

All 

t 

5-5 

1-3 

-IP 

HF&SP 

Reg. 

Morristown  Citizen  Tribune 

None 

$100 

None 

$70 

None 

$40 

SMTWTF 

SMTWTF 

Yest 

52 

1-2 

Offset 

HF 

Reg. 

Morristown  Gazette-Mail 

None 

$100 

None 

$70 

None 

$40 

SMTWTF 

SMTWTF 

Yest 

3-1 

2-2 

Offset 

HF 

Murfreesboro  News-Journal 

1000 

$150 

1000 

$100 

1000 

$50 

SMTWTF 

SMTWTF 

Not 

2-2 

1-1 

Offset 

HF 

Reg. 

• 

Nashville  Banner 
&  Tennessean 

1000 

$375 

1000 

$300 

1000 

$250 

All 

All 

Yest 

4-4 

2-2 

5/P 

HF&SP 

Reg. 

Oak  Ridge  Oak  Ridger 

None 

$110 

None 

$80 

None 

$50 

All 

All 

3-3 

Offset 

HF 

Paris  Post-Intelligencer 

None 

$75* 

None 

$60* 

None 

$40* 

MTWTFS 

MTWTFS 

Yes 

3-3 

2-2 

Offset 

HF 

Occ. 

• 

Shelbyville  Times-Gazette 

1008 

$95* 

1008 

$65* 

1008 

$35* 

MTWTF 

MTWTF 

Not 

5-5 

1-1 

Offset 

HF 

Reg. 

Union  City  Messenger 

1000 

$90 

1000 

$70 

1000 

$50 

MF 

MTWTFS 

No 

4-3 

2 

Offset 

HF 

Occ. 

•  Volume  rate  discount  available.  t  AdPro  inks  available. 
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a  Abilene  Reporter  News 

1000 

$160 

1000 

$120 

1000 

$80 

AM 

AM 

Vest 

3-2 

1-2 

5/P 

HF 

Occ. 

Alice  Echo 

700 

$100 

700 

$70 

700 

$40 

SMTTF 

SMTWTF 

Not 

5-3 

2-2 

Offset 

Amarillo  News  &  Globe*Times  1CX}0 

$230 

1000 

$175 

1000 

$130 

All 

AM 

Vest 

10-3 

2-2 

-/P 

HF&SP 

Reg. 

Arlington  News-Texan 

560 

$120* 

560 

$90* 

560 

$60* 

SMTWTF 

Yes 

5-2 

2-2 

Offset 

HF 

Reg. 

Athens  Review 

1008 

$120 

1008 

$80 

1008 

$40 

TFS 

MTTFS 

Offset 

Occ. 

a  9  Austin  American-Statesman 

1000 

$230 

1000 

$190 

1000 

$150 

All 

AM 

Vest 

7-7 

3-2 

5/P 

HF&SP 

Bay  City  Tribune 

1000 

$150 

1000 

$100 

1000 

$50 

MTWTF 

MTWTF 

Not 

5-2 

2-2 

Offset 

HF&SP 

Occ. 

Baytown  Sun 

1000 

$150 

1000 

$105 

1000 

$60 

MTTFS 

Vest 

9-4 

2-1 

Offset 

HF 

Occ. 

9Beaumont  Enterprise  & 
Journal 

14 

$300 

14 

$225 

14 

$150 

All 

AM 

Vest 

7-3 

1-1 

Offset 

HF 

Occ. 

Big  Spring  Herald 

1000 

$100 

1000 

$80 

1000 

$50 

SMWTF 

SMTWTF 

Vest 

3-2 

2 

5/P 

HF&SP 

Brenham  Banner-Press 

1000 

$135 

1000 

$90 

1000 

$45 

All 

AM 

5-5 

2-2 

Offset 

HF 

Brownsville  Herald 

1000 

$465 

1000 

$379 

1000 

$274 

SMTWTF 

SMTWTF 

Vest 

3-3 

2-1 

-/P 

HF&SP 

Bryan  Eagle 

980 

$110 

980 

$90 

980 

$55 

SMTWTF 

SMTWTF 

Not 

3-2 

1-1 

Offset 

HF 

Occ. 

Cleburne  Times-Review 

1000 

$105 

1000 

$70 

1000 

$35 

All 

AM 

Yes 

2-2 

1-1 

HF 

a  Corpus  Christ!  Caller-Times 

600 

$225 

600 

$175 

600 

$125 

All 

AM 

Vest 

3-2 

2-2 

5/P 

HF&SP 

Reg. 

Cuero  Record 

1000 

$20 

AM 

Vest 

3-3 

2 

Dallas  News 

1000 

$475 

1000 

$375 

1000 

$275 

All 

AM 

Vest 

3-3 

3-3 

SI- 

HF&SP 

Reg. 

Dallas  Times  Herald 

1000 

$475 

1000 

$375 

1000 

$275 

All 

AM 

Vest 

4-4 

3-3 

-/P 

HF&SP 

Reg. 

Del  Rio  News*Herald 

700 

$105 

700 

$80 

700 

$50 

SMTTF 

SMTTF 

Not 

5-4 

Offset 

HF 

Occ. 

Denison  Herald 

1000 

$100 

1000 

$80 

1000 

$50 

All 

AM 

No 

4 

-/- 

HF&SP 

a  Denton  Record-Chronicle 

1000 

$80 

1000 

$60 

1000 

$40 

SMTWTF 

SMTWTF 

Yes 

3-3 

-IP 

HF&SP 

Reg. 

Edinburg  Review 

None 

$105 

None 

$70 

None 

$35 

All 

AM 

Yest 

2-2 

2-1 

Offset 

a  El  Paso  Times  &  Herald-Post 

1000 

$325 

1000 

$275 

1000 

$175 

All 

All 

Yest 

5-4 

2-2 

-IP 

HF&SP 

Reg. 

6  Fort  Worth  Press  (Tab.) 

600 

$150 

600 

$110 

600 

$80 

SMTWTF 

SMTWTF 

Yest 

2-2 

2 

-IP 

HF 

Reg. 

a  Fort  Worth  Star-Telegram 

1000 

$662 

1000 

$463 

1000 

$331 

All 

AM 

Yest 

3-3 

3-3 

SI- 

HF&SP 

Reg. 

Freeport-Clue-Lake  Jackson 
Brazosport  Facts 

1000 

$130 

1000 

$90 

1000 

$45 

SMTWTF 

SMTWTF 

Not 

3-2 

2-1 

Offset 

HF 

Occ. 

Gainesville  Register  & 
Messenger 

592 

$105 

592 

$70 

592 

$35 

MTWTFS 

No 

-1- 

HF 

Occ. 

Galveston  News  &  Tribune 

None 

$135 

None 

$115 

None 

$80 

All 

AM 

Yest 

3-3 

1-1 

Offset 

HF 

Reg. 

Garland  News 

560 

$120 

560 

$90 

560 

$60 

SMTWTF 

SMTWTF 

Not 

5-2 

1-1 

Offset 

HF 

Occ. 

Grand  Prairie  News*Texan 

560 

$120 

560 

$90 

560 

$60 

All 

AM 

Yest 

2-2 

2-1 

Offset 

HF 

Greenville  Herald-Banner 

1000 

$110 

1000 

$80 

1000 

$50 

All 

All 

Yest 

5-3 

3-2 

SIP 

HF&SP 

Reg. 

9 Harlingen  Valley 

Morning  Star 

1000 

50% 

1000 

40% 

None 

25% 

All 

AM 

Yest 

5-2 

3-3 

SIP 

HF&SP 

Occ. 

Henderson  News 

1000 

$120 

1000 

$80 

1000 

$40 

SMTWTF 

SMTWTF 

Yest 

2-2 

Offset 

HF 

Reg. 

Hillsboro  Mirror 

1000 

$50 

AM 

1 

Offset 

SP 

a  Houston  Chronicle 

1000 

$580* 

1000 

$400* 

1000 

$285* 

AM 

t 

4-4 

-IP 

HF&SP 

Reg. 

a  Houston  Post 

1000 

$580 

1000 

$400 

1000 

$285 

All 

AM 

Yest 

8-4 

1-5 

-IP 

HF&SP 

Hurst  Mid-Cities  New  Texan 

560 

$120 

560 

$90 

560 

$60 

All 

AM 

Yes 

2-2 

4 

Offset 

HF&SP 

Irving  News 

560 

$120 

560 

$90 

560 

$60 

AM 

AM 

Yest 

2-2 

2-1 

Offset 

HF 

Kerrville  Times 

560 

$120 

560 

$80 

560 

$40 

All 

AM 

5-3 

Offset 

HF&SP 

Kilgore  News  Herald 

1000 

$120 

1000 

$50 

1000 

$40 

SMTWTF 

SMTWTF 

Yest 

3-2 

2-1 

Offset 

HF 

Reg. 

Kileen  Herald 

1000 

$95 

1000 

$65 

1000 

$65 

SMTWTF 

SMTWTF 

Yest 

3-3 

2-2 

5/P 

HF&SP 

Occ. 

a  Laredo  Times 

Page 

50% 

Page 

40% 

%  Page 

25% 

SMTWTF 

SMTWTF 

Yest 

6-3 

2-1 

Offset 

HF 

Levelland  Sun  News 

1000 

$31 

AM 

Not 

2 

2-2 

Offset 

HF 

Longview  Journal-News 

1000 

$150 

1000 

$125 

1000 

$75 

AM 

All 

Yest 

2-2 

2-2 

-/- 

HF&SP 

•  Lubbock  Avalanche*Journal 

850 

$170 

850 

$145 

850 

$110 

AM 

AM 

Yest 

5-2 

2-2 

5/- 

HF&SP 

Occ. 

a  9  Lufkin  News 

None 

$115 

None 

$80 

None 

$45 

SMTWTF 

SMTWTF 

Yest 

3-3 

2-1 

-/- 

HF&SP 

Occ. 

Marlin  Democrat 

980 

$100 

980 

$50 

MTWTFS 

Not 

2-2 

2-2 

Offset 

HF 

Occ. 

a  Marshall  News  Messenger 

1000 

$100* 

1000 

$80* 

1000 

$50* 

SMTF 

SMTWTF 

Yest 

3-3 

Offset 

HF&SP 

Occ. 

McAllen  Valley  Monitor 

None 

50% 

None 

40% 

None 

25% 

SMTWTF 

SMTWTF 

Yest 

3-3 

2-1 

SIP 

HF&SP 

McKinney  Courier-Gazette 

560 

$125 

560 

$70 

560 

$48 

SMTWF 

SMTWTF 

Not 

2-1 

2 

Offset 

HF 

Midland  Reporter -Telegram 

None 

$95 

None 

$65 

None 

$35 

SMTWTF 

SMTWTF 

Yest 

5-3 

2-2 

-IP 

HF&SP 

Occ. 

Mineral  Wells  Index 

1000 

$80 

1000 

$40 

SMTWTF 

SMTWTF 

Not 

2-2 

2-2 

Offset 

HF&SP 

Occ. 

Nacogdoches  Sentinel 

None 

$120 

None 

$80 

None 

$40 

MTWTF 

AM 

Not 

4-2 

3-2 

Offset 

HF&SP 

Odessa  American 

14 

$180 

14 

$135 

14 

$90 

AM 

AM 

Yest 

3-3 

2-2 

HF&SP 

Occ. 

Orange  Leader 

14 

$120 

14 

$85 

14 

$50 

All 

AM 

Yest 

3-3 

2-2 

-/- 

HF&SP 

Occ. 

a  Palestine  Herald-Press 

None 

$120 

None 

$80 

None 

$40 

SMTWTF 

Yest 

2-2 

1-1 

5/P 

HF 

Occ. 

Pampa  News 

None 

$120 

None 

$90 

None 

$50 

SMTWTF 

SMTWTF 

Yest 

3-2 

2-1 

Offset 

HF 

Paris  News 

1000 

$100 

1000 

$80 

1000 

$50 

SMTWTF 

Yes 

4 

1-1 

HF&SP 

Pasadena  Star  News  Citizen 

1000 

$100 

1000 

$150 

1000 

$50 

STWTFS 

STWTFS 

Yest 

7-7 

Offset 

Occ. 

Plainview  Herald 

1000 

$70 

1000 

$35 

SMTWTF 

Not 

3-3 

HF 

a  9  Port  Arthur  News 

1000 

$137 

1000 

$118 

1000 

$87 

AM 

All 

Yest 

4-3 

1 

-IP 

HF&SP 

Reg. 

Richardson  News 

560 

$120 

560 

$90 

560 

$60 

All 

AM 

Yest 

2-2 

2-1 

Offset 

HF 

a  San  Angelo  Standard-Times 

1008 

$135 

1008 

$100 

1008 

$65 

AM 

AM 

Yest 

4-3 

2-2 

SI- 

HF&SP 

Occ. 

a  San  Antonio  Express-News 

1000 

$350* 

1000 

$300* 

1000 

$250* 

All 

AM 

Yest 

7-7 

1-1 

-IP 

HF&SP 

Reg. 

•  San  Antonio  Light 

1000 

$330 

1000 

$270 

1000 

$210 

AM 

All 

Yest 

7-7 

2-4 

'  -IP 

HF&SP 

Reg. 

Sherman  Democrat 

1000 

$120 

1000 

$80 

1000 

$40 

SMTWTF 

SMTWTF 

Yest 

5-3 

1-1 

5/P 

HF&SP 

Occ. 

Snyder  News 

1000 

$45 

1000 

$25 

AM 

Yes 

2 

2-2 

Offset 

Sulphur  Spring 

News  Telegram 

1000 

$150 

1000 

$100 

1000 

$50 

MWF 

AM 

Not 

4-3 

2-1 

Offset 

HF&SP 

*  Volume  rate  discount  available.  t  AdPro  inks  available. 
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Taylor  Press 

1000 

$90 

1000 

$60 

1000 

$30 

MTWTF 

MTWTF 

Vest 

5-2 

2-2 

Offset 

HF&SP 

Occ. 

9Temple  Telegram 

1000 

$150 

1000 

$100 

1000 

$50 

All 

All 

Not 

3-2 

2-2 

-IP 

HF&SP 

Occ. 

Texarkana  Gazette  &  News 

1000 

$140 

1000 

$100 

1000 

$70 

All 

All 

Vest 

7-7 

1-1 

Offset 

Texas  City  Sun 

1008 

$100 

1008 

$70 

1008 

$50 

SMTWTF 

SMTWTF 

Yes 

3-2 

2-2 

Offset 

HF 

Occ. 

Tyler  Courier-Times  & 
Telegraph 

1000 

$150 

1000 

$100 

1000 

$65 

All 

All 

5-3 

1-2 

-/P 

HF&SP 

Vernon  Record 

1000 

$100 

1000 

$50 

SMTWTF 

Vest 

4 

2-2 

Offset 

HF&SP 

Occ. 

•  Victoria  Advocate 

1000 

$112 

1000 

$75 

1000 

$38 

All 

All 

Not 

4-4 

1-2 

Offset 

HF&SP 

Reg. 

•  9Waco  News-Tribune  & 

Times  Herald 

1000 

$185 

1000 

$144 

1000 

$113 

All 

All 

Not 

4-3 

2-2 

51- 

HF&SP 

Reg. 

Weatherford  Democrat 

1000 

$50 

All 

Offset 

HF 

•  Wichita  Falls  Record-News 
&  Times 

1000 

$224* 

1000 

$155* 

1000 

$86* 

All 

All 

Vest 

3-3 

2 

5/P 

HF&SP 

Reg. 

UTAH 

•  Logan  Herald-Journal 

600 

$105 

600 

$75 

600 

$45 

SMTWTF 

SMTWTF 

Vest 

5-5 

2-2 

Offset 

HF 

Occ. 

•  Ogden  Standard-Examiner 

1000 

55% 

1000 

45% 

600 

35% 

All 

All 

t 

5-3 

2-2 

-IP 

HF 

Occ. 

Provo  Herald 

420 

75% 

420 

50% 

420 

35% 

SMTWTF 

SMTWTF 

Vest 

4-4 

2-1 

Offset 

HF 

Occ. 

•  Salt  Lake  City  Tribune  & 
Desert  News 

None 

$379 

None 

$379 

None 

$265 

All 

All 

Vest 

5 

-IP 

Occ. 

VERMONT 

Bennington  Banner 

1000 

$150 

1000 

$100 

1000 

$50 

MTWTF 

MTWTF 

Offset 

9Burlington  Free  Press 

600 

$240 

600 

$160 

600 

$85 

MTWTFS 

MTWTFS 

Vest 

3-3 

2-2 

Offset 

HF 

Rag. 

Newport  Express 

None 

$150 

None 

$100 

None 

$50 

MTWTFS 

Vest 

6-6 

2-1 

Offset 

HF 

Occ. 

Rutland  Herald 

1000 

$220 

1000 

$170 

1000 

$100 

MTWTFS 

MTWTFS 

Not 

5-5 

2-2 

Offset 

HF 

•  St.  Albans  Messenger 

560 

$35 

SMTWTF 

Vest 

2-1 

HF&SP 

Occ. 

St.  Johnsbury  Caledonian- 
Record 

1000 

$45 

MTWTFS 

Not 

1 

1-1 

HF 

White  River  Junction 

Valley  News 

588 

$60 

MTWTF 

Not 

5-5 

2-1 

HF 

VIRGINIA 

Alexandria  Gazette 

Page 

$125 

MTWTFS 

MTWTFS 

Not 

6-2 

2-2 

Offset 

HF 

Arlington  Northern  Virginia  Sun 

1000 

$200 

1000 

$150 

All 

No 

7 

1-1 

Bristol  Herald-Courier  & 
Virginia  Tennessean 

1000 

$175 

1000 

$145 

1000 

$110 

All 

All 

Vest 

5-3 

2-2 

Offset 

HF 

Reg. 

•  Charlottesville  Progress 

None 

$160 

None 

$115 

None 

$75 

S 

All 

Vest 

5-4 

1-1 

Offset 

HF 

Occ. 

Covington  Virginia 

600 

$25 

All 

Not 

2 

1-1 

HF 

Culpeper  Star-Exponent 

600 

$120 

600 

$85 

6- 

$50 

MTWTF 

MTWTFS 

Vest 

3-3 

2-2 

Offset 

HF&SP 

•  Fredericksburg  Free 

Lance  Star 

None 

$150 

None 

$100 

None 

$60 

MTWTFS 

MTWTFS 

Vest 

3-2 

1-1 

Offset 

HF 

Reg. 

•  Harrisonburg  News-Record 

600 

$135 

600 

$100 

600 

$70 

MTWTF 

MTWTF 

Vest 

5-3 

2-2 

Offset 

HF 

Occ. 

Hopewell  News 

1000 

$55 

1000 

$35 

All 

No 

3 

1 

Offset 

HF 

Martinsville  Bulletin 

1000 

$125 

1000 

$100 

1000 

$75 

All 

All 

5-5 

HF 

•  9  Newport  News-Hampton 
Press  &  Times  Record 

1000 

$300 

1000 

$240 

1000 

$180 

All 

All 

Vest 

5-5 

2-2 

-IP 

HF 

Occ. 

•  Norfolk  Virginia-Pilot  & 
Ledger-Star 

1000 

$530 

1000 

$425 

1000 

$320 

All 

All 

Vest 

7-5 

2 

5/P 

HF&SP 

Occ. 

9Petersburg  Progress-Index 

1000 

$80 

All 

3 

1 

HF 

•  Pulaski  Southwest  Times 

Page 

$235 

Page 

$156 

588 

$20 

SMTWTF 

SMTWTF 

No 

10-2 

1 

Offset 

HF 

Occ. 

•  Richmond  Times-Dispatch  & 
News  Leader 

1000 

$650 

1000 

$550 

1000 

$450 

All 

All 

Vest 

7-3 

3-3 

51- 

HF&SP 

Reg. 

•  Roanoke  Times  & 
World-News 

1000 

$300* 

1000 

$250* 

1000 

$175* 

All 

All 

Vest 

4-2 

2-2 

5/P 

HF 

Reg. 

•  Staunton  Leader 

980 

$83 

980 

$62 

980 

$41 

SMTWTF 

SMTWTF 

Vest 

2-3 

1 

Offset 

HF 

Strasburg  Northern 

Virginia  Daily 

1/8  Page  $40 

MTFS 

No 

3 

2 

Offset 

HF 

Suffolk  News-Herald 

None 

$105 

None 

$70 

None 

$35 

SMTWTF 

Yes 

4-2 

2-2 

Offset 

HF&SP 

•  Waynesboro  News-Virginian 

1000 

$100 

840 

$65 

420 

$40 

MTWTFS 

MTWTFS 

Yes 

3-3 

1-1 

Offset 

HF&SP 

Winchester  Star 

600 

$115 

600 

$85 

600 

$50 

MTWTFS 

Yest 

4-3 

Offset 

HF 

Occ. 

WASHINGTON 

•  Aberdeen  World 

None 

$148 

None 

$103 

None 

$58 

SMTWTF 

SMTWTF 

Yest 

3-3 

1-1 

5/P 

HF 

•  9Bellingham  Herald 

None 

$160 

None 

$130 

None 

$75 

SMTWTF 

SMTWTF 

Yest 

4-3 

2-1 

-IP 

HF&SP 

Occ. 

9Bremerton  Sun  & 

News  Searchlight 

None 

$225 

None 

$150 

None 

$75 

MTWTFS 

MTWTFS 

Yest 

2-2 

2-1 

5/- 

HF 

•  Central ia-Chehal is  Chronicle 

None 

$145' 

'  None 

$100’ 

’  None 

$52* 

MTWTFS 

MTWTFS 

Yest 

3-3 

5-2 

5/P 

HF&SP 

Reg. 

Ellensburg  Record 

600 

$100 

600 

$75 

600 

$50 

MTWTF 

MTWTF 

Not 

3-3 

2-2 

Offset 

HF&SP 

Occ. 

•  Everett  Herald 

None 

$180 

None 

$135 

None 

$90 

MTWTFS 

MTWTFS 

Yest 

4-3 

4-2 

5/P 

HF 

Reg. 

•  BLongview-Kelso  News 

None 

$160 

None 

$110 

None 

$60 

MTWTFS 

MTWTFS 

Not 

3 

1 

Offset 

HF 

Reg. 

Moses  Lake  Columbia 

Basin  Herald 

None 

$100 

None 

$70 

None 

$40 

MTWTF 

MTWTF 

Yest 

3-3 

1-1 

Offset 

HF 

Occ. 

•  Mount  Vernon  Skagit 

Valley  Herald 

None 

$135 

None 

$90 

None 

$45 

MTWTFS 

MTWTFS 

Yest 

3-3 

1-1 

Offset 

HF&SP 

Occ. 

*  Volume  rate  discount  available.  t  AdPro  inks  available. 
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and  Black 
Min.  Size 

3-Color* 

extra 
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2-Color* 

extra 

charge 

1  Color 
and  Black 
Min.  Size 

1 -Color* 
extra 
charge 
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Process 
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Avail. 
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ink 

Closing 
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full  & 
Spot  Col. 

No.  of 
Progs 
and 
Proofs 

5th  Cyl. 

& 

Patch 

Mats 

Pre-Prt. 

Inserts 

Accepted 

Use 

Edit 

Color 

WASHINGTON  (Cont'd.) 

Olympia  Olympian 

None 

$165 

None 

$115 

None 

$60 

SMTWTF 

SMTWTF 

Vest 

3-2 

1-2 

Offset 

HFSiSP 

Occ. 

Pasco-Kennwick-R  ichland 
Tri-City  Herald 

1000 

$165 

1000 

$110 

1000 

$55 

All 

All 

Vest 

7-3 

1-1 

-IP 

HF 

6  Port  Angeles  News 

None 

$150 

None 

$100 

None 

$50 

Not 

5-2 

2-1 

Offset 

HF 

Occ. 

Seattle  Journal  of  Commerce 
&  Northwest  Construction 
Record 

None 

$150 

All 

1 

•  Seattle  Post-Intelligencer 

1000 

$520 

1000 

$470 

1000 

$300 

All 

All 

Vest 

3-3 

2-2 

5/P 

HF 

•  Seattle  Times 

1000 

$595* 

1000 

$540* 

1000 

$345* 

All 

All 

Vest 

6-6 

5 

5/P 

HF 

Reg. 

•  Spokane  Spokesman-Review 

8<  Chronicle 

1000 

$475 

1000 

$375 

1000 

$175 

All 

All 

Vest 

3-2 

2-2 

-IP 

HF 

Reg. 

•  Tacoma  News-Tribune 

1000 

$510* 

1000 

$410* 

500 

$210* 

All 

All 

Vest 

4-3 

2-3 

-IP 

HF 

Occ. 

Tri-City  Herald 

None 

$165* 

None 

$110* 

None 

$55* 

All  ^ 

All 

Vest 

4-3 

2-3 

-IP 

HF 

Occ. 

•  Vancouver  Columbian 

None 

$160 

None 

$110 

None 

$60 

MTWTF 

MTWTF 

Vest 

3-3 

1-1 

Offset 

HF 

Occ. 

Walla  Walla  Union-Bulletin 

None 

$150 

None 

$100 

None 

$50 

SMTWTF 

SMTWTF 

Yes 

3-3 

1-2 

Offset 

HF81SP 

Occ. 

BWenatchee  World 

None 

$180 

None 

$135 

None 

$80 

SMTWTF 

SMTWTF 

Yest 

3-3 

2-2 

Offset 

HF&SP 

Occ. 

Yakima  Herald  &  Republic 

1000 

$140* 

None 

$115* 

None 

$80* 

All 

All 

Not 

3-3 

2-2 

Offset 

HF 

Reg. 

WEST  VIRGINIA 

•  Beckley  Post-Herald  & 

Raleigh  Regtsici 

600 

$150 

600 

$115 

600 

$65 

SMTFS 

SMTWTF 

Yest 

2-1 

4-4 

-/- 

HF 

Occ. 

•  Bluefield  Telegraph  & 

Sunset  News-Observer 

None 

$160 

None 

$130 

None 

$100 

.'All 

All 

Yest 

5-4 

2-2 

HF 

•  Charleston  Gazette  &  Mail 

600 

$335 

600 

$260 

600 

$185 

All 

All 

Yest 

5-3 

3-3 

SI- 

HF 

Occ. 

Fairmont  Times-West  Virginian 

1000 

$100 

SWTF 

Yest 

5 

2 

HF 

•  9  Huntington  Herald-Oispatch 
&  Advertiser 

1000 

$225 

1000 

$175 

1000 

$100 

All 

All 

Yest 

4-4 

1-1 

-IP 

HFSiSP 

Lewisburg  West  Virginian 
Daily  News 

None 

$45 

None 

$30 

MTTF 

No 

3 

2-2 

Offset 

Martinsburg  Journal 

None 

$50 

MTWTFS 

Not 

4 

2 

Offset 

HF 

Morgantown  Dominion 

News  &  Post 

756 

$275 

756 

$165 

756 

$80 

All 

All 

Yest 

3-3 

2-2 

Offset 

HF 

•  Moundsville  Echo 

None 

$50 

MTTF 

2 

Offset 

HF&SP 

•  Parkersburg  News  &  Sentinel 

1000 

$100 

All 

Yes 

3-3 

-/- 

HF&SP 

Welsh  News 

1176 

$50 

MTWTFS 

No 

4 

HF&SP 

•  Wheeling  Intelligencer  & 

News  Register 

1000 

$320* 

1000 

$256* 

600 

$145* 

All 

All 

Yest 

7-3 

11 

5/P 

HF&SP 

Reg. 

WISCONSIN 

•  Appleton-Neenah-Menasha 
Post-Crescent  | 

1000 

$200 

1000 

$175 

1000 

$150 

All 

All 

Yest 

6-3 

2 

SIP 

HF&SP 

Reg. 

Ashland  Press 

1000 

$120 

1000 

$90 

i()00 

$50 

TS 

MTWTFS 

Not 

5-3 

2-2 

Offset 

HF 

Occ. 

•  Beloit  News 

None 

$165 

None 

$105 

None 

$75 

MTWTFS 

MTWTFS 

Yest 

7-3 

3-3 

Offset 

HF 

•  Chippewa  Falls  Herald- 
T  elegram 

560 

$130 

560 

$90 

560 

$55 

TS 

MTWTFS 

Yest 

3-3 

2-2 

Offset 

HF 

Occ. 

Eau  Claire  Leader  &  Telegram  Page 

$140 

1000 

$120 

None 

$100 

Yest 

7-5 

2-2 

-IP 

HF&SP 

Fond  Du  Lac  Commonwealth 
Reporter 

None 

$105 

Page 

$75 

MTWTFS 

Yest 

6 

1-1 

-IP 

HF&SP 

Occ. 

•  Green  Bay  Press-Gazette 

None 

$210* 

None 

$165* 

None 

$125* 

All 

All 

Yest 

7-7 

2-2 

HF&SP 

Reg. 

BJanesville  Gazette 

600 

$145* 

600 

$115* 

600 

$85* 

MTWTFS 

MTWTFS 

Yest 

5-5 

1-2 

Offset 

HF 

Occ. 

•  Kenosha  News 

None 

$140 

None 

$110 

None 

$80 

MTWTFS 

MTWTFS 

Yest 

4-2 

1-1 

SI- 

HF&SP 

Occ. 

•  La  Crosse-Tribune 

1000 

$150 

1000 

$150 

1000 

$100 

All 

All 

Yest 

5-5 

1-3 

HF&SP 

Occ. 

Madison  Wisconsin  State 
Journal  &  Capital  Times 

Page 

$250 

Page 

$250 

1000 

$150 

All 

All 

Yest 

10-5 

2-2 

HF&SP 

Manitowoc-Two  Rivers  Herald- 
Times  &  Reporter  1000 

$120 

1000 

$90 

1000 

$60 

MTFS 

MTWTFS 

Yest 

3-1 

2-2 

5/P 

HF 

Marinette  Eagle-Star 

1000 

$120 

1000 

$90 

1000 

$60 

MtWTFS 

MTWTFS 

Not 

7 

2 

-/- 

HF&SP 

Occ. 

Marshfield  News-Herald 

None 

$65 

MTWTFS 

No 

2-2 

2 

HF&SP 

Occ. 

•  Milwaukee  Journal 

1000 

$600 

1000 

$525 

1000 

$4TO 

All 

All 

Yest 

7-7 

2-6 

-/-• 

HF 

Reg. 

Milwaukee  Sentinel 

1000 

$450 

1000 

$375 

1000 

$300 

MTWTFS 

MTWTFS 

Yest 

7-7 

2-6 

-/- 

HF 

Reg. 

Oshkosh  Northwestern 

None 

$200 

None 

$160 

None 

$120 

MTTFS 

MTWfTFS 

Yest 

6-4 

2-2 

-/- 

HF&SP 

Occ. 

Racine  Journal-Times  & 
Bulletin 

1000 

$178 

1000 

$147 

1000 

$115 

All 

All 

Not 

5-4 

4-1 

-IP 

HF 

Occ. 

Shawano  Leader 

560 

$60 

560 

$40 

560 

$20 

All 

All 

Not 

5-5 

3 

Offset 

HF 

Sheboygan  Press 

1000 

$135 

1000 

$105 

1000 

$75 

MWTFS 

MTWTFS 

Yest 

7-7 

1-1 

-IP 

HF 

Reg. 

Stevens  Point  Journal 

None 

$150 

None 

$100 

None 

$50 

MTWTFS 

MTWTFS 

Yest 

5-3 

2-2 

Offset 

HF 

Occ. 

Superior  Telegram 

1000 

$120 

1000 

$90 

1000 

$50 

SMTTFS 

All 

Yest 

4-2 

3-3 

Offset 

HF 

Occ. 

Watertown  Times 

None 

$120 

None 

$80 

None 

$55 

MTWTFS 

Not 

4-2 

Offset 

HF&SP 

•  Waukesha  Freeman 

1000 

$130 

1000 

$100 

1000 

$70 

MTWTFS 

MTWTFS 

Yest 

5-3 

2-2 

-/- 

HF 

Reg. 

9Wausau  Record-Herald 

None 

$115* 

None 

$90* 

None 

$70* 

MTWTFS 

MTWTFS 

Yest 

1-3 

2-2 

OHset 

HF 

Reg. 

9 Wisconsin  Rapids  Tribune 

Page 

$115 

%  Page 

$90 

None 

$65 

MTWTFS 

MTWTFS 

Yest 

3-2 

-IP 

HF&SP 

Occ. 

WYOMING 

•  Casper  Star-Tribune 

1000 

$175 

1000 

$140 

1000 

$100 

All 

All 

Yest 

5-5 

3-3 

Offset 

HF 

Reg. 

•  Cheyenne  Wyoming  Eagle  (Tab.) 

&  Wyoming  State  Journal  Page 

75%  1000 

50%  840 

25% 

All 

All 

Yest 

7-4 

2-2 

5/P 

HF&SP 

Reg. 

'  Volume  rate  discount  available.  t  AdPro  inks  available.  t  To  convert  to  Offset. 
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For  QUALITY  and  QUANTITY 

Flint  Inks  Lead  The  Way. 


Arrowlith  inks  for  web  offset  newsprint  have  been 
speciaiiy  formulated  to  give  you  all  the  needed  press 
performance  to  produce  top  quality  printing  —  fast. 

Why  is  Flint’s  Arrowlith  so  special?  Because  we 
created  it  to  make  your  job  easier.  We  gave  it  full  color 
strength.  Strength  that  stands  up  to  the  fastest  press  runs. 

We  make  Arrowlith  in  black  and  a  full 
range  of  standard  colors.  Inks  are  pro¬ 
duced  under  strict  quality  controls  to 
assure  you  complete  uniformity  from  batch- 
to-batch.  Standard  colors  you  can  quickly 
blend  using  the  industry  preferred  Pantone 
Matching  System  to  achieve  any  intermix 
shade  required.  Or  we’ll  blend  it  for  you. 


When  you  use  our  Miracle  “V-2020”  Concentrate  with 
Arrowlith,  you’ll  reduce  your  work  and  increase  your  qual¬ 
ity.  Miracle  “V-2020”  is  the  original  alkaline  etch  and 
offers  a  number  of  advantages  —  it  eliminates  plate  gum¬ 
ming,  prolongs  plate  life,  and  increases  your  ink  mileage. 

And  to  give  you  faster,  better  service,  we  maintain  the 
industry’s  largest  tanker  fleet  at  our  plants 
throughout  the  U.S.  When  you  need  to  talk 
to  someone  who  understands  your  prob¬ 
lems,  call  your  Flint  man.  He  can  arrange 
for  fast,  direct  deliveries  tailored  to  your 
needs.  Arrowlith,  the  economically  priced 
ink,  you  order  by  the  pound  ...  the  drum 
...  or  insulated  tank  truck. 
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3  Colors  3-Colot*  2  Colors 
and  Black  extra  and  Black 
Min.  Size  charge  Min.  Size 


2-Color*  1  Color  1-Color* 
extra  and  Black  extra 
charge  Min.  Size  charge 


Days 
of  Wk. 
Process 
color 
Avail. 


Days 
of  Wk. 
Spot 
color 
Avail . 


Closing  No.  of 
Mixt  days  for  Progs 

Spec.  full  &  and 

ink  Spot  Col.  Proofs 


5th  Cyl. 

&  Pre-Prt.  Use 

Patch  Inserts  Edit 

Mats  Accepted  Color 


WYOMING  (Cont'd) 


Laramie  Boomerang 

1000 

S90 

1000 

$60 

1000 

$40 

STWTFS 

STWTFS 

Vest 

3-2 

1-1 

HF 

Reg. 

BRawlIngs  Ttmes  (tab.) 

1000 

S60 

1000 

$40 

1000 

$20 

TWTFS 

Vest 

5-3 

2-1 

Offset 

HF 

Reg. 

SRiverton  Ranger  (tab.) 

1000 

S100 

1000 

$75 

1000 

$50 

aiT 

All 

Not 

2-2 

4-1 

HF  &  SP 

9 Rock  Springs  Rocket  Miner 

1000 

$120 

1000 

$80 

1000 

$40 

TWTFS 

TWTFS 

Not 

5-3 

2 

Offset 

HF 

Sheridan  Press 

588 

30% 

MTWTF 

No 

3 

-/- 

HF 

•  SWorland  Northern  Wyoming 
News  (tab.) 

980 

33-1/2% 

TWTFS 

Not 

10-4 

2 

HF 

Reg. 

CANADA 


ALBERTA 


Catgary  Albertan 

600 

$78 

600 

$66 

600 

$54 

MTWTFS 

MTWTFS 

Vest 

6-3 

3-2 

5/P 

HF 

Occ. 

•  Calgary  Herald 

1000 

$170* 

1000 

$130* 

1000 

$90* 

MTWTFS 

MTWTFS 

Vest 

4-4 

1-1 

-/- 

HF  &  SP 

Reg. 

Edmonton  Journal 

600 

$450 

600 

$350 

600 

$250 

All 

All 

Vest 

2-2 

3-3 

5/P 

HF  &  SP  ’ 

Reg. 

•  Grand  Prairie  Herald-Tribune 

None 

$135 

None 

$95 

None 

$50 

MTWTF 

MTWTF 

No 

2-2 

2-1 

Offset 

HF 

Occ. 

Lethbridge  Herald 

600 

$84 

600 

$66 

600 

$48 

MTWTFS 

MTWTFS 

Vest 

5-3 

2 

-/- 

HF 

Occ. 

Medicine  Hat  News 

600 

$155 

600 

$100 

600 

$65 

MTWTFS 

MTWTFS 

Vest 

3-3 

2-1 

Offset 

HF 

Red  Deer  Advocate 

600 

$110 

600 

$75 

MTWTFS 

Not 

5-3 

2-2 

HF 

BRITISH  COLUMBIA 

•  Kamloops  Sentinel 

600 

$175 

600 

$125 

600 

$75 

MTWTFS 

MTWTFS 

No 

5-3 

1-1 

Offset 

HF  &  SP 

Occ. 

Kelowna  Courier 

600 

$125 

600 

$75 

All 

Yes 

7 

3-3 

HF 

BKimberly  Daily  Bulletin 

None 

$105 

None 

$70 

None 

$35 

All 

All 

Offset 

Nanaimo  Free  Press 

600 

$125 

600 

$75 

MTWTFS 

Yes 

4  ■ 

3 

Nelson  News 

42 

$175 

42 

$125 

42 

$75 

MTWTFS 

Not 

2-2 

2-2 

Offset 

“h'f 

New  Westminister  Columbian 

1000 

$90 

MTWTFS 

Yest 

4-3 

2-2 

HF 

Penticton  Herald 

600 

$135* 

600 

$85* 

MTWTFS 

Not 

5-5 

HF 

Prince  George  Citizen 

600 

$200 

600 

$145 

600 

$80 

MTWTF 

MTWTF 

Yest 

6-3 

2-2 

Offset 

HF 

Prince  Rupert  News 

None 

$125 

None 

$75 

All 

4 

3 

Offset" 

Trail  Times 

None 

$150* 

None 

$125* 

None 

$75* 

MTWTF 

MTWTF 

Yest 

5-5 

1-1 

Offset 

HF&SP 

Occ. 

•  Vancouver  Province  &  Sen 

None 

$225 

None 

$175 

None 

$125 

MTWTFS 

MTWTFS 

Yest 

3-2 

1-4 

5/- 

HF  &  SP 

Reg. 

•  Victoria  Colonist  &  Times 

1000 

$250 

1000 

$170 

1000 

$100 

All 

All 

Yest 

7-4 

2-2 

5/P  ■ 

HF 

Occ. 

MANITOBA 

Brandon  Sun 

600 

$175 

600 

$125 

600 

$75 

MTWTFS 

MTWTFS 

No 

2  2 

1-1 

-/- 

HF 

Reg. 

5 Dauphin  Daily  Bulletin  (tab.) 

Page 

$105 

Page 

$70 

Page 

$35 

All 

All 

Yest 

3-1 

Offset 

4Flin  Flon  Reminder  (tab.) 

None 

$60 

None 

$40 

None 

$20 

All 

All 

No 

2-2 

Offset 

HF 

7Portage  La  Prairie  Graphic 

None 

$195 

None 

$130 

None 

$65 

MTWTF 

All 

Not 

2-2 

SThompson  Citizen 

None 

$35 

All 

Offset 

•  Winnipeg  Free  Press 

600 

$270 

600 

$192 

600 

$114 

MTWTFS 

MTWTFS 

Yest 

3-2 

3-4 

‘5/-  ' 

“hf  &  SP 

Reg. 

Winnipeg  Tribune 

600 

$126 

600 

$96 

600 

$66 

MTWTFS 

MTWTFS 

Yest 

3-3 

2-2 

HF  &  SP 

Reg. 

NEW  BRUNSWICK 

Fredericton  Gleaner 

600 

$175 

600 

$125 

600 

$75 

Not 

-/- 

Moncton  L'Evangeline 

600 

$65 

All 

No 

3 

2 

Offset 

HF 

Moncton  Times  &  Transcript 

600 

$180 

600 

$120 

600 

_  $60 

MTWTFS 

MTWTFS 

Not 

4-2 

2-1 

-/- 

HF  8i  SP 

Saint  John  Telegraph-Journal 
&  Times-Globe 

600 

$185 

600 

$135 

600 

$80 

MTWTFS 

MTWTFS 

Yest 

3-2 

3-5 

5/- 

HF  &  SP 

Reg. 

NEWFOUNDLAND 


Corner  Brook  Western  Star 

600 

$75 

MTWTFS 

Yest 

4-2 

11 

HF 

St.  John's  News  (tab.) 

Vi  Page 

$100 

y.  Page 

$50 

MTWTFS 

Yest 

3 

2 

HF  &  SP 

St.  John's  Telegram 

600 

$185 

600 

$135 

600 

$85 

MTWTF 

MTWTF 

Yest 

7-7 

4-4 

-/P 

HF  &  SP 

NOVA  SCOTIA 


Amherst  News  None  S50  MTWTFS  Vest  4-2  1 

Halifax  Chronicle-Herald 


&  Mail  Star 

600 

$225 

600 

$175 

600 

$125 

All 

All 

Yest 

10-5 

2-2 

5/- 

HF 

9  New  Glasgow  News 

600 

$185 

600 

$135 

600 

$85 

MTWTF 

MTWTFS 

Not 

5-’3 

1-1 

■"5/- 

HF  &  SP 

Sydney  Cape  Breton  Post 

600 

$175 

600 

$125 

600 

$75 

MTWTFS 

MTWTFS 

Yest 

3-3 

1-1 

""-/- . 

HF  &  SP 

Occ. 

ONTARIO 


Barrie  Examiner 

600 

$185 

600 

$135 

600 

$85 

MTWTFS 

MTWTFS 

Not 

2-2 

1-1  5/- 

HF 

Belleville  Intelligencer 

None 

$135 

None 

$85 

MTWTFS 

Not 

3 

1-1 

HF 

Branton  Daily  T imes  & 
Conservator 

None 

$175 

None 

$125 

None 

$75 

MTWTFS 

MTWTFS 

Not 

4  2 

2-2 

HF  asP 

9 Brantford  Expositor 

600 

$200 

600 

$100 

600 

$100 

MTWTFS 

MTWTFS 

Not 

7-4 

3  -/- 

HF 

Occ. 

Brockville  Recorder-Times 

600 

$125 

600 

$75 

MTWTFS 

Not 

3 

1-1 

HF 

Occ. 

Chatam  News 

600 

$185 

600 

$135 

600 

$85 

All 

All 

Not 

4-2 

1-1  -/- 

HF 

9Cornwall  Standard  Freeholder 

600 

$185* 

600 

$135* 

600 

$85* 

MTWTFS 

MTWTFS 

Not 

2-2 

1-1 

HF 

Fort  Frances  Bulletin 

600 

$160 

600 

$105 

600 

$50 

All 

Yest 

7 

Volume  rate  discount  available.  tAdPro  inks  available 
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Daily  Newspapers  offering  ROP  color:  i 

rates  and  data 

Compiled  by  Editor  &  Publisher  and  Reilly-Lake  Shore  Graphics,  Chicago,  March,  1972 

3  Colors 
and  Black 
Min.  Size 

3-Coior* 

extra 

charge 

2  Colors 
and  Black 
Min.  Size 

2-Color*  1  Color 
extra  and  Black 
charge  Min.  Size 

1 -Color* 
extra 
charge 

Days 
of  Wk. 
Process 
color 

Avail. 

Days 
of  Wk. 

Spot 

color 

Avail. 

Closing 
Mixt  days  for 

Spec.  full  & 
ink  Spot  Col. 

No.  of 
Pro(p 
and 
Proofs 

5th  Cyl. 

&  Pre-Prt. 

Patch  Inserts 

Mats  Accepted 

Use 

Edit 

Color 

ONTARIO  (Cont'd.) 

Fort  William  Times-Journal 

600 

$175 

600 

$125 

600 

$75 

All 

All 

Not 

4-3 

2-2 

-/P 

HF 

Galt  Reporter 

600 

$175 

600 

$125 

600 

$75 

MTWTFS 

MTWTFS 

Not 

4-3 

1-2 

-/P 

HF 

Guelph  Mercury 

600 

$185 

600 

$135 

600 

$85 

TF 

MTTF 

-/- 

HF&SP 

Hamilton  Spectator 

1000 

$400* 

1000 

$300* 

1000 

$200* 

MTWTFS 

MTWTFS 

Vest 

5-3 

2-2 

5/P 

HF&SP 

Reg. 

Kenora  Miner  &  News 

None 

$105 

None 

$70 

None 

$35 

All 

All 

1-1 

•  Kingston  Whig-Standard 

600 

$190 

600 

$145 

600 

$90 

MTWTFS 

MTWTFS 

Vest 

6-4 

2-2 

-/- 

HF&SP 

Occ. 

L  Kirkland  Lake  Northern  News 

600 

$175 

600 

$125 

600 

$75 

MTTFS 

MTWTFS 

Not 

7-7 

1-1 

-/- 

HF 

1  Kitchener-Waterloo  Record 

600 

$200* 

600 

$150* 

600 

$100* 

MTWTFS 

MTWTFS 

Vest 

4-4 

2-1 

-/P 

HF&SP 

Occ. 

1  Lindsay  Post 

None 

$65 

All 

Vest 

4 

2 

f  9  London  Free  Press 

1000 

$450 

1000 

$300 

1000 

$150 

MTWTFS 

MTWTFS 

Vest 

4-4 

2-2 

5/P 

HF 

dec. 

SNiagara  Falls  Review 

600 

$175 

600 

$125 

600 

$75 

All 

All 

Vest 

3-2 

HF&SP 

North  Bay  Nugget 

600 

$175 

600 

$125 

600 

$75 

MTWTFS 

MTWTFS 

Vest 

4-3 

1-2 

-/- 

HF&SP 

Reg. 

Oakville  Journal-Record 

600 

$175 

600 

$125 

600 

$75 

MTTFS 

MTWTFS 

Not 

2-2 

1-1 

-/P 

HF 

Orillia  Packet  &  Times 

600 

$175* 

600 

$125* 

600 

$75* 

MTWTF 

MTWTF 

Not 

1-4 

2-2 

-/- 

HF 

Occ. 

90shawa-Whitey  Times 

600 

$185 

600 

$135 

600 

$85 

All 

All 

Yes 

4-2 

4-4 

5/P 

HF 

Ottawa  Citizen 

600 

$120* 

600 

$90* 

600 

$60* 

MTWTFS 

MTWTFS 

Yest 

4-2 

1-1 

5/P 

HF&SP 

Reg. 

•  Ottawa  Journal 

600 

$120 

600 

$90 

600 

$60 

MTWTFS 

MTWTFS 

Yest 

4-4 

1 

5/P 

HF 

Reg. 

Ottawa  LeOroit 

600 

$215 

600 

$145 

600 

$75 

MTWTFS 

MTWTFS 

Yest 

3-2 

2-2 

Offset 

Occ. 

Owen  Sound  Sun-Times 

600 

$125* 

600 

$75* 

MTWTFS 

Yest 

4 

2 

HF 

Pembroke  Observer 

None 

$175 

None 

$125 

None 

$75 

MTTF 

All 

Yest 

3-3 

1-1 

HF 

9Peterborough  Examiner 

600 

$165 

600 

$135 

600 

$85 

MTWTFS 

MTWTFS 

Not 

4-4 

1-1 

-/- 

Port  Arthur  News  Chronicle 

600 

$175 

600 

$125 

600 

$75 

All 

All 

No 

4-4 

3-3 

HF 

9St.  Catherines  Standard 

600 

$225* 

600 

$165* 

600 

$90* 

MTWTFS 

MTWTFS 

Yest 

4-4 

2-2 

5/P 

HF&SP 

Occ. 

St.  Thomas  Times-Journal 

600 

$125 

600 

$75 

MTWTFS 

Yest 

2 

2 

HF 

Sarnia  Observer 

600 

$185 

600 

$135 

600 

$85 

MTFS 

MTWTFS 

Yest 

4-2 

4-2 

5/- 

HF 

9Sault  St.  Marie  Star 

600 

$195 

600 

$135 

600 

$75 

MTWTFS 

MTWTFS 

Not 

4-4 

HF 

Occ. 

Stratford  Beacon-Herald 

600 

$175 

600 

$125 

600 

$75 

MTWTFS 

MTWTFS 

Yest 

4-2 

1-1 

-/- 

HF 

Reg. 

9 Sudbury  Star 

600 

$185 

600 

$135 

600 

$85 

All 

All 

Yes 

4-4 

3-3 

HF 

Timmins  Press 

600 

$175* 

600 

$125* 

600 

$75* 

MTWTFS 

MTWTFS 

Yest 

3-2 

1-1 

-/- 

HF&SP 

9Toronto  Globe  &  Mail 

1000 

$1300* 

1000 

$950* 

1000 

$600* 

MTWTFS 

MTWTFS 

Yest 

2-2 

1-3 

5/- 

HF 

Occ. 

9  Toronto  Star 

1000 

$130* 

1000 

$950* 

1000 

$600* 

MTWTF 

MTWTFS 

Yest 

3-2 

2 

-/- 

Occ. 

1  9Weiiand-Port  Colborne  Tribune  600 

$185 

600 

$135 

600 

$85 

MTWTFS 

MTWTFS 

Yest 

3 

HF 

Occ. 

•  Windsor  Star 

1000 

$400 

1000 

$300 

1000 

$200 

MTWTFS 

MTWTFS 

Yest 

4-4 

2-4 

5/P 

HF 

Reg. 

Woodstock-I  ngersoil 

Sentinel  Review 

600 

$125* 

600 

$75* 

MTTFS 

Yest 

3-2 

2-2 

-/- 

HF 

PRINCE  EDWARD  ISLAND 

Charlotte  Guardian  &  Patroit 

600 

$135 

600 

$85 

All 

Yest 

4 

3-3 

HF&SP 

Summerside  Journal-Pioneer 

600 

$175 

6(}0 

$125 

600 

$75 

All 

All 

2-2 

HF 

QUEBEC 

Grandby  La  Voix  de  L'Est 

600 

$175 

600 

$125 

600 

$75 

Not 

5-2 

2 

HF&SP 

Montreal  Gazette 

600 

$475 

600 

$350 

600 

$250 

MTWTFS 

MTWTFS 

Not 

5-2 

2-2 

-/- 

HF 

Reg. 

•  Montreal  La  Press 

600 

$880 

600 

$660 

600 

$440 

MTWTFS 

MTWTFS 

Yest 

7-3 

3 

-/- 

HF 

Reg. 

Montreal  Le  DeVoir 

600 

$315 

600 

$225 

600 

$125 

SMTWTF 

SMTWTF 

Not 

4-4 

2-2 

Offset 

HF 

Reg. 

Montreal  Le  Journal  de 
Montreal  (Tab.) 

500 

$285 

500 

$205 

500 

$125 

All 

All 

Not 

8-2 

2 

Offset 

•  Montreal  Star 

1000 

$800 

1000 

$600 

600 

$400 

MTWTFS 

MTWTFS 

Yest 

5-2 

1-4 

-/- 

HF&SP 

Reg. 

Quebec  Chronicle  Telegraph 

600 

$175 

600 

$125 

600 

$75 

MTWTFS 

MTWTFS 

Not 

7-3 

2-2 

5/P 

HF&SP 

Quebec  L'Action 

600 

$175 

600 

$125 

600 

$75 

MTWTF 

MTWTFS 

Not 

3-2 

2-1 

-/- 

HF 

Occ. 

•  Quebec  La  Evenement  & 

Le  Soleil 

600 

$450 

600 

$325 

600 

$225 

MTWTFS 

MTWTFS 

Yest 

2-2 

2-2 

-/- 

HF 

Occ. 

Sherbrooke  La  Tribune 

600 

$260 

600 

$180 

600 

$110 

MTWTFS 

Not 

7-3 

2-2 

-/- 

HF 

Sherbrooke  Record 

600 

$175 

600 

$125 

600 

$75 

MTWTF 

MTWTF 

Not 

4-3 

2-1 

Offset 

HF&SP 

Reg. 

Trois  Rivieres  Le  Nouvelliste 

600 

$280 

600 

$190 

600 

$120 

MTFS 

MTWTFS 

Not 

4-4 

2-2 

-/- 

HF 

Occ. 

SASKATCHEWAN 

•  Moose  Jaw  Times-Herald 

600 

$135* 

600 

$85* 

MTWTFS 

Not 

4 

1-1 

HF 

Prince  Albert  Herald 

600 

$175 

600 

$125 

600 

$75 

All 

All 

Not 

4-4 

HF 

Regina  Leader-Post 

600 

$325 

600 

$225 

600 

$125 

MTWTFS 

MTWTFS 

Not 

3-3 

2-2 

-IP 

HF 

Occ. 

•  Saskatoon  Star-Pheonix 

600 

$300 

600 

$200 

600 

$100 

MTWTFS 

MTWTFS 

Yest 

2-2 

2-4 

-IP 

HF 

Occ. 

YUKON 

Whitehorse  Yukon  News 

600 

$55 

600 

$30 

All 

2 

*  Volume  rate  discount  available.  t  AdPro  inks  available. 

EDITOR  8C  PUBLISHER  for  March 

25,  1972 

69 

'i- 


Study  reveals 
how  educators 
rate  J-schools 

Midwestern  schools  dominate  the  field 
of  journalism  education  in  the  opinions  of 
those  who  administer  communications  edu¬ 
cation  programs,  according  to  a  survey 
carried  out  by  the  newspaper  research 
program  of  Syracuse  University’s  S.  I. 
Newhouse  School  of  Public  Communica¬ 
tions. 

Only  two  eastern  journalism  programs — 
those  at  Columbia  and  Syracuse — ^figured 
among  those  which  received  top  ranking 
from  the  journalism  educators. 

The  three  other  schools  outside  the  mid¬ 
west  which  were  rated  highly  were  Stan¬ 
ford,  North  Carolina  and  Texas. 

Otherwise  the  midwest,  particularly  the 
Big  Ten,  dominated  the  list:  Illinois,  Indi¬ 
ana,  Michigan  State,  Minnesota,  Missouri, 
Northwestern  and  Wisconsin. 

The  ratings  wei-e  made  by  107  adminis¬ 
trators  of  journalism  programs — deans, 
directors  and  department  chairmen. 

To  insure  that  the  results  of  the  survey 
were  not  prejudiced  by  the  fact  that  it 
was  conducted  by  Syracuse  University,  all 
correspondence  was  originated  under  the 
name  “Center  for  Research  in  Higher  Ed¬ 
ucation”  with  a  mailing  address  in  Ver¬ 
mont.  The  suiwey  was  conducted  in 
November  and  December  of  1971. 

Forty-one  programs  were  mentioned 
two  or  more  times  in  a  pilot  study  sent  to 
173  administrative  heads  of  journalism 
and  communications  progi’ams  listed  in 
the  Editor  &  Publisher  International 
Yearbook  1970  and  the  Journalism  Educa¬ 
tor  1971  directory  issue. 

In  the  pilot  study,  administrators  wei'e 
asked  to  name  the  two  best  schools  in  each 
of  a  number  of  specialized  journalism  ar¬ 


eas  at  the  undergraduate,  master’s  and 
doctoral  level  as  well  as  national  and 
regional  mass  communications  programs 
at  all  levels  of  education. 

The  final  study  resulted  in  107  usable 
responses  or  62  percent  of  the  program 
administrators  approached. 

The  study  was  originated  in  January 
1971  under  the  direction  of  Dr.  Jack  B. 
Haskins,  at  that  time  John  Ben  Snow  Re¬ 
search  Professor,  and  completed  under  the 
supervision  of  Dr.  Wesley  C.  Clark,  John 
Ben  Snow  Research  Professor  in  1972. 

Clark  emphasized  that  the  results  mea¬ 
sure  opinions  of  responding  administra¬ 
tors  and  are  not  factual  analyses  of  the 
programs. 

Institutions  receiving  the  most  “high” 
ratings  for  the  quality  of  their  faculty 
included  Columbia  University,  Michigan 
State  University,  Northwestern  Universi¬ 
ty,  Stanford  University,  Syracuse  Univer¬ 
sity,  University  of  Illinois,  University  of 
Minnesota,  University  of  Missouri,  Uni¬ 
versity  of  Texas  and  University  of  Wis¬ 
consin. 

Effectiveness  of  graduate  programs  in 
professional  areas  which  received  the 
most  “high”  ratings  included  Columbia 
University,  Indiana  University,  North- 
westeiTi  University,  Stanford  University, 
Syracuse  University,  University  of  Illi¬ 
nois,  University  of  Minnesota,  University 
of  Missouri,  University  of  North  Caroli¬ 
na,  University  of  Texas  and  University  of 
Wisconsin. 

Of  16  Journalism  doctoral  programs, 
those  which  received  the  most  “high”  eval¬ 
uations  included  Michigan  State  Univer¬ 
sity,  Northwestern  University,  Stanford 
University,  Syracuse  University,  Univer¬ 
sity  of  Illinois,  University  of  Minnesota, 
University  of  Missouri,  University  of 
North  Carolina,  University  of  Texas,  Uni¬ 
versity  of  Washington  and  University  of 
Wisconsin. 

Institutions  receiving  the  most  “high” 
ratings  for  the  relevancy  of  their  re¬ 
search  programs  included  Columbia  Uni¬ 


versity,  Indiana  University,  Northwestern 
University,  Stanford  University,  Syracuse 
University,  University  of  Georgia,  Uni¬ 
versity  of  Illinois,  University  of  Minneso¬ 
ta,  University  of  Missouri,  University  of 
North  Carolina  and  University  of  Wiscon¬ 
sin. 

Working  on  the  survey  under  the  direc¬ 
tion  of  Haskins  and  Clark  were  two  re¬ 
search  assistants,  Gerald  S.  Alperstein 
and  Richard  A.  Lindeborg. 

The  report  is  available  from  the  Com¬ 
munications  Research  Center,  S.  I. 
Newhouse  School  of  Public  Communica¬ 
tions,  Syracuse  University. 

Communicologists 
seen  as  threat 
to  journalism 

Schools  of  journalism  will  cease  to  exist 
unless  the  ideological  conflict  between  the 
so  called  “green  eyeshade”  type  of  profes¬ 
sor  and  the  “communicologist”  is  resolved 
soon. 

This  is  the  warning  of  Curtis  D. 
MacDougall,  recently  retired  professor  at 
Northwestern  University’s  Medill  School 
of  Journalism.  MacDougall’s  comments 
were  delivered  at  the  eight  annual  Jour¬ 
nalism  Education  Administrators  Work¬ 
shop  conducted  March  8-10  by  the  School 
of  Journalism  of  Southern  Illinois  Univer¬ 
sity  at  Carbondale.  MacDougall  was  the 
recipient  of  the  annual  Citation  for  Meri- 
torius  Service  to  Education  for  Journal¬ 
ism. 

Deploring  what  he  sees  as  a  takeover  of 
journalism  schools  by  “Ph.D.’s  with  no 
actual  experience  in  journalism,”  Mac¬ 
Dougall  said  the  problem  is  an  almost 
exclusive  emphasis  on  the  mechanics  and 
physical  aspects  of  changes  in  methods  of 
transmitting  information  rather  than  an 
emphasis  on  developing  the  students’ 
skills  as  reporters. 

“Reporting  is  what  journalism  is  all 
about,”  MacDougall  said,  “and  courses  in 
reporting  must  be  the  backbone  of  any 
journalism  school  curriculum.  Instead,  he 
said,  students  today  are  being  advised  to 
take  an  increasing  number  of  courses  in 
communications  theory,  research  method¬ 
ology  and  statistics  with  the  result  that 
the  practical  part  of  their  education  for 
careers  as  journalists  is  neglected. 

MacDougall  said  the  term  “green  eye- 
shade”  is  a  misnomer  for  his  kind  of  jour¬ 
nalism  teacher  and  he  strongly  disagrees 
with  a  nationally  circulated  m.agazine  ar¬ 
ticle  whose  author  thinks  it  is  fortunate 
that  MacDougall  and  others  like  him  are 
retiring.  The  term  is  mistakenly  applied 
to  suggest  hearing  aids,  bifocals,  ulcers, 
hernias  and  hemorrhoids  in  the  newsroom 
and  in  the  classroom  a  slavish  devotion  to 
the  five  w’s,  inverted  pyramid  news  story 
form  and  the  style  book,  he  said. 

What  it  really  means,  he  insisted,  is  a 
dedication  to  excellence  in  interviewing, 
newsgathering  and  writing  so  that  people 
can  know  what  is  happening  in  the  world. 

“It  is  not  the  medium  that  counts  nor 
the  method  of  transmission.  Humans  never 
will  be  replaced  by  machines  in  interview¬ 
ing  and  composing  news  accounts.” 
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Evidence  is  sealed  in  newspaper  probe 


Press  Woman’s 
editor  decrees 
^Ms.  ’  is  taboo 

Lois  Lauer  Wolfe,  editor  of  the  Press 
Woman,  magazine  for  the  National  Feder¬ 
ation  of  Press  Women  Inc.,  has  banned 
the  usage  of  Ms.  from  her  publications. 

The  newspaper  editor  and  writer  from 
Blue  Springs,  Mo.,  said,  “I’ve  argued  20 
yeai's  that  in  the  business,  professional  or 
career  world.  Miss  or  Mrs.  before  a  wom¬ 
an’s  name  is  entirely  immaterial. 

“In  my  publications  I  identify  women 
by  their  full,  personal  and  individual 
name.  This  is  their  identity.  If  a  woman  is 
in  the  news  because  she’s  someone’s  wife, 
then  she’s  Mrs.  John  Doe. 

“Now  here’re  the  Janie-come-lately 
women’s  libbers  with  their  new  title  desig¬ 
nation.  Determined  to  stuff  it  down  the 
media  throats  whether  they  like  it  or  not. 
We  shall  all,  according  to  them,  wife  and 
spinster  alike,  be  Ms.  from  now  on.” 

The  editor  asked,  “If  there’s  no  valid 
reason  to  distinguish  between  the  Miss 
and  Mrs.,  then  what  reason  can  there  be 
to  hook  on  a  completely  undistinguishing 
word?” 

She  laid  down  the  law.  “Please  be  ad¬ 
vised  that  the  term  Ms.  is  forever  banned 
from  my  publications.  I  will  not  waste  the 
space  by  an  unenlightening  designation 
any  more  than  I  will  waste  it  by  putting 
Mr.  in  front  of  a  man’s  full  name. 

“We  print  news,  not  literary  creations 
of  social  etiquette.” 


102  carriers  given 
scholarship  awards 

The  Daily  Oklahoman  and  Oklahoma 
City  Times  honored  102  young  business¬ 
men  who  have  qualified  for  scholarship 
certificates  under  their  Carrier  Scholar¬ 
ship  Program. 

The  scholarship  recipients  received 
their  awards  at  a  dinner  March  16  which 
was  attended  by  carriers  and  their  par¬ 
ents.  Circulation  Director  Helge  Holm 
was  master  of  ceremonies. 

Jake  Diggs,  principal,  Douglas  High 
School,  delivered  the  address  and 
presented  certificates. 

A  total  of  $260,000  has  been  awarded 
since  the  inception  of  the  program. 

Citing  the  merits  of  the  program.  Holm 
said,  “One  reason  for  our  newspapers’ 
success  is  the  fact  that  we  offer  the  only 
non-competitive  carrier  scholarships  in 
the  United  States.” 

“Oklahoma  City  carriers  who  are  high 
school  students — 10th,  11th,  and  12th 

graders — can  qualify  for  enrichment  cred¬ 
its.  The  route  management  credits  are 
given  at  the  rate  of  one  per  school  year, 
applicable  to  the  carrier/student’s  high 
school  transcript.” 


Two  newspaper  executives  were  among 
the  15  witnesses  called  to  testify  at  the 
preliminary  hearing  of  charges  laid  under 
the  Combines  Investigation  Act  against 
four  K.  C.  Irving  companies  in  Canada. 

Appearing  before  Judge  Charles 
Tweeddale  of  the  provincial  court  were  J. 
K.  Grainger,  president  and  publisher  of 
the  Moncton  Publishing  Co.  Ltd.  which 
publishes  the  Moncton  Times  and  Tran¬ 
script,  and  Desmond  Sparling,  general 
manager  of  the  University  Press  which 
publishes  the  Fredericton  Gleaner. 

The  case  is  believed  by  court  officials  to 
be  the  first  in  Canada  involving  charges 


against  firms  publishing  daily  papers. 

At  the  request  of  defense  lawyer  Don¬ 
ald  Gillis,  Judge  Tweeddale  ordered  evi¬ 
dence  given  at  the  hearing  withheld  from 
publication  at  this  time. 

Seized  documents 

Gillis  said  because  of  the  wide  interest 
in  the  case  he  preferred  that  newspapers 
avoid  publication  of  the  testimony  “until 
we  have  all  the  facts.” 

Documents  and  files  seized  in  raids  by 
RCMP  and  officers  working  under  the  au¬ 
thority  of  the  Combines  Investigation  Act 
were  admitted  as  evidence. 
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news-people 


Warren  Phillips  Richard  Milllson 


Millison  in  ad  post 

Richard  K.  Millison,  public  relations  di¬ 
rector  for  the  Oregonian  Publishing  Co., 
Portland,  has  been  named  national  adver¬ 
tising  manager,  replacing  Ted  Yaw,  who 
will  assume  a  new  post,  in  charge  of  ad¬ 
vertising  sales  development. 

*  *  * 

Douglas  T.  Weaver,  who  began  his 
career  selling  space  and  writing  copy  for 
the  Stamford  (Conn.)  Advocate,  has  been 
appointed  director  of  public  relations 
and  promotion  of  the  Katz  Agency. 

*  *  * 

Denise  Kusel,  graduate  student  from 
Kansas  State  University  who  has  been  an 
intern-repoiler  on  the  Long  Beach 
(Calif.)  Independent,  Press-Telegram, 
has  joined  the  staff  .  .  .  Bill  Homer, 
Press- Telegram  rewrite — to  public  rela¬ 
tions,  Metropolitan  Water  District  in  Los 
Angeles. 

*  if  if 

Edward  N.  Brandenburg  —  named 
manager  of  home  delivery  sales  of  the 
Chicago  Tribune,  a  new  position.  He  was 
with  Whitlock  and  Company,  sales  pro¬ 
motion  company,  for  30  years. 

♦  *  ♦ 

Nicholas  A.  Samstag,  formerly  an 
editorial  writer  with  the  Providence 
(R.I.)  Journal  and  Evening  Bulletin — 
appointed  press  officer  for  War  on  Want, 
an  international  charity  specializing  in 
development  work  and  disaster  relief, 
based  in  London. 
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Phillips  is  promoted 
at  Dow  Jones  &  Co. 

Warren  H.  Phillips  has  been  elected  ex¬ 
ecutive  vicepresident  of  Dow  Jones  & 
Company  Inc.  He  retains  his  previous  re¬ 
sponsibilities  as  general  manager  and  edi¬ 
torial  director. 

Phillips  became  vice  president  and  gen¬ 
eral  manager  of  Dow  Jones  in  January 
1970  after  a  career  with  the  company 
which  began  in  New  York  in  1947.  He 
joined  the  Wall  Street  Journal  news  staff 
as  a  copyreader  following  graduation 
from  Queens  College,  New  York  City.  He 
seiwed  as  a  correspondent  in  Europe,  for¬ 
eign  editor,  and  managing  editor  of  the 
Journal’s  Midwest  Edition.  In  March  1957 
he  returned  to  New  York  as  managing 
editor  of  the  Journal. 

*  *  e 

Howard  Benedict,  AP  aerospace 
writer  —  an  award  from  the  National 
Space  Club  for  his  coverage  of  space 
flights  since  1959. 

*  e  e 

Charles  J.  Such,  formerly  public  re¬ 
lations  and  personnel  director  for  the 
Canton  (Ohio)  Repository,  is  now  South¬ 
ern  regional  public  relations  manager  for 
United  Air  Lines,  Atlanta. 

e  *  * 

Tom  Cummings,  of  the  Charleston 
(W.  Va.)  Daily  Mail,  has  retired  after 
nearly  a  quarter  of  a  century  with  that 
paper.  He  plans  to  continue  his  work  in 
public  relations  in  West  Virginia. 

*  *  XI 

David  Roe,  a  former  publisher  of  the 
Hollister  papers  in  suburban  Chicago  who 
joined  the  Washington  Post  in  1970  as 
special  projects  manager — appointed  as¬ 
sistant  to  the  president  of  the  Post.  He 
began  his  career  as  a  reporter  for  the 
Rockford  (Ill.)  Morning  Star. 

e  *  e 

John  Tancill,  production  engineer  the 
past  two  years,  has  been  appointed  build¬ 
ing  project  chief  for  the  $28.5  million  ad¬ 
dition  to  the  Washington  Post’s  office 
building  and  plant. 

e  *  e 

Hank  Johnson — from  associate  editor 
to  executive  editor  of  the  Athens  (Ga.) 
Banner-Herald  and  Daily  News  .  .  . 
Chuck  Perry,  now  associate  editor  of  the 
Banner-Herald,  and  Jerry  Huff,  news 
editor. 

• 

Hoffman  moves  up 

Harry  Hoffman,  editor  of  the  Charles¬ 
ton  Gazette,  was  elevated  to  the  presiden¬ 
cy  of  the  West  Virginia  Press  Associa¬ 
tion.  Hoffman,  who  had  been  vicepresident 
for  dailies,  replaces  John  L.  Foy  of  the 
Huntington  Publishing  Co.,  who  resigned. 
Harry  Hamm,  editor  of  the  Wheeling 
News-Register,  was  named  by  the  board 
to  replace  Hoffman  as  vicepresident  for 
dailies. 


Ad  managers  appointed 
at  New  York  Times 

Max  Falk,  advertising  director  of  the 
New  York  Times,  announced  changes  in 
managerial  responsibility  in  the  advertis¬ 
ing  department,  effective  April  3. 

John  Campbell,  who  joined  the  Times  in 
1954,  and  has  been  national  advertising 
manager  since  March  1970,  will  become 
manager  of  the  retail  advertising  depart¬ 
ment. 

Warren  Wolfe,  who  came  to  the  retail 
advertising  department  of  the  Times  in 
1949  and  has  been  manager  of  that  de¬ 
partment  since  1967,  will  be  national  ad¬ 
vertising  manager. 

Julius  Schmitt,  who  joined  the  Times  in 
1923,  and  became  classified  advertising 
manager  in  August  1963,  will  have  the 
title  of  classified  advertising  director. 

John  Guerin,  who  came  to  the  Times  in 
1955  and  was  made  an  assistant  retail 
advertising  manager  in  1970,  will  be  clas¬ 
sified  advertising  manager. 

Stuart  Falk,  who  joined  the  financial 
advertising  department  of  the  Times  in 
1969  and  was  appointed  financial  advertis¬ 
ing  manager  in  May  1971,  will  become 
financial  and  corporate  advertising  man¬ 
ager,  with  the  added  responsibility  for 
institutional,  industrial,  public  utilities, 
and  insurance  advertising. 

• 

Newark  News  names 
circulation  managers 

Richard  A.  Litowchak  has  been  appoint¬ 
ed  circulation  manager  in  charge  of  oper¬ 
ations  at  the  Newark  (N.J.)  Evening 
News.  He  was  formerly  the  administra¬ 
tive  assistant  to  the  circulation  director. 

Edward  Griffith  has  been  appointed  me¬ 
tropolitan  circulation  manager  of  the 
News.  He  formerly  was  city  circulation 
manager. 

James  A.  DeVito,  formerly  zone  manag¬ 
er,  has  been  appointed  state  circulation 
manager. 

Howard  R.  Bowles,  formerly  a  zone 
manager,  has  been  appointed  city  circula¬ 
tion  manager. 

• 

Retired  N.C.  editor 
honored  by  college 

Holt  McPherson,  retired  editor  of  the 
High  Point  (N.C.)  Enterprise,  recently 
was  honored  when  a  new  $1.3  rn’llion  cam¬ 
pus  center  at  High  Point  College  was 
named  after  him. 

McPherson,  who  retired  in  January,  has 
served  as  chairman  of  High  Point’s  Board 
of  Trustees,  since  1953.  Since  his  retire¬ 
ment.  he  has  been  named  High  Point  man 
of  the  year,  appointed  to  the  state’s  Medi¬ 
cal  Care  Commission  and  been  commis¬ 
sioned  to  write  a  book. 


EDITOR  at  PUBLISHER  for  March  25,  1972 


72 


in  the  news 


Pat  McCormack 


Joan  Hanauer 


UPI  makes  changes 
in  features  staff 

New  assignments  in  the  United  Press 
International  features  department  in  New 
York  have  been  announced. 

Joan  Hanauer  becomes  assistant 
newsfeatures  editor,  succeeding  Don  Mul¬ 
len,  recently  transferred  to  the  general 
desk  as  an  assistant  news  editor. 

Miss  Hanauer  will  serve  as  chief  depu¬ 
ty  to  newsfeatures  editor  Paul  R.  Allerup 
in  overseeing  wire  features,  the  World 
Horizons  Sunday  service,  and  the  mailed 
feature  pages.  She  joined  UPI  in  1967, 
after  working  for  the  former  Internation¬ 
al  News  Service,  New  York  Joumal- 
American,  and  the  World-Journal- 
Tribune. 

Women’s  editor  Gay  Pauley  will  now 
write  the  “Women’s  View’’  column  for  af¬ 
ternoon  papers  five  days  a  week  instead  of 
three.  She  will  also  continue  to  direct 
UPI’s  worldwide  fashion  coverage.  Miss 
Pauley  helped  organize  the  UPI  women’s 
department  in  1953,  and  has  covered  many 
major  news  events  in  the  U.S.  and  over¬ 
seas  since  then. 

Patricia  McCormack  has  been  given  the 
new  title  of  family  news  editor.  She  will 
direct  the  planning  and  production  of  the 
mailed  family  page.  She  will  also  special¬ 
ize — in  her  “Woman  to  Woman”  column 
for  morning  papers — in  such  areas  as 
health,  welfare,  child  raising,  education, 
consumerism  and  all  aspects  of  family  liv¬ 
ing  today.  Miss  McCormack  was  a  medical 
science  ^itor  for  the  former  INS  before 
joining  UPI  in  1958. 

UPI  has  also  added  a  new  once-a-week 
column  for  afternoon  papers  titled  “Wom¬ 
en  in  Washington”  for  Wednesday  or 
Thursday  release.  It  will  be  written  alter¬ 
nately  by  Helen  Thomas,  Margaret  Davis 
and  Margaret  Kilgore  of  the  Washington 
staff. 

• 

Lottery  info  director 

Burton  W.  (Si)  Siglin,  UPI  staffer  at 
Harrisburg,  Pa.,  has  become  public  in¬ 
formation  director  for  the  Pennsylvania 
Lottery  Commission.  Siglin  resigned  as 
president  of  the  Pennsylvania  Legislative 
Correspondents  Association. 


Jerry  Drew — from  news  editor  and  ad¬ 
vertising  manager  to  editor  and  adver¬ 
tising  manager  of  the  Coalinga  (Calif.) 
Record  .  .  .  Ann  Jones  is  office  manager 
.  .  .  Barbara  Drew — promoted  to  classi¬ 
fied  ads  and  circulation  manager. 

*  *  * 

Joe  Lane — named  editor  of  the  Claflin 
(Kan.)  Clarion  recently  since  sale  of  the 
weekly  by  the  Boyd  Family  to  Richard  K. 
Ramsey. 

*  *  * 

Edward  (Scotty)  Amsberg  —  from 
sports  editor  of  the  Ashland  (Wis.)  Daily 
Press  to  reporter  on  the  South  Hill  (Va.) 
Enterprise. 

*  *  * 

Harl  N.  Andersen,  Associated  Press 
correspondent  in  charge  of  the  Sioux 
Falls  bureau  since  1940,  will  retire  March 
31.  He  has  been  an  AP  staffer  since  1937 
in  Sioux  Falls.  He  joined  the  AP  from  the 
Lincoln  (Neb.)  Star  where  he  was  as¬ 
sistant  city  editor. 

*  At  * 

Herbert  M.  Boldt,  Detroit  News 
metro  editor — recipient  of  the  first  dis¬ 
tinguished  service  award  of  the  Wayne 
County  Detectives  Association.  He  was  a 
police  reporter  for  17  years. 

*  *  * 

Eugene  S.  Pulliam,  assistant  pub¬ 
lisher  of  the  Indianapolis  Star  and  News 
— appointed  chairman  of  the  National 
Public  Links  Committee  by  the  United 
States  Golf  Association. 

At  At  At 

John  R.  Bell,  former  Chicago  radio 
and  tv  news  writer — named  manager  of 
news  relations  and  advertising  for  Elec¬ 
tro-Motive  Division  of  General  Motors, 
LaGrange,  Ill. 
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Papers’  ad  managers 
get  new  assignments 

One  new  advertising  manager  has  been 
appointed  at  the  Rochester  (N.Y.)  Dem¬ 
ocrat  and  Chronicle  and  Times-Union  and 
three  more  have  new  titles  in  an  organi¬ 
zational  consolidation. 

Cortland  A.  Peterson,  director  of  adver¬ 
tising  for  the  Gannett  Rochester  Newspa¬ 
pers,  promoted  Murray  Wicker  to  the  new 
post  of  advertising  manager-retail.  He 
will  direct  the  sales  efforts  of  the  zone 
advertising  managers. 

Peter  Augustinos  continues  as  classified 
advertising  manager. 

Lester  Edelman  is  advertising-mana¬ 
ger-department  and  chain  stores. 

Robert  Fromm  is  advertising  manager- 
administration. 

Wilber  Hanks  is  advertising  manager- 
general  advertising. 

Peterson  said  a  creative  manager  would 
be  announced  soon  to  supeiwise  the  staff 
that  provides  art  and  layout  services  to 
advertisers. 

Other  appointments  were: 

Earl  Fisher  and  Norm  Miles,  assistant 
advertising  managers-retail. 

Colin  D.  Storey,  manager  of  cooperative 
advertising. 

Oliver  Kane,  administrative  manager, 
classified  advertising; 

George  Schultz,  regional  classified  man¬ 
ager  with  responsibilities  as  telephone 
sales  training  manager. 

♦  *  ♦ 

Robert  L.  Sokolsky  —  named  amuse¬ 
ments  editor  of  the  Philadelphia  Bulletin, 
succeeding  Robert  J.  Williams  who  re¬ 
tired. 

At  At  At 

John  C.  McConaughy,  65,  retires 
(March  31)  as  news  editor  of  the  Colum¬ 
bus  (0.)  Dispatch  after  43  years  in  Co¬ 
lumbus  with  the  old  Ohio  State  Journal 
and,  since  1959,  with  the  Dispatch. 

At  At  At 

J.  H.  Johnston  III — from  managing 
editor  to  general  manager  of  the  Leaven¬ 
worth  (Kan.)  Times. 

At  At  At 

John  J.  Daly  Jr.  has  resigned  as  news 
editor  of  the  Catholic  Transcript,  Hart¬ 
ford,  Conn.,  to  join  Kupper/Grant  Ad¬ 
vertising  Agency,  that  city,  as  director 
of  public  relations.  He  is  succeeded  as 
news  editor  of  the  Catholic  Transcript  by 
Vivian  R.  Stephenson,  who  will  continue 
her  responsibilities  as  director  of  re¬ 
search. 
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Expert’s  primer  on  copyright: 
what  rights  does  it  convey? 

By  Frank  Marks 


A  decided  case  or  two  will  best  illus¬ 
trate  this  legal  situation  and  show  that 
it’s  really  not  so  confusing. 

A  number  of  years  ago  there  was  a 
person  in  New  York  City  popularly  known 
as  Hopalong  Abramovitz.  At  first  for  his 
personal  amusement,  he  collected  antique 
vehicles;  later  on,  he  hired  them  out  for 
parades.  He  was  quite  a  colorful  charac¬ 
ter. 

A  nationally  known  publication  printed 
a  character  profile  on  the  man.  Shortly 
thereafter  another  major  publication  pub¬ 
lished  a  similar  story,  and  a  suit  for  copy¬ 
right  infringement  ensued. 

The  court,  in  its  extremely  well 
documented  opinion,  arranged  the  facts  in 
parallel  columns  excerpted  directly  from 
the  two  stories.  The  correspondences  were 
astounding.  Standing  by  themselves,  such 
similai-ities  seemed  to  establish  copying. 

But  the  court  went  beyond  that  compar¬ 
ison  and  considered  evidence  put  in  by  the 
defendant  that  its  article  was  based  on  an 
independent  interview  with  Abramovitz, 
just  as  was  done  by  a  reporter  for  the 
plaintiff.  The  court  reasoned  that,  being 
based  on  identical  material  related  by  the 
man  interviewed,  the  stories  were  inevi¬ 
tably  nearly  identical.  Hence,  the  court 
found  no  copying  and  the  suit  was  dis¬ 
missed. 

During  the  World’s  Columbian  Exposi¬ 
tion  of  1892-1893,  photographs  were  taken 
of  public  buildings  and  copyrighted  as 
“works  of  art” — properly.  A  second  set  of 
photographs  appeared  on  the  market  in 
competition  with  the  first  and  were  the 
subject  of  a  suit  for  copyright  infringe¬ 
ment.  Unquestionably,  the  competing  pho¬ 
tos  were  identical.  However,  when  the 
court  learned  that  the  second  set  were 
taken  from  original  negatives  exposed  on 
(Continued  on  page  78) 


Excerpts  from  Irving 
book  allowed  by  court 


If  asked  to  define  a  copyright,  what 
would  you  say?  Probably  something  about 
protection  of  an  author’s  work  granted  by 
the  federal  government,  on  the  basis  of  a 
certain  section  of  the  U.S.  Constitution. 

Correct — as  far  as  it  goes. 

But  a  person  who  makes  his  living  in 
whole  or  in  part  from  the  creations  of  his 
brain,  when  reduced  to  the  printed  word, 
should  have  a  more  precise  knowledge  of 
this  boon  on  which  his  livelihood  may  de¬ 
pend.  Without  being  an  insurance  lawyer, 
you  have  a  pretty  good  idea  of  what 
your  fire,  burglary  and  casualty  policies 
provide.  Why  not  for  copyright? 

So,  again — just  what  is  a  copyright? 

Even  lawyers  who  have  not  specialized 
in  copyrights  are  likely  to  flunk  this  ques¬ 
tion.  They  will  probably  say:  A  copyright 
is  that  document  with  the  red  seal  which 
in  due  course  comes  back  from  the  Regis¬ 
ter  of  Copyrights  in  Washington.  Sure,  it 
looks  impressive,  with  the  title  of  the 
work,  name  and  address  of  the  copyright 
owner  and  author,  etc. 

But  this  paper  is  only  the  registration 
certificate. 

The  actual  copyright  is  the  legal  right 
established  when  the  work  is  first  pub¬ 
lished  with  the  proper  copyright  “notice” 
properly  displayed  thereon,  which  now' 
can  be  in  the  form:  Copyright  (or  ©) 
19 — ,  by  John  Doe. 

While  technically  this  is  your  copy¬ 
right,  that  is,  your  exclusive  right  to 
make  copies  of  the  w'ork,  you  have  no 
right  to  sue  an  infringer  for  unauthorized 
copying  until  you  (the  copyright  owner) 
have  complied  with  another  requirement 
of  the  Copyright  Statute,  namely,  prompt 
registration.  Which  means  filling  out  the 
appropriate  form  and  filing  it,  with  the 
proper  fee,  in  the  Copyright  office  in 
Washington. 

Don’t  overlook  that  word  promptly.  Like 
everything  else  in  the  Statute,  it  is  sub¬ 
ject  to  interpretation,  and  it  has  been  in¬ 
terpreted  often  by  the  courts.  And  the 
diffei-ences  in  interpretation  by  various 
courts  at  various  times  of  this  and  practi¬ 
cally  every  other  tenn  in  the  Statute,  are 
reason  enough  w'hy  copyright  litigation 
should  be  shunned  like  the  plague  by  all 
except  the  extremely  rich  or  the  extreme¬ 
ly  foolish. 

The  most  liberal  court  interpretation  of 
the  word  promptly  in  this  terminolog>',  to 
my  knowledge,  is  one  which  approved 
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filing  of  an  application  to  register  a  year 
after  first  publication.  I  should  not  advise 
relying  on  that.  Most  say  a  few’  months 
should  be  long  enough  delay.  I’d  recom¬ 
mend  playing  safe  and  filing  as  soon  as 
possible  after  publication.  Why  gamble 
with  Fate? 

So,  let’s  assume  you  have  dutifully  gone 
through  the  routine  to  apply  the  correct 
notice  on  the  first  publication  and  then 
registered  promptly.  Do  you  have  a  valid 
copyright — one  which  will  stand  up  in 
court? 

Regrettably,  there  are  other  consider¬ 
ations.  First,  is  your  work  original?  Any¬ 
thing  you  have  copied  from  another 
source,  with  or  without  permission,  is  not 
protected  for  you.  But,  even  as  to  all  your 
ow'n  original  creation,  there  is  still  a  seri¬ 
ous  hazard.  Your  copyright  notice  must 
appear  on  all  copies.  If  the  notice  should 
fail  to  appear  on  any  copies  which  get  out 
to  the  public,  this  fact  may  be  raised  as  a 
defense  against  the  validity  of  your  copy¬ 
right. 

The  requirement  that  a  valid  copyright 
must  be  based  on  original  material  is  of¬ 
ten  misunderstood,  even  by  non-copyright 
law’yers.  It  is  assumed  that,  to  be  original, 
a  w'ork  must  be  different  from  any  preced¬ 
ing  work,  as  in  a  patent.  Nothing  could  be 
further  from  the  truth. 

Many  people,  too,  have  the  idea  that  the 
Copyright  Office  makes  a  search;  that,  if 
a  registration  is  issued,  this  is  proof  that 
the  work  is  new  and  different  and  origi¬ 
nal — that,  in  sum,  everything  is  “hunky 
dory”  about  the  copyright.  Well,  this  just 
is  not  so.  All  the  Copyright  Office  cares 
about  is  that  the  form  filed  for  registra¬ 
tion  is  in  proper  order  and  that  the  work 
properly  fits  into  the  category  of  copy¬ 
rightable  matter  selected  by  the  one  filing 
the  form.  Informal  matters  are  noted  in  a 
letter,  and  the  applicant  then  may  amend 
to  correct  the  informality.  Then  it  sails 
through. 

We  have  seen  that  a  copyright  gives 
one  exclusive  right  to  make  copies.  So,  in 
any  copyright  suit  a  major  burden  of  the 
plaintiff  (the  party  suing)  is  to  establish 
that  the  defendant  has  copied — or,  in  the 
language  of  the  Statute,  “substantially 
copied,”  for  a  copy  need  not  be  identical. 

Of  coui-se,  it  is  virtually  impossible  to 
prove  copying  unless  someone  can  swear 
he  saw  it  done — which  w’ould  be  rare.  Rec¬ 
ognizing  this  difficulty  of  evidence,  courts 
compi-omise  by  accepting  as  proof  of  copy¬ 
ing  (1)  proof  that  defendant  had  access 
to  the  copyrighted  work — which  could  be 
its  availability  at  the  new’s  stand,  plus 
(2)  a  showing  of  substantial  similai-ity  of 
the  two  products. 

You  might  say,  “Well,  if  there  is  such 
similarity,  isn’t  this  conclusive  proof  of 
copying?”  Not  necessarily — because  two 
works  might  be  identical  without  copy¬ 
ing. 


A  recent  ruling  on  copyright,  involving 
new's  media,  came  in  the  case  i*elated  to 
the  Clifford  Iiwing  book  about  Howard  R. 
Hughes. 

Time  magazine  wanted  to  reproduce 
sections  of  the  so  called  “autobiography” 
to  compare  them  with  segments  from 
material  compiled  by  James  Phelan.  In 
the  first  instance.  State  Supreme  Court 
Justice  Gerald  P.  Culkin  enjoined  such 
publication.  Then  Time  lawyers  went  to 
Justice  Theodore  R.  Kupferman  in  the 
next  highest  court,  the  Appellate  Divi¬ 
sion. 

Justice  Kupferman  reversed  Justice 
Culkin  on  the  ground  that  his  injunction 
constituted  a  prior  restraint  on  publication 
which  was  forbidden  by  the  First  Amend¬ 
ment.  He  allowed  Time  to  use  up  to  1.000 
words  from  the  230,000-word  manuscript 
which,  he  held,  was  a  commercial  proper¬ 
ty.  Anyone  who  felt  injured  by  the  publi¬ 
cation  of  the  excerpts  could  sue  the  maga¬ 
zine. 

As  a  result  of  this  ruling,  all  news 
media  availed  themselves  of  use  of  some 
of  the  Irving  manuscript. 


EDITOR  &  PUBLISHER  for  March  25,  1972 


74 


ROP  color:  the  affordable  medium 

(A  report  hy  the  Bureau  of  Advertising) 


The  one  quality  that  produces  a  frame¬ 
work  for  memorability  is  COLOR. 

Color  gives  more  than  a  shadow  mem¬ 
ory.  It  gives  reference  points  from  which 
a  reader  can  articulate  what  he  sees;  it 
gives  more  meaningful  information  alx)ut 
what  one  is  seeing  and  it  makes  a  far 
greater  impression  because  of  it. 

Color  is  a  beautiful  combination  of 
reality  and  fantasy.  It  helps  to  relate  in¬ 
stantly  what  actually  is,  and  to  intimate 
the  exciting  possibilities. 

And  it  does  so  with  extraordinary  im¬ 
pact.  A  good  many  advertisers  believe 
very  strongly  in  color’s  ability  to  sell 
goods. 

This  report  will  concentrate  on  three 
relatively  small  retailers: 

•  Karoll’s — a  chain  of  eight  men’s  spe¬ 
cialty  shops  in  Chicago; 

•  Frost  Brothers — a  retailer  in  San 
Antonio,  Texas;  and 

•  Cox’s — headquartered  in  McKeesport, 
Pennsylvania. 

Sam  Karoll  is  the  president  of  Karoll’s 
in  Chicago.  His  philosophy  is — not  how 
much  money  can  he  save  by  doing  it  the 
old  way,  but  how  much  can  he  make  by 
trying  something  new.  Something  new 
was  color.  In  full  pages.  In  the  newspa¬ 
per.  And  a  kind  of  no-nonsense,  nonsense 
style,  that  has  a  unique  flavor  and  a 
strong  selling  message.  Karoll’s  estab¬ 
lished  a  format  and  they  stick  to  it.  They 
use  four-color  photography  and  an  atten¬ 
tion-getting  headline  set  in  a  simple,  easy 
to  read  typeface.  Sans-serif  and  very 
clean. 

Most  of  their  ads  feature  a  brand  name 
and  so  they  pick  up  co-op  money  to  help 
pay  for  it  all.  Some  of  the  photography 
they  shoot  themselves.  Some  comes  direct 
from  their  resources. 

As  a  matter  of  fact,  many  retailers  are 
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becoming  increasingly  aware  of  the  com¬ 
petitive  importance  of  color  co-op,  and 
more  and  more  they’re  providing  both 
mats  and  money. 

An  ad  (shown  here)  for  John  Weitz 
shirts  is  good  because  it  uses  a  disruptive 
idea.  What’s  Sheldon  Shackett  doing  in 
John  Weitz’s  shirt?  And  they  picked  just 


What's  Sheldon  Shodcet 
doing  in  John  Weitz's  shirt? 


I  ttous 


the  right  kind  of  model.  He’s  not  Rock 
Hudson,  he’s  you.  And  he  still  looks  pretty 
good  in  that  shirt. 

But  what  makes  this  ad  visually  impor¬ 
tant  is  the  way  it’s  been  shot. 

Look  at  the  sleeve  and  the  model’s 
hand.  There’s  good,  solid  background 
around  it — the  exposure  was  shot  very 
rich  and  contrasty — and  that’s  the  best 
way  to  shoot  photographs  for  the  paper — 
whether  you’re  running  in  color  or  in 
black  and  white. 

And  here’s  a  tip  if  you  get  into  color 
photography  in  the  paper.  Always  shoot  a 
little  dark,  as  they’ve  done  here.  It’s  al¬ 


ways  possible  to  lighten  a  photograph  to 
get  the  color  and  effect  you  want — but  if 
you  shoot  thin,  or  underexposed — very  lit¬ 
tle  can  be  done. 

Now,  this  is  one  store,  relatively  small 
in  size,  that’s  found  a  format  for  color 
and  run  with  it. 

But  most  retailei's  aren’t  so  specialized, 
either  in  format  or  in  goods  sold,  so  let’s 
look  at  Frost  Brothers,  in  San  Antonio. 

Frost  is  a  full-service  department  store, 
selling  goods  for  men  and  women  across  a 
wide  spectrum,  but  they’ve  done  a  lot  of 
work  building  the  store’s  image  to  match 
favorably  with  the  likes  of  Neiman’s  as 
far  as  prestige  and  quality  are  concerned. 

One  of  the  ways — if  not  the  primary 
method — is  through  the  use  of  sophisti¬ 
cated  newspaper  advertising — much  of  it 
in  ROP  color. 

Lessi  Ellen  Culmer  is  the  ad  director  of 
Frost’s.  She  has  one  writer,  two  artists, 
and  a  secretary. 

It’s  not  necessary  to  have  a  big  in-house 
art  staff.  Frost  proves  it.  Their  advertis¬ 
ing  is  unique. 

The  first  reason  is  that  they’ve  utilized 
— and  practically  come  to  own  in  San  An¬ 
tonio — a  very  beautiful  kind  of  ROP  color 
called  Poster  Color. 

(Continued  on  page  76) 
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Stores  ’  color  ads 

(Continued  from  page  75) 


Now,  this  ad,  although  very  simple,  can 
best  illustrate  what  poster  color  is.  It’s 
simply  flat  fields  of  color — usually  just  one 
accented  by  black  and  made  exti-emely  con¬ 
trasty  by  utilizing  white  space  around  it. 

Poster  color  uses  white  space  as  a  foil  to 
make  a  quick  and  brilliant  impression. 
Here,  for  example,  the  white  space  is  just 
the  quick  impressions  of  the  model’s  legs 
and  faces;  and  only  one  color,  that  soft 
brown,  is  used.  But  they  convey  the  im¬ 
pression  of  more  colors — varying  shades 
of  brown,  for  instance,  by  using  the  black 
plate  to  accent  the  white  and  the  color. 

Now  let’s  look  at  our  third  retailer.  This 
is  an  ad  from  Cox’s  in  McKeesport.  There 
are  two  points  to  make  about  color  adver¬ 
tising  in  general  and  Cox’s  advertising  in 
particular. 

First  point:  Bob  Cox  believes  in  the 
unusual.  Bob  Cox  sees  advertising  as  a 
kind  of  showmanship,  where  you  have  to 
do  the  unusual  to  compete  for  people’s 
time  and  attention. 

He  uses  poster  color,  very  effectively. 
He  uses  whimsy.  And  he  uses  color  consis¬ 
tently  to  make  bold  statements  about  his 
store,  which,  in  this  case,  is  just  as  good 
as  talking  about  his  merchandise. 

The  other  point  is  that  this  man — Bob 
Cox  found  this  man — Arnold  Varga. 

He  does  this  kind  of  work,  at  very  high 
prices,  for  the  likes  of  John  Wanamaker 
and  Joseph  Horne  in  Pittsburgh. 

Arnold  Vargas  are  certainly  not  a  dime 
a  dozen,  but  there  is  talent  out  there, 
ready  to  work,  in  small  towns  and  big, 
for  small  retailers  or  big. 

In  summation: 

You  don’t  have  to  be  rich  to  run  color 
in  the  newspaper.  Just  smart. 

You  can  use  photography.  And  the  only 
rules  to  observe  for  color  are  the  same 
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you  observe  for  black  and  white.  Good 
lighting,  lots  of  contrast,  rich  exposures. 

You  can  use  poster  color  for  its  own 
unique,  modern  effect. 

Or  you  can  use  watereolors,  wash  draw¬ 
ings  and  the  like. 

Getting  color  art  ready  for  the  paper 
takes  only  a  modicum  more  effort  than 
black  and  white — but  the  results  in  terms 
of  sales  will  be  well  worth  it. 

Don’t  be  afraid  of  color.  It  looks  a  lot 
more  demanding  than  it  is. 

Six  of  nine  awards 
go  to  Detroit  News 

The  Detroit  News  has  won  six  of  nine 
first  place  awards  in  a  competition  among 
Michigan  newspapers  condutced  by  United 
Press  International. 

The  News  won  top  honors  in  five  of 
eight  categories  limited  to  state  newspa¬ 
pers  of  more  than  20,000  circulation,  and 
a  community  service  prize  in  competition 
open  to  all  Michigan  newspapers.  The 
community  service  prize  was  awarded  to 
the  “Secret  Witness”  program,  which  was 
credited  with  solving  nine  murders  and 
other  major  crimes  in  1971. 

Other  winners  among  newspapers  of 
more  than  20,000  circulation  were: 

Feature  story — Michael  Riha,  Flint 
Journal,  and  Eileen  Foley,  Detroit  Free 
Press, 

Sports  Picture — A.  G.  Kamuda,  Detroit 
Free  Press. 

Feature  picture — Don  Nelson,  Battle 
Creek  Enquirer  and  News. 

The  News’  winners  were: 

Don  Ball,  for  his  series  on  FHA  prac¬ 
tices  which  caused  an  upheaval  in  federal 
housing  policies  and  the  indictment  of  some 
real  estate  men  and  mortgage  brokers; 

Watson  Spolestra,  for  his  midseason  an¬ 
alysis  of  baseball  as  a  healthy  sport; 

An  editorial  team,  headed  by  Joseph  E. 
Wolff,  for  coverage  of  an  explosion  in  a 
water  tunnel  under  construction  near  Port 
Huron,  Mich.; 

A  front  page  editorial  which  criticized 
the  publication  of  the  Pentagon  Papers; 

Karl  Payne,  for  a  picture  of  a  black 
man  and  a  white  man  arguing  during  the 
Pontiac  school  busing  controversy. 


ENPA  solicits 
nominations  for 
its  Shaw  Award 

Nominations  for  the  Clifford  Shaw 
Young  Newspaperman’s  Award  are  being 
sought  by  the  International  Newspaper 
Promotion  Association. 

The  award  honors  a  man  or  woman, 
under  30,  who  has  performed  outstanding 
service  for  his  newspaper  or  newspapers 
in  general. 

Vince  Spezzano,  INPA  past  president 
and  chairman  of  the  award  committee, 
said  nominations  can  be  made  by  anyone 
and  for  anyone  in  any  department  of  a 
newspaper. 

The  winner  receives  a  plaque  presented 
at  the  annual  INPA  conference.  This 
year’s  award  will  be  made  in  New  Orleans, 
May  7-10. 

Last  year’s  winner  was  Jerry  Bledsoe,  a 
columnist  for  the  Greenehoro  (N.C.)  Daily 
News,  who  also  won  his  second  Ernie  Pyle 
Memorial  Award  last  year. 

The  award  is  named  for  Clifford  A. 
Shaw,  a  past  president  and  long-time  sec¬ 
retary-treasurer  of  INPA,  who  retired  last 
year  as  promotion  manager  of  the  Provi¬ 
dence  (R.I.)  Journal  and  Bulletin. 

Nominations  for  the  1972  Young  News¬ 
paperman’s  Award  may  be  made  in  letter 
form  to  Vince  Spezzano,  Director  of  Pro¬ 
motion/Public  Service,  Gannett  Newspa¬ 
pers,  55  Exchange  St.,  Rochester,  New 
York  14614.  Deadline  for  nominations  is 
.April  7. 

*  *  * 

FIRE — A  full-page  ad  commending 
firemen,  police  and  newspaper  police  em¬ 
ployes  ran  a  day  after  a  major  blaze 
threatened  the  Phoenix  (Ariz.)  Republic 
and  Gazette  building. 

A  two-alarm  fire  broke  out  in  the  press¬ 
room  of  the  building  at  5  p.m.  spread 
quickly  through  ductwork  to  the  third 
floor  and  attic,  and  knocked  out  the  first 
two  editions  of  February  18. 

The  third  (home  edition),  went  out  on 
time,  thanks  to  the  hard  work  of  members 
of  every  department.  More  than  100  tele¬ 
phone  lines  were  disconnected  at  the 
height  of  the  fire,  and  the  building  was 
evacuated  for  150  minutes. 

Water  damage  to  approximately  150 
rolls  of  newsprint,  the  data  processing 
and  accounting  departments,  and  Gazette 
newsroom  has  not  been  estimated.  Two 
pictures  of  firefighters,  and  a  headline, 
“The  Night  We  Lost  150  Minutes” 
featured  the  page  ad  in  the  first  section 
on  Sunday  morning. 

Bill  Shover,  director  of  public  relations, 
wrote  the  copy  which  detailed  efforts  of 
the  staff  to  print  212,087  copies  of  the 
Republic  with  just  70  percent  of  press 
capacity.  A  box  in  the  ad  signed  by  pub¬ 
lisher  Eugene  Pulliam,  said  in  part,  “Men 
and  women  in  no  other  occupation  could 
have  ever  worked  harder,  even  in  the  face 
of  danger,  than  they  did  in  getting  out  the 
newspaper.” 
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The  Weekly  Editor  By  Craig  Tomkinson 


ADVERTISERS  WANTED  COLOR 


A  problem  facing  the  Forest  Hills  Pub¬ 
lishing  Co.,  in  suburban  Cincinnati,  these 
days  is  that  there  just  isn’t  enough  space 
to  accommodate  all  the  advertisers — so 
some  are  being  turned  away. 

It’s  the  Easter  advertising  season  and 
its  two  weeklies,  the  Forest  Hills  Journal 
and  Community  Journal,  are  limited  to  75 
percent  advertising  by  their  controlled  cir¬ 
culation  status,  hence  the  problem  of 
turned  away  advertisers. 

It’s  a  problem  most  any  weekly  publish¬ 
er  would  welcome  and  Forest  Hills  pub¬ 
lisher  E.  B.  Wright  Sr.,  said  “It’s  a  prob¬ 
lem  I  like.”  His  papers,  broadsheet  in 
size,  are  getting  that  75  percent  easily. 

Something  else  they’re  getting  now  is 
increased  income  from  the  addition  of  ad¬ 
vertising  color. 

The  papers  began  offering  spot  and  pro¬ 
cess  color  to  advertisers  February  9 — not 
as  a  means  of  attracting  advertisers  but 
as  a  method  of  keeping  some — they  were 
pressuring  Wright  to  start  using  it. 
That’s  another  problem  any  publisher 
would  gladly  take  on  provided,  of  course, 
he  had  the  press  capacity  to  run  color. 

Didn't  have  the  capacity 

Unfortunately  the  Forest  Hills  papers 
didn’t  have  the  full  capacity  needed — or 
at  least  their  printer  didn’t. 

Forest  Hills  doesn’t  have  its  own  press 
and  job-prints  out.  Its  former  job  printer 
had  some  color  capacity  but  not  enough  to 
satisfy  the  needs  of  the  Journals  which 
were  increasing  in  number  of  pages  as 
well  as  in  color  usage. 

The  two  papers,  with  a  combined  circu¬ 
lation  of  around  43,000,  average  28  pages 
a  week  in  two  or  four  sections. 

Spot  color  has  been  used  in  the  Journals 


Loveland  captures  2nd  district  crown 

icommunicv  mmw: 


for  some  time  but  only  for  the  page-one 
flag  which  appeared  in  what  Ed  Wright 
Jr.,  editor,  called  “Journal  red.” 

When  advertisers  wanted  spot  color  in¬ 
side,  the  page-one  flag  color  had  to  be 
scrapped.  When  the  decision  was  made  to 
increase  the  use  of  color  the  Wrights  be¬ 
gan  to  look  around  for  another  printer. 

On  hundred  and  twenty  miles  away 
they  found  the  recently  opened  and  ar¬ 
chitecturally  striking  plant  of  the  Colum¬ 
bus  (Ind.)  Republic  (E&P,  January  8)  to 
meet  their  needs.  The  Wrights  became  the 
Republic’s  first  job-printing  customer  in 
the  new  plant  and  on  the  Republic’s  new 
Goss  Urbanite  press. 

Color  advertising  on  a  large  scale  was 
launched  February  9  with  a  four-color 
full  page  ad  for  a  shopping  mall  and 
despite  the  fact  that  color  in  the  Journals 
isn’t  cheap,  use  of  color  by  big  advertisers 
has  been  increasing  since. 

For  instance  the  March  16  issue  carried 
no  fewer  than  nine  full  pages  of  advertis¬ 
ing  using  color.  According  to  Wright  Jr., 
area  shopping  centers  are  “battling  it 
out”  in  the  Journals,  and  color  is  one  of 
the  weapons. 

Now,  about  the  cost.  Originally  the 
Journals’  rate  card  showed  a  $40  per  color 
surcharge  but  at  that  rate  color  wasn’t 
paying  its  way.  So  the  rate  was  doubled  to 
$80  per  color,  and  the  advertisers  didn’t 
balk. 

Page  cost 

So  now  if  an  advertiser  wants  a  full 
page,  four  color  ad,  he  must  tack  on  $320 
to  his  page  rate  which  can  run  from  a  low 
of  $450  for  users  of  15,000  column  inches 
a  year  or  more,  up  to  a  high  of  $756  for 
users  at  the  100-inch  rate  (earned  auto¬ 
matically  with  the  170  column  inch  page) . 

Even  for  the  wealthiest  of  advertisers, 
a  full  page,  four  color  ad,  is  a  healthy 
investment.  Most  don’t  make  it.  Adver¬ 
tisers  are  sticking  to  use  of  one  or  two 
colors  at  the  most. 

The  Journals  are  in  a  highly  competa- 
tive  media  market  and,  said  Wright  Jr., 
“if  we  don’t  accommodate  advertisers 
we’ll  lose  them.  They’ll  go  downtown.” 

For  Forest  Hills  Publishing,  with  its 
office  12  miles  from  the  heart  of  Cincinna¬ 
ti,  to  “go  downtown”  means  that  adver¬ 
tisers  will  take  their  advertising  to  the 
city’s  two  big  dailies.  There  are  also  a 
number  of  weekly  newspapers  viewing  for 
the  same  advertisers  not  to  mention  the 
electronic  media. 

But  Forest  Hills,  which  converted  its 
Forest  Hills  Journal  from  paid  to  free 
circulation  in  1970  to  meet  the  competition 
(E&P,  December  12,  1970)  is  more  than 
holding  its  own.  The  Wrights  reported 
that  advertising  is  up  1,000  column  inches 
over  the  same  period  last  year. 

Another  problem  falling  into  the  “prob¬ 
lems  I’d  like  to  have”  catagory,  the 
Wright’s  said,  is  that  too  many  adver- 
(Continued  on  page  79) 
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With  its  vastly  superior  penetration,  the 
Avalanche-Journal  is  the  medium  of 
choice  to  carry  your  sales  story  most 
forcefully  throughout  the  rich,  respon¬ 
sive  Lubbock  Market!  Sales  per  house¬ 
hold,  at  $6,291  for  the  19-county  City 
RTZ,  exceed  Texas’  average  by  14.5%! 
All  this  country  needs  is  a  lot  of  Lub- 
bocks  —  and  a  lot  of  Avalanche-Journals 
to  sell  them! 


19-COUNTV  LUBIOCK  MAMtn 


POPULATION 
BUYING  INCOME 
RHAIL  SALES 
FOOD  SALES 
AUTO  SALES 
DRUG  SALES 

•NCA.  1971-72 


373,700 

$1,158,956,000 


710,265,000 

131,111,000 

138,108,000 

20,819,000 


SM.  July  10.  1971 


Lubbock 

Avalanche 

-Journal 
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the  same  spots  as  the  first  set,  the  suit 
was  dismissed.  There  had  been  no  copy¬ 
ing. 

The  question  of  copying  has  often 
arisen  in  connection  with  directories.  In 
the  first  copyright  suit  on  which  I  cut  my 
teeth,  my  firm  represented  the  publisher 
of  a  lawyers  directory  who  complained 
that  its  copyright  had  been  infringed  by 
the  defendant.  The  defense  was  that  the 
later  directory  was  necessarily  identical 
with  the  first  because  it  listed  the  names 
and  other  data  of  the  same  individuals. 
Unfortunately  for  the  defendant,  howev¬ 
er,  the  copying  had  been  done  with  too 
much  precision — it  displayed  all  the  er¬ 
rors  of  the  plaintiff’s  work,  including  the 
typos.  When  these  were  pointed  out  to  the 
coui’t,  the  jig  was  up. 

In  most  copyright  suits  the  factual  situ¬ 
ation  is  so  fuzzy  that  the  wisdom  of  Solo¬ 
mon  is  needed  to  decide  vrhether  there  has 
been  “substantial  copying.”  Take  for  ex¬ 
ample  a  case  involving  competitive  in¬ 
struction  manuals,  say,  on  sewing.  The 
arrangement  and  text  are  different,  but 
the  same  ground  is  covered.  One  uses  pho¬ 
to  illustrations,  the  other  line  drawings 
showing  essentially  the  same  subject  mat¬ 
ter — which  is  standard  for  the  art.  Defen¬ 
dant  had  access  beyond  doubt.  But  did  it 
copy?  It  is  impossible  to  prove. 

The  court  never  had  to  decide,  for  the 
case  was  settled. 

To  support  a  valid  copyright,  the  mat¬ 
ter  covered  must  be  “original.”  But  how 
original?  We  know  that  only  a  small  num¬ 
ber  of  plot  situations  is  conceivable;  that 
all  of  Shakespeare’s  plays  involved  the 
plots  of  earlier  classics.  Thus,  w^hile  a 
good  defense  to  a  copyright  suit  is  lack  of 
originality,  such  a  defense,  to  stand  up, 
must  show  more  than  that  the  plot  was 
old.  It  must  be  proven  that  the  copyright¬ 
ed  material  involved  little  or  no  original 
work  by  the  plaintiff. 

So,  a  copyright  will  be  upheld  covering 
an  anthology,  index,  concordance,  diction¬ 
ary,  directory  or  the  like,  where  the  com¬ 
pilation,  involving  substantial  research,  is 
considered  “original”  authorship  under 
the  Statute. 

On  the  other  side  of  the  coin,  to  prove 
infringement,  more  must  be  shown  than 
that  the  defendant  appropriated  the  basic 
plot,  story  line  or  plan.  But  to  get  home 
free,  defendant  must  do  more  than  change 
names  of  people  and  places. 

In  an  effort  to  bring  some  reason¬ 
ableness  into  application  of  the  copyright 
law,  the  courts  have  evolved  a  rule  known 
as  “fair  use,”  about  w’hich  law  professors 
and  some  eminent  judges,  more  concerned 
with  “pure”  law  than  with  practicality, 
have  been  ranting  for  many  years.  This 
rule  says  in  substance:  If  the  courts  were 
to  apply  the  law  strictly  to  every  instance 
where  some  copyrighted  matter  is  unques¬ 
tionably  copied,  but  the  copyrighter  is  not 
hurt  by  substantial  loss  of  sales,  the 
courts  would  be  unduly  cluttered  with 
copyright  suits,  to  no  good  purpose. 
Hence,  says  the  rule,  “a  license  will  be 
implied”  for  anyone  to  lift  a  modest 
amount  of  the  protected  work — as,  say,  in 
a  book  review.  Just  how  much  may  be 
swiped  is  for  the  court  to  say  in  each 
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instance.  To  add  to  the  problem  of  the 
would  be  copyist,  his  only  guide  is  what  a 
particular  judge  or  judicial  circuit  has 
held  in  the  recent  past — a  most  unreliable 
guide,  for  all  cases  are  different. 

Dr.  Otto  Eisenschimmel  (now  recently 
deceased)  was  a  Chicago  manufacturing 
chemist  whose  lifelong  hobby  vras  Civil 
War,  especially  Lincoln,  research.  He 
published  two  books  of  more  than  500 
pages  each,  based  on  years  of  research 
and  revealing  much  historical  matter 
buried  for  a  century  or  so.  Without  stat¬ 
ing  a  conclusion,  he  led  the  reader  to  an 
answer  to  the  question  posed  by  the  title 
of  one  of  his  books,  “Why  was  Lincoln 
Murdered?”  (Little,  Brown  &  Co.,  1937.) 

Eisenschimmel  sued  Fawcett  Publica¬ 
tions  for  copyright  infringement  based  on 
a  20,000  word  article  in  True,  written  in 
three  months,  shown  to  be  essentially  a 
rehash  of  plaintiff’s  books. 

A  divided  Court  of  Appeals  gave 
Fawcett  a  clean  bill.  But  the  judges  were 
split,  and  it  has  since  been  argued  that 
the  decision  could  well  have  gone  the  oth¬ 
er  way.  The  theory  of  the  decision  was 
that  the  facts  were  history,  hence  in  the 
public  domain.  But  I  wouldn’t  advise  any¬ 
one  to  go  and  do  likewise.  Results  in  copy¬ 
right  cases  are  too  uncertain. 

Pitfalls  would  be  numerous  enough  if  a 
writer  or  publisher  had  only  the  copyright 
law  to  beset  him,  with  the  unpredictability 
of  its  interpretations.  But  there’s  another 
problem. 

The  Supreme  Court’s  decision  in  Inter¬ 
national  News  Service  vs.  Associated 
Press,  decided  in  1918  and  never  reversed, 
gave  publishers  something  to  worry  about 
beside  copyrights.  The  defendant  was 
making  a  practice  of  pirating  news  stories 
of  the  plaintiff,  in  some  cases  making  a 
beat  (by  differences  in  time  zones).  There 
being  no  copyright,  plaintiff  evolved  a  new 
theorj' — and  won  on  it. 

It  won  on  the  principle  of  unfair  com¬ 
petition — getting  a  “free  ride”  on  the  oth¬ 
er  guy’s  coat  tails — now  a  well  established 
body  of  law  called  unjust  enrichment.  The 
case  has  been  debated  by  the  legal  beagles 
for  fifty  years,  and  the  conclusion  held 
justified  by  reason  of  the  continuing  pat¬ 
tern  of  piracy.  Which  is  quite  a  different 
thing  from  the  activity  of  rewrite  men, 
now  an  established  way  of  life  in  the  news 
world. 

Thus,  the  writer  and  publisher  must 
consider  more  than  technical  copyright 
law.  Under  the  principle  of  unfair  com¬ 
petition,  even  though  book  titles  may  not 
be  monopolized  by  copyright,  where  a  title 
plus  something  else  is  appropriated,  lead¬ 
ing  the  public  to  buy  the  later  work  in 
lieu  of  the  former  in  the  belief  that  it  has 
a  common  ownership,  a  court  of  equity 
will  be  likely  to  give  relief  by  injunction 
and  damages.  The  test  is  likelihood  of 
confusion  with  probable  loss  of  sales  by 
the  plaintiff. 

A  case  in  point  was  the  once  famous 
film  series,  “Gold  Diggers,”  distributed  by 
Warner  Bros.  A  competitor  was  sued  for 
putting  out  a  movie  of  generally  similar 
character  called,  “Gold  Diggers  of  Paris.” 
While  the  latter  was  not  banned,  defend¬ 
ant  was  required  to  jwint  out  in  adver¬ 
tising,  etc.,  that  the  later  film  had  no 
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connection  with  the  Warner  Bros,  series 
or  studio.  It  got  off  easy. 

After  the  Nick  Carter  daredevil  novels 
had  attained  popularity,  another  publish¬ 
er,  sued  for  unfair  competition  for  using 
the  same  title  and  character,  was  per¬ 
mitted  to  continue  because  the  stories 
were  quite  different  in  character. 

A  writer  might  be  confused  seeing  a 
number  of  seemingly  conflicting  copyright 
notices  in  the  same  publication.  For  exam¬ 
ple,  most  newspapers  carry  a  copyright 
notice  associated  with  the  flag  at  the  top 
of  page  1,  but  a  copyright  notice  might 
also  be  found  on  certain  features  in  the 
paper,  naming  a  syndicate  as  proprietor. 

The  overall  notice  on  page  1  asserts  the 
newspapei-’s  claim  to  everything  in  the 
issue  that  is  copyrightable  to  it,  i.e.,  its 
own  product,  while  notice  on  a  feature 
informs  the  reader  that  copyright  is 
claimed  by  the  syndicate  named.  So  there 
is  no  conflict. 

Another  illustration:  I  have  before  me 
a  collection  of  selected  short  stories.  The 
reverse  side  of  the  book’s  title  page  car¬ 
ries  a  copyright  notice  by  the  publisher  of 
the  volume,  covering  the  collection  as  a 
whole,  followed  by  a  series  of  copyright 
notices  for  all  stories  included  in  the  vol¬ 
ume.  The  reader  is  thus  advised  that  he 
cannot  reproduce  the  complete  volume 
without  an  arrangement  with  the  overall 
publisher  and  also  with  all  the  other  copy¬ 
right  owners  listed,  whose  permission  the 
overall  publisher  has  obtained,  while  no 
single  story  may  be  used  without  permis¬ 
sion  of  its  owner. 

This  is  how  it  should  be  handled.  If 
deviations  are  found,  they  are  not  follow¬ 
ing  proper  practice. 

In  certain  instances  a  newspaper,  in 
addition  to  a  copyright  notice  on  its  mast¬ 
head,  may  display  another  notice  on  a 
staff  member’s  story.  Why?  As  the  gener¬ 
al  notice  on  the  masthead  covers  all  mat¬ 
ter  in  the  paper  that  lawfully  belongs  to 
the  proprietor,  the  supplemental  notice 
seems  like  gilding  the  lily. 

The  law  being  quite  clear,  I  discussed 
the  question  wMth  an  editor  of  a  major 
magazine  from  the  standpoint  of  policy. 

“A  publisher,”  he  explained,  “does  that 
primarily  to  deter  piracy  by,  say,  a 
freelance  writer  or  perhaps  a  small  town 
editor  who  hasn’t  noticed  the  masthead 
notice  or  is  naive  about  the  law',  and  may 
think  he  could  get  away  with  copying.  The 
notice  on  the  article  is  intended  to  hit  him 
between  the  eyes  and  warn  him  to  lay 
off.” 

Another  cause  of  possible  confusion  is 
where  an  advertisement  carries  a  notice 
in  the  name  of  the  advertiser.  This  is 
most  often  seen  in  the  expensive  full 
page,  full  color  advertisements  in  national 
magazines,  or  in  newspapers,  by  well 
known  concerns,  as  part  of  a  big  advertis¬ 
ing  campaign. 

Of  course,  there  is  no  conflict  here  with 
the  overall  notice  of  the  publication  mast¬ 
head;  the  ad  could  not  properly  be  cov¬ 
ered  by  the  latter  because  it  is  not  the 
original  product  of  the  publication.  So, 
here  the  purpose  is  clearly  to  thwart  a 
w'culd-be  pirate,  a  competitor,  who  might 
argue  that,  not  being  covered  by  a  valid 
convright,  it  is  “dedicated  to  the  pub¬ 
lic.’’ 

DR  8C  PUBLISHER  for  March  25,  1972 


Weekly  Editor 

{Continued  from  page  77) 


tisers  are  asking  for  color  and  they  all 
want  different  colors. 

Because  the  press  can  run  with  only 
four  colors  at  a  time  some  advertisers 
have  to  share  colors.  For  instance,  in  the 
March  15  issue,  two  advertisers  had  tab 
inserts  utilizing  the  same  shade  of  blue. 
Fortunately  the  inserts  were  placed  in 
different  sections  of  the  four  section  pa¬ 
per.  The  advertisers  didn’t  seem  to  mind, 
Wright,  Jr.,  reported. 

Selling  the  color  isn’t  difficult,  and  pub¬ 
lisher  Wright  does  the  selling. 

He  carries  around  the  1972  catalogue  of 
Ad-Pro  Ink  colors  and  all  but  the  largest 
advertisers  usually  tell  him  what  they 
have  in  mind  and  let  the  papers  do  the 
rest.  The  larger  stores  are  still  supplying 
their  own  color  overlays,  Wright,  Sr.,  re¬ 
ported  “they  haven’t  realized  yet  that  we 
can  do  it  for  them.” 

iVo  halftone  color— yet 

Advertising  color  is  one  thing,  editorial 
color  is  another. 

Except  for  an  occasional  headline  using 
Journal  red,  there  is  no  use  of  editoiial 
color — ^but  it’s  coming. 

“It’s  a  matter  of  economics  right  now,” 
the  senior  Wright  explained.  “One  picture 
would  run  $250  for  separations  and  four 
colors.” 

But  there  are  plans  to  work  into  use  of 
editorial  halftone  color  by  starting  with 
duotones.  Use  of  editorial  color  isn’t  as 
important  for  Journals  as  it  would  be  for 
papers  depending  on  paid  circulation. 

The  Journals  are  not  sold  on  the  news¬ 
stands  and  they  ah-eady  are  mailed  to  90 
percent  of  the  homes  in  their  areas  so 
attraction  of  I’eadership  through  use  of 
editorial  color,  isn’t  as  important. 

Editor  Wright  told  E&P  that  readers 
are  still  amazed  that  they’re  getting  the 
paper  free  in  the  first  place,  and  now 
they’re  surprised  by  the  use  of  advertis¬ 
ing  color. 

He  feels  there  is  some  discrimination 
against  his  newspapers  because  they  are 
free. 

As  an  example  he  cited  the  fact  that 
Forest  Hills  was  not  permitted  to  renew 
its  membership  in  the  Ohio  Newspaper 
Association  (which  has  a  paid  circulation 
membership)  after  the  Journal  went  free, 
and  the  fact  that  the  papers  do  not  get 
government  legal  advertising  because  of 
statutes  stipulationg  that  such  advertising 
must  go  to  paid  circulation  newspapers. 
The  Wrights  are  trying  to  change  these 
attitudes  because  they  consider  their 
newspapers  as  news  mediums  first  and 
advertising  mediums  second. 

A  glance  at  the  front  page  of  either 
paper  will  testify  to  that. 

With  the  March  22  issue  the  Forest 
Hills  papers  started  their  first  all  wom¬ 
en’s  section  called  “Today’s  Woman.”  In¬ 
clusion  of  the  two  part  section  created  the 
largest  paper  yet  for  the  weeklies — 36 
pages.  The  section,  naturally  was  well 
supported  advertising-wise. 


Goss  salesmen 
move  to  Rosemont 

The  Goss  division  of  MGD  Graphic  Sys¬ 
tems,  North  American  Rockwell,  has 
moved  its  central  regional  sales  office 
from  central  Chicago  to  Rosemont,  near 
O’Hare  Airport. 

Located  at  9.‘i0 1  W.  Devon  Ave.,  the  new 
office  provides  ^asy  accessibility  to  air 
transportation  and  room  for  expansion.  It 
also  houses  the  Chicago  staff  of  the 
Miehle  division. 

Among  Goss  salesmen  who  made  the 
shift  were  Les  Kraft,  Goss  central  sales 
manager;  William  Corbett,  west  central 
sales  manager;  George  Moldenhauer,  Jim 
Schmitz  and  Don  Ballarini.  Also  were 
Mark  Hill,  eastern  central  sales  manager; 
Moss  Reck,  Norm  Provan  and  Cy  Frank. 

• 

Canada  weekly  sold 

The  Picton  (Ont.)  Gazette,  Canada’s 
oldest  weekly,  changed  ownership  to 
Joseph  Cembal,  who  had  been  on  the 
Gazette  payroll  since  August  1  as  sales 
manager,  according  to  Lindley  B.  Calnan, 
former  publisher  and  managing  editor. 
Now  a  semi-weekly  its  lineage  traces  back 
to  the  Hallowell  Free  Press,  first  pub¬ 
lished  in  1830.  The  name  of  the  paper  was 
changed  when  the  community  was  incor¬ 
porated  as  Picton  in  1837. 

• 

Sears  buys  weekly 

Ralph  Sears,  publisher  of  the  Shelby 
County  (Ala.)  Reporter,  has  purchased 
the  Childersburg  (Ala.)  Star.  Ed  Blake, 
general  manager  of  the  Reporter  since 
1967,  was  named  editor  and  manager  of 
the  Star,  and  Wayne  Rasco,  a  member  of 
the  staff  for  15  years,  was  named  generaK 
manager  of  the  Reporter. 


Hoe  defendants 
may  settle  suits 

Out-of-court  settlements  of  suits  pend¬ 
ing  against  former  R.  Hoe  &  Co.  officials 
and  Hoe’s  former  accounting  firm  were 
hinted  at  in  Federal  Court  (March  21)  by 
Judge  Sylvester  J.  Ryan  and  an  attorney 
for  the  Hoe  trustee. 

While  no  specific  details  were  given  by 
Judge  Ryan,  he  informed  the  hearing  that 
“we’re  discussing  dollars  and  cents  settle¬ 
ments  and  we’re  confident  we’ll  be  able 
to  work  things  out.  We’re  talking  to  all 
principals  involved  but  it  will  take  several 
months.” 

In  the  name  of  John  Galgay,  trustee  for 
Hoe,  suits  were  filed  last  July  against 
Thomas  Hanley,  former  Hoe  board  chair¬ 
man;  Arthur  (Jordon,  former  president; 
and  the  accounting  firm  of  Lybrand  Ross 
Bros.  &  Montgomery,  (E&P,  July  10). 

Hanley  and  Gordon  were  charged  in  the 
$40  million  suit  with  “corporate  waste  and 
mismanagement”  and  Lybrand  Ross  was 
charged  with  negligence  in  auditing  the 
Hoe  financial  statements  for  1967  and 

1968.  Hoe  filed  for  reorganization  under 
Chapter  11  of  the  Bankruptcy  Act  in  July, 

1969. 

John  P.  Reiner,  the  attorney  investigat¬ 
ing  the  reasons  for  the  financial  collapse 
of  the  press  manufacturer  and  the  person 
who  laid  the  groundwork  for  the  suits,  re¬ 
vealed  in  court  that  despite  the  fact  the 
court  was  talking  settlement  tenns  with 
the  defendants,  “we  are  going  ahead  with 
prosecution  of  the  suits.”  He  indicated  that 
the  suits  were  in  the  pre-trial  discovery 
stages.  The  suits  will  be  withdrawn  if  set- 
tleirents  are  reached. 

1  he  next  hearing  on  Hoe  is  scheduled 
April  25,  at  10  a.m.  in  room  1106  of  the 
U.S.  District  Court  House,  Foley  Square, 
New  York. 


^  GLUES  TRIMS 


One  Operation 


24,000  TV  Magazines  per  Hour! 

COLE  (Model  101)  Combination  Quarter-folder  with  two-knife 
trimmer,  and  vacuum  system  can  be  mounted  on  your  rotary 
press  to  produce  TV  magazines,  mini-tabs,  comics,  booklets, 
etc.  as  the  product  leaves  the  press. 


A  COLE  gluing  system  is  available 
for  your  press  to  glue  the  product 
as  it  comes  through  the  press 
and  over  the  former.  The  glued, 
folded  and  trimmed  product  de¬ 
livers  out  onto  the  conveyor  ready 
for  the  customer.  No  other  oper¬ 
ation  is  required. 

other  equipment 
available  for  rotary  presses: 

•  Double  Parallel  Folders 

•  Eighth  Folders 

•  Any  combination  of  operations 

•  Asbestos  Brake  Shoes  for  roll  stands 
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1971  ROP  COLOR  LINAGE 
Figures  supplied  by  publishers 


Local 

ALABAMA 

Birmingham 

National 

Post-Herald-m  ... 

..  641,436 

259,708 

News-e  . 

..  1.327.480 

261,708 

News-S  . 

Opelika 

Opelika-Auburn 

..  495,474 

15,441 

News-e  . 

Talladega 

..  198,758 

120,000 

Home*m  . 

Tuscaloosa 

101,752 

8,806 

News-m  . 

..  621,082 

82,026 

Local  National 


Inc.-e  ... 

.  238,910 

ARIZONA 

10,871 

Phoenix 

Republic-m 

.  2,591,411 

306,772 

Gazette-e  . . 

.  2,583,494 

304,665 

Republic-S 

.  1,087.691 

39.157 

Yuma 

Daily  bun-e 

.  122,304 

28,124 

108.892 

108.892 


1 ,042,768 


510,706 

1,212,400 

344,330 


ARKANSAS 

El  Dorado 
Daily  News-m  .. 

Times-e  . 

Fort  Smith 
Southwest  Times 
Record-All  Day 
Hot  Springs 

Sentinel  Record-m  .  - 

Little  Rock 
Arkansas 

Democrat-e  .  339,615 

Pine  Bluff 

Commercial-e  .  402,822 

Commercial-S  .  289,702 

Springdale 

News-e  .  512,414 

CALIFORNIA 

Antioch 

Ledger-e  .  240,562 

Bakersfield 

Californian-e  .  734,538 

Burbank 

Revlew-e  .  33,404 

Chico 

Enterprise-Record-e  393,022 
Fresno 

Bee-e  .  1,107,295 

Fullerton 

News  Tribune-e  ... 

Hollister 

Free  Lance-e  . 

La  Habra-Brea 

Star-Progress-e  _ 

Lori 

News-Sentinel-m  ... 

Los  Angeles 

Times-m-S  . 

Marysville 

Appeal-Democrat-m 
Merced 

Sun-Star-e  .  185,276 

Monterey 

Peninsula  Herald-e  877,072 
Newport  Beach-Costa  Mesa 
Orange  Coast 

Pilot-e  .  1,670,102 

Oakland 

Trlbune-e  .  410.647 

Trlbune-S  .  217,739 

Ontario 

Reporte&S  .  537,880 

Oroville 

Mercury-e  .  142,954 

Palo  Alto 

Times-e  .  1,470.682 

Pasadena 

Star-News-e&S  .  326,860 

Redding 

Record- 

Searchllght-e  ....  226,317 

Redwood  City 

Tribune-e  .  802,130 

Sacramento 

Unlon-m  .  1,256,304 

Salinas 

Californla-e  .  892,766 

San  Luis  Obispo 
Telegram-Trlbune-e 
San  Mateo 
Times  &  News 

Leader-e  .  640,724 

Santa  Barbara 
News-Press-e&S 
Santa  Cruz 

Sentinel-e  .  553,868 

Santa  Maria 

Times-e  .  267,218 

Santa  Monica 

Evening  Outlook-e  . 

Santa  Rosa 
Press  Democrat-e  . . 

Stockton 

Record-e  .  430,423 

Record-S  .  113,071 


1,000 

1,000 


296,219 

37,702 


81,592  282,842 

14,406 


Thousand  Oaks 

Newi-Chronicle-e&S  209,090 
Torrance 

South  Bay  Breeze-e  1,094,646 

Tulare 

Advance-Register-e  152,355 

Turlock 

Journal-e  .  207,431 

Van  Nuys 

Valley  News  &  Green 

Sheet-m&S  .  1,731,310 

Walnut  Creek 

Contra  Costa 

Times-m  .  653,667 

Whittier 

News-e  .  603,666 

Woodland 

Democrat-e  .  164,052 

COLORADO 

Boulder 

Camera-e&S  .  1,084,496 

Denver 

Post-eiS  .  3,314,092 

Rocky  Mountain 

News-mSiS  .  1,613,000 

Durango 

Herald-m  .  70,098 

Fort  Collins 

Coloradoan-e&S  ...  505,561 

Grand  Junction 

Sentinel-e&S  .  354,914 

Longmont 

Times-Call-e  .  283,414 

Pueblo 

Chieftaln-m  .  209,019 

Star-Journal-e  .  209,019 

Star-Journal  i  Sunday 
Chieftain-S  .  128,693 


CONNECTICUT 

Bridgeport 

Telegram-m  .  171,194 

Post-e  .  171,194 

Post-S  .  26,430 

Bristol 

Press-e  .  312,074 

Danbury 

News-Tlmes-e  .  285,500 

109,398  Greenwich 

Greenwich  Time-e  .  52,048 

Hartford 

Courant-m  .  667,398 

1,114,512  Meriden 

Record-m  .  206,346 

Journal-e  .  206,346 

Middletown 

Press-e  . 

New  Brdain 

Herald-e  .  133,437 

New  London 

Day-e  .  530,684 

Stamford 
Advocate-e  ... 

Waterbury 

Republican-m  .  178  434 

Amerlcan-e  .  247,765 

Republican-S  .  118,467 


120,372 

18,361 


Winter  Haven 

Dally  News- 

Local 

National 

Chlef-e&S  . 

525,840 

22,792 

GEORGIA 

Albany 

49,112 

Herald-e  . 

438,242 

Herald-S  . 

Athens 

164,332 

News-m  . 

412,097 

7,105 

Banner-Herald-e  . . . 
Banner-Herald 

412,097 

7,105 

&  News-S  . . 

Columbus 

205,596 

7,000 

Enguirer-m  . 

480,428 

67.524 

Ledger-e  . 

480,428 

67,524 

Sunday-S  . 

Cordele 

Dispatch-e  . 

Griffin 

32,476 

48,244 

4,608 

News-e  . . 

Lawrenceville 

Gwinnett  Daily 

326,452 

12,360 

News-e&S  . 

Macon 

208,624 

In  Local 

Telegraph-m  . 

822,314 

67,438 

News-e  . 

Telegraph  & 

822,314 

67,438 

News-S  . 

Moultrie 

171,167 

22,669 

Observer-e  . 

Rome 

314,761 

1,000 

News-Tribune-e  _ 

Waycross 

314,797 

14,252 

Journal  Herald-e  .. 

1,433,152 

1,000 

HAWAII 

Hilo 

Hawaii  Tribune- 

Herald-e  . 

Honolulu 

264,376 

157,094 

Advertiser-m  . 

1,625,050 

2,029.664 

Star  Bulletin-e  . 

Star-Bulletin  & 

1,692,250 

2,050,916 

Advertlser-S  . 

521,402 

265,020 

IDAHO 

Burley 

South  Idaho  Press-e 
Coeur  d'Alene 

291,788 

32,354 

Press-e  . 

112,560 

63,305 

Local  National 

Springfield 
Illinois  State 

Journal-m  .  780,640  82,023 

Illinois  State 

Register-e  .  811,517  82,023 

State  Journal 

Register-sat .  *98,413  - 

State  Journal 

Register-S  .  236,730  108 

Sterling 

The  Daily  Gazette-e  618,058  176,778 

Waugegan 

News-Sun-e  .  961,317  50,400 

•  9  months’  figures. 


24,144 


52,038 


258,807 


10,500 


140.350 


66,198 


In  Local 
279,600 


40,656 


60,660 

60,660 


196,164 
196,164 

Idaho  Falls 

10,276  Post- Reg  Ister-m  _  444,360 

Lewiston 

29,500  Trlbune-m  .  338,378 

Tribune-5  .  136,332 

52,940  Moscow 

Dally  Idahonian-e  .  149,877 

307,214  Pocatello 

Idaho  State 

47,768  Journal-e&S  .  554,974 

47,768  Twin  Falls 

Times-News-e  .  682,234 


38.416 

37,760 

27,671 


26,880 


203,868 


638,806 


164,270 


530,400 

39.998 

12,864 

77,854 

399.845 

47,001 

166,245 

19,779 

109,302 

219,332 

72,054 

51,466 

188,314 

126,826 

46,284 

In  Local 
116,330 
51,549 
54,376 
1 12,920 


69.856 


98.185 

99.185 


DELAWARE 

Dover 

Delaware  State 

News-e  .  415,698 

Delaware  State 
News-S  .  30,674 

DISTRICT  OF  COLUMBIA 

Washington,  D.C. 


836,934  135,490 


160,344 

6,572 


Stare  . 

719.637 

342  734 

Star-S  . 

407,408 

52,500 

Post-m  . 

1,649,937 

In  Local 

Post-S  . 

422,221 

In  Local 

FLORIDA 

Cocoa 

Today-m  . 

444,052 

42,266 

Star*Advocate-e  ... 

35,476 

19,040 

Melbourne  TImes-e 

237  678 

21,000 

Today-S  . 

230.580 

Daytona  Beach 

Journal-m  . 

791.756 

75,236 

News-e  . 

621,320 

75,236 

News-Journal-S  .... 

278.362 

7.518 

Ft.  Lauderdale 

News-e&S  . 

4.661.636 

231.184 

Jacksonville 

Tlmes-Union-m  _ 

1,950,549 

217,391 

Journal-e  . 

670  005 

212,219 

Tlmes-Union-S  . 

535,009 

9,162 

Kissimmee 

Osceola  Sun-e  . 

36,904 

1,785 

Miami  Herald-m&S 

6.918.258 

In  Local 

St.  Petersburg 

Times-m  . 

2,151,095 

244.237 

Independent-e  . 

I.2I3.2I6 

242,113 

Times-S  . 

1,048,514 

107,331 

Tallahassee 

Democrat-e&S-sat-m 

1.233.389 

70.892 

West  Palm  Beach 

Post-m  . 

.  2,021,180 

136.262 

Times-e  . 

1,981,434 

128.198 

Post-Tlmes-S  . 

777,364 

14.098 

ILLINOIS 

Alton 

Evening  Telegraph-e 
Bloomington 
Pantagraph-AII  Day 
Canton 

Dally  Ledger-m  _ 

Carbondale 

Southern  lllinoisan-e 
Southern  Illinoisan-S 
Centralla 

Sentlnel-e&S  .  483,056 

Champaign-Urbana 

Courier-e  .  124,866 

Courier-S  .  79,730 

News-Gazette-e&S  .  393,324 

Chicago 

News-e  .  339,000 

Sun-Tlmes-m&S  _  667,000 

Today-e  . In  National 

Today-S  . In  National 

Tribune-m  . In  National 

Trlbune-S  . In  National 

Dixon 


112,518 

332,430 

228,312 

107  618 
97,706 


162,288 

267.883 

18,662 

142,800 

70,826 

353,038 

555,394 

782,166 

44,436 


INDIANA 

Anderson 

Herald-m  .  890,283 

Bulletin-e  .  890,283 

Bedford 
Bedford  Daily 

Times-Mail-e  _ 

Bloomington 
Herald-Telephone-e 

Herald-Times-S  _ 

Columbus 

Republic-e . 

Crawfordsvill^ 

Journal-Review-e  .. 

Elkhart 

Elkhart  Truth-e  _ 

Fort  Wayne 
Journal-Gazette-m  . 

News-Sentlnel-e  _ 

Greenfield 

Reporter-e  . 

Indianapolis 

Star-m  .  1,069,765 

News-e  .  906,423 

Star-S  .  441,033 

Kokomo 

Trlbune-e  .  1,041.733 

Tribune-S  .  246,810 

Lafayette 

Journal  &  Courler-e  1,548,750 
Logansport 
Pharos-Tribune  & 

Press-e&S  .  190,029 

Marion 

The  Chronicle- 
Tribune-All  Day  .. 
Chronicle-T  rlbune-S 
Muncie 

Star-m  .  289,142 

Press-e  .  32f288 

Star-S  . 

Noblesville 
Ledger-e  ... 

Princeton 

Clarlon-e  _ 

Rochester 
Sentlnel-e  .. 

Rushvllle 
Republlcan-e 
Seymour 


702,426 

176,911 


92,315 

77,574 

15,000 

14,812 

12,452 


52,598 

17,454 


9,520 

10,626 

1,904 

69,584 

532,000 

492,000 

330,450 

49,600 

1.896,279 

326,021 


Telegraph-e  . 

12,285 

19,546 

East  St.  Louis 

Journat-e  . 

222,614 

13.342 

Journal-S  . 

21,644 

Effingham 

News-e  . 

352,800 

50,000 

Elg'n 

Courier-News-e  _ 

616,588 

31,542 

Freeport 

Journal-Standard-e 

190,596 

30,305 

Galesburg 

Galesburg  Register- 
Mait-e  . 

383,754 

120,638 

Harrisburg 

Register-e  . 

58,800 

5,048 

Jacksonville 

Journal-m  . 

117,495 

25.168 

Courier-e  . 

117,495 

25,168 

Journal  Courier-S  . 

117,495 

25,168 

IOWA 

Ames 

Tribune  TImes-e  . 
Atlantic 

News  Telegraph-e 
Boone 

News-Republican-e 
Carroll 

Times  Herald-e  . . 
Cedar  Rapids 

Gazette-eiS  . 

Clinton 

Clinton  Herald-e 
Davenport 
Times-Democrat 

All  Day&S  . 

Des  Moines 
Register  & 
Tribune-mS&e  .. 
Fairfield 

Ledger-e  . 

Iowa  City 


Marshalltown 
Times  Republlcan-e 
Muscatine 


Mt.  Carmel 

Daily  Republlcan- 

Reglster-e  .  498,624 

OIney 

OIney  Daily  Mall-e 
Pekin 

Times-e  . 

Quincy 

Herald-WhIg-e  _ 

Rock  Island 
Argus-e  .  474,134 


585,144 

208,516 

515,046 


Ottumwa 


Perry 

Chlef-e 


60,278 

60,278 


44,254 

22,298 


17,256 

83.118 

153,552 

153,552 

2,100 

328,252 

313,328 

27,458 

21,987 


15,800 


26.292 


113,306 

113,390 

11,150 

13,600 


Trlbune-e  . 

. .  335,062 

8,742 

Shelbyville 

News-e  . 

..  217,000 

4,872 

South  Bend 

South  Bend 
Tribune-e&S  _ 

108,906 

Terre  Haute 

Star-m  . 

..  632.618 

68.852 

Tribune-e  . 

..  742,140 

65.240 

Tribune-Star-S  ... 

124,796 

Washington 
Times-Herald-e  .. 

..  112,504 

22,672 

459.687 

48,440 

14,049 

25,375 

22,408 

42,055 

90,202 

38.062 

1,453,256 

103,772 

343,595 

32,620 

585.606 

146,477 

1,070,277 

291,003 

108,234 

29,918 

1,070,277 

291,003 

201,614 

490.238 

53,172 

656,292 

21,392 

179,676 

34,754 

38,332 

55,566 

18,008 

24,122 

Atch'son 
Globe-e  . . 

KANSAS 

.  120,414 

6,369 

131,141 

El  Dorado 
TImes-e  ... 

.  150,388 
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In  National 
II7,I94 


Local  National 

Emporia 
Gazette-e  . 

Garden  City 
Telegram-e 
Havs 

News-e&S  .  173,274 

Hutchinson 

News-All  Day&S  ...  447,384 

Independence 

Report-e  .  3i,092 

Junction  City 

Unlon-e  .  268,800 

Liberal 

Southwest  Dally 

Times-e  .  157,948 

Manhattan 

Mercury-e&S  .  212,240 

Newton 

Kansan-e  .  167,608 

Olathe 

News-m  .  331,996 

Pittsburg 
Headlight- 

Sun-m&S  . In  National 

Pratt 

Tribune-e  .  16,940 

Topeka 

Capital-m  .  690  308 

Journal-e  .  679,903 

Capital-Journal-S  ..  118,597 


14,760 

26,082 

7.200 
39,970 

3.200 
7,840 

15,312 
In  Local 

In  Local 
11,156 


106,806 

101,549 

4,690 


Local  National 

Salem 

News-e  .  31,220 

Taunton 

Gazette-e  .  26,144 

Waltham 

News-Tribune-e  ....  148,344 

Worcester 

Teleqram-m  .  283,647 

Gazette-e  .  326,826 

Telegram-S  .  538,069 


Mayfield 


KENTUCKY 


Messenger-e  . 

208.360 

10.000 

Middlesboro 

News-e  . 

21.210 

10.160 

Paducah 

Sun-Democrat-e  ... 

654,388 

19,374 

Sun-Democrat-S  _ 

149,968 

LOUIStANA 

Alexandria 

lown  Talk-e&S  ...  In 

National 

1.024.394 

Baton  Rouge 

Advocate-m  . 

1,770,347 

156.753 

State-Times-e  . 

1,770,347 

156,753 

Advocate-S  . 

511.094 

3.000 

Lake  Charles 

American  Press-e  - 

518.427 

79.240 

Monroe 

World  News- 

Star-m&e  Comb.  . 

583,235 

84,982 

World-S  . 

233.021 

New  Orleans 

Tlmes-PIcayune-m  .. 

2,949.779 

378  662 

States  Item-e  . 

1,023  678 

386,662 

TImes-Picayune-S  .. 

598.069 

22.900 

Opelousas 

World-e  . 

131,012 

I9,4IP 

World-S  . 

64,176 

14,112 

Shreveport 

TImes-m  . 

.  658,863 

196  577 

Journal-e  . 

.  468,898 

187  023 

TImes-S  . . 

.  367,322 

15,003 

MICHIGAN 

Alpena 

News-e  .  145,306 

Ann  Arbor 

News-e  .  . 

News-S  .  312,508 

Battle  Creek 
Enquirer  and 

News-e&S  .  1,476,482 

Bay  City 

TImes-e&S  .  373,744 

Benton  Harbor- 
St.  Joseph 
News  Palladlum-e 
and  Herald 

Press-e  .  428,862 

Cadillac 

News-e  .  218,829 

Flint 

Journal-e  .  844,^29 

Journal-S  .  328,076 

Grand  Haven 

TrIbune-e  _ .  86,730 

Grand  Rapids 

Press-e  .  1,735,076 

Press-S  .  284,396 

Hillsdale 

News-e  .  20,986 

Iron  Mountain 

News-e  .  39,984 

Ironwood 
Ironwood  Dally 

Globe-e  .  75,978 

Jarkson 

Citizen  Patrlot-e&S  499,044 
Lansing 

State  Journal-e  ....  1,698  032 
State  Journal-S  ....  684,040 

Manistee 

News-Advocate-e  ..  139,356 

Monroe 

News-e  .  119,784 

Mt.  Clemens 

Macomb  Dally-m  ..  449,834 

Mt  Pleasant 


84,952 


341,684 

201,366 


MAINE 

Augusta 

Kennebec  Journal-m 
Bangor 

News-m  .  292,274 

Blddeford 

Biddeford-Saco 

Journal-e  .  397,628 

Lewiston 
Sun-Journal-m&e 
Portland 
Press  Herald-m 

Express-e  .  201,366 

Maine  Sunday 

Telegram-S  .  120,578 

Watervllle 

Sentinel-m  .  219,492 

MARYLAND 

Frederick 

Post-m  .  228,000 

News-e  .  228,000 

Hagerstown 

Herald-m  .  116,832 

Mail-e  .  116,832 

MASSACHUSETTS 

Attleboro 

Sun  Chronicle-e  . 

Boston  Globe-d&S 
Boston  Herald- 

Traveler-mS  .  1,331,492 

Boston  Record- 
Amerlcan  &  Sunday 
Advertiser-d&S  158,584 

Brockton 

EnterprIse-Times-e  .  209,412 

Greenfield 

Recorder-e  .  134,410 

Holyoke 

Transcript 

Telegram-e  .  202,692 

Hyannis 

Cape  Cod  Standard 

TImes-e  .  206,266 

Cape  Cod  Standard 

Times-S  .  103,134 

Lawrence 

Eagle-Trlbune-e  .. 

New  Bedford 
Standard-TImes-e&S 
North  Adams 


87,512 

994,204 


22,190 

114,201 

13,678 

85,372 

133  997 
133,997 

7,062 

17,108 


59  499 
59,499 


12,000 

In  Local 

In  Local 

In  Local 
98,170 
13,000 

31,494 


61,460 


87,640 


699,468 

81,396 


Pittsfield 

Berkshire  Eagle-e 
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Times-News-e  . 

Muskegon 

Chronicle-e  .  616.594 

Chronlcle-S  .  125.342 

Owosso 

Araus  Press-e  .  362,054 

Petoskev 
News-Review-m 
Port  Huron 
Times  Herald-e 
Times  Herald-S 
Roval  Oak 

Tribune-e  .  238,700 

YpsilantI 

Press-e  .  252.406 

MINNESOTA 

Brainerd 

Dispatch-e  .  230.496 

Bemdil 

Ploneer-e  .  146.492 

Duluth 

News-Tribune-m  . . .  105  994 

Herald-e  .  108,101 

News-Tribune-S  ....  147.644 

Fairmont 

Sentinel-e  .  249,970 

Faribault 

News-e  .  54.327 

Little  Falls 

Transcrlpt-e  .  15,232 

Mankato 

Free  Press-e  .  943,922 

Minneapolis 

Tribune-m  .  677,157 

Star-e  .  1.398  384 

Tribune-S  .  2,864.886 

Red  Wing 

Republican  Eagle-e  192.759 

Rochester 

Post-Bulletin-e  .  842,268 

St.  Cloud 

Times-e  .  491,400 

St.  Paul 

Pioneer  Press-m  ....  706  391 

Dispatch-e  .  1,607.381 

P'oneer  Press-S  _  830,314 

Willmar 

TrIbune-e  .  165.452 

Worthington 

Globe-e  .  422,170 

Winona 

News-e  .  56,480 

News-S  .  66.360 


Capital-m  .  138.549 

Democrat-e  .  138,549 

63  434  Democrat  Capltal-S  46,183 

■  Sikeston 

tiC7i  Standard-e  .  277.130 

Springfield 

iQi  Qoi  News.  Leader  and 

ntlA  Press-m&e  .  465.283 

News  and  Leader-S  148,162 

_  St.  Joseph 

Garette-m  .  353,877 

■JOA  i^A  News-Press-e  .  517,706 

39  256  News-Press-S  .  92.344 

MONTANA 

Billings 

r  <3co  Gazette-All  Day  ...  968,828 

Great  Falls 

Tribune-m  .  364,728 

34  936  Tribune-S  .  178.192 

*  Havre 

49,770  News-c  .  92,750 

Helena 

IW  Z47  Independent 

6  748  Record-e  .  291,138 


22,064 


1,085 


443,386 

55,359 

Biloxi 

Herald-e  . 

Greenville 

674,912 

88,774 

145,554 

126,046 

Delta  Democrat 

129,062 

9,168 

TImes-m  . 

547,092 

23,002 

Pascagoula 

65,000 

439,936 

116,802 

Mississippi  Press-e&S 

200,000 

NEW  MEXICO 


Press-e 

Farmington 


Gallup 


3,360 


Local  Natlona 

MISSOURI 

20,542  Cape  Girardeau 
Southeast 

12,910  Missourlan-e  .  671,580 

Carthage 

2,100  Press-e  .  103,208 

Chllllcothe 

203,530  Constitution- 

211,430  Trlbune-e  .  284,256 

13,270  Jefferson  C'ty 

Capital  News-m 
and  Post  Tribune-e  181,622 

News  &  Tribune-S  .  34,832 

23,788  '^°||obe-m  .  170,751 

...  Globe-S  .  126,609 

Kansas  City 
Times-m  and 

Star-e&S  .  1,810,399 

ca  aA.  Kennett 

Democrat-e  .  43.442 

1^7.714  ^^Ledger-e  .  . 

Sedalia 


Local  National 

Hobbs 

News-Sun-e&S  .  248,556  - 

Roswell 

31,354  Record-e&S  .  87,456  33,510 


NEBRASKA 

Fremont 

40,502  . 

Grand  Island 

17  056  Independent-e  —  1,933.036 
Hastings 

24  946  Tribune-e  .  877.772 

Holdrege 

75  780  Citizen-e  .  1 17,600 

oala  Lincoln 

'  Star-m  .  1.463.280 

17  100  Journal-e  .  1.463  280 

'  Journal  &  Star-S  ...  627.900 

_  Nebraska  City 

News-Press-e&S  ....  303.625 

■50940  Norfolk 

5  376  News-e  .  298.610 

'  North  Platte 

99  107  Telegraph-e  .  430,626 

'  Omaha 

54  684  World-Herald-me&S  2.761,444 

NEVADA 

Las  Vegas 

Review  Journal-e&S  1,588,412 
24.514  Reno 

Nevada  State 

7,158  Journal-m  .  790  671 

Gazette-e  .  425,488 

108.976  Nevada  State 

108.577  Journal-S  .  232,596 

65,822 

NEW  HAMPSHIRE 

14,362  Keene 

Sentinel-e  .  73,080 

1,200  Lacona 

Citizen-e  .  21.196 

24,412  Lebanon 

Valley  News-e  .  54,096 

51,799  Nashua 

Telegraph-e  .  95.046 

445  893 

new  jersey 

87.096  Camden 

,,  Courier  News-e  -  979,944 

".928  Hackensack 

Record-e  .  284,882 

'76.700  Records  .  80,750 

Passaic 

Herald-News-e  ....  233,099 

I  ^1  Paterson 

In  Local  News-e-All  Day  ....  98,145 

"  Trenton 

Tlmes-e  .  325,878 

Times  Advertiser-S  .  82,199 

78.250  Union 

,,  Hucfson  DIspatch  m  108,794 

62.538  willlngboro 

Burlington  County 

'^.700  TImes-e  .  509,810 

Woodbury 

Tlmes-e  .  303,226 


12,866 

7,558 


34,749 

6,244 


n  Local 
8,960 
7,446 


15,460 

15,460 

8,820 

8,400 


45,770 

5,906 

75,125 

75,125 

3,940 


74,886 

29,106 

1,918 

21,721 

8,232 


NEW  YORK 

Amsterdam 

Recorder-e  .  144,753 

Bedford 

Gazette-m  .  32,634 

Buffalo 

News-e  .  1,585,430 

Hudson 

Register- Star-e  _  63,172 

Jamestown 

Post-Journal-e  .  511,903 

Kingston 

Freeman-e  .  75,502 

Lockport 

Union-Sun  & 

Journal-e  .  210,490 

New  York 

Journal  of 

Commerce-m  _ _ 

Newburgh 

News-e  .  123,312 

New  York 

Post-e  .  19,910 

Clean 

Times  Herald-e  ....  210,182 

Oneida 

DIspatch-e  .  376,376 

Oneonta 

Star-m  .  89,264 

Oswego 

Palladlum-Tlmes-e  .  217,280 

Poughkeepsie 

Journal-e  .  145,113 

Journal-S  .  132,625 

Rochester 

Democrat  & 

Chronicle-m  .  734.137 

The  Times-Union-e  .  860,039 

Democrat  & 

ChronIcle-S  .  607,912 

Rome 

SentInel-e  .  313,586 

Schenectady 

Gazette-m  .  138,976 

Staten  Island 

Advance-e&S  .  376,248 

Troy 

Record-Times 


53,606 

Record-m&e  . 

Utica 

321,001 

25,718 

Press-m  . 

12,586 

Observer-DIspatch-e 

4,984 

11,760 

Observer- DIspatch-S 
Watertown 

9,436 

90,267 

Times-e  . 

132,615 

90,267 

8,408 

Wellsville 

Reporter-m  . 

13,706 

38,356 

NORTH  CAROLINA 

Asheville 

42,896 

CItIzen-m  . 

430,514 

TImes-e  . 

429,618 

290.612 

Citlzen-TImes-S  _ 

227,878 

Charlotte 

92,893 

10,087 


Observer-m  .  1,024,752 

News-e  .  630,126 

Observer-S  .  396,780 

Concord 

Tribune-e&S  .  173,446 

Durham 

Herald-m  .  217,565 

Sun-e  .  216  445 

Herald-S  .  109,840 

Goldsboro 

News-Argus-e  .  208,642 

Greensboro 

News-m&S  .  987,274 

Record-e  .  843,984 

Greenville 

Reflector-e  .  202,832 

Reflector-S  . . 

Hendersonville 
Tlmes-News-e 
High  Point 

EnterprIse-e&S  .  563,640 

Lumberton 

Robesonian-e&S  _ _ 

New  Bern 
Sun-Journal-e 
Raleigh 
News  and 


68,838 

145,600 


23,912 


15,064 
7,400 
2,500 
45,468 

222,208 

289,302 
12,797 

Observer-m  .  609,588 

211,369  Raleigh  TImes-e  ...  662,130 

News  and 

229,004  Observer-S  .  268,576 

Salisbury 

90,318  Post-e  .  295,988 

3,022  Sanford 

Herald-e  .  61,614 

58,413  Statesville 
Record  & 

Landmark-e  .  151,200 

Wilmington 

Star-News-m,e,S  ...  452,340 


8,190 

15,862 


Bismarck 


NORTH  DAKOTA 


2,408 

535,763 

64,826 

19,726 

19,530 

5,000 

72,380 

269,134 

20,972 

75.264 
20,352 
11,732 
84,612 

283,655 

296,271 

307,876 

54,997 

158,649 

255,728 

147,688 

26.264 
29,246 

84,301 

7,000 


99,512 

99,512 

4,032 

202,087 

202,712 

30,700 

25,216 

116,956 

116,956 


187,043 

166,204 

25,284 

16.830 

87,976 

94,682 

10,408 

169,500 

168,900 

25,700 

68,194 

25.488 

32,200 

92,708 


67,480 

Tribune-e  . 

Minot 

....  712,320 

50.764 

184,646 

10,248 

News-e  . 

Valley  City 

. . . .  425,894 

49,870 

227,332 

1,960 

Times  Record-m 

...  61,152 

4,704 

81 
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Local  National 


Local  National 


Local  National 


Local  National 


OHIO 

Alliance 

Revlew*e  .  15.000 

Ashland 

Times  Gazette-e  ...  69,203 

Bowling  Green 

$entinel*Tribune-e  .  251,664 

Cambridge 

Jeffersonian-e  .  28,378 

Chllllcothe 

Gazette-e  .  126,182 

Cincinnati 

Post  &  Times-Star-e  1,783.201 
Circleville 

Herald-e  .  35,280 

Cleveland 

P'ain  Dealer*m  ....  914,806 

Plain  Dealer-S  .  168.000 

Davton 

Journal  Herald-m  730.614 

News-e  .  730.614 

News-S  .  300,132 

Delohos 

Herald-e  .  83.104 

Elyr'a 

Chron*cle-Telegram-e  847,44! 

Chronicle-Telegram-S  286.391 
Findlay 

Reoublican- 

Courier-m  .  584,864 

Fremont 

Fremont  News- 

Messenger-e  .  514,654 

Hamilton 

Journal-News-e  ••••  480,302 

Kenton 

Times-e  .  41,608 

Medina 

Medina  County 

Gazette-m  .  98,646 

Marietta 

T  mes-e  .  444.560 

Mansfield 

News  Journal-e&S  .  577,346 

Martins  Ferry 

Times-Leader-e  ....  72.338 

Newark 

Advocate*e  .  625,968 

Niles 

T  mes-e  .  113.001 

Sandusky 

Reqister-e  .  474,964 

Tiffin 

Adve'-tiser-Trlbune-m  360.374 
U-^bana 

Citizen-e  .  96,012 

Warren 

Tribune  Chron’cle*e  776.384 
Wash'naton  Court  House 

Record-Herald-e  ...  49,952 

Wooster 

Record-e  .  350.574 

Xen  a 

Gazette-e  .  165,900 


Clinton 
News-e  . 
News-S 
Duncan 
Banner-e 
Banner-S 
Enid 


58.800 

14.000 


60,522 

17,444 


5,000 

15,928 

26,872 

27.018 

21.918 

400,986 

4,004 

343,156 

24,307 

268.696 

273.696 
24  004 


42.280 

24,906 

80,190 

7.056 

16,699 

7.928 

61.601 

11,896 

32,746 

12.215 

58,296 

22.570 

61.600 

2.408 

12,380 

6.454 


4.200 

8.750 


News-m  . 

23,912 

822 

Eagle-e  . 

23,912 

822 

News-S  . 

50.744 

4.984 

Muskogee 

Phoenix  and  Times 

Democrat-m-e-S 

,  449,448 

3.144 

Norman 

Transcript-e  . 

.  229.024 

54,532 

Transcript-S  . 

224,070 

Oklahoma  City 

Oklahoman-m  .... 

,  1,887,704 

280,705 

Times-e  . 

.  1,724,493 

274,240 

Oklahoman-S  . 

400,409 

30.308 

Sapulpa 

Herald-e&s  . 

1,182,742 

Shawnee 

News-Star-m  . 

24,178 

3.347 

Tulsa 

World-m  . . 

.  453,137 

77.745 

Trlbune-e  . 

.  453,137 

77,745 

World-S  . 

.  235,129 

44,454 

PENNSYLVANIA 

Allentown 

Call-m  .  1.223.292 

Chronicle-e  .  1,199,730 

Cali-Chronicle-S  ...  347,662 

Altoona 

Mirror-e  .  226,604 

Beaver  Falls 

News-Tribune-e  ....  725.116 

Bethlehem 

Globe-Times-e  ....  416,052 

Brownsville 

Telegraph-e  .  9.352 

Carlisle 

Sentinel-e  .  5.976,260 

Chambersburg 

Public  Opinion-e  ..  253.876 

Chester 

Del.  Co.  TImes-e  ..  191,256 

Danville 

News-e  .  4.410 

DuBois 

Courier-Express-e  ..  10.048 

Easton 

Express-e  .  812,854 

Ellwood  City 

Ledger-e  .  185,220 

Gettysburg 

Times-e  .  40,516 

Greenville 

Record-Argus-e  ...  91,140 

Harrisbura 

Patriot/  News-m-e&S  571 .385 
Huntingdon 

News-e  .  142,590 

Indiana 

Gazette-e  .  125.510 

Jeannette 

News-DIspatch-e  ...  5,922 

Lancaster 

Intelligencer  Journal/ 

New  Era-m&e  ....  1.004,847 

Sunday  News-S  _  361.980 

Lansdale 
North  Penn 

Reporter-e  .  199,052 

Lebanon 

News-e  .  229,054 

Levittown 
Bucks  County 

Courier  Times-e  .  35,109 

Lock  Haven 

Express-e  .  149.506 

Norristown 

Times  Herald-e  ...  621.511 

Philadelphia 

Bulletin-e  .  815.307 

Bulletin-S  .  198,829 

Pittsburgh 

PostGazette-m  _  159,612 

The  Press-e  .  226.800 

The  Press-S  .  131,040 

Pottstown 

Mercury-m  .  336,742 

Scranton 

Times-e  .  76,404 

Times-S  .  14.400 

Sharon 

Herald-e  .  460.600 

Somerset 

American-m  .  48.496 

St.  Marys 

Press-e  .  25.872 

Sunbury 

Item-e  .  139.356 

Vandergrift 

News-Citizen-e  _  6,384 

Washington 

Observer- 

Reporter-All  Day  - 

Wilkes-Barre 

Wilkes-Barre 

Record-m  .  115,850 

Times-Leader, 

Evening  News-e  .  295,176 

York 

Record-m  .  42,400 


Pawtucket 

Times-e 

Providence 

Journal-m 


RHODE  ISLAND 

.  103,291 


94,633 

Bulletin-e  .  163.833 

Journal-S  .  8,500 

Woonsocket 


SOUTH  DAKOTA 

Aberdeen 

142,702  American-News-e&S  415,506 

138.782  Huron 

-  Plainsman-e&S  .  35,000 

Watertown 

71,138  Public  Opinion-e  ..  262.500 

27,374  TENNESSEE 

Cleveland 

18,722  Bannere  .  904,200 

Greeneville 

Sun-e  .  377,319 

Jackson 

I7A,897  Sun-e&S  .  513,224 

„  Johnson  City 

8,700  Press-ChronIcle-m,e,S  533,842 

-,,,  Maryville 

’.034  Times-e  .  359,478 

Memphis 

Commercial 

_  Appeal-m  .  969.374 

2,058  Press-Scimitar-e  ...  508,648 

Commercial 

75,213  Appeal-S  .  443,404 

Morristown 

-  Citizen  Tribune-e  ..  831,622 

__  Citizen  Tribune-S  . .  266,448 

■♦.’00  Nashville 

. ,  Tennessean-m  .  2,338.495 

11.000  Banner-e  .  2,307,131 

Tennessean-S  .  870,340 

I2’.I32  Shelbyville 

Times  Gazette-e  .  .  84,418 


13,440 

2,444 


153,072 

14,449 


99,524 

33,838 

2,982 

10,245 

35,538 

419,009 

43,184 

177,441 

203,335 

2,520 

4,040 

78,029 


3,352 

19,474 

22,824 

108,512 

108,512 

23,000 


222,172 

218,272 

2,970 


Call-e  . 

...  107,911 

9,900 

OREGON 

Corvallis 

Gazette  TImes-e 

512,918 

30,541 

Eugene 

SOUTH 

CAROLINA 

Regi$ter-Guard-e&S 

1,440,432 

133,444 

Aiken 

Grants  Pass 

Standard-e  . 

. . .  190,484 

30,380 

Courier-e  . 

599,592 

12,390 

Anderson 

Klamath  Falls 

Independent-m 

. . .  202,272 

59,595 

Herald  and 

Mail-e  . 

. . .  249,234 

59,595 

News-e&S  . 

540,952 

38,388 

Independent-S 

18,040 

Medford 

Columbia 

Mail  Trlbune-e  .... 

738,834 

73,494 

State-m  . 

...  429,820 

179,158 

Mail  Tribune-S  . . . . 

180,342 

2,444 

Record-e  . 

...  877,941 

170,103 

Pendleton 

State-Record-S 

...  335,134 

17,833 

East  Oregonian-e  .. 

184,592 

32,040 

Florence 

Portland 

News-m  . 

...  378,103 

72,474 

Oregonian-m  . 

703,454 

324,279 

News-S  . 

82,025 

Oregon  Journal-e  .. 

84,805 

294  528 

Rock  Hill 

Oregonlan-S  . 

373,071 

18,440 

Herald-e  . 

. . . .  204,402 

48,594 

Roseburg 

Sumter 

News-RevIew-e  .... 

349,404 

37,000 

Item-e  . 

....  174,370 

14,434 

Burlington 
Free  Press-m 
Rutland 
Herald-m 


VERMONT 


VIRGINIA 

Charlottesville 

Progress-e&S  .  400,232 

Fredericksburg 
Free  Lance- 

Star-e  .  557,384 

Harrisonburg 
News  Record-m  . 

Richmond 
Times-DIspatch-m 
News  Leader-e  . 
Times-DIspatch-S 
Roanoke 

Times-m  . 

World-News-e  .  520,294 

TImes-S  .  243,179 


52,729 

40,000 

52,500 


4,900 

34,093 

78,750 

8,428 


230,853 

223,722 


13,170 

74,890 


In  Local 
In  Local 
In  Local 


TEXAS 

Abilene 

Reporter-News-m  447.040 

Reporter-News-e  . . .  447,040 

Reporter-News-S  ..  2,155,492 

Athens 

Revlew-e  .  81,802 

Bay  City 

Tribune-e  .  174,404 

Big  Spring 

Herald-e&s  .  99,855 

Brownsville 

Herald-e&S  .  521,150 

Dallas 

News-m  .  1,840,441 

News-S  .  544,535 

Fort  Worth 

Star-Telegram-m  405.487 

Star-Telegram-e  ...  1,430  815 
Star-Telegram-S  ...  733,993 

Freeport 

Brazosport  Facts-e  .  77,430 

Greenville 

Herald  Banner-m&S  200,884 
Henderson 

News-e  .  37,009 

Houston 

Chronicle-e  .  2,008,473 

Chronicle-S  .  789,451 

Post-m&S  .  2,012,415 

Lubbock 

Avalanche- 

m,e&S  .  1,429,250 

Marshall 

News  Messenger-e&S  224,770 
Midland 

Reporter-Telegram-e  1,740  434 
Reporter-Telegram-S  700,830 
Palestine 

Herald-Press-e&S  70,194 

Port  Arthur 

News-e  . .  547,077 

San  Antonio 

Light-e  .  2,127,704 

Light  s  .  442,354 

Temple 

Telegram-m  .  387,240 

Telegram-S  .  122,472 

Tyler 

Telegraph/ Courier 
Times/Courier  Times 
Telegraph-m,e&S  442,434 

UTAH 

Logan 

Herald  Journal-e&S  972,832 
Salt  Lake  City 

Tribune-m  .  3,304,140 

Deseret  News-e  _  3,304  140 

Tribune-S  .  1,324,832 


319,102 

87,454 


217,458 

704,955 

474,517 

551,324 

531,244 


41,742 

41,742 

2,408 


4.900 

1,015 

91,014 

424  774 
128,411 

422  205 
431  043 
128,377 

17,974 

3,444 

4,144 

328,819 

15,214 

434,893 

125,450 

24,278 

59,798 

2,374 

2,352 

53,481 

270,294 

33,958 

509,712 


45,534 


217,549 

140,457 

8,240 


153,538 

55,481 


24,439 

34,450 

230,899 

231.408 

34.250 

149,318 

124,923 

2,219 


Leader/ News- 
Leader-eS  . 

221,490 

Waynesboro 
News-Virginlan-e  . . 

380,474 

Winchester 

Evening  Sfar-e  . 

331,432 

WASHINGTON 

Aberdeen 

World-eS  . 

833,987 

Bellingham 

Herald-eS  . 

898,404 

Bremerton 

Sun-e  . 

941,283 

Centralla-Chehalis 
Chronicle-e  . 

231,989 

Everett 

Herald-e  . 

1,483,704 

Longview 

News-e . 

885,482 

Olympia 

Olympian-e  . 

238,133 

Olymplan-S  . 

57,148 

Pasco 

Tri-City  Herald-eS  .. 

1,470,728 

Port  Angeles 

Port  Angeles  Evening 

News-eS . 

544,430 

Seattle 

Times-eS  . 

1,294,140 

Walla  Walla 

Union  Bulletin-m  .. 

544,804 

Union  Bulletln-e  ... 

544,804 

Union  Butletin-S  .... 

334,545 

Wenatchee 

World-eS  . 

824,049 

WEST  VIRGINIA 

Charleston 

Gazette-m  . 

453,894 

Mail-e  . 

544,742 

Gazette-Mall-S . 

294,474 

Huntington 

Herald- 

Dlspatch-m  . 

275,093 

Advertiser-e  . 

247,849 

Herald- 

Advertisers-S  .... 

99,480 

WISCONSIN 

Appleton 

Post-Crescent-eS  . . . 

843,304 

Beaver  Dam 

CItIzen-e  . 

31,204 

Chippewa  Falls 

Herald 

Telegram-e  . 

3,551,854 

Eau  Claire 

Leader- 

Telegram-e  . 

414,582 

Fond  du  Lac 
Reporter-e  . 

251,594 

Green  Bay 
Press-Gazette-eS  . . . 

994,472 

Janesville 

Gazette-e  . 

342,202 

La  Crosse 

La  Crosse 

Tribune-e  . 

348,424 

La  Crosse  Sunday 
Trlbune-S  . 

77,350 

Madison 

Wisconsin  State 
Journal/Capital 
Times-me  . 

1,110,533 

Wisconsin  State 
Jrn-S  . 

355,379 

Marinette 

EaqIe-Star-e  . 

124,474 

Milwaukee 

Sentinel-m  . 

825,877 

Journal-eS  . 

2,575,995 

Monroe 

Times-e  . 

42,384 

Oshkosh 

Northwesfern-e  _ 

411,597 

Racine 

Racine  Journal 
Times-e  . 

554,400 

Sunday  Bulletin-S 

135,912 

Shawano 

Leader-e  . 

37,504 

Stevens  Point 
Journal-e  . 

234,010 

Wausau 

Merrill  Herald-e  . 

437,734 

Wisconsin  Rapids 
Tribune-e  . 

248,494 

WYOMING 

Casper 

Star  Tribune-mS 

.  157,424 

Rawlins 

Times-m  . 

.  42,480 

Sheridan 

Press-e  . 

84,294 

CANADA 

ALBERTA 

Edmonton 

Journal-e  .  1,371,943 

Medicine  Hat 

News-e  .  77.490 

Red  Deer 

Advocate-e  .  129,134 


82 


EDITOR  ac  PUBLISHER  for  March 


11.900 

9,432 

30,574 

5,244 

50,424 

35,350 

20,494 

77,952 

22,452 

54,742 

4,740 

44,792 

9,408 

353,317 

48,208 
48  208 
2  408 

14  705 

107,828 

107,254 

7,084 


92,449 

92,449 


49,230 


147,098 

35,742 

20,108 

184,787 

39,825 

57,022 

2,444 

145,154 

34,034 

2,408 

453,443 

724,088 

24,944 

47,254 

57.472 
2,715 

21,458 

33.472 
44,495 
25,788 

44,129 


409,994 
80,012 
59,939 
25,  1972 


Color  linage 
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■RITISH  COLUMBIA 

Nelson 
The  Daily 

News-m  .  74,452 

Prince  George 

Citizen-e  .  144,898 

Trail 

Times-e  .  2,118,095 

Vancouver 

Provlnce-m  .  340,459 

Sun-e  .  442,211 

Victoria  _ 

Colonist/ 

Times-mS/e  .  188,942 

MANITOBA 

Brandon 

Sun-e  .  221,584 


NEWFOUNDLAND 

Corner  Brook 


Western  Star-e  .. 
St.  John's 

84,142 

Telegram-e  . 

..  193,404 

NOVA 

Sydney 

Cape  Breton 

SCOTIA 

Post-e  . 

..  411,490 

ONTARIO 

Brantford 

Expositor-e  . 

Hamilton 

,..  817,908 

Spectator-e  . 

...  797,927 

Kingston 

WhIg-Standard-e 

Kitchener 

..  421.913 

Record-e  . 

London 

..  1,703,470 

Free  Press-me  . . 
Niagara  Falls 

..  937,123 

Reviewe  . 

North  Bay 

154,543 

Nugget-e  . 

Ottawa 

73,745 

Citizen-e  . 

. .  447,747 

Journal-e  . 

..  432,792 

Le  Droit-e  . 

Owen  Sound 

..  501,055 

Sun-Times-e  .... 
Sault  St.  Marie 

44,178 

Star-e  . 

Simcoe 

..  149.500 

Reformer-e  . 

St.  Catharines 

..  74,213 

Standard*e  . 

. .  848,490 

Toronto  Star-e  .. 
Woodstock 

..  503,574 

Sentinel-RevIew-e 

15,733 

QUEBEC 

Montreal 

Gazette-m  .  224,742 

Stare  .  552,019 

SASKATCHEWAN 

Regina 

Leader-Post-e  .  492,041 

Saskatoon 

Star-Phoenix-e  .  328,182 


National 


4,200 

20,738 

510,955 

341,249 

344,239 

239,223 


124,573 


14,901 

150,008 


152,793 

128,954 

485,402 

153,092 

373,481 

527,700 

134,890 

91,544 

397,407 

425,474 

281,242 

31,041 

132,215 

38,457 

207.484 

407,205 

48,539 

334,420 

490,934 

272,714 

242,984 


FOOTNOTE — Linage  figures  furnished  by 
publishers  In  reply  to  Editor  &  Publisher 
questionnaire.  Subject  to  audit. 


Two  bureau  managers 
are  appointed  by  UPI 

Appointments  of  two  bureau  managers 
in  United  Press  International’s  Eastern 
Division  were  announced  by  division  man¬ 
ager,  Richard  E.  Fales. 

Robert  P.  Dalton,  manager  of  the  capi- 
tol  bureau  at  Frankfort,  Ky.,  was  pro¬ 
moted  to  Baltimore  bureau  manager,  and 
Kay  D.  Christensen  of  the  Columbus, 
Ohio,  news  staff  was  appointed  Dalton’s 
successor. 

Dalton,  25,  a  native  of  Bland,  Va.,  suc¬ 
ceeds  Robert  Wishart  who  is  transferring 
to  UPI’s  national  broadcast  department  in 
Chicago.  He  has  been  manager  of  Frank¬ 
fort  for  the  past  year. 

Kay  Christensen,  23,  is  a  1970  graduate 
of  Syracuse  University  where  she  ma¬ 
jored  in  journalism  and  political  science. 
She  joined  UPI  in  Harrisburg,  Pa. 


olhiine 


By  Craig  Tomkinson 


IT  WILL  CARRY  THE  HARRIS 
NAME,  but  anyone  will  be  able  to  recog¬ 
nize  the  keyboards  sold  with  some  Foto- 
tronic  600  and  TxT  phototypesetters  as 
the  distinctive  design  of  Automix  Key¬ 
boards  Inc.  Harris-Intertype  and  AKI 
have  signed  an  OEM  agreement  giving 
Harris’s  Intertype  division  world-wide 
distribution  rights  to  two  non-counting 
keyboards  designed  for  use  with  the  two 
photocomp  units.  The  keyboards  will  carry 
the  designations  Harris  600  UJ-6  and 
Harris  TxT  UJ-6.  The  agreement  also  in¬ 
cludes  Intertype  marketing  rights  for  cer¬ 
tain  AKI  products  in  Central  and  South 
America. 

*  *  * 

GET  YOUR  MAGNIFYING  GLASS 
OUT — The  VariTyper  division  of  Ad- 
dressograph-Multigraph  Corp.  has  un¬ 
veiled  a  new  S'/z  point  agate  type  lens 
for  use  on  its  2k  or  4k  format  707  photo¬ 
typesetters  and  the  new  744  photocomp 
unit.  The  new  lens  is  primarily  aimed  at 
newspapers  setting  stock  market  quota¬ 
tions,  classified  ads  and  other  material  re¬ 
quiring  small  print.  Insurance  companies 
too  will  love  it. 

*  *  * 

COME  AGAIN?  The  Chesley  F.  Carl¬ 
son  Corp.  isn’t  one  of  the  “other”  com¬ 
puter  companies  but  it  has  put  on  the 
market  what  it  calls  the  “exposure  com¬ 
puter”  which  Carlson’s  pr  firm  has  de¬ 
scribed  in  such  flowing  prose  that  editing 
would  destroy  its  continuity — “The  new 
unit  with  much  simplified  panel,  incor¬ 
porates  all  of  the  functions  of  the  Gam- 
matrol  and  Gammamatic  I  and  II  (Carl¬ 
son  products)  exposure  controls  while 
also  offering  greater  sophistication  to  de¬ 
liver  top  quality  photographic  exposures 
for  a  much  broader  range  by  compensat¬ 
ing  for  the  relatively  inexperienced  op¬ 
erators  yet  complementing  the  more 
knowledgeable  technician.”  Carlson,  which 
is  at  2230  South  Edgewood  Avenue,  Min¬ 
neapolis,  will  explain  that  something-for- 
everyone  statement. 

«  *  * 

AN  UMBRELLA  WOULDN’T  DO,  so 
the  San  Juan  Star  has  decided  to  pro¬ 
tect  its  newspaper  bundles  with  two  Idab 
Wrapmaster  shrink  wrap  systems.  Puerto 
Rico  gets  its  share  of  tropical  rains.  Ac¬ 
tually  the  shrink  wrap  machines  are  only 
part  of  an  entire  mailroom  system  the 
Scripps-Howard  newspaper  has  ordered 
from  Miami  based  Idab.  The  equipment 
line-up  also  includes  a  keyboard  pro¬ 
grammed  Idab  NS330  Compensating 
Stacker.  An  Idab  Newsveyor  will  provide 
the  input  to  the  stacker  and  “will  be  of 
the  variable  frequency/variable  voltage 
controlled  configuration  in  which  all  me¬ 
chanical  drive  components,  such  as  chains, 
sprockets,  etc.,  have  been  eliminated,”  or 
so  Idab  said.  The  stacker  control  will  be 
through  the  Idab  EDS  Dual  500  keyboard 
control  system  and  will  allow  for  pre¬ 
programming  of  bundle  requirements  for 
two  different  truck  stations.  Bundles  will 
arrive  at  the  stations  via  four  Idab  grav¬ 


ity  truck  loaders  after  passing  through 
one  of  the  two  shrink  wrap  units.  Stacker 
and  shrink  wrap  units  will  be  manufac¬ 
tured  in  Idab’s  Stockholm,  Sweden,  plant. 

• 

Frank  Bauer  retires; 
Chadrow  is  named  GAM 

Frank  E.  Bauer  retired  March  17,  as 
classified  advertising  manager  for  the 
Union-Tribune  Publishing  Co.,  San  Diego, 
ending  17  years  service  with  the  company. 

Bauer  was  65  March  16.  He  joined  the 
company  as  an  advertising  salesman  and 
worked  as  classified  advertising  sales 
manager  before  being  appointed  to  his 
present  job  in  1964. 

Since  last  year  Bauer  has  been  re¬ 
searching  and  writing  a  classified  tele¬ 
phone  sales  manual.  His  newspaper  exper¬ 
ience  includes  more  than  15  years  with 
the  Los  Angeles  Examiner  and  seven 
years  with  the  Huntington  Park  Signal. 

Succeeding  Bauer  as  manager,  classified 
advertising,  is  Charles  Chadrow,  57,  who 
has  been  assistant  manager  of  the  clas¬ 
sified  advertising  department.  Chadrow 
served  with  the  U.S.  Navy  in  World  War 
II,  1941-1945,  as  chief  gunner’s  mate.  He 
joined  the  Union-Tribune  in  October  1946 
as  a  salesman  in  the  general  advertising 
department. 

Succeeding  Chadrow  as  assistant  man¬ 
ager  of  the  department  is  Charles  Apgar, 
48,  who  has  been  the  sales  manager  of  the 
outside  sales  division  of  classified.  Apgar 
worked  at  the  Lincoln  (Neb.)  Journal- 
Star,  then  Santa  Paula  (Calif.)  Chronicle 
before  joining  the  San  Diego  Union- 
Tribune  in  September  1955. 

Taking  over  from  Apgar  as  sales  man¬ 
ager,  outside  sales,  is  Sid  Hassell,  47,  a 
native  of  Norfolk,  Va.  In  September  1960 
he  joined  the  classified  advertising  staff  of 
the  Union-Tribune  Publishing  Co.  as  a 
salesman. 


16  more  newspapers 
become  ABC  members 

Sixteen  newspapers — eight  dailies  and 
eight  weeklies — are  new  members  of  the 
Audit  Bureau  of  Circulations. 

The  dailies  are;  Martinsville  (Ind.) 
Daily  Reporter,  Los  Angeles  Daily  Jour¬ 
nal,  Kingdom  Daily  News  of  Fulton, 
Miss.,  Binghamton  (N.Y.)  Sun-Bulletin, 
Doylestown  (Pa.)  Daily  Intelligencer, 
Lehighton  (Pa.)  Times-News  and  Record, 
Galveston  (Tex.)  News,  and  Williamson 
(W.Va.)  Daily  News. 

The  weeklies  are:  Weed  (Calif.)  Press, 
Elmwood  Park  (Ill.)  Elm  Leaves,  Frank¬ 
lin  Park  (Ill.)  Herald,  Maywood  (Ill.) 
Herald,  Melrose  Park  (Ill.)  Herald, 
Prince  Frederick  (Md.)  Recorder,  Stir¬ 
ling  (N.J.)  Echoes  Sentinel,  and  Sudbury 
(Ont.)  Voyageur. 
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Blackbeard  preserves  comics 
culture  in  newspaper  archive 


By  Jim  Scott 

One  napging:  problem  of  publishers  and 
librarians — What  do  you  do  with  old 
newspaper  files  now  that  microfilm  is 
here? — is  answered  to  an  exciting  extent 
by  a  very  welcome  non-profit  enterprise  in 
San  Francisco,  called  the  National  News¬ 
paper  Archive  and  Academy  of  Comic 
Art. 

Founded  by  writer  Bill  Blackbeard  of 
San  Francisco  in  conjunction  with  a  board 
of  directors,  made  up  of  newspapermen, 
writers,  cartoonists,  publishers  across  the 
country  in  1967,  NNAACA  provides  a  se¬ 
cure,  light-and-heat-controlled  repository 
for  bound  newspaper  runs  no  longer  of 
practical  use  to  space-age  newspaper  and 
public  library  facilities. 

“Old  newspaper  files,  like  pulp  maga¬ 
zines,  dime  novels  and  comic  books  in  pa.st 
decades,  have  become  the  printed  persona 
yum  grata  of  contemporary  libraries,” 
Blackbeard  states  sadly. 

And,  like  pulps,  comic  books  and  all 
other  popular  literature  of  this  century, 
these  weighty,  yellowing,  scorned  newspa¬ 
per  files  (so  expensive  in  an  era  of  high 
space  cost  and  personnel  pay)  have  been 
afforded  a  hearty  welcome  at  the  National 
Newspaper  Archive. 

“We  feel  that  the  physical  maintenance 
of  American  newspaper  runs  is  of  vital 
importance  to  researchers  in  popular  art, 
literature,  sociology  and  history,”  says 
Blackbeard. 

Recently  in  receipt  of  the  Los  Angeles 
Times'  own  cherished  file  of  volumes  from 
1884  to  1971,  NNAACA  already  had  been 
grooming  and  repairing  long  runs  of  the 
San  Francisco  Chronicle,  Examiner,  Call, 
Bulletm  and  News;  the  New  York  Ameri¬ 
can,  Journal  and  News;  the  Boston  Amer¬ 
ican;  Washington  Times;  Los  Angeles 
Record,  Tribune  and  Express;  Chicago 
American,  etc.,  all  gifts  from  the  newspa¬ 
pers  or  from  the  San  Francisco  and  hos 
Angeles  Public  Libraries. 

Open  to  the  public 

Presently  housed  in  an  enormous,  bam- 
like  structure  at  1909  Judah  Street  in  San 
Francisco,  NNAACA’s  newspaper  files 
(cheek  by  jowl  with  tens  of  thousands  of 
popular  magazines  and  a  reference  li¬ 
brary  devoted  to  journalism  and  the  popu¬ 
lar  arts  of  more  than  10,000  volumes)  are 
open  to  the  public  by  appointment  and 
during  regular  visiting  hours. 

Close  supervision  is  maintained  on  all 
newspaper  use.  “The  cutting  and  general 
vandalism  in  these  old  files  over  the 
years,  despite  the  best  newspapers  and 
libraries  could  do,  is  astonishing,”  Black- 
heard  remarked,  opening  a  random  volume 
to  slashed  sports  and  movie  pages  of  the 
19.30s. 

“People  seemed  to  direct  their  thievery 
at  film  star  photos  and  sports  accounts,” 
he  continued,  “with  comic-page  cutting  a 
close  third.” 


Repairs  of  these  devastations  are  made 
at  the  Archive,  when  possible,  by  melding 
the  contents  of  two  or  more  runs  of  the 
same  paper.  The  NNAACA  has  duplicate 
runs  of  several  papers,  including  the  ma¬ 
jor  San  Francisco  dailies.  “Often 
though,”  admits  Rill,  “we  just  have  to 
insert  slips  directing  users  to  microfilm 
run  for  consultation  of  an  intact  page.” 

Blackbeard  rejects  the  “nonsense”  about 
pulp  crumbing  uselessly  after  a  certain 
period.  “Many  newspaper  files  have  been 
partly  ruined  by  poor  storage  over  the 
decades:  exposure  to  strong  daylight  and 
summer  heat  has  created  the  marginal 
flaking,  making  present  use  of  many  old 
volumes  so  difficult,”  Blackbeard  holds. 
“But  maintenance  in  cool,  dark,  even 
slightly  moist  quarters  will  keep  pulp  pa¬ 
per  usable  and  fresh  indefinitely.” 

Repair  project 

Workers  in  Bill’s  basement  repair  shop 
trim  away  browned  page  edges  where 
necessary,  using  glue  and  tape  and  page¬ 


coating  chemicals  where  the  aging  from 
light  and  heat  has  reached  the  text  itself. 

“We’re  a  long-overdue  national  salvage 
operation,”  Blackbeard  stated  soberly. 
“Many  major  paper  runs  have  been  tragi¬ 
cally  consigned  to  fire  or  private,  profit- 
seeking  resale  (to  be  cut  to  pieces)  by 
institutions  and  papers  which  didn’t  know 
where  else  to  turn  once  they  had  their 
files  on  micro'^lm  ” 

The  New  York  Public  Library  and  those 
in  Brooklyn  have  dumped  papers 
w'holesale  (before  the  creation  of  the 
NNAACA).  The  files  of  New  York  dailies 
have  often  disappeared  with  the  closure 
of  the  papers.  The  runs  of  the  New  York 
Herald  Tribune,  languished,  though  used, 
in  a  downtown  Manhattan  loft,  from 
which  Bill  has  offered  to  rescue  them.  And 
the  entire  newspaper  collection  of  the 
History  Department  of  Columbia  Univer¬ 
sity  was  recently  given  away  for  private 
resale,  even  though  the  Columbia  Jour¬ 
nalism  School  badly  wanted  the  collection. 

Asked  how  the  Archive  intends  to  find 
space  for  its  growing  newspaper  collec¬ 
tion,  Blackboard  says  that  he  feels  grants- 
in-aid,  primarily  from  newspaper  and  fed¬ 
eral  sources,  will  enable  it  eventually  to 
purchase  or  build  its  pennanent  center. 

“We  have  enough  space  to  manage  for 
the  next  few  years,”  says  Bill.  “And,  of 
course,  there  has  to  be  an  outside  limit  to 
(Coyitinued  on  page  86) 
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Daily  becomes 
‘independent’, 
loses  legal  ads 

The  Poughkeepsie  (N.Y.)  Journal, 
which  “for  the  first  time  in  living  memory 
.  .  .  will  not  be  a  legal  outlet  for  the 
county  government,”  described  the  switch 
in  an  editorial  March  16. 

“We  have  no  doubt  that  withdrawing 
the  official  designation  from  the  Journal 
was  an  act  of  vindictiveness  and  revenge 
by  a  few  individuals  whose  power  circuits 
we  have  managed  to  cut  short  on  occasion, 
but  equally  culpable  is  the  law  that  pro¬ 
vides  the  cudgel  for  them,”  the  Journal 
stated. 

The  Journal  blasted  the  law  as  “a 
holdover  from  the  era  of  the  smoke-filled 
room,”  and  “designed  to  allow  the  two 
major  parties  to  develop  patronage  ties, 
and  thus  a  degree  of  control  over  news¬ 
papers.” 

The  Journal  stated:  “There  is  revenue 
involved,  enough  revenue  as  to  make  the 
difference  between  publishing  and  not 
publishing  for  a  small  marginal  newspa¬ 
per.  This  designation  can  be  a  heavy  club 
in  the  hands  of  political  power  brokers.” 

Weekly  is  designated 

The  Hyde  Park  (N.Y.)  Townsman,  a 
Dutchess  County  weekly,  was  named 
official  Republican  party  newspaper. 

The  Journal  said  the  party  leadership 
decided  on  the  shift  after  the  newspaper 
adopted  an  independent  policy  and  backed 
some  Democratic  candidates  and  opposed 
Republican  leaders  on  issues,  one  of  which 
was  opposition  to  a  $2  million  parking 
garage. 

On  a  24-11  roll  call  vote  March  13,  the 
Board  of  Representatives  chose  the 
Townsman  over  the  Journal  on  the  ground 
that  the  Journal  is  independent  and  that 
state  law  prohibits  a  party  from  designat¬ 
ing  a  newspaper  that  does  not  refiect  its 
thinking. 

The  Hyde  Park  Townsman  is  published 
by  Everett  Landers,  a  registered  Dem¬ 
ocrat,  whose  newspaper  in  the  past  was 
designated  official  Democratic  newspaper. 

The  Journal  editorial  concluded:  “If  we 
are  too  independent  for  some  groups  or 
factions,  then  this  is  just  too  bad.  We 
intend  to  stick  our  nose  into  the  workings 
of  the  county  government,  to  chide,  to 
criticize,  to  propose,  to  endorse,  to  lecture, 
to  encourage.  And  we  will  do  this  as  an 
independent  newspaper,  proud  of  the  fact 
that  we  are  independent,  beholden  to  none 
but  the  citizens  and  readers  of  the  Mid- 
Hudson  Valley.” 


“Vengeful  suffragettes 
invented  British  cooking.” 
by  Robert  Courtine  of  Paris 
The  Brightest  Food  Column  Going 

State  Syndicate  Service 

161  Mills  Pond,  St.  James,  N.Y.  11780  (516)  584  5970 


Kornreich  will  write 
weekly  tennis  column 

National  Newspaper  Syndicate,  Chica¬ 
go,  has  signed  Dave  Kornreich,  noted  ten¬ 
nis  instructor,  to  write  a  weekly  column, 
“Winning  Tennis.”  NNS  already  has 
columns  on  golf,  bowling,  boating,  hockey, 
snowmobiling  and  skiing. 

NNS  president  Robert  C.  Dille  said 
Kornreich  has  conducted  adult  and  junior 
tennis  clinics  in  Europe  and  throughout 
the  United  States,  and  he  has  competed 
against  Roy  Emerson,  Tony  Trabert  and 
other  stars.  Kornreich  writes  for  Tennis 
World  and  Tennis  Magazine. 


Change  indicated 
for  Canada  guild 

An  indication  that  the  demand  of  the 
Newspaper  Guild’s  Canadian  members  for 
a  greater  degree  of  autonomy  may  be  met 
was  given  (March  8)  during  a  meeting  in 
Vancouver. 

Charles  Perlik  Jr.,  president  of  the 
New’spaper  Guild,  said  a  final  report  on 
the  union’s  study  of  autonomy  could  be 
expected  about  May  1. 

He  said,  “I  think  it  is  fair  to  say  that 
we  did  not  conclude  that  the  status  quo  is 
a  good  stance  at  this  time.” 

In  describing  the  differences  between 
the  eastern  and  western  Canadian  guild 
positions,  Perlik  termed  them  “180  de¬ 
grees  apart.”  The  east  came  out  heavily 
for  a  Canadian  chairman  and  a  separate 
identity  socially,  philosophically  and  po¬ 
litically. 

In  the  west,  the  strongest  bid  for  a 
Canadian  organizer,  with  no  structural 
changes  in  the  international  union  of  32,- 
500  members,  3,000  of  whom  are  Canadi¬ 
ans. 

Vancouver-New  Westminster  and  Vic¬ 
toria  locals  opposed  the  creation  of  a 
Canadian  national  office  as  unnecessai-y 
and  potentially  divisive,  even  within 
Canada  itself. 

Representatives  of  the  Canadian  locals 
generally  emphasized  that  they  valued 
their  affiliation  w'ith  TNG  and  wished  to 
continue  it.  But  Toronto  recommended 
that  TNG’s  constitution  be  amended  to 
allow  the  Guild’s  “Canadian  section”  to 
merge  with  another  Canadian  union  or 
section  should  it  desire  to. 


20  N.  Wacker,  Chicago  (312)  782-1393 


14-a-wk.  golf  instruction  from 
the  Athlete  of  the  Decade. 
Season  starts  April  3.  There’s 
no  more  respected  name. 


NATIONAL  NEWSPAPER  SYNDICATE 
Robert  C.  IJillc.  President 


HENRY  J.  TAYLOR 


Analytical,  informative, 
in-depth  commentary  on  na¬ 
tional  and  international  affairs 
—political,  economic,  military. 

(3  columns  a  week) 


eUMMER  STRRST 


, .  not  a  fancy  address,  perhaps, 
but  it’s  where  the  action  is! 


Phil  Krohn’s  clever  portrayal 
of  the  goings-on  in  a  typical 
neighborhood  is  a  remarkable 
—and  highly  amusing— reflec¬ 
tion  of  everyday  life. 

(Daily  strip) 


UNITED 

SYNDICiLTE 

220  E.  42nd  St.  New  York,  N.Y.  10017 
212  682  2030 
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Comics  archive 

{Continued  from  page  84) 

the  collection.  We  can’t  just  take  every 
paper  extant,  obviously,  Primarily,  we 
want  a  representative  collection  of  the 
great  papers  as  well  as  of  the  major 
regional  journals,  plus  a  sampling  of 
small-town  papers.  We  want  William  Al¬ 
len  White’s  and  H.  L.  Mencken’s  journal¬ 
ism  represented  in  particular.” 

The  museum’s  greatest  expense  now  is 
the  transportation  of  runs  donated.  “We 
can  handle  all  pickup  and  unloading  labor 
ourselves,”  Blackbeard  says,  “but  we  are 
happy  when  donors  contribute  transporta¬ 
tion  costs  as  an  additional  tax-deductible 
item  for  themselves.” 

Enormous  comics  rolleclion 

To  the  layman,  the  most  interesting  as¬ 
pect  of  the  collection  is  its  enormous  file 
of  daily  and  Sunday  newspaper  comic 
strips  from  1893  to  the  present.  Also 
offered  are  classic  children’s  books,  science 
fiction,  crime  fiction,  pulp  magazines  and 
comic  books. 

It’s  the  nation’s  first  accessible  comic 
strip  reference  file.  The  strips  are  in  deep 
metal  drawers  separated  by  title  and  in 
folders  by  year,  as  well  as  sequentially- 
filed. 

“Not  even  the  feature  syndicates  kept 
such  files,”  says  Blackbeard.  “The  New 
York  Library  kept  separate  volumes  of 
the  Sunday  comics,  but  not  by  strip  title; 
and  no  files  of  the  daily  strips  at  all. 
People  who  wanted  to  study  so  important 
a  strip  as  Gasoline  Alley,  say,  had  to  page 
through  hundreds  of  15-pound  monthly 
newspaper  volumes  and  hundreds  of  thou¬ 
sands  of  newsprint  sheets  to  read  it  all — 
even  if  they  managed  to  locate  a  paper 
that  ran  it  from  the  beginning  in  1919.” 

Now  all  they  have  to  do  is  ask  for  a 
strip  at  the  museum  and  they’ll  receive 
the  whole  thing  in  a  neat,  foot-high  stack 
of  Sunday  pages  and  grouped  daily  epi¬ 
sodes.  Copies  may  be  made  for  research 
purpose,  and  publishers  working  with  syn¬ 
dicate  permission  may  turn  here  for  ac¬ 
cess  to  strip  runs  needed  for  book  and 
article  use. 

Working  on  history  book 

Nostalgia  Press  and  Watson-Guptil, 
both  publishers  of  reprint  runs  of  classic 
strips,  have  used  Blackbeard  vaults  for 
their  titles,  and  major  microfilm  houses 
plan  to  use  the  archive  files  for  full-color 
filming  of  major  strips  from  beginning  to 
date,  so  that  they  may  be  made  available 
to  universities  and  libraries  across  the 
nation. 

“Most  of  our  phone  and  letter  inquiries 
are  about  comics,”  Blackbeard  says.  “This 
is,  after  all,  the  last  great  unresearched 
area  of  our  popular  culture.  Prior  to  the 
museum,  no  single  man  could  hope  effec¬ 
tively  to  study  the  development  and  his¬ 
tory  of  comics;  consequently,  some  books 
published  to  date  on  the  subject  are  com¬ 
pounds  of  guesswork,  largely  erroneous 
data,  misconception  and  faulty  memory.” 

Blackbeard  himself  is  working  on  a 
definitive  history  of  the  strips,  which  he 


says  will  require  about  five  years. 

Typical  comic  strip  questions  related  to 
the  “first”  strip  (“probably  James  Swin- 
nerton’s  ‘Little  Bears  and  Tykes’  in  the 
San  Francisco  Examiner  of  1893,”  says 
Blackbeard;  the  first  regularly  published 
six-day-a-week  strip  (“Mutt  and  Jeff,”  by 
Bud  Fisher  in  the  San  Francisco  Chroni¬ 
cle  of  1907;  the  first  color  Sunday  strip 
(R.  F.  Outcault’s  “Yellow  Kid”  in  the 
New  York  World  of  1895) ;  the  first 
“definitive”  comic  strip,  with  panel  se¬ 
quence  and  balloons  (probably  Rudy 
Dirks’  “Katzenjammer  Kids”  featu  e  of 
1896  in  the  New  York  American)  and  the 
first  real  adventure  strip  with  violence, 
actual  bloodshed  (almost  certainly  Roy 
Crane’s  “Wash  Tubbs”  of  1924). 

Other  queries  concern  the  most  popular 
strips  (probably  “The  Katzenjammer 
Kids”  and  “Buster  Brown”  in  the  1900s; 
Fisher’s  “Mutt  and  Jeff”  in  the  lOlOs; 
Sidney  Smith’s  “The  Gumps”  and  George 
McManus’  “Bringing  Up  Father”  and 
Cliff  Sterrett’s  “Polly  and  Her  Pals”  in 
the  1920s;  Alex  Raymond’s  “Flash  Gor¬ 
don”  and  E.  C.  Segar’s  “Thimble  The¬ 
ater”  in  the  1930s;  and  A1  Capp’s  “L’il 
Abner”  and  Chester  Gould’s  “Dick  Tracy” 
in  the  1940s. 

Tax  credit  gifts 

Many  of  the  strips  come  from  private 
collections  formed  in  the  1890s  and  do¬ 
nated  as  part  of  estates  for  tax  credit; 
others  come  from  duplicate  bound  newspa¬ 
per  runs  donated  to  the  Archive. 

“We  receive — alas — almost  nothing 
from  the  cartoonist,”  Bill  remarks.  “Few 
have  kept  full,  or  even  effective  partial 
files  of  their  own  work.  The  arbiters  of 
our  culture  have  so  denigrated  the  strip 
in  the  past  that  many  cartoonists  have 
accepted  what  seemed  to  be  the  prevailing 
judgment.  Even  Charles  Schulz  remarked 
recently  that  he  would  be  a  ‘serious’  artist, 
if  he  ‘had  more  talent.’  With  such  atti¬ 
tudes,  it’s  amazing  that  there  has  been  as 
much  genuinely  great  art  and  narrative  in 
the  strips.” 

Bill  and  his  wife,  Barbara,  founded  the 
Academy  four  years  ago  in  their  two- 
story,  12-room  house. 

“Someone  had  to  do  something  about 
it,”  declared  Blackbeard,  “so  I  did.  This  is 
the  first  time  that  the  78-year-old  industry 
has  been  isolated  for  study.” 

Since  it  all  started  in  San  Francisco, 
more  than  10,000  different  strips  were 
launched.  Some  lasted  only  a  few  weeks, 
some  for  more  than  a  half-century. 

The  Blackbeards’  home  is  jampacked 
from  floor  to  ceiling  with  bound  newspa¬ 
pers  and  cabinets  crammed  with  comic 
strips. 

“They’re  even  all  over  our  bedroom  and 
kitchen,”  said  Bill.  “In  fact,  the  only  room 
spared  is  the  bathroom,  for  moisture  from 
the  shower  might  damage  the  paper.” 

Fulltime  occupation 

Both  to  provide  space  and  money,  the 
Blackbeards  sold  their  car  and  most  of 
their  furniture.  Barbara  still  works  at  the 
postoffice  but  Bill  has  given  up  free¬ 
lancing  since  the  academy  requires  all  his 
time. 

Blackbeard,  clean-shaven  and  bald,  pays 
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$250  a  month  rent  for  the  house  and  car¬ 
ries  as  much  insurance  as  possible  on  the 
collection. 

You  might  think  that  color  is  a  recent 
innovation  but  Blackbeard  found  it  started 
in  the  circulation  war  between  the  New 
York  World  and  San  Francisco  Examiner 
in  1895. 

The  Academy  has  done  much  to  revive 
the  magic  of  Segar,  who  died  in  1938. 
King  Features  started  an  annual  Segar 
Award  last  year  when  it  was  won  by 
Milton  Caniff’s  “Steve  Canyon.” 

Segar  first  became  known  as  the  author 
of  “Thimble  Theater,”  populated  by  such 
characters  as  Olive  Oyl  and  Sappo.  It  had 
been  in  existence  10  years  before  Popeye 
appeared  Jan.  17,  1929.  And  the  spinach¬ 
eating  muscleman  became  so  popular  that 
Segar  rechristened  the  strip  after  him. 

The  highest  paid 

Who  was  the  best  paid  cartoonist? 

“Sid  Smith  would  have  been,”  said  Bill. 
“He  had  just  signed  a  $1  million  contract 
with  the  Chicago  Tribune  in  1935,  and  a 
few  hours  later  he  rammed  his  car  into  a 
tree  and  was  killed. 

“Apparently  many  cartoonists  were 
poor  drivers.  Alex  Raymond  also  perished 
in  the  1950s  when  he  drove  his  auto  into  a 
tree.  He  started  ‘Secret  Agent’  in  1934 
and  ‘Flash  Gordon’  in  1946.” 

Cartoonists  also  are  unpredictable. 
Since  they  can  live  where  they  choose,  it’s 
surprising  that  many  live  in  New  En¬ 
gland.  Florida  rates  second,  ahead  of  Cal¬ 
ifornia. 

“There’s  a  strong  correlation  between 
literature  and  the  comic  page,”  asserts 
Blackbeard.  “Many  comics  sprang  from 
popular  fiction;  conversely,  many  fictional 
works  were  inspired  by  comic  strips. 

“  ‘Superman’  and  many  other  strips 
were  spawned  by  dime  novels.  ‘Dixie 
Dugan’  first  appeared  in  a  novel  by  J.  P. 
McEvoy,  ‘Hollywood  Girl,’  and  ‘Tarzan,’ 
of  course,  sprang  out  of  Edgar  Rice  Bur¬ 
roughs  books.”  Blackbeard  feels  that  the 
nation  owes  a  debt  of  gratitude  to  William 
Randolph  Hearst  and  Capt.  J.  M.  Patter¬ 
son  for  they  early  recognized  the  value  of 
the  comics  and  did  so  much  to  promote 
them. 

Since  Bill’s  big  house  soon  will  be  bulg¬ 
ing  at  the  seams,  he  expects  to  go  to 
microfilm  himself  by  1973.  His  home  is 
part  of  the  city’s  Library  System,  but  he 
receives  no  funds  from  the  arrangement. 

• 

New  York  Times  firm 
producing  show  for  tv 

Television  rights  to  H.  A.  and  Margret 
Rey’s  series  of  children’s  books  based 
upon  “Curious  George,”  the  monkey  whose 
curiosity  constantly  gets  him  into  trouble, 
have  been  acquired  by  the  New  York 
Times. 

John  A.  Miller,  vicepresident  of  the  Ti¬ 
mes’  Teaching  Resources  Films  division, 
said  production  plans  are  being  developed 
for  a  one-hour  Curious  George  children’s 
tv  special  in  addition  to  a  half-hour  week¬ 
ly  series. 

“We  have  long  considered  this  property 
as  a  perfect  family  television  show,”  Mil¬ 
ler  said. 
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Past  week’s  range 
of  stock  prices 

(NEW  YORK  STOCK  EXCHANGE) 

3/IS  3/22 

Addrtsioqraph  Multiqraph  ...  41  M'/a 

Btrkty  Photo  .  19% 

Boist  Cascadt  .  20'/4 

Capital  Citits  Bdcstq .  M 

Cowles  Communications  .  11% 

Crown  Zellerbach  .  29i/j 

Cutler  Hammer  .  42'/| 

Dayco  Corp .  2l'/2 

Diqital  Equipment  .  89'/]  85% 

Eastman  Kodak  .  107%  115'/^ 

Eltra  Corp .  37%  3*'/, 

Fairchild  Camera  .  42% 

Foote.  Cone,  Beldinq  .  11% 

Gannett  Co .  70% 

Georqia  Pacific  .  48% 

Great  Northern  Nekoosa  .  Sl% 

Harris  Intertype  .  54% 

Inmont  .  ||% 

International  Paper  . .  35'4 

Interpublic  Group  .  24% 

Kimberly  Clark  .  25% 

Kniqht  Newspapers  .  82 

North  American  Rockwell  _  33% 

Richardson  Co.  .  15% 

Ridder  Publications  .  33% 

Sinqer  .  88% 

Southwest  Forest  Ind .  18% 

Sun  Chemical  .  32'/4 

J.  W.  Thompson  .  44 

Time  Inc .  43i/i 

Times  Mirror  .  51% 

Wells  Rich  Greene  .  22 

White  Consolidated  .  22% 


19% 

17% 

54% 

11% 

30 

«% 


38% 

1 1 1/4 

701/4 

44'/] 

52% 

53% 

11% 

34% 

24% 

24'/] 

83'/] 

33% 

14% 

32% 

90'/4 

15% 

32 

44'/] 

42'/] 

51'/] 

21'/] 

23 


(AMERICAN  STOCK  EXCHANGE) 

Compuqraphic  Corp .  I4'/| 

Domtar  .  14% 

Ehrenreich  Photo  .  24% 

Lee  Enterprises  .  25 

Media  General  .  45% 

Milqo  Electronics  .  32 

Millmaster  Onyx  .  15'/] 

New  York  Times  .  22 

PKL  Co .  7'/] 

Washinqton  Post  .  33'/4 

Wood  Industries  .  17’/] 

(OVER  THE  COUNTER) 

American  Financial  Corp .  34% 

Booth  Newspapers  .  35 

Boston  Herald-Traveler  .  13 

Com  Corp .  — 

Compuscan  .  4'/| 

Datascan  .  1 1'/] 

Doremus  .  lO'A 

Dow  Jonas  .  47% 

Downa  Comm .  I3yi 

Doyle,  Dane,  Bernbach  .  25 

Grey  Advertisinq  .  15 

Harte  Hanks  .  24'/] 

Hurletron  .  5 

M  iltimadia  Inc .  41 

Oqilvy,  Mather  .  44'/] 

Photon  .  I3'/4 

Post  Corp.  (Wise.)  .  28/] 

(CANADIAN  EXCHANGE) 

Abitibi  .  8'/] 

B.  C.  Forest  .  25 

Great  Lakes  Paper  .  17% 

MacMillan.  Bloedal  .  241/4 

Southam  Press  .  21% 

Thomson  Newspapers  .  33 

Toronto  Star  Ltd .  47'% 


14% 

13% 

23'/] 

22% 

45'/] 

30'/, 

14% 

19% 

7% 

33'/4 

17% 


34 

35'/] 

II 


IOV4 

.0'/, 

13% 

24'/, 

41'^ 

47/4 

12% 

24% 


8'/] 

25 

171/4 

24% 

20% 


Deland  officials  probe 
$1-M  newsplant  fire 

Officials  of  the  Deland  (Fla.) 
Sun-News  continue  to  investi¬ 
gate  the  fire  that  destroyed  the 
paper’s  $1  million  newsplant 
early  Sunday  (March  20). 

Publisher  Morgan  Welch 
termed  the  fire  “arson,”  but 
said  the  newspaper  had  no 
threats  or  hints  that  anyone 
had  a  grievance  against  it. 

Welch  said  he  hopes  to  have 
a  new  plant  operating  by  early 
summer,  and  that  the  building 
was  fully  insured.  Meanwhile, 
the  presses  of  the  Sanford  Her¬ 
ald,  20  miles  to  the  south,  will 
print  the  Sun-News. 


William  C.  Bryant 
biography  wins 
Mott-KTA  prize 

A  biography  of  William  Cul¬ 
len  Bryant,  for  nearly  half  a 
century'  editor  of  the  New  York 
Post,  has  won  the  annual  Frank 
Luther  Mott-Kappa  Tau  Alpha 
Research  Award  for  Prof. 
Charles  H.  Brown  of  Pennsyl¬ 
vania  State  University. 

Brown’s  volume  does  much  to 
bring  credit  to  the  role  played 
in  journalism  by  Biyant,  a  ma¬ 
jor  poet  well  known  for  his 
Thanatopsis.  Brown,  who 
teaches  journalism  at  Penn 
State,  was  a  near-winner  with 
his  book  on  “The  Correspon¬ 
dents’  War”  several  years  ago. 
His  winning  book,  titled  “Wil¬ 
liam  Cullen  Bryant,  A  Biog¬ 
raphy,”  was  published  by 
Charles  Scribner’s  Sons. 

A  close  runner-up  was  Ben 
H.  Bagdikian’s  book,  “The  In¬ 
formation  Machines,  Their  Im- 
pact  on  Men  and  the  Media,”  | 
publishetl  by  Harper  &  Row.  | 
The  award  was  announced  by  I 
Dr.  William  H.  Taft,  chief  of 
the  KTA  Central  Office  at  the 
University  of  Missouri.  Kappa 
Tau  Alpha,  national  journalism  I 
scholarship  society,  awards  the  j 
winner  $200  and  a  hand-let-  | 
tered  scroll.  The  winner’s  ac¬ 
ceptance  speech  is  printed  in 
the  society’s  yearbook. 

Judges  included  the  KTA  na¬ 
tional  president.  Prof.  C.  S. 
McCarthy,  Duquesne  Univer¬ 
sity';  Dr.  Galder  M.  Pickett, 
University'  of  Kansas;  Dr.  Ed¬ 
win  Emery,  University  of  Min¬ 
nesota;  Prof.  Milton  Hollstein, 
University  of  Utah;  and  Dr. 
Taft. 

Citations  will  be  awarded 
Bagdikian  and  the  following 
authors  who  were  rated  among 
the  top  five  by  the  judges: 

John  Hohenberg,  “Free 
Press/ Free  People,”  Columbia 
University  Press. 

William  A.  Hachten,  “Muf¬ 
fled  Drums:  The  News  Media 
in  Africa,”  Iowa  State  Univer¬ 
sity  Press. 

David  Ayerst,  “The  Man¬ 
chester  Guardian,”  Cornell  Uni- 
v'ersity  Press. 

Kenneth  S.  DeVol,  editor, 
“Mass  Media  and  the  Supreme 
Court,”  Hastings  House. 

Roland  Wolseley,  “The  Black 
Press,  U.S.A.,”  Iowa  State  Uni¬ 
versity  Press. 

• 

Correction 

There  are  277  dailies  priced 
at  15^  a  copy  and  1,394  at  10^ 
a  copy,  accoixiing  to  ANPA 
The  figure  for  the  former  was 
incorrectly  given  as  1,277  in 
E&P  March  18. 
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Features  Available 


BOOK  REVIEWS 

BOOK  REVIEWS— Give  brigrlit  weeltly 
coliunn  a  free  trial.  Hare  Drogin. 
Box  116,  Kingston,  N.H.  03848.  (603) 
642-3628. 


HVMOR 


CHILDREN 


TV  CATERS  TO  KIDS.  Why  not 
newspapers?  A  new  KIDS’  KOLUM 
will  increase  circulation,  sell  ads.  pro¬ 
mote  good  will.  Written  by  kids  all 
over  the  U.S.  (your  local  kids,  too) 
who  are  paid  top  rates.  Copy,  art. 
holiday  stuff — camera  ready — for  less 
than  $1  per  week.  Send  for  sample: 
Joan  O’Hara  Features.  P.O.  Box 
1801,  Carson  City,  Nev.  89701. 


COMIC  STRIPS 


"GEE  WHIZ.  BOSS’’— Weekly  humor 
feature  by  Eleanor  Harris,  nation’s 
funniest  gal.  Hilarious  account  of 
swinging  secretary  who  sees  all  bosses 
as  husband  material  and  all  husbands 
as  immaterial.  Now  in  21  newspapers. 
Samples:  Eleanor  Harris,  c/o  Miami 
Review,  P.O.  Box  689,  Miami,  Fla. — 
33101. 


ALL  IN  AMERICA— 6  days  a  week 
cartoon  by  the  great  ’Tom  Ward.  The 
strip  is  growing  and  covers  every  type 
of  topic.  It’s  good  for  weeklies  too. 
Best  of  all,  it’s  funny  with  young  and 
old  laughing.  Samples:  TOM  WARD 
Studios.  P.O.  Box  101 — Aurora,  In¬ 
diana  47001 


GARDENING 

PICTURE  POWER  garden  column  with 
Growing  Guide  offers.  Walter  Masson, 
Box  66,  Needham,  Mass.  02192. 


LEGAL 

NEW  LEGAL  COLUMN  is  entertain¬ 
ing  and  informative.  Short,  punchy 
vignettes  packed  with  courtroom  hu¬ 
mor,  irony  and  i>athos.  CV>-authored  by 
Law  Professor  and  Journalist.  Sam¬ 
ples:  John  Ritter,  University  of  Miami 
School  of  Law,  Coral  Gables,  Fla. 
33124. 


MOTORCYCLES 


OVER  5  MILLION  motorcycles  in  the 
U.S.  A  billion  buck  market,  with  ISct^ 
yearly  growth.  Nationally  published 
writer/rider  planning  weekly  column 
on  all  facets.  Contact  C.  Self.  438 
Clinton  Ave..  Albany,  N.Y.  12206. 
Ph:  (518)  462-2061. 


VEITS  LOG 

Inquire  what  "NEWS  LOG  INTER¬ 
NATIONAL”  can  do  for  you.  Com¬ 
plete  news  and  feature  service,  camera- 
ready  at  prices  any  size  paper  can  af¬ 
ford.  News  Log  International,  Inc., 
101  E.  Milwaukee  St.,  Janesville,  Wise. 
—53343.  (AC  608)  754-8161. 


CLASSIFIED  ADVERTISING 
Order  Blank 
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H  Address. 
B  City - 


=  State - 


-Zip  Code. 
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a  Copy. 


□  Assign  a  box  number  and  mail  my  replies  daily 


=  To  Run: _ Weeks. 


.Till  Forbidden 


1  Mail  to: 
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Bmiiuuiiiuiiiiiiiiiiiiiiiniiiii 


•  Niw  York,  New  York  10022 


EDITOR  ac  PUBLISHER  for  March  25,  1972 


87 


ANNOUNCEMENTS 


MISCELLANEOUS 


ANNOUNCEMENTS 


MISCELLANEOUS 


DUE  BILLS,  WORLD  WIDE 
FOR  YOUR  MEDIA 

BARTER  AND  TRADE  ARRANGEMENTS 
CLEARING  HOUSE,  INC. 

(206)  248-0082 

*  ^  SEATTLE.  WA.  98188 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


BILL  MATTHEW  COMPANY 
Conducts  professionnl,  confidentiiil  ne* 
Rotiations  for  sale  and  purchase  of 
hiRhest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 
you  should  call  (AC  813)  446-0871  day¬ 
time:  (AC  813)  733-8053  niRhU;  or 
write  Box  3364.  Clearwater  Beach, 
Florida  33513.  No  obliRation,  of  course. 

ROBERT  N.  BOLITHO,  newspapers. 
maRazines;  appraisals,  consultinR. 
Krehbiel-Bolitho  Newspaper  Service, 
Box  133,  Emporia.  Kans.  (316)  342-5280. 

CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 
in  Eastern  states 
W.  B.  GRIMES  &  CO. 

National  Press  BuildinR 
WashinRton,  D.C.  20004 
(AC  202)  NAtional  8-1133 


CLASSIFIED 

Advertising  Rates 

“POSITIONS  WANTED" 
(Payable  with  arderJ 

4-weel(S .  $1.10  per  line,  p^r  issue 

3-weeks .  $1.20  per  line,  per  issue 

2-weeks  . $1.30  per  line,  per  issue 

1-week  .  $1.40  per  line. 

Count  5  average  words  per  line 
or  38  characters  and/or  spaces 
3  lines  minimum 
(No  abbreviations) 

Add  50c  for  box  service  and  count  as  an 
additional  line  in  your  copy. 

Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra. 


Do  not  send  irreplaceable  clippings, 
etc.  in  response  to  'help  wanted' 
advertisements  until  direct  reguest  is 
made  for  them.  E&P  cannot  be  re¬ 
sponsible  for  their  return. 


"ALL  OTHER  CLASSIFICATIONS" 

I  Remittance  should  accompany  clas¬ 
sified  copy  when  submitted  tor  pub¬ 
lication  unless  credit  has  been  es¬ 
tablished./ 

4-wteks  .  $1.60  per  line,  per  issue 

3-weeks  .  $1.70  per  line,  per  issue 

2-weeks  .  $1.80  per  line,  per  issue 

1-week  .  $1.90  per  line. 

Count  5  average  words  per  lint 
or  38  characters  and/or  spaces 
3  lines  minimum 
(No  abbreviations) 

Add  50c  for  box  service  and  count  as  an 
additional  line  in  your  copy. 

Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra. 

DISPLAY— CLASSIFIED 
The  use  of  borders,  boldface  type,  cuts 
or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display- 
classified  is  $3.45  per  agate  line — $48.30 
per  column  inch  minimum  space. 


WEEKLY  CLOSING  TIME 
Tuesday,  4:30  PM  ' 

Eastern  Standard  Time 

Box  numbers,  which  are  mailed  each  day 
as  they  are  received,  are  valid  for  1-year. 


Editor  &  Publisher 
850  Third  Ave.,  N.Y..  N.Y.  10022 
(AC  212)  752-7050 


WE’RE  CLOSING  EARLY! 

Deadline  for 
April  1  Issue 


Monday,  March  27 
Due  to 

Good  Friday  Holiday. 

BUSINESS  OPPORTUNITIES 


WORKING  PABTN1-;R  OR  INST.STORS 
to  buy  county  seat  offset  weekly.  Zone 
3.  $125,000  Rross,  Rood  net  and  cash 
flow.  $30,000  cash  required.  Write  Box 
401,  Blditor  &  Publisher. 

I  THRIVING  COMMERCIAL  job  shop. 
Complete  offset  and  letterpress.  Only 
shop  in  historic  South  Carolina  town. 
Goo<l  potential  for  workinR  owner. 
$40,000  plus  Rross.  Easy  terms.  Box 
413,  Editor  &  Publisher. 


BUSINESS  OPPORTUNITIES 
W'ANTEI) 

PUBLISHER.  GENERAL  MANAGER, 
seekinR  purchase,  investment  or  man- 
aRement  of  medium-sizevl  daily,  prefer¬ 
ably  in  middle  or  southeast.  Available 
at  ANPA  for  discussion.  All  informa¬ 
tion  confidential.  DealinR  with  princi¬ 
pal  only.  Box  480,  Editor  &  Publisher. 

WILL  BUY  all  or  part  of  cold-type  job 
shop,  with  or  without  publication.  JJ 
Box  517,  Rt.  7.  Olympia,  Wash.  98506. 

PUBLICATION  souRht  by  editor  for 
workinR  partnership.  Full  details.  Box 
464,  Editor  &  Publisher. 


I  CASSETTES 

'  ONCE  IN  A  LIFETIME  you  will  come 
I  across  a  company  that  is  worthwhile 
I  to  do  business  with,  Aiiuarius  Educa- 
I  tional  Enterprises  is  such  a  company. 
Unmatched  Cassette  entertainment. 
BioRraph  of  Debussey,  Half  Hour — 
$7.00.  ChallenRe  to  Professor  Marshall 
McLuhan,  Half  Hour — $4.50.  The  Last 
Frontier  Isn’t  Where  It  Used  To  Be  - 
One  Hour — $6.25.  Plus  Over  100  Other 
Selections.  Free  Brochure  available 
I  upon  request.  Aquarius  Evlucational 
Enterprises.  18  Orchard  Street,  Sum¬ 
mit,  N.J. 


NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE.  TAX, 
partnership,  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  M.  R. 
Krehbiel.  Box  88,  Norton,  Kans.  67654. 


NEWSPAPER  BROKERS 

JOSEPH  A.  SNYDER.  BROKER 
Western,  Mid-Western  Newspai)ers 
22u4  E.  Romneya,  Anaheim,  Cal.  02806 


NeRotiations  for  sales,  purchasing,  ap¬ 
praising  of  newspapers  our  business. 
CLARENCE  W.  TABB  &  ASSO., 
6614  RutRers  Street 
Houston,  "Texas — 77005 
Ph  (7131  664-9414 

SYD  S.  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers” 
SALES,  SERVICES.  MANAGEMENT 
134  S.  Panama  St..  P.O.  Box  7267 
Montgomery.  Ala.  (205)  262-2411 

WE  HAVE  QUALIFIED  BUYERS 
for  your  daily  or  weekly. 

Jim  Southern.  703A  Magellan, 

Lee’s  Summit.  Mo.  64063 

PRESERVE  UTMOST  SECURITY  and 
avoid  haggling  in  your  newspaper  sale. 
Newspaper  Service  Co.,  Inc.,  P.O.  Dr. 
12428,  Panama  City,  Fla.,  32401. 

IT’S  NOT  DOWN  PAYMENT 

that  buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  iiuyer.  "This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  189,  Mount  Pleasant,  Mich.  4S85S. 

MEL  HODELL,  Broker 
Sales-Appraisals-Ornsultation 
1388  N.  Euclid,  Upland,  Calif. — 91786 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


BI-WEEKLY  SHOPPER 
S.ales  $80-90,000,  Union  County,  New 
Jersey,  available  at  $25,000.  Small 
down  payment,  balance  payout.  Other 
interests.  Box  492,  Editor  &  Publisher. 

Rocky  Mountain  Newspapers 
BILL  KING  ASSOCIATES 
2025  Foothills  Rd..  Golden.  Colo.  80401. 
(303)  279-6345 

AVAILABLE 

Newspapers,  Magazines,  Broadcast  and 
Printing  Facilities.  Write: 

J.  N.  WELLS  &  COMPANY 
P.O.  Box  54.  Wheaton,  III.  60187. 

SMALL  WESTERN  NORTH  CARO¬ 
LINA  offset  weekly.  Low  gross  but 
great  place  to  live  and  work.  Write 
Box  326,  Evlitor  &  Publisher. 


NEWSPAPERS  WANTED 

WE  HAVE  QUALIFIED  BUYERS  for 
dailies  and  large  weeklies.  Information 
strictly  confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  490,  Gadsden,  Ala. — 35902 
Ph:  (205)  546-3356 

NEW  NEWSPAPER  GROUP  is  looking 
for  establishetl.  profitable  daily  news¬ 
papers,  non-competitive  markets.  Any¬ 
where  in  the  country.  Write  Hammell 
Newspapers.  P.O.  Box  218,  Florence, 
Alabama  35630.  All  replies  held  in  the 
strictest  confidence. 

DAILIES  AND  WEEKLIES  holding 
their  own  or  showing  pmfits.  New 
I  communication  company  building  fast. 
Will  retain  present  management.  Cash, 
stock,  teims  and/or  financing.  Young, 
aggressive  group  in  a  hurry.  Applause 
Publishing  Co.,  Inc.,  7  East  35th  St., 
NYC  10016.  (212)  725-1423. 


NEWSPAPERS  FOR  SALE 

NORTH  JERSEY  WEEKLY  offset  news¬ 
paper.  Owner  planning  to  retire.  Good 
ojqKtrtunity  for  ad  man  or  man-wife 
learn.  Attractive  offer.  Terms.  Box 
421,  Eldik.  .r  &  Publisher. 

lyO’NG  ESTABLISHED  county  seat  5- 
day  daily  and  weekly.  Zone  5.  Non¬ 
competitive  field:  5000  paid:  $183,000 
gross:  terms;  owner  retiring.  Box  435, 
Evlitor  &  Publisher. 

AREA  3 — Sparkling  weekly,  estab¬ 
lished  1888,  average  10  pages  standard, 
printevi  offset,  includes  job  shop  and 
letterpress  web.  Real  estate  available. 
Gross  $57,000,  $2,200  paid.  Health 

forces  sale.  Box  1291,  E<litor  &  Pub¬ 
lisher. 


WASHINGTON  STATE— Weekly  1..500  I 
paid;  3,000  shopper:  printed  offset,  hut  i 
all  LP-equippe<l  including  Cox  web,  I 
job  shop,  new  darkroom,  camera,  etc. 
Gross  $52,000;  net  $16,000;  sell  $47,- 
000.  Box  497,  Editor  &  Publisher. 

IN  AREA  5,  a  sturdy  old  weekly  gross¬ 
ing  $77,000,  still  growing.  Unopposed. 
Offset.  Profitable.  $20,000  down  han¬ 
dles.  Write  fully,  please.  DIAL,  1503 
Nazareth,  Kalamazoo,  Mich.  49001. 

DAILIES  AND  WEEKLIES 

Illinois  daily  . $130,000 

Oklahoma  daily  . $160,000 

Missouri  weekly  . $122,500 

Minnesota  weekly  . $150,000 

Nebraska  weekly  . $140,000 

Montana  weekly . $  70,000 

Others  —tell  us  where  and  what.  State 
cash  available  first  letter. 

MARION  R.  KREHBIEL 
Krehbiel-Bolitho  Newsp.  Serv.  Inc. 

Box  88  Norton,  Kans.  67654 


$100,000  CASH  plus  excellent  credit 
line  available  for  small  daily,  very 
large  weekly — not  metro  or  suburb.  Box 
.503,  Blditor  &  Publisher. 

TIRED  OF  THE  FIGHT  but  still  want 
editorial  control  ?  Young  energetic 
former  General  Manager  (lailies,  Pub¬ 
lisher/Owner  larger  weekly  chain, 
wants  back  in  the  rat  race.  Love  a 
challenge  but  no  miracles.  Have  $40M-H 
for  down.  Knows  all  phases,  strong  on 
sales  and  administration.  Hot  or  cold. 
Wants  small  daily  or  large  weekly. 
Publisher  may  continue  editorial  con¬ 
trol  if  so  desired.  Would  prefer  out¬ 
right  sale,  but  will  consider  employ¬ 
ment  with  buy-in  opportunity  later  for 
right  publication..  Prefer  Zone  5,  but 
will  consider  all  if  good  family  area. 
F.  Currie  Titibetts,  RR  2,  Aitkin,  Minn. 
.56431  or  (218)  678-2834. 


PRESS  TIME  AVAILABLE 

PRESS-’nME  AVAILABLE 
Also  Complete  Composition 
and  Make-up  Facilities 
6-unit  Goss  Community  press  with 
Suburban  and  Community  folders  cap¬ 
able  of  printing  24  standard  and  48 
I  tabloid  pages;  collating  facilities. 
I  Good  press-time  available  every  day 
I  including  We<lnesday.  Bob  Schultz 
(AC  201)  647-1180.  Recorder  Publish¬ 
ing  Co.,  Stirling,  N.J. 


PUBLICATIONS  FOR  SALE 

FIRST  TIME  irVER  OFFERHXl! 
Highly  successful  weekly  shopper  in 
area  4;  established  many  years;  show¬ 
ing  fine  growth.  Good  organization 
and  offset  plant  with  web  press.  Gross 
is  well  over  $300,000  with  high  profit 
and  room  for  more.  This  is  not  a 
distress  sale  I  Principals  must  ex¬ 
change  proof  of  financial  responsibil¬ 
ity.  Write  Box  223,  Editor  &  Pub¬ 
lisher. 

SPECIALTY  TAB  covering  major 
si)ectator  sport.  Top  subscription  re¬ 
newal  experience,  ripe  for  exiierienced 
publisher  to  develop.  Can  be  pub¬ 
lished  anywhere.  Box  432,  Editor  & 
Publisher. 
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NEWSPAPER  SERVICES 
ART 


MACHINERY  &  SUPPLIES 
MAILROOM 


MACHINERY  &  SUPPLIES 
WANTED  TO  BUY 


HELP  WANTED 

CLASSIFIED  ADVERTISING 


ART — B>litorial,  Ad.  Premium.  Write 
for  samples,  prices.  ART.  Box  530. 
North  Hollywood.  Calif.  91603. 


PRESS  ENGINEERS 


Newspaper  Press  Instf  llations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON.  INC. 

I  Sherman  Avenue 
Jersey  City.  N.J. — 07307 
(AC  201)  659-6888 


MACHINERY  &  SUPPLIES 
COMPOSING  ROOM 


JUSTOWRITERS.  rebuilt  by  Friden 
trained  personnel.  Large  selection  of 
tyi)e  styles.  Flexowriters — Input  units 
for  Computers.  FHN  Business  Products. 
1500  Kings  Highway.  Cherry  Hill.  N.J. 
-08034  (AC  609)  428-3223 


ALL  MODELS 

Linotypes — Intertypes — Ludlows 
PRINTCRAFT  REPRF-SENTATIVES 
136  Church  Street.  N.Y..  N.Y.  10007 


AVAILABLE  NOW  I  Three  •■300" 
Omets.  S#3217  (6  molds).  S#3106 
(4  molds).  Electron  S#  70316  (6  molds) 
all  with  hydraquadders.  mat  detectors, 
electric  i)ots.  blowers,  TOU  units. 
Two  Electron  Meteors.  S#73373  and 
S#73120  with  electric  pots,  mat  de¬ 
tectors,  TOU-75  units;  also  Compu- 
graphic  JusTape  Jr.  B.  H.  Richey  Co.. 
1417  Georgia  St..  Los  Angeles.  CA 
90015.  (213)  748-5954. 


WRITE  FOR  INFORMATION  on  one 
of  the  finest  headline  type  machines  in 
the  industry.  At  a  cost  of  less  than 
$400.  Free  test  program.  Easy  payment 
plan.  Write:  Ralph  Long,  Publishers' 
Serzice  Co.,  P.O.  Box  291,  Clinton, 
Iowa— 52732.  Call  (319)  242-4420. 


JUSTOWRITERS— Here’s  a  pair  of 
good  ones.  We  have  used  them  for 
three  years  here  at  our  weekly  paper. 
For  that  entire  period  they  have  been 
on  Friden  maintenance  contract  and 
kept  in  excellent  condition.  These  ma¬ 
chines  are  accompanierl  by  tables  and 
silencing  covers.  Best  offer.  Also  two 
Varityper  headliners,  one  810  with 
815  proces.sor  and  one  800.  Ten  fonts. 
Contact  Peter  Angell  at  Town  & 
Country  Review,  P.O.  Box  703.  Boul¬ 
der,  Colo.  80302.  (303)  443-3800.  Don’t 
miss  this  buy  I 


FAIRCHILD  PHOTO  TYPESETTERS 
Two  now  running.  Model  2000.  Guar¬ 
anteed  lowest  price.  Cash  or  terms. 
Ph:  (203)  875-0706.  Frank  Love. 

Journal  Pub.  Co.,  Rockville,  Conn. 


JUSTOWRITERS — Large  selection  of 
excellent  trade-ins,  for  rent-lease,  or 
for  sale  easy  terms.  NAPSCO.  Berlin. 
Wise.,  and  18  W  22  N.Y.C.  10010 


1  MORISAWA,  model  MC  102  Photo- 
tynesetter.  Top  condition;  used  3 
months:  for  sale  or  resume  lease  pay¬ 
ments.  Call  (212)  247-3603. 


CAN’T  GO  OFFSET?  Letterpress  bet¬ 
ter  with  jmDuraluminum  Base.  3444 
Country  Club  Dr.,  Medina,  Oh — 44256. 


MAKE  US  AN  OFFER!  Morrison 
slug  stripper;  model  14  Linotype  with 
auxiliary  magazine,  electric  pot;  model 
8  Linotype,  electric  pot:  m^el  V  In¬ 
tertype  with  teletypesetter  and  Schaff- 
stahl  mat  detector;  Fairchild  Cadet 
scan-ograver,  85  screen:  IZ’/j  ton 
lead;  double  ad  bank  with  drawers; 
galleys ;  Richards  multiform  tubular 
router :  Nolan  saw;  turtles.  Contact 
The  News-Chronicle  Co..  Inc.,  R.D.  1, 
Shippensburg,  Pa.  Ph:  (717)  532-4101. 


ENGRAVING 


ONE  SCAN- A-GRAV  EK  Journalist, 
S/N  658335LL,  $1,500.  One  Scan-A- 
Graver,  S/N  6.5-80-50,  $1,250,  Both  are 
in  good  condition.  The  Da'ly  Progress, 
Charlottesville,  Virginia.  Ph:  295-9111. 


Bunn  automatic  publication  tying  sys¬ 
tem  2  complete  units — 4  spare  units 
(2  cross  tyer,  2  long  tyer)  some  minor 
work  needed  on  input  conveyor.  Floor 
space  13'xl2',  elect,  reg.  208/220  vac. 
3  phase,  60Hz,  25  amps.  max.  com¬ 
pressed  air  requirement  (50  PSI),  flow 
20  CFM  maximum.  Bundle  size  5"  to 
12"  wide — 7"  to  16"  long— height  to 
7".  All  are  two  wrap  tyers.  Econo¬ 
mist  Newspapers,  5959  S.  Harlem 
Ave.,  Cnicago,  HI.  60638  Phone  (312) 
586-8800. 


MATERIAL  FOR  SALE 

SAVE  MONEY  on  Headliner  paper  and 
litho  films.  Order  from  Natl.  Publish¬ 
ers*  Supply  (NAPSCO),  Berlin.  Wise., 
and  18  W  22  St.,  N.Y.,  N.Y.  10010 


PERFORATOR  TAPE 

NOW  STATIC-FRE’E  perf  tapes  at  our 
same  prices — lowest  in  U.S.A.  All 
colors.  Top  quality. 

Call  or  write; 

POR'PAGE  (216)  929-44.55 
Box  5500,  Akron,  Ohio— 44313 


PRESSES  &  MACHINERY 

NEWSPAPER  WEB  OFFSET  presses, 
new  and  used:  rebuilt  and  guaranteed; 
installation  and  service.  New;  Econ- 
O-Web  perfecting  presses,  full  litho 
color  decks  and  the  unique  4-color 
unit,  all  adaptable  to  any  22%"  cut¬ 
off  press.  Designed  and  manufactured 
oy  Web  Press  Corp.,  200  S.W.  Michi¬ 
gan.  Seattle.  WA  98106.  Call  Tim  York 
(206)  762-6770. 


GOSS  HEADLINER  MARK  I  PRESS, 
3-4-5  units,  two  color  cylinder,  reels 
with  pasters  or  end  roll  arms.  Avail¬ 
able  July.  22%"  cut-off.  George  C. 
Oxford,  Box  8483,  Boise,  Idaho  83705. 


STEREOTYPE _ 

FOR  SALE 
23-9/16"  Pony  Auto  Plate 
22%"  Pony  Auto  Plate 
Sta-hi  Master  Scorcher — green 
Sta-hi  Master  Scorcher — black 
8  new  Aluminum  stereo  chases.  21^//' 
cutoff 

2  ton  Nolan  Remelt  furnace — electric 
with  agitator.  Meltivator  and  8 — 2 
sided  ingot  molds 
Late  series  Hammond  Glider  Saw 
Goss  4.5W  Mat  Roller 

UNIVERSAL  PRINTING 
EQUIPMENT  CO..  INC. 
Lyndhurst,  New  Jersey 
(201)  438-3744 


WANTED  TO  BUY 

WE  NEED  connecting  rails,  framing 
and  drive  for  four  drag  roller  posi¬ 
tions,  two  drag  rollers,  two  sets  of 
reversible  angle  bars,  four  hand  op¬ 
erated  compensators  for  location  in 
front  of  folders  for  Super  Color  Con¬ 
vertible  Hoe  Press. 

We  peed  color  cylinders  to  be  added  to 
first  impression  for  a  Super  Color  Con¬ 
vertible  Hoe  Press. 

Please  contart  W.  G.  Ames.  Prorlnction 
Manager.  THE  EDMONTON  JOUR¬ 
NAL.  10006-101  Street,  Edmonton,  Al¬ 
berta.  Canada.  Phone:  (403)  424-0271. 


THREE  UNITS  GOSS  COMMUNITY. 
Excellent  condit'on.  Give  full  specifica¬ 
tions.  age.  condition,  price.  Box  449. 
Editor  &  Publisher. 


USED  MODEL  M-48  or  Model  M-35 
etching  machine  or  Tasope  Standard 
4.20  etching  machine.  Acid  dispen.ser 
for  above  machines.  Neutralizing  tank, 
400  liter  or  larger.  Metal  guillotine, 
foot  oi  power  operated.  Paul  Lizotte, 
“^un  (Chronicle,  Attleboro,  Mass.  Ph : 
(617)  222-7000. 


URBANITE  WANTED,  4  to  6  units. 
Will  cons'der  less  units.  Box  493, 
Editor  &  Publisher. 
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WANTED:  Capco  portable  fountain  for 
60"  Web  Hoe  Press.  Contact  Joe  Bro- 
vich,  (212)  373-9500. 


HELP  WANTED 
ACADEMIC 

GROWING  JOURNALISM  PROGRAM 
needs  personnel  who  can  teach  news¬ 
writing,  editing,  mass  media  and  so¬ 
ciety,  and  press  law.  Write  Dean  of 
Arts  and  Sciences,  Central  Washington 
State  College,  Ellensburg,  Wash. 
98926. 


PhD  (OR  NEAR)  in  Communication. 
Journalism,  or  related  field  with  jour¬ 
nalism  emphasis :  professional  experi¬ 
ence  desirable;  emphasis  on  research 
and  writing  in  urban  journalism. 
Robert  L.  Jones,  School  of  Journalism 
and  Mass  Communication,  University 
of  Minnesota,  Minneapolis,  Minnesota 
55455. 


ADMINISTRATIVE 

PERSONNEL-LABOR  RELATIONS 
Large  metropolitan  daily,  evening-Sun- 
day.  Zone  8,  looking  for  e.xperienced 
personnel-labor  relations  administrator 
with  emphasis  on  directing  labor  nego¬ 
tiations  and  handling  major  grievances 
and  arbitrat'ons.  Salary  open.  L'beral 
supplemental  benefits.  Submit  resume 
in  assured  confidence  to  Box  456,  Edi¬ 
tor  &  Publisher. 


ACCOUNTANT  /  OFFICE  MANAGER 
for  (Colorado  daily  and  weekly  news¬ 
paper  group.  Accounting  degree,  per¬ 
sonnel  management,  purchasing  ex¬ 
perience  and  newspaper  background 
all  desirable.  Good  fringe  benefits. 
State  qualifications.  Peplies  confiden¬ 
tial.  Mrs.  Ruth  Lehman,  Treasurer, 
Daily  Times-Call.  Longmont,  Colo. 
80.501.  (303)  776-2244. 


GENER\L  MANAGER  for  old  estab¬ 
lishes!  daily  (7,000  circulation)  under 
new  ownership.  New  offset  press  and 
photo  composing  equipment  to  be  in¬ 
stalled  in  June.  Outstanding  oppor¬ 
tunity  in  rapidly  growing  Southern 
C'>lifornia  market.  Must  have  strong 
advertising  and  circulation  back¬ 
ground.  ^x  477,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  MANAGER  —  27.000, 
7-day  AM  daily  in  area  3.  Send  resume 
and  salary  expectations  to  Box  398, 
Editor  &  Publisher. 


TAKE  CHARGE  PERSON  on  the  way 
I'o  for  home  delivery  area  manager. 
Six-day  morning,  new  position.  Send 
complete  resume,  accomnlishments  and 
salary  requirements  in  first  letter.  Box 
502,  Editor  &  Publisher. 


AREA  5,  12,000  DAILY— part  of 

growing  group  looking  for  sales  mind- 
mI  circulation  manager — who  wants  a 
future  not  only  in  circulation  but  in 
general  management  as  well.  Send 
comnlete  resume  and  salary  arr'snge- 
ments.  Renl'es  will  be  treated  in 
strictest  confidence.  Box  472,  Editor 
&  Publisher.  • 


CLASSJFIED  ADVERTm^ 

CLASSIFTKD  ADVEimSTNO  MANAGER 
( Suburban  Newspapers) 

Call  us  if  you  want  the  opportun»ty  to 
manajre  two  separate  suburban  rlnsat- 
fied  sections.  oVculatinK  to  120.000 
homes  through  18  ABC  papers,  staffe<l 
with  28  persons. 

As  the  ideal  candidate  you  are  pres¬ 
ently  a  hardworkinc:  manager  or  as¬ 
sistant  manager  who  thrives  on  eba^- 
lenjre.  Your  experience  includes  both 
'^iitsMe  sales  and  manf'srement  of  a 
telephone  sales  force.  Beinpr  an  achiev¬ 
er  voii  are  never  content  w'th  current 
accornnhshments  and  seek  personal 
rrain  through  salary  growth  and  bonus 
based  on  accomplishment.  Tf  you  fit 
the  description  call  us  to<lay. 

Pioneer  Press,  Inc. 

A  Sub.  of  Time,  Inc. 
Wilmette.  Illinois  60091 
(312)  273-4300 


PHONE  ROOM  SUPERVISOR  for 
Florida  East  Coast  medium  size  daily. 
Write  grivingr  experience  and  salary 
requirements  to  Box  501 »  Editor  &  Pul> 
lisher. 


COMPOSING  ROOM 

OFFSET  COMPOSITION  department 
requires  working  foreman.  Zone  2. 
Box  373,  Editor  &  Publisher. 


COMPOSING  ROOM  FOREMAN 
If  you  are  interested  in  getting  out  of 
the  ice  and  snow  and  would  like  to 
move  to  Southern  Mississippi,  we 
would  like  to  hear  from  you.  We  are  a 
letter-press  operation,  five-day  week 
and  average  about  18  pages  a  day. 
We  have  generous  hospitalization  and 
retirement  pensions.  This  is  an  ITU 
shop  and  foreman  must  know  union 
rules  and  regulations.  Position  open 
now.  Reply  Box  466,  Editor  &  phib- 
lisher. 


DISPLAY  ADVERTISING 

STAFFMAN,  minimum  two  years  ex¬ 
perience:  permanent:  incentive  plan. 
John  Gibson.  Delta  Democrat-Times, 
Greenville,  Miss. — 38701. 


ASSISTANT  SALES  MANAGER  for 
expanding  advertising  department  of 
weekly  newspaper  group  in  New  York 
City.  Experienced  only.  Salary  open. 
Send  resume.  Box  408,  Editor  &  Pub¬ 
lisher.  Or  Ph:  (212)  839-1080. 


ADVERTISING  MANAGER 
for  progressive  17,000  daily  with  un¬ 
tapped  lineage  potential.  Staff  has  po¬ 
tential  for  good  administrator  who  can 
direct,  train  and  sell.  Fine  environ¬ 
ment  for  family  and  outdoors  sports¬ 
man.  Good  salary  and  incentive,  plus 
liberal  insurance  program.  Include 
complete  resume  and  photo  to :  Box 
431,  Editor  &  Publisher. 


NEED  AD  PERSON  for  Number  2 
spot  on  small  Northeast  Ind'ana  daily. 
Good  salary,  benefits.  Prefer  recent 
J-grad.  married.  Send  resume  to  Box 
434,  Eklitor  &  Publisher. 


ADVERTISING  DIRECTOR 
Northeastern  daily  with  circulation  in 
excess  of  100,000  offers  an  outstanding 
opportunity.  The  successful  candidate 
will  be  a  college  graduate  with  a 
proven  record  of  accomplishment, 
thorough  knowletlge  of  retail,  classi¬ 
fied  and  national  advertising,  and  the 
ability  to  develop  and  manage  sales 
staff.  Salary  based  upon  experience. 
Advancement  opportunities  are  out¬ 
standing. 

If  you  believe  you  are  the  person  we 
seek,  send  a  complete  resume  includ¬ 
ing  salary  requirements  to: 

Box  460 

Editor  &  Publisher 


AGGRESSIVE  AND  EXPERIENCED 
ad  salesman.  Must  be  strong  in  ideas, 
layout  and  sales.  Wonderful  place  to 
live.  Write  fully,  include  picture,  sal¬ 
ary  needs.  Marty,  Verde  Independent, 
Cottonwood,  Ariz.  86326. 


ADVERTISING  SALESMAN  for  60.- 
000  daily  in  chart  2  area.  Thoroughly 
experienceci  in  competitive  selling  and 
producing  good,  sharp  layouts.  Start¬ 
ing  salary  $240  per  week.  Plus  special 
bonuses  and  above  average  fringe 
benefits.  Join  a  10-man  staff  that 
rarely  has  turnover.  Opening  exists 
due  to  promotion.  Send  complete  resume 
and  sample  layout  to  Box  448,  Editor  & 
Publisher. 


RETAIL  MANAGER 
This  newspaper  is  looking  for  a  real 
staff-leader,  a  person  who  wants  to 
motivate  a  good  staff  by  setting  a 
strong,  aggressive  pace  with  our 
major  accounts.  Don’t  bother  to  an¬ 
swer  if  you’re  satisfied  by  seeing  the 
ass'stants  or  the  department  heads. 
Selling  is  done  with  the  head  man  1 
The  money  is  good,  the  fringes  are 
fine,  advancement  opportunit'es  are 
unlimited  in  a  m’dwest  chain  opera¬ 
tion.  Box  467,  Editor  &  Publisher. 
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HELP  WANTED 

DISPLAY  advertisim; 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
PRODVCTION 


ADVERTISING  SALES  MANAGETl 
Weekly  shopper  group,  area  2.  High 
caliber  individual  fully  comi>etent  to 
direct,  stimulate  and  supervise  sales 
crew.  Our  business  is  well  establishe<l 
and  grosses  close  to  $1  million  an¬ 
nually.  This  challenging,  key  position 
will  pay  $25M-plus  to  a  com|)etent 
|)erson.  Box  440,  Editor  &  Publ.sher. 

A  REAL  TIGETt  who  can  sell— sell,  on 
exciting  small  Southern  daily.  Market 
tremendous.  special  editions  often. 
Bonus,  insurance.  Only  top  .salesmen 
neetl  apply.  Send  resume  and  photo 
to  Box  487,  Editor  &  Publisher. 


EDITORIAL 

MANAGING  EDITOR 

A  26,000  daily  in  deliprhtful  New  Eng¬ 
land  sea  coast  resort  area  has  excel¬ 
lent  opening  for  hard-working  shirt 
sleeve  newsman  who  can  bring  the 
l)est  out  of  our  newsroom  staff,  who 
can  handle  the  slot  with  aplomb,  who 
is  by  nature  creative  and  imaginative 
and  who  wishes  t<j  join  an  outstan<  ng 
newspaper  organization  which  places 
journalistic  excellence  as  its  first  i>ri- 
ority.  Fine  salary  and  l)enefits.  Write 
full  details  to  lk>x  496,  E«litor  &  Pub¬ 
lisher. 

CITY  EDITOR'  -for  9500  afternoon 
daily  in  Zone  1.  Opportunity  to  move 
up  the  lad<ler  within  a  year.  W'e  ar'» 
locate<l  in  an  ideal  area  for  great  liv 
ing.  Beaches  just  minutes  away-  -top 
New  England  Ski  areas  a  short  drive 
from  your  <loorstep.  Plenty  of  I  anting 
and  fishing  too.  Excellent  school  sys¬ 
tem.  Tell  us  rd  about  yourself  in  your 
first  letter  and  include  present  salary 
and  'or  exi>ected  salary.  All  replies  in 
strict  confidence.  Write  Box  465,  Edi¬ 
tor  &  Publisher. 


BUSY  EDITOR  nee<Is  sei‘Ond-in-com- 
mand  to  direct  regional  thrust  of 
growin*^  7, .500  PM  in  Zone  2 — and 
that’s  only  the  l)eginning.  Write  fully 
and  name  your  ])rice  in  first  letter. 
Box  422,  E<litor  &  Publisher. 

CITY  EDITOR;  Exi>erienced,  energetic 
professional  with  leadership  ability  to 
su|>ervise  news  staff  on  morning  27,000 
daily.  Night  work  five  days  a  week. 
Write  Ben  Kent,  Associate  Editor, 
Messenger  and  In<iuirer,  Box  525, 
OwenslM)ro,  Ky.  42301, 

SPORTS  WRITER — W'e  cover  the  pros 
but  our  emphasis  is  on  local  s|>orts. 
W'e  nee<l  a  hustler  with  some  desk  and 
writing  experience  who  thinks  the 
same  way.  Oi>ening  now  on  50.0f0 
Scripps-Howanl  PM  in  one  of  the 
most  exciting  areas  in  the  country. 
Reply  in  w’riting  with  samples,  refer¬ 
ences,  to  E<1  Plaisteil,  Sports  Editor, 
Hollywood  Sun-Tattler,  Hollywood, 
Fla.  33021. 


COPY 

EDITOR 

Florida’s  best  newspaper  is  looking  for 
you  if  you’re  among  the  most  creative 
copy  e<litors  in  the  U.S. 

You’ll  work  on  the  desk  of  our  DAY 
section,  which  is  carving  new  stand¬ 
ards  in  writing  and  presenting  fea¬ 
ture,  women’s,  lifestyle,  leisure  and 
arts  news. 

The  man  or  woman  we’re  looking  for 
has  two  to  four  years  of  daily  editing 
experience  and  is  a  budding  profes¬ 
sional  in  generating  ideas,  honing 
stories  and  creating  exciting  and  in¬ 
formative  graphics. 

W'e  offer  goo<l  wages,  excellent  fringe 
l)enefits  including  profit  sharing,  T>en- 
sion  plan,  insurance,  vacations,  holi¬ 
days— and  life  on  the  shores  of  the 
Gulf  of  Mexico. 

You’ll  W'  ‘c  with  stimulating  col¬ 
leagues  ir.  .1  new’  building,  supporter! 
by  a  pnn  ressive  mechanical  depart¬ 
ment  (hot  and  cold  type,  letterpress 
and  offset,  full  color)  that  is  on  your 
side  ever3  day. 

Most  of  all.  W'e  offer  an  opportunity 
to  join  a  staff  committed  to  excellence 
and  de<Iicated  to  making  tomorrow’s 
l>ai>er  just  a  little  better  than  today’s. 
Write,  describing  yourself  and  experi¬ 
ence.  to  Roger  Owens,  St.  Petersburg 
Times.  P.O.  Box  1121,  St.  Petersburg, 
Fla.  33731. 


PUBLICATIONS  EDITOR-DESIGNER 
for  community  college  on  fringe  of 
Philadelphia  metropolitan  area  and 
near  ocean.  Also  responsible  for  adver¬ 
tising  layout  and  copy  and  some  news¬ 
writing.  Position  o|)en  on  or  l)€fore 
July  1.  Bachelor’s  degree  and  three  to 
five  years  exi>€rience  re<iui:*ed.  Send 
resume  and  samples  of  work  to  Sanford 
Moss,  Atlantic  Community  College, 
Mays  Landing,  N.  J.  08330. 

OTY  EDITOR  for  Wilmington  Morn- 
ing  Star — 33,000  AM  daily.  Desk,  page 
layout  experience  with  offset  require^!.  I 
Neetl  someone  capable  of  directing  10  i 
reiK)rtep8  and  of  taking  charge  of  pa-  I 
l>er  when  Managing  ^itor  is  absent.  i 
Modern  t>lant,  latest  equipment.  Goo<l  i 
opportunity  for  right  person.  W^rite 
Jim  Wilson.  Executive  Editor,  P.O. 
Box  840,  W’ilmington,  N.C.  28401. 

NEWS  EDITOR  , 

We  need  a  i)erson  with  solid  metro-  ' 
politan  exi>erience  to  fill  an  executive 
IK>st  as  a  news  e<iitor.  You  will  have 
to  cope  w’ith  a  tightened  news  hole 
and  a  large  flow  of  copy.  Our  aim  is 
an  increasingly  lively  paper  in  a  com¬ 
petitive  situation.  Zone  9.  W'rite  or 
stmd  resume  to  Box  433,  Editor  &  Pub-  ' 
lisher. 


EXPERIENCED  individual  sought  to 
take  charge  of  news  and  e<litorial  op- 
*  eration  of  solid.  respecte<i  county-seat 
weekly  of  5.000  in  rural  area  of  Mi<l- 
A’est.  Only  100  miles  from  Chicago  and 
•’O  fi  m  Big  10  university.  Equity 
availa  le  to  right  party  hut  we  are 
.seekin  help,  not  capital.  Person  hirtMl 
would  Jiave  full  responsibility  for  news 
I  and  f'ditorial  areas  and  would  1)0  as¬ 
sisted  by  photographer-reporter  now  on 
'  staff.  Persons  applying  should  l>e  of  a 
lake-charge  nature  since  there  will  Ik* 
I  no  one  to  lead  you  by  the  hand,  al- 
I  though  business,  mechanical  and  ad¬ 
vertising  departments  all  are  fully 
staffeil,  KnowIe<lgable  oung  publisher 
w’ill  help  you  get  siarte<l  and  ac- 
quainte<l.  This  is  a  small  town,  a  de- 
;  lightful  niace  to  raise  a  family;  goo<l 
schools,  recreation.  The  hours  are  often 
,  long  on  a  w’eekly,  hut  the  work  is  re- 
;  warding.  If  you  think  you  could  han- 
I  die  it,  write  to  Box  461,  Editor  &  Pub¬ 
lisher. 


You  still  have  time  to  he  considered 
for  this  opportunity.  Call  now! 

MANAGING 

EDITOR 

Can  you  meet  the  challenge  of  plan- 
I  ning  and  administrating  the  develop¬ 
ment  of  a  growing  17,0C0  offset  da'Iy*' 

,  The  every  day  operation  of  your  pres¬ 
ent  13-staff  new's  and  photo  depart¬ 
ment  is  carried  on  by  your  sub-execu¬ 
tives  while  you  plan  and  direct  its  up¬ 
grading  and  grow'th.  If  you  are  inter¬ 
ested  and  have  some  of  the  following 
I  qualifications,  please  contact  us: 

I  •  experienced  as  a  news  ex- 
I  ecutive 

•  demonstrate<l  ability  in  man¬ 

aging  and  developing  people 

•  interested  In  emphasizing  lo¬ 
cal  news 

•  challenged  by  planning, 
building  and  creating 

•  have  enthusiasm  and  dedi- 

I  cation 

•  desire  to  live  in  a  progres- 

j  sive,  me<lium-si2ed  city 

'  Working  conditions  include,  in  add’- 
I  tion  to  the  above-average  salary  and 
I  fringe  benefits,  a  brand  new*  office  and 
plant,  a  committed  team  of  depart- 
!  ment  heads,  and  living  In  a  progres- 
I  9've  Southern  city— 1970  AIl-Amerira 
I  City— first  South  Carolina  Model  City. 

I  A  job  description  of  this  position  will 
j  1)6  i)rovide<l  ui>on  refjuest.  Please  con¬ 
tact  Roger  Sovde  or  Wayne  Patrick. 

!  Evening  Herald.  P.O.  Box  11707,  Rock 
I  Hill.  S.C.  29730.  Ph :  (803)  327-7161. 

;  EDITORIAL  WRITER  for  Zone  3 
'  medium-size<l  ^la'ly  with  long  tradition 
of  quality  ami  leadership.  We  want  a 
,  person  who  knows  and  cherishes  goml 
1  writing,  Exi)erience  preferred.  Send  re- 
I  sume.  clips  and  pav  requirements  to 
I  Box  387,  Editor  &  Publisher. 


CITY  EDITOR,  all  skills,  ability  to 
lead  staff.  Good  salary,  fringes,  work¬ 
ing  conditions.  PMs  daily  in  outdoor 
area,  university  city,  ^nd  resume, 
references  to  M.E.,  Idaho  State  Jour¬ 
nal,  Pocatello.  Idaho  83201. 


HUSTLING  NEWSMAN  -  PHOTOt'.RAPHEU 
neetled  now.  Must  thrive  on  work, 
be  fast,  accurate,  imaginative  to  i 
prtxluce  heavy  volume  of  spot  news 
and  features.  Write  fully,  include  pic-  | 
ture,  salary  requirements.  Marty, 
V'enle  Independent,  Cottonwood,  Ariz,  | 
»S6326.  I 


ASSOCIATE  EDITOR,  exi>erienced 
self  starter  to  specialize  in  investiga¬ 
tive  rei>orting,  hut  handy  at  desk,  lay¬ 
out  and  assist  in  staff  direction.  Min¬ 
nesota’s  prize-winning,  largest  offset 
<laily.  Write:  E<lltor,  Free  Press,  Man¬ 
kato.  Minn.  56001. 


Ambitious  Deskman 

If  you’ve  been  a  top  rei>orter  and  have 
turned  to  desk  work  to  improve  your 
chances  for  a<lvancement,  you  may  be 
intereste<l  in  a  challenging  position 
in  the  Pacific  Northwest.. 

We’re  looking  for  a  real  pro— someone 
who  can  lay  out  attractive  looking 
pages,  otlit  copy,  help  direct  a  young 
ami  talenteil  reporting  staff,  and  do 
some  writing. 

We’re  a  progressive,  medium-sized,  6- 
day  PM  located  in  one  of  the  na¬ 
tion’s  most  beautiful  areas.  Starting 
salary:  8210.  Kush  full  resume,  sam¬ 
ples.  references.  Box  476,  Editor  & 
Publisher. 


EDITOR- -Exi)erienced,  for  well  estah- 
Iishe<l.  progressive  weekly  in  Zone  2. 
G(kmI  writing  skills  and  knowledge  of 
photography  and  layout  desirable.  Box 
48S,  Editor  &  Publisher. 


MAGAZINE  EDITOR 

The  w’riter-e<litor  w'e’re  looking  for  has 
a  full  range  of  editorial  abilities.  You 
write,  edit  and  take  an  excellent  photo¬ 
graph.  You  know  how  to  plan,  layout 
and  package  a  magazine.  You  can  take 
direction  and  give  dirc^ction.  You  have 
a  strong  interest  in  s))ecial  audience 
magazines  and  know  your  way  around 
the  business  world.  You  nee<l  about 
$15,000  a  year,  but  will  want  a  lot 
more  in  the  future.  Send  resume  and 
clippings  to  Box  490,  Erlitor  &  Pub¬ 
lisher. 


TWO  POSITIONS  OPK’N  for  exi>eri- 
enced  newsmen.  Copy  desk  and  govern¬ 
ment  reporter.  6-day.  14,000  PM  on 
Florida  West  Coast.  Box  504,  Eklitor 
&  Publisher. 


'  ^  _ 

MAILROOM  SUPERINTENDENT  for 
medium  size  ME&S  metro  operation  in 
i  Zone  3.  Reply,  stating  qualifications. 
I  experience  and  salary  required,  to  Box 
I  397.  Editor  &  Publisher. 


PRESSROOM 


I  PRESSROOM  FOREMAN  WANTED; 

,  un'on  shop;  offset.  Good  position  with 
good  Troup  in  Zone  5.  Reply  to  Box 
218.  (litor  &  Publisher,  stating  quali- 
ficat  experience,  and  salary  de- 

8ire<4  i.ex  218,  Editor  &  Publisher. 


LETTER  PRESS  PRESSMAN  for  32 
]»age  Duplex  Unituhe.  Must  l>e  skille<l 
in  adjustment  and  maintenance  of 
press.  Non-union:  all  the  fringes:  ex¬ 
cellent  community  to  raise  a  family. 
Opportunity  for  right  man.  Write  or 
phone  R.  S.  Moorehead,  The  Daily 
Jeffersonian,  Cambridge.  Ohio  43725. 
Phone  (614)  439-1431. 


PRESSMEN 

Unusual  and  challenging  overseas  as¬ 
signment  for  minimum  of  two  years. 
Must  have  Urbanite  ex])er'ence.  pref¬ 
erably  with  daily  under  30,000  circu¬ 
lation.  Salary  based  upon  experience. 
All  costs  of  relocation  pa^d  by  com¬ 
pany.  Box  459,  Editor  &  Publisher. 


FLOORMAN  to  cast  mats,  make-up 
ads  and  jobs,  run  hand  fed  newspaper 
and  job  presses  and  Kluge.  Excellent 
wages,  good  fringe  I)enefit8.  40-hour 
week,  non-union  weekly.  The  News- 
Herald,  Owenton,  Ky.  40359. 


PRODUCTION  MANAGER 

Northwest  metropolitan  daily  seeks  an 
experienced  manager  with  proven  rec¬ 
ord  in  all  phases  of  production  man¬ 
agement,  particularly  in  cold  type — 
computerized  composition  processes. 
Must  be  able  to  effectively  communi¬ 
cate  with  both  mechanical  personnel 
and  top  management. 

Send  resume,  including  salary  desired 
to  Box  468,  Etlitor  &  Publisher. 


PUBLIC  RELATIOm 

PUBLIC  INFORMATION  OFFICE 
ASSISTANT  DIRECTOR 
A  Midwestern  university  is  seekinn  an 
individual  with  knowledite  and  experi¬ 
ence  in  daily  nitration  of  public  in¬ 
formation  office,  includinti  coordination 
of  news  and  publication  bureaus.  Skills 
require  writing  .and  editing  for  print 
an<l  electronics  media.  Also  must  be 
personable,  enertietic  and  creative. 
Minimum  2  to  ."i  years  ex|)erience. 
Send  resume  and  samples  of  writinu  to 
Box  46.2,  Editor  &  Publisher. 


FINANCIAL  NEWSWRITER.  ideally 
with  some  publicity  exi>erience.  Tyro, 
dependable  jack-of-all-trades,  to  assist 
publicity  head  in  all  phases  of  his 
work.  Box  .700,  E<litor  &  Publisher. 


SUCCESSFUL  MAGAZINE  WRITER, 
ideally  with  public  relations  experi¬ 
ence.  Comi>etent  journeyman,  no  prima 
ilonna,  who  knows  consumer  and  trade 
markets  and  who  can  relate  business 
to  editorial  needs  of  broad  range  of 
publications.  Box  498,  Editor  &  Pub¬ 
lisher. 


_ SALE S _ 

PRINTING  SALESMAN 
Take  over  existing  territory  for  a 
well-established  and  expanding  com¬ 
pany.  Initial  com|)ensation,  guaranteeti 
draw,  commensurate  with  prior  earn¬ 
ings.  Anticipated  earnings  $20,000- 
$2."), 000  a  year.  Clients  include  asso¬ 
ciations.  schools,  tourism  .and  manu¬ 
facturing.  Successful  experience  in  2.6" 
X  38"  2-color  sheet-fed  market  is  neces¬ 
sary.  Send  resume  to;  R.  M.  Foster, 
Spilman  Printing  Co.,  P.O.  Box  23.'>1. 
.Sacramento.  Calif.  95811. 


Positions 

Wanted... 

ACADEMIC 


MAN,  37,  seeks  return  to  college  pub¬ 
lic  information  aml/or  teaching.  Pre- 
1  VK)us  exj)erience  inchules  two  years  in 
nubpe  information,  two  vears  tenrh’ng 
and  five  years  news|)i  i)er  reporting. 
Profer  small  Southern  college.  Box 
I  380.  Editor  &  Publisher. 

PUBLIC  /  SPORTS  INFORMATION 
Director.  Have  MA,  can  teach  journal- 
i  ism  or  history.  Experience  on  daily 
and  in  teaching.  Resume  on  request. 
Box  475,  Editor  &  Publisher. 


I  ADMINISTRATIVE 

I  AWARD-WINNING  Editor/Puhlisher 
I  desire-  position  of  responsibilty  in  a 
!  community  where  the  air  is  st'II  clean 
I  and  w  ilderness  can  be  reached  before 
!  nightfall.  Family  man,  currently  em- 
1  ployed.  15  years  journalistV  experi- 
I  ence,  top  credentials.  Box  495,  Editor 
'  &  Publisher. 
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Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE 


ADVERTISING  DIREC!TOR 
A  wealth  of  experience  to  offer  any 
medium  size  newspaper.  Innovative  or¬ 
ganizer.  Natural  leader  with  personal 
sales  ability.  Outstanding  record  of 
revenue  increases.  Resume.  Box  484. 
Editor  &  Publisher. 


_ LIRCVLATION 

CIRCULATION  MANAGER  small 
daily  desires  job  with  paper  that  is  in¬ 
terested  in  obtaining  the  most  circula¬ 
tion  possible.  Present  position  has  lost 
its  challenge.  6  years  exi>erience  on  3 
newspapers.  Box  458,  Editor  &  Pub¬ 
lisher. 


QUALITY  aRCULATION  MANAGER 
OR  ASSISTANT 

Good  knowledge  all  phases.  Strong  on 
promotion  in  com|)etitive  areas.  Proven 
record.  Can  locate  in  Zone  2,  3  or  5. 
Box  428,  Editor  &  Publisher.  Or  phone 
(304)  327-8694. 


CIRCULATION  PRO — Over  20  years 
experience,  but  still  young  and  ambi¬ 
tious.  Top-notch  in  competitive  mar¬ 
keting  and  administration.  Box  499, 
Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


ADVERTISING  MANAGER  —  Heavy 
retail  sales  and  Classified  Management 
l>ackground.  Excellent  17  year  daily 
track  record.  Strong  all  phases  adver¬ 
tising  sales  and  promotion,  trouble 
shooting,  follow-thru,  all  sales  tools. 
Family  man — no  hangups.  Interesterl 
relocating  with  solid  classified  and/or 
retail  management  opportunity.  Zone 
8  preferred,  others  also  considererl. 
Top  references.  Box  418,  Editor  & 
Publisher. 


TOP  CLASSIFIED  AD  MANAGER- 
20  years  experience  all  phases;  man¬ 
aged  large  phone  room ;  profit  moti¬ 
vated ;  excellent  linage  record  (lOOM- 
250M),  all  competitive,  uSiattached. 
Box  486,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 

ADMINISTRATIVE  AND  SALES 
background  in  retail,  national,  classi¬ 
fied,  plus  special  sections — 17  years  ex¬ 
perience  on  metro  dailies — want  to  re¬ 
locate  in  Zone  6  or  4  on  Gulf  Coast. 
Age  37.  Write  Box  481,  Editor  &  Pub¬ 
lisher, 

CAPABLE,  AGGRESSIVE  Salesman 
wishes  to  continue  career  in  Retail 
Advertising.  Four  years  experience, 
currently  with  metro  offset  daily.  Will 
be  available  to  relocate  by  June  1. 
Box  486,  Editor  &  Publisher. 


EDITORIAL 


ABLE  MAN,  31,  seeks  entrance  level 
career  writing  position,  any  zone  or 
foreign ;  BA-Journalism/Chinese  Lan¬ 
guage:  MA-East  Asia/China  Studies, 
University  of  Washington.  M.  E.  Bick¬ 
ford.  5932— 123rd  SE.  Bellevue.  Wash. 
98006.  Phone  (206)  746-6550. 

COPY  EDITOR — East  Coast.  10  years 
PR;  15  years  newspaper.  Box  350,  Edi¬ 
tor  &  Publisher. 


SPORTSWRITER,  23  with  talent,  ex¬ 
perience  and  college  degree.  Can  supply 
samples  of  work  which  speak  for  them¬ 
selves.  Will  work  in  any  zone.  Box  328. 
Editor  &  Publisher. 

DEAR  CLIFFORD;  We  all  have  our 
little  e<litorial  problems.  Mine  was  get¬ 
ting  into  aerospace  PR  at  wrong  time. 
However,  I’ve  seen  error  of  ways.  Seek 
reporter  or  erlitor  spot.  Ten  years  varied 
daily  experience.  Now  radio  editor- 
writer.  but  want  back  into  newspapers. 
Box  357,  Erlitor  &  Publisher. 


REPORTER-EDITOR  of  5-years  seeks 
position  on  substantial  paper.  Flexible 
but  would  prefer  finance  writing.  Ek:o- 
nom'cs  BA.  Journal'sm  MA.  Refer¬ 
ences.  Roberts,  Box  261,  East  Lansing, 
Mich.  48823. 


EDITORIAL 


PROFE3SSIONAL,  12  years  experience 
including  top  newsroom  managerial¬ 
editing  duties  on  small  daily,  seeks 
challenge  on  larger  paper,  ^x  358, 
Editor  &  Publisher. 


EDITOR — Seasoned  news  pro,  m'd- 
40’s,  top  references,  seeks  responsible 
news  spot,  city  or  wire  desk.  Last  si-x 
years  executive  with  well  known  news 
operation.  Good  writer;  daily,  wire 
service  background.  Box  407,  ESditor  & 
Publisher. 


INVESTIGATIVE  REPORTER  who 
makes  routine  stories  sparkle  and 
slices  through  trivia  to  the  meat  of 
complex  issues  .seeks  challenge  in  San 
Francisco  Bay  .Area.  Now  in  3rd  year 
with  small  Midwest  daily.  Experienced 
in  government  and  police  beats,  fea¬ 
tures,  editing  and  photography.  Mar- 
rie<l,  28,  J-degree  from  prestige  school. 
Box  419.  Editor  &  Publisher. 


NEWS  EDITOR,  35,  of  Zone  1  metro, 
seeks  position  on  Florida  or  Gulf  Coast 
PM  daily.  Dedicated  14-year  pro.  Fam¬ 
ily  man.  Box  425,  Editor  &  Publisher. 


YOUNG  CREATIVE  WRITER  wants 
position  as  reporter/ photographer.  For¬ 
mer  war  correspondent  in  Vietnam. 
Seeking  job  on  daily  or  weekly.  Any 
zone.  Box  399,  Editor  &  Publisher. 


EDITOR:  (TREATTVE  MIND:  Author: 
Legal  texts;  skillful  writer;  knowl¬ 
edge  behavioral  sciences ;  other  in¬ 
terests;  columns  on  effective  writ¬ 
ing:  Prefer  metro  New  York  area. 
Box  451,  Eklitor  &  Publisher. 


’66  J-GRAD  seeks  general  reporting 
job.  Begin  July.  Can  handle  science. 
Box  437,  Editor  &  Publisher. 


EDITOn.  WRITER.  ADMINISTRATOR: 
17  years  PR.  publications ;  Journal¬ 
ism  MS ;  seeks  satisfying  opportun¬ 
ity.  Box  443,  Editor  &  Publisher. 


I  EXPERIENCED  Environmental/Fea- 
!  ture  writer.  Newspaper/magazine 
!  background.  Desires  similar  position. 

I  Will  relocate.  Box  494,  Editor  &  Pub- 
j  Usher. 


,  WANTED:  STEP  UP— Sports  editor 
I  wants  to  take  step  up  to  city  editor 
or  news  editor  on  medium  sizrf  daily 
of  20,000  to  40,000  circulation.  16 
years  background  in  all  phases  of 
news  operation.  Strong  on  make-up 
and  headinga— heavy  stress  on  local 
coverage.  Current  employers  know  of 
wish  to  make  move.  Ph :  Glenn  Mc- 
Casland  (614)  432-2361  or  write  121  So. 
9th  St.,  Cambridge,  Ohio  43725. 


1969  COLLEGE  GRAD,  student  i>aper 
editor,  recent  vet,  needs  start  in  news¬ 
paper  work;  any  zone;  BA  English; 
eager  and  capable:  any  opportun  ty  wel¬ 
come.  Box  469,  ^itor  &  Publisher, 


I  MANAGING  EDITOR,  top  flight  week- 
I  ly  trade  paper,  seeks  editor’s  position. 
I  Ebcperienced  in  independent  editorial 
I  approach,  lively  makeup,  all  phases  of 
editorial  and  production.  Able  to  deal 
with  ton  execs  and  clerks.  Currently 
employed  14  years  same  firm.  Will  re¬ 
locate  Zones  1,  2.  Box  470,  Editor  & 
Publisher. 


HELP  ME,  and  I’ll  help  you.  Army 
claims  me  for  3  months,  beginning 
September  (officer  basic  school).  I’m 
free  before  and  after — can  you  help 
with  this  interlude?  Married,  24.  Mas¬ 
ter’s  in  journalism,  college  paper  ed  - 
tor,  college  magazine  editor,  taught 
journalism,  undergraduate  degree  in 
business.  Interested  in  all  phases: 
news,  administration,  production.  You 
can  expect  diligence,  extra  effort,  no 
bitches.  Top  college  recommendations. 
Prefer  East.  June  5.  Box  478,  Editor 
&  Publisher. 


ENVIRONMENT  EDITOR  -  COLUMNIST. 
35.  with  10  years  experience  wants  spot 
with  news  service  or  daily.  Creative 
treatment  by  an  expert.  Good  refer¬ 
ences.  Box  337,  Editor  &  Publisher. 
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EDITORIAL 


DISPLACED  BY 
DISCONTINUED  EDITION 

When  the  Sioux  City  (Iowa)  Journal 
stopped  publication  of  its  afternoon 
ediiton,  15  well-qualified  but  low-sen¬ 
iority  news  staffers  were  "dismissed” 
and  now  seek  work  as  reporters, 
photographers,  editors,  sports  and  edi¬ 
torial  writers,  and  women’s  section 
denizens.  Both  men  and  women,  most 
are  under  30,  have  top  references,  will 
relocate  and  are  available  for  work 
now.  Experience  varies  from  six 
months  to  more  than  20  years,  each 
having  a  BA,  BS,  MA  or  equivalent, 
and  a  sound  work  record. 

If  you  think  the  person  you’re  looking 
for  is  here  or  want  more  information 
including  individual  resumes,  refer¬ 
ences,  clips,  etc.,  write  P.O.  Box  932. 
Sioux  City,  Iowa  51102,  or  phone  Dean 
Bottorff,  (712)  289-4638. 


TIRED  OF  WHIZ  KIDS  who  know 
everything,  but  can’t  spell  ?  Try  me,  a 
20-year  veteran.  References,  ^x  412, 
Editor  &  Publisher. 


TALENTB®  WRITER  will  relocate. 
J-Grad.  with  3  years  on  dailies.  Write 
Box  491,  Editor  &  Publisher. 


SEASONED  NEWSMAN,  former  sub¬ 
urban  editor  70M,  seeks  challenging 
job  on  lively  daily.  Eager  to  accept 
reasonable  offer  on  or  off  desk.  Fast 
coast  area  preferred.  Box  489,  Editor 
&  Publisher. 


ATTENTION  SPORTS  EDITORS 
I  can  produce  better  copy  than  I  now 
read  on  the  sports  pages  of  many 
metro  dailies.  Looking  for  the  right 
opportunity  to  show  it.  Box  483,  Editor 
&  Publisher. 


WRITER/PHOTOGRAPHER :  Strong 

on  features,  in-depth  human  interest 
pieces ;  J-schooI ;  Air  Force  PIO  of¬ 
ficer;  daily  reporter,  state  editor,  city 
editor;  10  years  experience;  age  32. 
Box  482.  Editor  &  Publisher. 


VACATION  REPLACEMENT 
Veteran  editor — news,  copy.  wire,  j 
makeup,  sports — available  June,  July.  ( 
Fast,  accurate,  dependable.  No  prob¬ 
lems.  Work  at  your  scale.  Box  479, 
Editor  &  Publisher. 


EDITORIAL  CAR’TOONIST— Mature  ! 

and  experienced  on  large  dail'es  and  1 
syndicates.  Many  awards.  Internation-  I 
ally  recognized.  Money  not  an  over-  j 
riding  factor.  Creative  and  more  un-  | 
constraine<l  environment  important. 
Box  473.  Editor  &  Publisher. 


ABLE  J-GRAD,  26,  seeks  sports,  copy 
desk  starter  spot  in  Midwest.  Box  471, 
Editor  &  Publisher. 


EDITORIAL 

NEWS  EDITOR-PHOTOGRAPHER  of 
offset  weekly  looking  for  change.  Com¬ 
petent  and  hard  working.  Relocate 
anywhere.  Box  441,  Editor  &  Pub¬ 
lisher. 


RELIGION  EDITOR  —  Newsman,  all 
beats,  some  photography,  8  years  on 
dailies,  last  10  years  on  major  re¬ 
ligious  weekly,  seeks  post  as  religion 
editor,  U.S.  or  Canadian  daily.  Box 
444.  Editor  &  Publisher. 


EDITOR^ — More  than  20  years  of  di¬ 
versified  experience  getting  publica¬ 
tions  started  or  on  their  feet:  week¬ 
lies,  dailies,  magazines,  wire  services. 
Seeking  position  with  paper  that 
would  like  to  break  out  and  expand. 
Salary  $25,000.  Box  445,  Editor  & 
Publisher. 


ARMY  VET,  BSJ,  MA,  seeks  start  on 
newspaper  or  magazine  as  reporter/ 
photographer.  Write  Daniel  Amon, 
7875  Ridge  Rd.,  Parma.  Ohio  44129. 


NEWS  EDITOR 

Young  (30)  slotman,  bored  and  sty¬ 
mied,  wants  a  chance  to  put  out  a 
small  or  medium  daily.  Conscientious, 
dependable  and  imaginative;  not  afraid 
of  responsibility.  Background  on  qual¬ 
ity  papers,  letterpress  and  offset.  Sal¬ 
ary  isn’t  as  important  as  chances  for 
advancement.  Prefer  New  England  or 
Rocky  Mountain  states,  non-metro¬ 
politan.  Box  450,  Editor  &  Publisher. 


FREE  LANCE 

NATIONAL  AWARD-WINNING  in- 
vestigative  journalist,  seasoned  profes¬ 
sional,  seeks  part-time  writing  and/or 
editing  in  Baltimore-Washington  area. 
Box  474,  Eklitor  &  Publisher. 


PHOTOGRAPHY 

PHOTOGRAPHER  and  darkroom  man 
with  J-degree  and  some  newspaper  ex¬ 
perience  wants  to  work  for  newspaper 
or  magazine.  Can  handle  spot  news, 
features,  sports.  For  resume  and  photo 
clippings  write  Box  375,  Editor  & 
Publisher. 


PRODUCTION _ 

PRODUCTION  MANAGER  or  assist¬ 
ant  seeks  to  relocate  Zone  4-6-8-9.  If 
you  desire  a  competent  employee, 
knowledgeable  in  every  phase  of  hot 
or  cold  tjTje  production,  let’s  chat. 
Will  provide  resume.  Ckmfidential.  Box 
438,  ^itor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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Last  year  the  Swedish  government  ini¬ 
tiated  a  tax  on  newspaper  advertising  ac¬ 
companied  by  a  subsidy  program  to  help 
the  smaller  and  “second”  papers.  The  tax 
hit  Swedish  newspapers  during  depressed 
economy  when  advertising  volume  was  al¬ 
ready  declining.  The  combined  results 
have  been  so  disastrous,  with  the  “second” 
papers  being  worse  off  than  before,  that 
the  Swedish  Newspaper  Publishers  Asso¬ 
ciation  has  petitioned  the  government  to 
remove  the  tax  immediately. 

For  anyone  who  might  be  intrigued  by 
the  idea  of  a  tax  on  newspaper  advertis¬ 
ing  and/or  a  subsidy  to  help  smaller 
newspapers,  the  following  report  will  be 
of  interest.  It  is  condensed  from  the  mem¬ 
orandum  filed  Dec.  21  with  the  govern¬ 
ment  by  the  Swedish  Newspaper  Publish¬ 
ers  Association  (TU).  It  is  based  on  sta¬ 
tistical  material  from  73  newspapers  with 
an  estimated  total  turnover  in  1971  of  1.4 
million  Swedish  crowns.  Twenty-six  of 
these  newspapers  had  been  granted  30 
million  crowns  as  press  subsidies  during 
1971. 

“The  statistics  shows  that  the  big-cities’ 
‘second  papers’  in  1970  had  a  total  loss 
(before  depreciations)  of  17  million 
crowns,  which  in  1971  was  expected  to 
increase  about  24  million  crowns.  At  an 
unchanged  taxation  this  loss  will  increase 
even  during  1972.  The  government  grants 
to  these  newspapers  this  year  will  amount 
to  13.7  million  crowns  and  are  not  in¬ 
cluded  in  these  calculations. 

“The  22  provincial  ‘second’  newspapers, 
which  took  part  in  this  investigation,  had 
a  total  loss  (before  depreciations)  of  9 
million  crowns  in  1970  which  was  expect¬ 
ed  to  increase  to  17  million  crowms  in 
1971.  For  1972  they  are  budgeting  a  loss 
of  about  21  million  crowns.  The  Govern¬ 
ment  grants  to  these  newspapers  this  year 
will  amount  to  16.4  million  crowns  and  are 
not  included  in  these  calculations. 

“The  profits  for  leading  big-city  news¬ 
papers  are  estimated  to  decrease  by  24% 
between  1970  and  1971  and  still  more  dur¬ 
ing  1972.  The  profit  in  this  context  defined 
as  total  income  from  newspaper  produc¬ 
tion  (excluding  other  productions  and  rev¬ 
enues)  leas  total  costs  for  newspaper 
production  (excluding  other  production 
and  costs)  before  depreciations,  other  dis¬ 
positions  and  taxes.  In  accordance  here¬ 
with  the  profits  for  these  newspapers  for 
1971  and  1972  will  not  exceed  more  than 
6%  of  the  income. 

“The  40  leading  provincial  newspapers 
which  took  part  in  this  investigation  cal¬ 
culate  that  their  profits  decreased  by  20% 
between  1970  and  1971  and,  at  an 
unchanged  taxation,  will  decrease  by  fur¬ 
ther  35%  during  1972.  The  profit  for  these 
papers  during  1972 — before  depreciations, 
other  dispositions  and  taxes — is  calculated 
not  to  exceed  3%  of  the  income  which  will 
not  even  cover  normal  depreciations.  Also 
in  this  category  there  are  papers  which 
will  show  losses. 


“Although  1971  from  a  press  economic 
point  of  view  was  very  depressing,  it  is 
most  interesting  in  one  aspect:  the  intro¬ 
duction  on  July  1  of  a  specific  tax  on 
newspaper  advertising,  the  first  of  its 
kind  in  Sweden. 

“The  tax  was  introduced  mainly  to 
finance  a  special  press  support,  intended 
to  save  the  so  called  ‘second’  papers  out  of 
a  severe  financial  situation. 

“It  is  therefore  of  special  interest  to 
study  the  advertising  volume  for  these 
papers  compared  to  the  leading  papers 
last  year: 


The 

The  first 

The  second 

whole  year 

half-year 

half-year 

Leadintc  biK-city 
newspapers 
“Second*’  big-city 
newspapers 

—11.9% 

—13.1% 

—10.4% 

—20.6 

—20.3 

—21.0 

Leading  provincial 
newspapers 
“Second**  provincial 
newspapers 

—  6.7 

—  7.9 

—  6.4 

—12.4 

—12.6 

—12.1 

“As  can  be  seen  from  the  table,  all 
categories  encountered  drastic  reductions, 
especially  the  ‘second’  papers  in  the  big- 
cities. 

“The  fact  that  the  decline  during  the 
last  half  of  1971  has  not  been  accentuated 
is  in  consequence  with  the  advertising  de¬ 
pression  setting  in  already  during  the  sec¬ 
ond  half  of  1970.  This  must  be  borne  in 
mind  when  comparing  the  figures  for  the 
two  half  years  1971. 

“It  may  be  difficult,  at  a  first  reading, 
to  discover  any  effects  of  the  advertising 
tax  in  force  since  July  1.  Such  effects 
would  be  expected  to  appear  in  the  table 
for  the  second  half  year. 

“However,  when  comparing  the  minus 
figures  for  the  two  half  years  for  leading 
and  ‘second’  papers,  it  is  evident  that  the 
position  for  the  ‘second’  papers  has  rela¬ 
tively  detei’iorated  compared  to  the  lead¬ 
ing  papers.  Since  the  introduction  of  the 
newspaper  advertising  tax  the  gap  be¬ 
tween  the  leading  and  ‘second’  metropoli¬ 
tan  paners  has  increased  by  3.4%.  Cor¬ 
responding  percent  for  provincial  papers 
is  1.9. 

“This  result  is  by  no  means  surprising. 
An  increase  of  the  media  cost  level,  inde¬ 


pendent  of  its  causes,  causes  as  a  rule  a 
deterioration  of  the  position  of  the  ‘sec¬ 
ond’  papere  on  the  advertising  market. 

“As  a  consequence  all  additional  cost 
increases,  such  as  advertising  taxes,  bring 
most  difficulties  for  the  ‘second’  papers.” 


Bruce  Mair,  president  of  the  Newark 
(N.J.)  Evetiing  News,  set  mid-April  as 
the  probable  date  for  resuming  the  pub¬ 
lication  of  The  Media  General  newspaper 
after  the  pressmen’s  union  approved  a 
contract  by  a  vote  of  69  to  46.  Two  days 
earlier  the  pressmen  had  turned  down  the 
agreement  by  a  margin  of  two  votes.  The 
News  has  been  closed  since  last  May  26, 
when  members  of  the  Newspaper  Guild 
went  on  strike. 

The  pressmen  were  the  last  of  the 
unions  to  accept  a  new  contract  with  the 
Star  Ledger  Company  which  will  print 
the  News.  The  Sunday  edition  of  the 
News  was  sold  to  the  Star  Ledger,  a 
Newhouse  newspaper  last  fall. 


Death  item  erred 

E&P  regrets  that  it  erroneously  reported 
(March  18)  the  death  of  Clyde  L.  Roller 
who  retired  recently  from  the  writing  and 
editing  staff  of  the  Harrisburg  (Pa.)  Pa¬ 
triot. 


the  media  brokers 


I  N  C 


Brokers  of  Newspaper,  Radio,  CATV  &  TV  Properties 

Washington,  D.C.:  1100  Connecticut  Ave.,  N.W.  20036  (202)  393-3456 

Chicago:  1429  Tribune  Tower.  60611  (312)  337-2754 

Dallas:  1511  Bryan  Street.  75201  (214)  748-0345 

San  Francisco:  111  Sutter  Street,  94104  (415)  392-5671 


Shop  Talk  at  Thirty  By  Robert  U.  Brown 
Swedish  tax  on  advertising 


Newark  News  sets  new 
date  for  resumption 


Canton  Repository 
mails  shopper  in  strike 

The  Canton  (Ohio)  Repository  of  the 
Thomson-Brush-Moore  group  is  acting  as 
“co-ordinator”  for  a  shopper  that  is 
mailed  to  residents  of  the  area  each  week. 

Michael  W.  Johnston,  publisher  of  the 
Repository,  said  the  (Canton  Shopper 
News  was  being  printed  outside  the  news¬ 
paper’s  plant.  A  strike  by  the  Newspaper 
Guild  forced  the  newspaper  to  suspend 
publication  February  19.  Union  printers 
have  respected  the  picket  lines. 
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“I’m  turning  out  my  own  dupe  transparencies 
in  hours  instead  of  days. .  .for  about  $4.”* 


With  top  quality  and  maximum  repeatability  All  it  takes  is 
the  EPOl  Auto  Dupe  Film  System.  It's  a  complete  package 
with  practically  everything  you  need  to  expose  and  process 
dupes.  Literally  madetoorderforthe  new  Kodak  Ektachrome 
6120  Film,  but  equally  great  for  any  other 
photographic  film  or  paper! 

This  is  what  you  get;  ( 1 )  A  rugged  Durst 
D-184  8x10  Enlarger  complete  with 
vacuum  board  and  solid  re-registration 
carrier.  T akes  any  transparency  35mm  to 
8x10.  Can,  for  instance  enlarge  35mm  up 
to  33x.  And  reduce  8x10  down  to  35mm. 

(2)  A  Durst  ACS  403  Color  Head.  The 
continuously-yariable  diffusion  unit  that's 
rewritten  the  color  book  with  1000-watts  of 
color-constant  halogen  illumination  and 
fadeproof  dichroic  filters. This  continuously- 1 
variable  filtration  eliminates  old-fashioned 
gelatin  filters,  permits  extremely 
precise,  repeatable  settings,  keeps 
exposures  short  and  balance  consistent,'' 
while  the  diffused  light  lets  you  forget 
about  dust  and  scratches.  (3)  The  EPOl 
VST-IOOO,  a  state-of-the-art  constant- 
voltage  stabilizer  and  timer  that  gives 
'ou  exposure  accuracy  to  1/10  second. 


(4)  A  Merz  S-2  Processor.  This  "Everything 
Processor  with  its  unique  tri-directional 
tube  motion  gives  Ektachrome  6120 
the  super-efficient  agitation  for  which  it 
was  designed;  takes  sheets  up  to  20x24.' 
Capacity  per  process,  for  example,  12  sheets  of  8x10.  Also 
ideal  for  any  other  sensitized  material,  roll  or  sheet.  (5)  A 
Merz  KR-1  Automatic  Processing  Control  Unit, 
which  renders  the  S-2  processor  fully  auto-  i^  J  ' 

matic.  All  you  do  is  load  the  film— the  KR-1 
dispenses  and  dumps  chemicals  and 
wash  water  automatically.  Can 
be  programmed  for  any  process. 

If  dupe  transparencies  are  cost¬ 
ing  you  too  much  in  dollars  and/ 
or  time  and/or  quality,  see  your 
dealer  about  the  EPOl  Auto  Dupe 
Film  System.  Or  write  for  details. 

Photo-Technical  Products,  Inc., 

Subsidiary  of  Ehrenreich  Photo- 
Optical  Industries,  Inc.,  Garden 
City,  New  York  11530,  [ISB 

•This  $4  figure  is  based  on  generous  estimates  of  the  labor  and 
materials  costs  Involved  in  producing  an  8x10  duplicate  transparency 
in-house,  in  a  large  U  S.  city  Depending  on  location  and  other 
factors,  your  costs  should,  it  anything,  be  lower.  It  being 
more  difficult  to  generalize  about  overhead  and  equip¬ 
ment  amortization,  these  figures  have  not  been  included 


If  dupe  transparencies  are  costing  you  too  much 

THE  EPOl  AUTO  DUPEFILM  SYSTEM 


For  artist  Gene  Gordon — 


GENE  GORDON:  Chief  photographer  of  Fort  Worth  Press 
takes  twin  firsts  in  Texas  Gridiron  Club  awards. 


double  exposure 
in  Fort  Worth 


Gene  Gordon  rarely  polishes  histrophies, 
but  he  frequently  wipes  the  Texas  dust 
from  his  camera  to  be  ready  for  another 
prize  photo. 

The  chief  photographer  for  The  Fort 
Worth  Press,  an  afternoon  and  Sunday 
Scripps-Howard  newspaper,  has  won 
again.  The  Texas  Gridiron  Club,  awards 
branch  of  the  largest  Sigma  Delta  Chi 
chapter  in  the  Lone  Star  State,  named 
Gordon  the  first  place  winner  in  both 
news-feature  and  sports  photography. 

The  double  honor  by  a  nationally- 
recognized  panel  of  judges  was 
unprecedented. 

To  Gordon,  who  joined  The  Press  in 
1948,  news  photography  is  an  art  form, 
and  he’s  an  artist.  It  made  no  difference 
that  he  had  to  hang  upside  down  in  an 
open  cockpit  at  3000  feet  to  get  the  right 
angle  for*  his  winning  news-feature  photo. 
That  was  nothing  compared  to  having 
two  flat  tires  and  still  beating  a  visiting 
governor  with  police  escort  into  town  from 
the  airport,  or  getting  a  picture  after  a 
“playful”  lion  slashed  his  pants  from 
waist  to  cuff. 

Gordon  paints  the  news  with  light, 
angles,  and  composition.  His  trophy  case 
attests  his  artistry. 


SCRIPPS-HOWARD 

NEWSPAPERS 
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